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CANDERELLA 
A new pattern by the Master Craftsmen 


CINDERELLA Once again the Gorham Master 

PATTERN Craftsmen have created an original 
design in Sterling. CINDERELLA, 
their newest pattern of compelling 
beauty, may now be seen at your 
jewelcr’s.  * 
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The 450th Anniversary of Diamond Cutting 








Translated Expressly for The Jewelers’ Circular 

















ISTORY tells us that.the Hollander, 

Ludwig van Berquem, discovered the 
method of cutting diamonds in the year 
1475. Therefore the jewelry trade this year 
celebrates (or fails to) that most impor- 
tant event in the romance of the brilliant. 
Julius Cohn, in Deutsche Goldschmiede- 
Zeitung, takes advantage of the occasion <o 


Ss? 


compile a number of pertinent facts con- 
cerning the event, including, besides the 
well-known Berquem story so many times 
repeated in these columns. In his article he 
says : 

“First of all, it can be safely asserted 
that the information which Robert van 
Berquem, in his book, Les Merveilles des 
Indes occidentales et ortentales published at 
Paris in 1661, concerning the discovery of 
his grandfather, by no means took into 
account the matter-of-fact circumstances. 
Especially is this the case when he forms 
the conclusion that Ludwig van Bei- 
quem was the first to discover the art of 
cutting diamond with its own dust. In an 
earlier work, Ancient Chinese Precious 
Stones, 1 set forth that this basis of dia- 
mond cutting was already known in ancient 
China. The Chinese owed their knowledge 
to the Indians, who, at that time, were the 
sole owners of diamond mines. In an 
ancient script (Sanscrit) we read: ‘The 
Wradsha scratches the Wradsha,’ that 1s, 
diamond cuts diamond. Now, it appears 
that the Occident received quite late its 
information of the diamond polishing and 
cutting methods practiced in India. Pliny 
and other writers of ancient days, cer- 
tainly, do not mention this, while they 
clearly relate concerning the cutting of 
other stones with ground emery and _polish- 
ing marble kinds with tripoli. 

“In the British Museum, London, there 
is today a gold ring with a diamond which 
Zives no impression of polishing or cutting 
and belongs to the Roman period. On the 
other hand the agraffe of Charles the 
Great’s mantle is set with diamonds whose 
surface is polished and whose corners are 
cut, a proof that in between also in [europe 
a means of polishing the diamond had been 
discovered. Further it is known that about 
100 years before the discovery of van Ber- 
quem, in Nuremberg diamond __ polishers 
Practiced their handiwork. From the 
second half of the 14th century another 
advance in diamond cutting becomes esta}- 
lished. About that time we come across 
diamonds with flat-cut tables for the first 
time, which last point to the form of a 
Square, In the inventory of the jewels of 
Duke Louis of Anjou that was compiled 


between 1360 and 1368, several of these 
kinds of diamonds are mentioned. From 
the beginning of the 15th century we 
possess assured information in the matter, 
in that the Duke of Burgundy made a 
present of 11 cut diamonds to the King 
of France and his Court. 

“From these facts follow that before the 
time of Ludwig van Berquim diamonds 
were cut with their own powder and _ that 
in such a manner that through the work 
an even more noteworthy enhancement of 
the color play was derived. Therefore, 
when Ludwig, some years before his dis- 
covery, came to Paris in order to study 
medicine in the University, there lived in 
a street known as La Courarie already 
quite a number of diamond cutters, accord- 
ing to the manner of that day. When Lud- 


wig’s father saw that his son's studies 
made no progress and that nothing but 
inventions got into his head, he called 


him home. Here Ludwig busied himseli 
with machines which he had had made in 
I'rance to take home with him. The 
father, a man of discernment, let his son 
go ahead. In the year 1456 Ludwig. suc- 
ceeded, actually, in arriving at a consider- 
able improvement over the former cutting 
process, the exact details of which are 
unknown He took two diamonds — in 
cement and rubbed one against the other. By 
means of the powder that fell off from 
them, he was in the position to cut dia- 
monds. For this purpose he discovered a 
cutting arrangement — which Jenvenuto 
Cellini, another 100 years later describes in 
his Trattati dei ortficiera, concerning which, 
already in his work ‘Benvenuto Cellini and 
the knowledge of Precious Stones’ is’ re- 
ported. Ludwig van Berquem is thereby, 
without doubt, to be Icoked on as the cre- 
ator of the present diamond-cutting tech- 
nique. From then on, in the year 1475, he 
succeeded, through brilliant cutting, by 
regular symmetrical arrangement of the cut 
surfaces, in enhancing the radiance and the 
play of color. It is this last achievement 
that we celebrate in commemoration of its 
450th anniversary.” 








Anent Old Sheffield Plate 


GOME useful facts concerning “Old Sheff” 

come from the pen of Virginia Robie in 
her book of essays, “The Quest of the 
Quaint.” She tells her readers: “Old Shef- 
field is now very scarce, and like most rare 
things, is extremely valuable. A tray, meet- 
ing all the requirements, is quite as valuable 
as if made of sterling silver. Collectors in 


No. 8 


this country do not often encounter old 
trays. 

“There are trays of copper, plated with 
silver, and many of them are old in a vague 
acceptance of the term, but they are not ‘old 
Sheffield,’ strictly speaking, for that term 
implics Sheffield made during the ‘first’ 
period. Later, the sterling borders and 
shields were discarded. Borders were made 
of composition, and lacked the sharpness and 
delicacy of the earlier ones. Pieces thus 
decorated could be sold at a lower figure. 
The ware was slowly becoming commer- 
cialized.” 








The Arts-Crafts in England 





pk JUABLY, if we may draw conclusions 

from writers on the subject, England 
has in the last decade or so advanced farther 
in metalcraft than have we in the United 
States. Some of the “historic” facts are 
summed up, in “Educational Metalcraft,” by 
Ira H. Newbery, as writer of its preface, as 
follows: 

“The artist craftsman has been joined by 
the artist craftswoman, and these two have 
proved such strong competitors to the trade 
houses for the custom of the public that the 
manufacturer has been compelled, oftentimes 
in spite of himself, to cater for the new con- 
ditions of demand, a demand that has been 
brought about by giving to the artisan and 
to the general public alike, an education in 
art and some instruction in the possibilities 
of design as applied to material. Many 
weaknesses have attended both the work of 
the artist craftsman and the instruction given 
in the art school, but the most noticeable has 
been the lack of workshop knowledge and 
tradition that is prone to attach itself to the 
labors of the artist craftsman, working in- 
dependently of trade requirements and cater- 
ing simply for his or her own circle of cus- 
tomers. 

“Only quite recently has it been possible 
to say that the technique of such a worker 
approached the ordinary standard of work- 
shop requirement, and in the technical stu- 
dios of the various schools of art, though 
much has been made of designs on paper and 
the theory of art as applied to material, lit- 
tle insistence has been made upon practice 
and upon the need for an excellence of work- 
manship to make such application acceptable. 
This deficiency is being supplied by calling 
in the skilled art craftsman to teach to the 
students of our schools of art that technique 
and workmanship which, coupled with appro- 
priate design and treatment, complement 
cach other in the production of the perfect 


work of art.” 








The Kittrell Jewelry Co., which retired 
from the jewelry business two years ago, has 
started in again at Dublin, Ga. The firm has 
been incorporated under the style of the Kit- 
trell! Jewelry Co., Inc. 
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An Appeal for a Wider Appreciation of the Industrial 
Arts, Especially as Applicable to Sterling Silverware* 








By George C. Lunt} 

















hee industrial sections of the United 

States produce nearly every kind of 
material, machinery and merchandise re- 
quired for the health, happiness and general 
welfare of our population which averages a 
higher social status than in any other age. 

While much of this product is of necessity 
utilitarian, there are many commodities, such 
as glassware, pottery, textiles, furniture and 
silverware, that are a combination of utility 
and art. 

This means that while articles strictly for 
use may require the services of mechanical 
engincers in their production, those articles 
combining use and beauty require, in addi- 
tion, the employment of craftsmen and de- 
signers. 

In the olden days the master craftsman 
was his own designer and wrought from his 
own ideals, in wood, metal and other mate- 
rial, and delivered his goods in person to 
the few patrons of his skill. Modern meth- 
ods have divided these efforts into several 
distinct functions, such as designing, mak- 
ing and selling, and each individual becomes 
a speicalist in one department or another, 
and with his energies in one direction, the 
results are a combination of art and craft 
and skill that allows today the widest dis- 
tribution at comparatively minimum cost. 

These facts are particularly true of ster- 
ling silverware, and I wish to illustrate by 
an example that may be seen in our own 
factory, indeed in any good silverware fac- 
tory, most any day: 

Our designer finds a striking bit of period 
ornamentation that fits his idea as to the 
most appropriate to use in the decorative 
scheme he is working out. This decoration 
was done by a master craftsman about 225 
years ago. Our designer adapted it to a 
common table spoon. One of the best 
chasers in the country was employed to 
chase this pattern by hand on the front of 
the spoon. It took him 25 hours to chase 
that pattern on that one spoon and Ben- 
venuto Cellini could have done it no better. 
With our approval that spoon went to one 
of our master craftsmen—we call him a die 
sinker. It took him &8 hours to cut a die 
to perfectly reproduce that handiwork. 
With this die we stamp the spoon—at one 
bang—with the blow of the drop hammer, 
thus making available to the public at small 
cost—indeed but little above the perfectly 
plain spoon-—all the art and craft that was 
put into the work of the old masters. 

Let us consider this designer a moment 
that we may have a better appreciation of 
his work. His studies are of a history, but 
one quite different from the ordinary con- 
ception of history which generally takes 
the form of a succession of kings and queens, 
of great generals and wars and political and 
territorial changes. His study is the history 
of the arts of peace which thrived in be- 
tween the periods of turmoil. 


*Contributed to the A. N. R. J. A. Bulletin. 
+Treasurer of Rogers, Lunt & Bowlen Company. 


Let us rapidly follow his training, starting 
with a basic idea, indeed an axiom, that ever 
since the earliest time man has decorated 
that to which he had become attached—striv- 
ing to improve its appearance toward his 
ideals. 

The aborigine decorated the good club or 
drinking gourd, maybe with a few geomet- 
rical scratches or crudely formed plants or 
animals. The impelling thought was his 
ideal of beauty or the perpetuation of some 
happy result of warfare or the chase. Deco- 
ration, therefore, is as old as thought, and 
like religion is a part of one’s ideals—an in- 
herent human trait. 

All through the ages the work of the 
skilled craftsman is the lasting evidence as 
to what were the thoughts, the tastes and 
the aspirations of every people. 

A short article like this cannot go into 
much length of detail, but I wish to call at- 
tention to the fact that an appreciation of 
the artisan has been slowly traveling west- 
ward through many centuries, following the 
trend of power and wealth. Archzologists 
have brought to light the most wonderful 
craft of those ancient workers in gold and 
silver of ancient Egypt 40 centuries ago. 

The Pheenicians were the first great mer-. 
chants and seafarers of the world and traded 
far to the westward. Greece in due time be- 
came great and her art was developed to a 
point seldom equaled and rose to its highest 
development 300 to 500 years before Christ. 


Rome in turn ruled the civilized world, 
bringing the artists and craftsmen from 


Greece, to build and beautify to the satis- 
faction of the luxurious tastes of the 
Ceesars. 

The Christian era marked a decline of 
classic art, yet the threads of it lived and 
came strongly to the surface again and again 
centuries afterwards. Romanesque, Byzan- 
tine and Celtic art and ornament were ex- 
pressive of the religious thoughts of the 
times. 

The Goths about the 12th century brought 
down from the North new ideals of beauty. 

About the time Columbus discovered 
America there was ushered in a new period 
in the affairs of people, there seemed to be 
an emerging from the old order and there 
came great development in the arts and 
sciences of which Columbus was but one ex- 
pression, Galileo another, Michael Angelo, 
Benvenuto Cellini and Raphael were others. 
This was the period called the Renaissance, 
meaning rebirth. In art and decoration the 
classics were again studied and mastered. 

About 1600 the wealth and power had 
passed to France. The periods in decorative 
art are named after the reigning kings, who 
were arbiters of fashion and great patrons 
of architecture and the arts. 

Louis XIII from 1610 to 1643. 

Leuis XIV from 1643 to 1715. 

Louis XV from 1715 to 1774. 

Louis XVI from 1774 to 1792. 

Empire from 1792 onward through 
Napoleon’s time. 
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England’s development in the. decorative 
arts profited immensely by the revocation of 
the Edict of Nantes, 1685, which drove thou- 
sands of craftsmen in textiles, furniture and 


silver from France to her shores. From 
this time onward the English periods are 
called William and Mary, 1688 to 1702; 
(Jueen Anne, 1702 to 1714, and Georgian 
from 1714 onward through the reign of the 
Georges I, II and III. 

During these English periods many great 
craftsmen were developed, including Grinling 
Gibbon, the wood-carver, and Paul Lamerie 
—perhaps the greatest English silversmith— 
and several furniture makers were great 
enough to have their names attached to a 
style, as Chippendale, Hepplewhite and 
Sheraton. Then there were the Adam broth- 
ers who dominated everything during the 
last half of the 18th century; their detail of 
ornament, while characteristically Adam, 
was all taken from their studies of the an- 
cient classics of Italy. 

Now as to America; we hear much of 
the American Colonial. It was hardly a 
style in itself as it was contemporaneous 
with the Dutch, French, Spanish and Eng- 
lish styles of the time, yet it has quite a 
rugged character of its own in keeping with 
the new country. The influence naturally 
was mostly English. 

Hardly more than a decade after the set- 
tlement of Plymouth, skilled weavers, cab- 
inet makers and craftsmen in gold and silver 
were coming to these shores. 

Our early settlers included men of vision. 
Many were merchants and traders. They 
built ships and traded to the far corners; 
around the Horn for leather and furs; to the 
Far East for spices and tea; to the West 
Indies for molasses to make into rum, which, 
with dried fish, was shipped to the Baltic 
countries and traded for sail cloth and rope, 
products we were then unable to produce. 


Wealth naturally accrued in our coast 
cities and with wealth a desire for better 
homes. Colonial houses were built in Vir- 


ginia and the south, and in Boston, Plym- 
outh, Salem, Newburyport and Portsmouth 
are wonderful examples, beautifully planned 
and decorated, in the classic style of the time, 
and an inspiration to future generations. 
There is a whole street in Salem built and 
decorated in the style of Adam by one Mc- 
intire, and some of the best examples of 


Colonial houses in America are on_ that 
street. 
Then there is the work of Bulfinch. 


Many are familiar with the State House at 
Poston designed by him and the national 
capitol at Washington which he helped to 
design. He also designed many buildings 
and churches, all in that wonderful classic 
Colonial style. 

I was in the Boston Art Museum a few 
weeks ago and saw on exhibition in one of 
the cases in the silver section a beautiful 
solid silver coffee urn about a foot and a 
half high. The shape of the urn is that 
much used hy Robert Adam from the classic 
style of Early Rome, the supports orna- 
mented with the Acanthus much used by the 
Ancients. This urn is inscribed in a cir- 
cular panel: 

“To Charles Bulfinch Esq. 

Presented by the Catholics of Boston, 

January 1, 1806.” 


The reason for the presentation was that 
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he .urnished the plans gratuitously for the 
Church of the Holy Cross, erected in 1803 


on |ederal St., Boston, one of the earliest 
Roman Catholic churches erected in the 
United States. The contributions for the 


building of this church came equally from 
Protestants and Catholics, and two doves on 
top of the urn typify the peaceful relations 
existing between the sects. 

Now to revert to the homes of those old 
successful merchants, the furniture and sil- 
ver were in the same good taste. When a 
good ship arrived from Holland or England 
the first subject of inquiry by the ladies was 
as to the latest styles abroad, both in dress 
and furnishings. This kept the local crafts- 
men on their toes. The best styles were fol- 
lowed both in furniture and silver. These 
articles were faithfully produced and into 
them was wrought with skill and taste the 
fundamentals of good designs. 

Krom about 1700 to 1812 this country of 
had the right combination—ambition 
and energy. The result was a building up 
of wealth that encouraged the arts and 
crafts for the comfort and taste of the home. 
This is why ovr discriminating people of 
good taste today are seeking the Colonial 
antiques in furniture and silver; the articles 
were good, they were real products of the 
craftsmen. This sideboard in mahogany in 
the style of Hepplewhite, beautifully inlaid- 
that chair in the style of Chippendale—they 
cost good money today. The silver is get- 
ting priceless. Old silver pieces by Hull, 
Sanderson, Cony, Hurd, Burt, Dummer, the 
Moultons, the Reveres and many others are 
either in the museums or in the choice col- 
lection of families who value them very 
highly. 

I saw a porringer by Paul Revere for sale 
in Boston the other day, price $2,200, and a 
pair of table spoons for $200 the pair. Paul 
Revere was not only a patriot but a silver- 
smith, as was his father before him, and his 
companion on the Midnight Ride, William 
was also a silversmith, and his son 
after him, and I believe he is an ancestor 
of our new elected Vice-President. 

Now the war of 1812 disturbed matters 
somewhat. The ships of our seaport towns, 
the vehicles ot wealth, were tied up at the 
docks. Our accumulated wealth had become 
restless under the Embargo Act and had to 
seek other outlets for its energy. This was 
the beginning of investment in manufacture 
of textiles, shoes, machinery, cutlery, every 
thing we had heretofore imported from 
abroad or made by the craftsman hand. 
Now this early development of manufacture 
is just the reason why the furniture and sil- 
ver, say, from 1830 or 1840 to 1890 or 1990, 
will never be as ‘valuabie antiques as that 
of earlier make. It was machine-made and 
the style was cut to fit the quantity produc- 
tion of an undeveloped machine. This shape 
was a little too curving for the machine's 
limit: that ornament a little high or com- 
plex for the die or cutter. You can imagine 
the result from an artistic standpoint as the 
years rolled on. 


ours 


Dawes, 


We made quantities as fitted a growing 
population without particular taste and a 
Population from all parts of the earth that 
was bemg amalgamated in this vast melting 
pot. Cities had to be built and railroads and 
buildings and they had to be built in a hurry, 
and they look it. 
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The World’s Fair of 1893 seemed another 
turning point for the better. It seems to 
me that that exhibition had a most wonder- 
ful influence on the designer and worker in 
the decorative arts. We thereafter com- 
menced the study of those better models of 
old that had been forgotten in our rush of 
«ver half a century, those things our early 
craftsmen knew. 

All is quite changed today, for furniture 
may be made by machinery but is correctly 
designed. Our carpets, wall paper, our tex- 
tiles, pottery and glassware, and our silver- 
ware is as good and better than that of our 
early craitsmen and the artisans of the ages. 
\ designer today does not simply make rep- 
licas of ancient articles; he has ideals, he 
works his imagination to the limit, but he 
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bases his ideas on a perfect understanding of 
every detail of ornament of the periods of 
the past and he creates a harmonious com- 
position perfectly adapted to present needs 

Now I mentioned the wealth and power 


—_ . 
and art moving westward from [gypt to 


Greece, thence to Rome, France and England 
through 40 centuries. I want the jeweler to 
realize that the time is here when that power 
had moved across an ocean and rests right 
here in Ged’s Country, and that this is the 
greatest and wealthiest country on God's 
footstool, that we are in for a period of 
peace, and, as has happened in a!l countries 
that have grown great, from now onward 
you are bound to see the greatest develop- 
ment in the arts the world ever saw. 

The scale of living is higher, the wealth 
greater ; see that the finer qualities are culti- 
vated. Paintings and sculpture of the great 
masters are for the museums and for the 
very rich, but there are available today fab- 
rics made by the yard, chairs and sideboards, 
teapots, bowls and spoons made in quantity 
that are designed as good and wrought with 
as much fidelity as those owned by royalty 


in the days of old. 
You are one of the 


agencies of a higher 
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cultivation. Acquaint yourselves and your 
trade with the finer things. 
My appeal is that you and your trade may 


have a higher appreciation as to what is 
being accomplished today in the industrial 
arts. 








When the Prince of Wales Handled 
Diamonds Valued at About 
$2.500.000 


O* a recent visit of the Prince of Wales 

to South Africa, he paid a visit to the 
offices of the DeBeers Consolidated Mines 
in Kimberley, in which place it is recorded 
an incident of his inspecting diamonds worth 
over £500,000, which were spread before him. 








DIAMONDS IN 
KIMBERLEY 


THE OFFICE OF THE 


MINES IN 


A photograph of H. R. H. was taken while 
he was examining these stones, but gives lit- 
tle more than a silhouette of the Prince, 
though it does better for the rough and un- 
cut stones which he is watching. 

Among these, it is said that a diamond 
worth £10,000 attracted much attention. 

It is reported that when the Prince’s party 
were examining the stones, Sir David Harris, 
president of the DeBeers company, jocularly 
remarked, “Help yourselves, gentlemen.” 
The Prince, having been presented at the big 
crater with a beautiful fine white stone of 








124% carats, laughingly added, “I’ve got 
mine.” 

A. Ellman & Co., 9-17 3rd St. Arcade, 
Dayton, O., who formerly operated two 


stores at Dayton, have closed the store at 
37 W. Main St. and have consolidated all 
their business at their store in the Arcade 
building. Cary Myer and Leonard Schroath, 
watchmakers, have been added to the me- 
chanical staff, and Miss Georgia Barnhart 
has been added to the sales force. A. Ell- 
man is leaving for a buying trip to New 
York and will stop at the Hotel Pennsyl- 
vania. 
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Consumer Demand 
Is For Finer, More 
Expensive Pearls 


How Public Taste Has Tired of 


Cheap Inferior Pearls and Has 
Turned to New Deltah Peter Pans 


HOLESALE and retail jewelers all report the 
same tendency—a public trend toward buying 
better pearls at higher prices. 


Apparently, all women have already tired of those in- 
ferior imitation pearl beads whose glaring defects and 
obvious cheapness put them beyond the notice of the 
person with taste and discrimination. 


And the reaction is directly toward the new and ex- 
quisite Peter Pan creations in Deltah Pearls — those 
daintiest of all necklaces whose refinement of gradua- 
tion and uniqueness of design have caused even Paris 
to attempt to imitate them. 


Ask your wholesaler to show you these newest Peter 
Pan Necklaces—and remember they can be obtained 
only in Deltah Pearls. 


L. Heller & Son, Inc. 


Paris, Providence, Geneva 


358 FIFTH AVENUE, NEW YORK 
MAKERS OF HOPE SAPPHIRES 
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Meltah 


TRADE MARE REG US OAT OFF 


PETER PAN 


Trade Mark Reg. U.S. Pat. Off. 


NECKLACES 











Peter Pan Style P-190—Twisted neck- 

laces of tiny Deltah Seed Pearls with 

baroque pearl perdant and fluted clasp. 
Retails for $16.50. 




















l’eter Pan Style P-32—A unique pendant 

necklace of tiny graduated Deltah Pearls 

with Solid Gold safety clasp and satin 
easel, Retails for $10.50. 
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The News from France 








“Telephone” 


Trick Used by Crooks to Rob Dealer in Antiques—Jewelled 
Barettes for Bobbed Hair—Tax on “Uninvested Goods” 
Will Not Prevent Wearing of Jewels 




















Paris, France, Sept. 10.—Another “tele- 
phone” theft has been perpetrated in the 
business part of the city. A dealer in 
antiques and ancient jewelry, from Bagdad, 
put up at an hotel in Paris. He arranged 
for a Paris dealer to call at his hotel to 
view some precious stones, medals and old 
coins. The Paris dealer selected goods for 
nearly 200,000 francs, and wanted to pay by 
cheque. The merchant refused to accept the 
cheque and they were just discussing the 
point when the telephone bell rang. The 
Bagdad dealer went to answer it in the next 
room, when he came back he found his 
visitor had left with all the goods that he 
could lay hands on as well as some money 
that was on the table. The telephone call 
was naturally planned beforehand, to enable 
the dealer to make his get away. The affair, 
which is nothing out of the ordinary in it- 
self, gives cause for thought. Practically 
everyone is subject to be called away in the 
midst of a business transaction, quite apart 
from any traps laid. He cannot offend a 
prospective customer by locking up the safe, 
after replacing the gems and he cannot well 
refuse to answer the call. The moral is that 
dealers should not travel alone, but this adds 
greatly to the cost of the journey. The 
intransigent refusal of one old-fashioned 
Paris jeweler to have a telephone put in, as 
he regarded it as a nuisance only, likely to 
call him away when just in the very act of 
concluding a deal, appears to have some 
justification. Then the whole question of 
discussing business over the telephone when 
a third party, very likely interested in the 
affair too, is present, also opens up a field 
for speculation. Soundproof telephone boxes 
for shops and private houses would be one 
solution of the difficulty. 


* * 


The hairdressers have never been so busy, 
they acknowledge, as since the new bobbed 
hair fashion came in. Barrettes, jeweled or 
plain, have a facility in getting lost not 
possessed by the comb, used for long hair. 
The tiny jeweled comb, too, used to hold 
down stray locks, has not a very long tenure, 
as in the very nature of things it tends to 
get lost being but slightly secured. Thus 
the sale of tiny ornaments, costly in inverse 
ratio to their size, is very large. One way 
and another the trade is doing very well out 
of the bobbed head and that is a reason why 
it will remain “in.” Whereas women went 
to the hair dressers once a month, or maybe 
once a fortnight to have their long hair 
attended to, they now are “always there.” Ti 
either wants washing, curling or dressing. 
For every defect shows up. Then ornaments 
lor the bobbed hair must be fresh if 
scratched or otherwise damaged they must 
be remounted or discarded. 

* * * 

Caillaux, the French Finance Minister, 
who is going to the United States, shortly, 
it is stated, to negotiate the French debt, 


has sprung a bombshell upon the French by 
providing for a tax on “uninvested goods.” 
Ever since the beginning of the Great War 
much money has been locked up in precious 
zems, jewelry, art objects, pictures, old lace, 
and in countries where money has depre- 
ciated in value, those who were far-seeing 
enough to put their money into jewelry, 
more especially, have preserved it intact. 
They have got no interest on it. But while 
other people’s capital diminished with the 
falling franc, their gold, silver or gems re- 


tained their original value. Like buried 
treasure it remained. At the same time, 
even as an investment the wisdom of the 


proceeding on a large scale is very dubious, 
taken from the personal, selfish point of 
view. People who invested their capital in 
these times of financial stress and many risks 
zot high interest. They benefited largely 
by this if they lived on their interest, as 
the fall in the value of money has been 
gradual. If they reinvested their interest, it 
brought more money. There was ‘no risk 
of robbery and the attendant care and worry 
of hidden treasure. The circulation of their 
capital, although merely a drop in the bucket, 
added to the national prosperity instead of 
taking away from it. Their example was 
followed by others. They had the satisfac- 
tion of feeling that they were doing the 
right thing by their country. Those who 
kept their money unemployed, on the con- 
trary, frequently lost it. The risk of actual 
warfare hit them hard. No one can tell 
how much coined money alone, has been 
destroyed in France since 1914 as naturally 
those whose treasure was buried during the 
course of a bombardment said nothing about 
it. They had been called upon to give up 
all gold, and had preferred to be unpatriotic. 

The Finance Minister, with the prospect 
of an army of angry I'renchwomen against 
him and his ministry, says that he is not 
thinking of taxing jewels used for ornament 
and in constant wear, nor family heirlooms, 
nor collections. People will have the right 
to possess a considerable amount of jewels 
and other valuable objects without paying 
anything at all. This liberty to possess a 
certain quantity of jewelry, for instance, 
will correspond to the rent of the house, 
while heirlooms can be traced by wills and 
other family documents. On the other hand 
the Finance Minister disclaims any intention 
of employing inquisitorial methods in mak- 
ing search for these objects of value, very 
often small and easy to hide. 








Emil Baumle, for 35 years employe and 
partner of the Paule Jewelry Co., Burling- 
ton, Ia., has disposed of his interests in the 
firm to C. C. Paule and Edward J. Albert- 
son and other members of the corporation. 
He has acquired an interest in the Eric An- 
derson Co. Mr. Baumle was connected with 
the Paule firm as a boy, learned his trade 
there and later became a partner in the busi- 


ness. 





101 


Permanent Trophy for Women’s 
Southern Golf Association 


| | nesonetiaie a perpetual trophy to sym- 
bolize annual victories, the Women’s 
Southern Golf Association, at their last 
meeting, purchased the beautifully designed 
loving cup shown in the picture. 

The trophy, one of the finest of its kind 
ever wrought by silversmiths, is of heavy 
sterling silver, with gold lining, inscribed in 
applied silver letters. The cup is 34 inches 
high, mounted on an ebony base, with the 








WOMEN’S 
ASSOCIATION 


TROPHY FOR SOUTHERN GOLF 


base having silver name plates on which the 
names of the winners may be engraved. 
The cup is in the temporary possession of 
the winner of the tournament, to be kept at 
her club until the next year, when it is again 
put into competition. 

Mrs. J. W. Armstrong, of Jackson, Miss., 
who won the southern this year, will be the 
first possessor of the cup, and will adorn the 
trophy room of her club until the next tour- 
nament, which ts to be held in Charlotte, 


N. C., next June. Mrs. Armstrong won the 
southern this year at Nashville, defeating 
Mrs. H. S. Geismer, of Birmingham, in the 
finals. 

The officers of the association, meeting 


during the tournament at Nashville, decided 
on the purchase of the trophy, and an order 
was placed immediately with Geo. T. Brod- 
nax, Inc., of Memphis, Tenn., who received 
the trophy last week. The cup is on display 
in the windows of Broadnax, at Main St. 
and Monroe Ave., and has excited favorable 
comment for its artistic features. 
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HE strength of our organ- 

ization, its influence over 
the diamond markets and ca- 
pacity to lend force to our 
customers, coupled with our 
ability to supply diamonds at 
lowest market prices, has 
brought us the most success- 
ful merchants in the country 
for loyal customers. 


ARNSTEIN BROS. & CO. 


Importers and Cutters of Diamonds 


New York - 20 West 47th Street 


CHICAGO LONDON AMSTERDAM 


31 North State St. Audrey House, Ely Place 2 Tulp Straat | 
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Soliciting for $2,000,000 Fund Starts This Week 





National Jewelers Publicity Association Begins Intensive Campaign for 
Subscriptions in Indiana—Work in Other States is to Follow 
Shortly—Local Chairmen Appointed for the 
Wholesale Centers of the Industry 











—_- 











——— 


NewarK, N. J., Sept. 21.—Actual solicit- 
ing started this week for subscriptions for 
the $2,000,000 four-year advertising and pub- 
licity program of the National Jewelers’ 
Publicity Association as described in detail 
in the last issue of THE JEWELERS’ Circu- 
LAR. 

The campaign opens this week in Indiana 
with 10 field men put in behind the State 
committee headed by Allen Jay, of Rich- 
mond, Ind., State chairman. Mr. Jay’s asso- 
ciate chairmen are: Edward Williams, 
Bloomington; Henry Leist, Nicholas Leist 
& Son, Terre Haute; H. H. Bishop, Indian- 
apolis; Earl F. McConnell, Oakland City ; 
Carl L. Rost, Herman L. Rost & Son, 
Columbus; L. W. Otto, Crawfordsville; 
Aloys A. Van Rie, Mishawaka; Edward P. 
Fasnacht, Peru; Carl W. Rose, [ort 
Wayne; S. Steinberg, Steinberg’s Jewelry 
Store. LaPorte; H. E. Bacon, Evansville; 
Carl I°. Walk, J. C. Walk & Son, Indian- 
apolis; Charles Mayer, Jr., Charles Mayer 
& Co., Indianapolis; Edward O. Little, 
Auburn; Joseph T. Regan, Baldwin- Miller 
Co., Indianapolis ;, Ralph Roessler, Marion. 

Following the announcement of the en- 
larged publicity program at the convention 
of the American National Retail Jewelers’ 
Association at Richmond, Va., P. J. Coffey, 
chairman of the executive committee of the 
publicity association has been flooded with 
messages of congratulation and endorsements 
from individuals in the trade. 

“Common sense indicates certain 
in securing sufficient subscriptions to make 
possible a dominant four-year program,” 
says Mr. Coffey. “In two weeks we raised 
$309,000 despite an absolute lack of funds 
to carry the money-raising work along in a 
nationwide organized way. If we had had 
another $10,000 at that time we feel sure 
that we would have raised at least another 
$300,000. This would have given us $200,000 
a year for the three-year program. 


success 


“Now we are starting on a much better 
basis. Every unit in the industry has posi- 
tively gone on record endorsing this move- 
ment. Instead of writing to the 30,000 con- 
cerns in this country, or depending too much 
on busy retailers, jobbers or manufacturers 
to solicit one another, we are going to send 
paid solicitors to see personally approxi- 
mately 85 per cent. of them. The balance 
will, of course, have to be written to.” 

A large national organization is being built 
'0 sponsor and assist in making this cam- 
paign. The following men have been asked 
to serve as local chairmen in the wholesale 
centers by Mr. Coffey: 

E. W. Reynolds, E. W. Reynolds Co., Los 
Angeles, Cal.; Edward Lehman, Edward 
Lehman Jewelry Co., Denver, Colo.; B. 
Kleitz, Wilmington, Del.; Mr. Wynne, 
Wynne Jewelry Co., Atlanta, Ga.; Charles 
H. Spencer, Norris-Alister-Ball Co., Chi- 
cago, Ill.; Mr. Juergens, Juergens & Ander- 
sn Co., Chicago, Ill.; Charles Gustafson, 


C. H. Knights-Thearle, Chicago, IIl.; J. F. 
Reagan, Baldwin-Miller Co., Indianapolis, 
Ind.; Mr. Gleason, Gleason Jewelry Co., 
Louisville, Ky.; Mr. Krower, Jr., Leonard 
Krower & Son, New Orleans, La.; W. F. 
Taylor, W. E. Taylor Co., New Orleans, 
La.; Jacob Engel, J. Engel & Co., Baltimore, 
Md.; Henry R. Arnold, 387 Washington St., 


Boston, Mass.; FE. H. Pudrith, E. H. Pud- 
rith Co., Detroit, Mich.; C. H. Thomsen, 
C. M. Thomsen Co., Minneapolis, Minn. ; 


Mr. Possin, Bosezhardt-Possin Co., Milwau- 
kee, Wis.; C. B. Clausin, S. H. Clausin Co., 


Spokane, Wash.; Mr. Moore, Moore-De 
Grazier Co., Dallas, Tex.; Mr. Shuttles, 
Shuttles Bros. & Lewis, Dallas, Tex.; Emil 
Frier, Samuel Weinhaus Co., Pittsburgh, 
Pa.; Mr. Grafner, Grafner Bros. Co., 
Pittsburgh, Pa.; Charles Beard, Charles 
Beard Co., St. Paul, Minn.: L. P. White, 


Philadelphia, Pa.; Joseph B. Bechtel, Jos. B. 
Bechtel Co., Philadelphia, Pa.; H. W. Bur- 
dick, Cleveland, O.; Mr. Richter, Richter & 
Phillips Co., Cincinnati, O.; Mr. Jacobson, 
Hahn-Jacobson Co., Cincinnati, O.; William 
J. Ward, Wm. J. Ward Co., New York; 
Mr. Petersen, Petersen, Max & Co., Buf- 
falo, N. Y.; A. F. Smith, A. F. Smith & Co., 


New York; George Gambrill, Eisenstadt 
Mfg. Co., St. Louis, Mo.; C. A. Kiger, 


C. A. Kiger Co., Kansas City, Mo.; Ward 
Lewis, C. B. Norton Co., Kansas City, Mo. 








New State Optometry Law Being Enforced 
in Colorado 


DENVER, Colo., Sept. 17.—The State Op- 
tometry Law which was passed by the recent 
Colorado legislature and signed by the gov- 
ernor on April 15, 1925, has been working 
wonderfully well, to the advantage of the 
profession against the faker, according to 
J. C. Bloom, secretary-treasurer of the Colo- 
rado State Optometrical Association. 

The secretary received reports of certain 
solicitors for publications in Kansas offering 
eyeglasses or spectacles as a premium with 
the magazines, which is contrary to the pro- 
visions of the present law. The matter was 
taken up with the publishing company and 
they were informed as to the law and were 
warned against the continuance of this vio- 
lation. They evidently failed to take heed 
and one of their solicitors was arrested, at 
Hayden, Colo., convicted and fined $50 and 
costs, which was the first conviction under 
the new law. Since this conviction another 
man has been apprehended for practicing 
without a license in the southwestern part of 
the State and a party has been reported to 
be practicing without a license in the south- 
ern section of the State. 

The Optometry Board is going to continue 
in its efforts to clean the State of all illegal 
practitioners and no efforts or money will 
be spared to bring the desired results, said 
Mr. Bloom. 


“The Board now has .an agent going 
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through the State looking up such cases and 
his work has been remarkable. “We have 
had more than 20 vending machines removed 
from the State and have been threatened by 
one or two .concerns that the Board would 
be prosecuted if they continued to interfere 
with the use of vending machines in the 
State,” said Mr. Bloom. “To this the Board 
has replied that they invite just such pros- 
ecution. If we have a law we are going to 
enforce it and as the Attorney General said: 
‘Find out if this law is a law and whether 
it will stand the test.” We are taking it 
to the Supreme Court for confirmation or 
rejection.” 








An Work in 


sented to Pan American Union 


Unusual Silver Pre- 


WORK of unusual character is the 
testimonial to Henry Meigs, American 
railroad engineer, which was given to him 
some time ago on the completion of the 
Aroya 


Railroad in Peru. The testimonial 














SILVER TESTIMONIAL PRESENTED TO 


AMERICAN RAILROAD ENGINEER 


AN 


which is of solid silver was presented by 
Mr. Meigs recently to the Pan American 
Union. 

It is a massive piece in the form of a 
table center or epergne and as can be seen 
from the illustration, some well 
modeled figures as well as elaborate applied 
decorations. 


contains 








McGhee & Williams, Nashville, Tenn., 
have been incorporated with a capital of $50,- 
. 000 by E. H. McGhee, Percy Williams, W. : 
J. Kinsey and-Richard Gleaves. ----~--- 
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Continuous Shipments 
Direct from the Mines 
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Gem Sapphires 
Gem Rubies 
Gem Emeralds 
Star Sapphires 
Star Rubies 
Calibre Sapphires 
Calibre Rubies 

Calibre Emeralds 
Bracelet Ranges 


& 


ALBERT RAMSAY & CO. 
2 WEST 47TH STREET 


LONDON OFFICES: Telephone FACTORIES: 
4-5 Holborn Circus Bryant 5958 10 Dyers Buildings 
London, E. C. London, E. C. 
INDIA 
Bombay Calcutta Rangoon 


When in London a visit to our London office and factory will be of interest to you. 
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Rich Display of Jewelry at Geneva Conference 








Women Wear Their Finest Gems at Social Functions—Oriental Potentates 
Bring Vast Fortunes in Precious Stones to the Meeting 

















= city of Geneva is filling up very fast. 
The various personalities expected for 
the council meeting have brought a large 
crowd of followers with them. Besides mem- 
bers of the family and many wives and 
daughters who have taken the opportunity 
to come for a visit to Switzerland, there 1s 
the usual number of secretaries and dactylos, 
all there in case of extra pressure of work. 
Then others, there for the annual assembly, 
are also flocking in as fast as possible. Peo- 
ple who have carelessly left the matter of 
booking accommodation until too late are 
forced to take lodgings somewhere farther 
along the lake, or even on the French side 
of the frontier, which is at no great distance. 
All the women folk have brought stores of 
jewelry to the city of conferences. Every- 
one feels that she wants to look her best at 
the various functions given at this time of 
year, whether in connection with the meet- 
ing of the League or otherwise. As people 
leave the trains they may be seen grasping 
jewel cases. Some are ladies’ maids carry- 
ing them for their mistresses, but in many 
cases the lady carries her own. As a rule 
jewel cases run somewhat smaller and less 
weighty nowadays. This is because even 
a woman with a maid cannot always count on 
her presence as they could in pre-war days. 
The maid feeling ill just takes to her bed 
and lets things go in a way that was not 
possible in pre-war times. Thus one of the 
very strong metal bound cases, weighing 
perhaps 15 pounds, has given place to some- 
thing much smaller and lighter, often made 
in cane and just lightly covered with leather, 
for if a thief operates it is improbable that 
he will take any particular care in dissimu- 
lating operations, as he would have done in 
pre-war times. He will just lift the whole 
iewel case and make his getaway as best 
he can. 

Once inside the hotels most women de- 
posit their valuables in the hotel safe, and 
this makes impossible the constant changing 
of jewelry that is otherwise seen. They 
cannot go downstairs and get access to the 
safe on every trifling occasion. Thus the 
same morning jewelry every day, with a 
change for afternoon and another for eve- 
ning, is the general thing. The morning 
jewelry is kept down to what is thought 
severely necessary. Perhaps a good brooch, 
three or four rings, piled on a single finger, 
a watch pinned on the breast and earrings 
are worn. When the change is made after 
lunch, with the prospect of taking tea some- 
where, probably at the house of some friend 
or in the hotel lounge with the inevitable 
“dancing,” a parure of jewels is adopted. 

* * * 

As a rule pearls, or diamonds, or emeralds 
are worn, but only one varietv. The style 
of person coming to the meeting at Geneva 
usually dresses just a trifle more severely 
than persons in a similar position not present 
at important political crises. This feeling of 
restraint is marked by a certain sobriety in 


jewelry, even of an afternoon, whether the 
lady in question is ever likely to be any- 
thing more than a spectator at one of the 
meetings, or not. 

* * * 

When the toilette for the evening is made, 
as most people dress for dinner in the big 
Geneva hotels, more liberty is allowed. 
Huge pearl necklaces, often worth a small 
fortune, are worn, with a whole parure in 
pearls to match. The pear! necklace is never 
worn straight and plain. It is always held 
in with a loop at the base of the throat, 
hangs lower at the back than at the front, 
or is in some way distinguished from the 
quite plain necklace. Quite a number of 
“braid” necklaces, looking just like a band 
of white ribbon, are seen. They are worn 
quite tight around the neck, and are made up 
of seed pearls sewn close together in straight 
lines. The three-hoop earring, one hoop 
larger than the other, of pearls mounted in 
platinum, is much seen, especially for after- 
noon wear. The watch bracelet is often 
made of pearls and platinum. An entirely 
new feature in wrist watches is the oblong 
watch, very tiny but of a certain thickness, 
the sides being set in seed pearls. Others, 
with a design in the platinum settings are 
seen, the sides being broad enough to take 
a pattern in high relief, beautifully wrought 
and so attached to the band as to be always 
visible. 

x ok x 

While the Geneva women are wearing 
watches so small as to be mistaken for mere 
disks at a very small distance, the visitors 
for For 


are going in something larger. 
nothing so tiny as the Swiss watch has ap- 
parently been manufactured elsewhere. 


Black moiré bands are still the thing for 
holding the watch in place, but many watches 
are merely an item in a series of ornaments, 
all looking very much the same, as far as 
they reach, as the pattern is naturally not 
repeated all round the wrist. One tiny 
watch, that almost disappeared among the 
tiny brilliants, set in platinum, could hardly 
be distinguished from the ornaments, of 
equal length, size and general aspect on 
either side. Four of these made up a very 
handsome bracelet, among which it was dif- 
ficult to distinguish the dial of the watch. 

\nother watch was held in place by a 
number of overlapping links, very thick and 
flat, made in gold. Platinum, however, is 
fast ousting gold as a material for this class 
of goods. 

* * * 

While the ladies are getting out their 
jewelry for the various functions given in 
connection with the meetings, oriental poten- 
tates are arriving in Geneva and bringing 
with them gems that throw anything that 
mere woman can into the shade. As 
everyone is on an equality in this city, dele- 
gates ranking exactly the same, from what- 
ever country they may come, the only method 
of showing superior wealth or position is by 


do 
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clothing and the magnificence of suite. 
Everyone from the East is doing his best to 
show something of the riches with which 
he is surrounded in this way. African dele- 
gates also come with their jewels, which 
gives a touch of brightness to receptions and 
other official functions. The women who 
came hoping to startle the other visitors with 
their gems are forced to retire into ob- 
scurity when their jewelry is seen side by 
side with that of some oriental prince, for 
no western fortune could buy such treasures. 
At Geneva, it is the men who wear the fine 
features in this special respect in many 
cases. 





cone 
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Karly Goldsmiths’ Power 





QO" all the ancient crafts that of the gold- 

smiths stands unique for wealth and 
power. Just read these few lines from 
Young’s “Silver and Sheffield Plate Col- 
lector,” then ruminate over how times have 
changed. He writes: 

“Much earlier than the days of Edward 
the First the goldsmiths of London were so 
wealthy and so strongly established as an 
associated body that its word went for law 
in the craft. A very early reference to the 
goldsmiths occurs. under date of 1180, when, 
with other groups of traders, they were fined 
for assuming rights and privileges without 
royal license. Several so-called ‘adulterine’ 
associations, among them the goldsmiths, 
were arraigned and fined by King Henry the 
Second, but those qualified to express an 
opinion, on the scanty evidence available, 
suspect that the fines were never collected. 
The old gildsmen were usually as crafty of 
brain as they were clever of hand, and proba- 
bly the King’s men found that enacting and 
extracting differed more in degree than in 
orthography. 

“In 1275 Gregory de Rokesby, a goldsmith, 
was assay master of the mint, and the 
keeper of the exchange which stocd then on 
a site, nearby what is now ‘Old Change,’ 
near Cannon St. and within a stone’s throw 
of St. Paul’s Cathedral. Edward the First 
had then been three years on the throne, and 
the goldsmiths had shown on more than one 
occasion a disinclination to accept any sort 
of regulation or interference. * * * 

“W. G. Hazlitt, in his history of ‘The 
Livery Companies of the City of London,’ 
records the magnificence displayed by Rich- 
ard de Bettoyne, a goldsmith who was Lord 
Mavor at the time of Edward the First’s 
coronation In his official capacity he 
claimed to serve the King as chief butler, 
and the claim being admitted, he attended 
the function with 360 attendants, all clothed 
in the same livery and each bearing a silver 
cup. A charter granted in 1327 added ma- 
terially to the powers of the goldsmiths, who 
under it were allowed to elect a properly 
qualified governing body.” 








Lantrip’s jewelry store at Dora, Ala., was 
one of the places destroyed in a fire originat- 
ing in the building of the Temersons Dry 
Goods Co., early one morning recently. The 
blaze which swept one side of the business 
section of the town was only checked by 
the firefighters when dynamite was used to 
blow up the rooms occupied by the Methodist 
Missionary organization. 
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Credit Frauds and Commercial Crime 








By Harry Lefker*, C. P. A. 

















ACH year the business organizations of 

this country are robbed and defrauded 
by commercial criminals, or credit “crooks,” 
as they are commonly known, of at least 
$160,000,000. A surety company estimates 
the loss at $400,000,000. This burden on 
industry, huge as it already is, will continue 
to increase unless industry organizes to fight 
this evil. Several associations, among them 
the American Institute of Accountants and 
the National Association of Credit Men, are 
making a concerted drive against the credit 
criminals of the country. 

Before studying and analyzing the methods 
used by these so-called “credit crooks” it 
may be profitable to read the opinions of 
men long experienced in bankruptcy admin- 
istration. 

The Hon. John C. Knox, Judge of the 
United States District Court for the South- 
ern District of New York in a statement 
prepared especially for Letter Bulletin 3 of 
the American Institute of Accountants says 
among other things: 


“Were such (court) records to be 
examined with care, it might also be 
discovered that very often creditors in- 
vite the frauds directed against them. 
The extension of lines of credit that 
cannot be justified by the character of 
the debtor, or by his financial standing, 
affords him the occasion to make a 
bankruptcy fraud profitable. Under 
conditions such as frequently come to 
light, my wonder is not that crimes 
against the bankruptcy law are so many, 
but that they are so few. So long as 
bankrupts are permitted to obtain large 
quantities of merchandise upon credit, 
to which they are under no conceivable 
circumstances entitled, and it is brought 
to their attention that they may by 
properly arranged proceedings, be dis- 
charged from their obligations by the 
offer and acceptance of a 15 or 25 per 
cent. settlement. there should be no sur- 
prise that fraudulent bankruptcies are 
of common occurrence. 

“In my opinion, the tendency of bank- 
rupts to engage in the concealment of 
assets is hardly more noticeable than is 
the tendency of creditors to condone 
and compound such wrong. The former 
thrives by feeding upon the latter. 
Frauds in bankruptcy will grow less as 
and when they are made unprofitable.” 


Hon. Emory R. Buckner, United States 
Attorney has this to say: 


“Commercial fraud is a genteel term 
for business burglary. The ordinary 
burglar risks his life and runs a chance 
of swift and severe punishment, but the 
business burglar in fraudulent bank- 
ruptcies works by stealth, is hard to de- 
tect, and conceals his crime.” 


To these statements should be added what 
was said in effect by Judge Koenig of the 
*Member, American Society of Certified Public 
Accountants. Admitted to practice, U. S. Board 
of Tax Appeals. 








Court of General Sessions in New York. 


“The credit man usually looks at the 
financial statement submitted by the 
customer only after the customer has 
gone into bankruptcy.” 

The above statements reveal two things: 

1. The extent and ease with which the 
commercial crook operates, 

2. Creditors themselves are also guilty 
because of their inefficient methods of credit 
checking, their eagerness to compromise 
with a fraudulent bankrupt and their reluc- 
tance to prosecute criminally “credit crooks.” 

Let us now consider in detail the various 
steps by which credit criminals succeed in 
perpetrating fraudulent bankruptcies, which 
as stated before cost the business interests 
of the country the huge sum estimated be- 
tween $160,000,000 and $400,000,000. 

The various stages are as follows: 

1. A misrepresentation of facts and 

conditions. 

2. Fraudulent diversion of assets. 

3. Bankruptcy and insolvency. 


MISREPRESENTATION OF FACTS 


The initial stage in credit fraud usually 
consists of submitting a false financial state- 
ment. An accountant’s name may be forged 
to the statement, or it may be “certified” by 
one who has no standing as an accountant 
and who may be acting in collusion with the 
credit criminal. References may be fur- 
nished from persons working in collusion 
with him. 


MISREPRESENTATION OF FIGURES 


Obviously a financial statement submitted 
by a credit criminal is incorrect and 
creditors have no assurance as to the ac- 
curacy of the statement submitted unless 
said statement has been verified by ac- 
credited accountants. A statement not veri- 
fied by an accountant has very little value 
unless there is an intimate knowledge and 
relationship between buyer and seller. But 
to accept such statement from a concern 
whose financial character and condition are 
doubtful is only aiding and helping commer- 
cial fraud. 

The one item which is most frequently 
misrepresented on financial statements is the 
inventory. Accountants before certifying to 
the accuracy of a balance sheet will now 
demand an inventory audit. 
accuracy of the inventory, which is in many 
cases the largest item on the statement, does 
not aid a credit man. 

Walter E. Sachs, of Goldman, Sachs & 
Co., in an address to the New York State 
Society of Certified Public Accountants, said 
as follows regarding inventory valuation: 


“T can think of no item in the balance 
sheet of a merchant or manufacturer, 
which lends itself more readily to mis- 
representation than that of inventory, 
and none where such misrepresentation 
might more easily escape detection. The 
verification of liabilities and the analysis 
of accounts and notes receivable are 
simple matters for the accountant, com- 
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pared to even a reasonably certain assur- 
ance that merchandise, raw material and 
goods in process have been properly 
recorded as to quantities and conserva- 
tively stated as to values.” 
A properly prepared and certified state- 
ment should disclose the following financial 
facts: 


1. That all liabilities, actual and con- 
tingent are stated. 

2. That all assets, including inven- 
tories are valued on a sound basis. 

3. That provision has been made for 
depreciation, taxes, etc. 

4. That only assets owned and con- 
trolled by the applicant are included. 


DIVERSION OF MONEY AND PROPERTY 


After merchandise has been procured by 
means of a fraudulent statement it is then 
sold or otherwise disposed of. The pro- 
ceeds is kept and when bankruptcy inevitably 
comes there are no assets left for the credit- 
ors. The merchandise may be sold below 
cost in order to immediately realize cash, 
which is then appropriated and diverted by 
the bankrupt. Or merchandise may be 
shipped without any records being made and 
when payment is received is not deposited 
by the business. In bankruptcies of this sort 
the accounts receivable are usually assigned. 


BANKRUPTCY PROCEEDINGS 

The final stage is inevitable. A bankruptcy 
petition is filed and it is then disclosed a 
huge amount of liabilities and no free assets 
for general creditors. Everyone is amazed 
at the amount of the liabilities. In many 
cases no financial statements have been sub- 
mitted, the books and records are missing 
ee a compromise of 20 per cent., 
10 per cent, cash and 10 per cent note is 
offered. In the majority of cases this com- 
promise is accepted by creditors, the bank- 
rupt is discharged from his debts, and the 
same vicious and criminal cycle begins anew. 

To quote Mr. West, head of the Investi- 
gation and Prosecution Department of the 
National Association of Credit Men: 


“The certainty of something being 


done was what stopped, or at least 
greatly reduced, railroad train rob- 
beries. The same tactics will stop 


credit frauds. If the same certainty of 
justice being administered were felt by 
those who attempt to attain goods, credit 
or money fraudulently, many now en- 
gaged in this comparatively safe occu- 
pation would choose some other calling. 

“Unlike train robberies, credit frauds 
involve no death, no shooting, very lit- 
tle imprisonment and sometimes no 
action or prosecution.” 


BANKRUPTCY REFORM 


The next Congress, according to an article 
in the Daily News Records of Sept. 8, will 
attempt to revise the present bankruptcy 
laws. One of the proposed provisions is to 
provide more rigid penalties for concealing 
assets and other frauds. For the present 
creditors may protect themselves by observ- 
ing the two following rules: 

1. Applicants for credit must furnish a 
financial statement verified by an accredited 
accountant. 

2. No compromise with dishonest bank- 
rupts. Investigation and prosecution to the 
utmost of “credit crooks.” 
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SAPPHIRES 





LUE CORUNDUM, ranging 

in coior from the lightest 
blue to deep blackish blue, is 
the same stone as the Ruby, 
the only difference being in the 
color. The choicest color is the 
soft velvety blue, approaching 
the corn-flower in shade and 
exhibiting that color vividly by 
artificial as well as by natural 
light. Mineralogically all Sap- 
phires are practically alike, but 
different localities produce dis- 
tinctive colored stones which 
are known as Cashmere, Burma 
Ceylon, Montana and Austral- 


ian Sapphires. (No. 2 nf 4 Series) 
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The News from England 





Sheffield Trade in Canada—Jeweled Evening Head Dress Returning to Favor— 
New Alluvial Diamond Diggings Near Kimberley—Conditions Improv- 
ing in the Diamond Market—Cultuxed Pearl Controversy Crops 
Out Again—Square Cut Diamonds Fashionable— 

British Pearls—British Empire Exhibition 

















Lonpon, Sept. 11.—Despite the fact that 
American cutlery is becoming more in de- 
mand in the western States of Canada the 
Sheffield goods are holding their own in 
Canada, according to the head of one large 
manufacturer of Sheffield cutlery and plate 
here, who has just returned from a tour of 
several months’ duration in North America, 
where the cutlery and plate conditions were 
studied exhaustively. This business man 
admits, however, that there has been a con- 
siderable change in market conditions since 
the war and that they are changes of 
character not exactly welcome to Sheffield. 
Although the sales of the best Sheffield 
cutlery have been reduced to a low ebb by 
prohibitive duties in America there is still 
a sale for it there, Sheffield reports. Bir- 
mingham reports a slight improvement in 
electro-plate, there being a number of in- 
quiries now coming to hand for Christmas 
novelties in this section. Although the de- 
mand for electro-plate .ware for the equip- 
ment of ships and hotels is better than it 
was the normal demand has nowhere near 
been overtaken yet. 

x * * 

The jeweled evening headdress is return- 
ing to favor here although the large orna- 
mental comb is beginning to make its 
appearance again after a temporary sojourn 
and promises to become rather popular with 
those women who still retain long tresses. 
The jeweled headdress is being worn with 
the shingle in the evening, it usually taking 
the form of a diamond bandeau. Diamond 
hair ornaments will not exactly be ousted 
by the large and old-time comb but they 
will take a rear seat for the time being. 
Undoubtedly the revival of the high Spanish 
comb can be traced to the passion for the 
gorgeous Spanish shawl here. Paris first 
remtroduced the tall comb again, possibly 
aS a protest against severe hair styles. Of 
course, some of these combs are large and 
magnificent ornaments and worth consider- 
able money. For such combs magnificent 
coils of hair are essential. At present the 


Paris hair styles all tend toward the boyish 
m treatment. 


** &* 


There is now more doing in diamonds 
than for some weeks past, the market being 
quite active again. Backes & Strauss, the 
Holborn Viaduct gem merchants, say: 
“The better tendency which made itself felt 
m the last fortnight in August has been 
well maintained, in fact there has been more 
doing lately than has been the case for some 
pe Past. A feeling of security has been 
oo by the knowledge that with the 
oa a of the new Diamond Syndicate, 
| ge re safe for the next five years. For 

© past few months. buyers have been hold- 
y the strictly necessary being 
now that new goods are re- 
t the Autumn trade, shortages in 


ing off, onl 
stocked, but 
quired fo 





various sizes are making themselves felt. 
The demand has been most noticeable in 
melées and small brilliants, while eightcut 
small, which had been neglected, is now be- 
ing inquired for again, principally in the 
smaller sizes from 60 to 100 per carat. 
There is no diminution in the demand for 
fine large stones, but they are very scarce 
and consequently very high in price and 
there is every likelihood of them getting 
still dearer now that old cut goods are no 
longer available for recutting. 
*x* * * 


The Daily Mail has received a cable from 
Johannesburg to the effect that new alluvial 
diamond diggings have been commenced 95 
miles from Kimberley and that several valu- 
able finds have so far been reported, one 
diamond weighing 23 carats changing hands 
for $3,500. A $2,000 gem was found only 
18 inches under the sol. There was an 
exciting race by diamond-hunters for claim- 
pegging preference and a newspaper photog- 
rapher took the place of a one-legged ex- 
soldier at the request of the Diggers’ Asso- 
ciation. The photographer won and suc- 
cessfully pegged out a much-favored spot 
for the old soldier. 

* * * 


Messages from Amsterdam a few days 
ago quote M. Polak, chairman of the Dutch 
Diamond Workers’ Federation, to the effect 
that with government support in South 
Africa it would be possible to set up a dia- 
mond cutting industry there if only large 
stones were handled. According to Chair- 
man Polak such an establishment would not 
be a commercial success if the small stones 
forming the greater part of the output of 
the diamond mines were dealt with. The 
high wages prevalent in South Africa 
would, he thinks, make the cutting of the 
larger stones only a paying proposition, 

x * * 


The question: Is a cultured pearl a pearl? 
cropped up at Marylebone Police Court the 
other day, and a number of pearl experts 
and gem dealers sought to give their own 
versions. The firm of Attenborough who 
advance money on high-quality jewelry and 
gems sued a customer for the alleged at- 
tempt to obtain $75 by false pretences. He 
endeavored to pawn a pearl pin that in 
reality was a cultured pearl on a platinum 
pin which was retained by the police. The 
customer sued the Commissioner of Police 
for the return of the pin and at Bow St. 
an expert declared the pearl to be “cul- 
tured.” If natural it would have been 
worth $115. As a cultured pearl it was 
worth around $15. Mr. Attenborough told 
the court he had seen a lot of cultured 
pearls lately and that people in his line of 
business were up against a_ difficulty. 
Lawyers for the defense asked Atten- 
borough if in his opinion a cultured pearl 
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was a pearl. His answer was “no.” Then, 
he was asked, is a cultured rose a rose? 
He declined to answer. A Holborn Via-- 
duct pearl importer (Edward Hopkins) 
said that art has assisted nature in relation 
to the cultured pearl, but that it is not a 
real pearl. Asked if it was an imitation 
pearl, the importer said it was a “cultured 
pearl.” Is a cultured rose a rose? the im- 
porter was asked. The Holborn Viaduct 
pearl dealer said he was not a rose grower. 
Robert Brockman, Hatton Garden pearl ex- 
pert, said the gem in dispute was a cultured 
pearl. Asked if it was a natural product 
he replied: Only partly. The defense sub- 
mitted no jury could convict on such evi- 
dence since it was not certain that this 
pearl was not a natural product. Magis- 
trate Wilberforce said. he could not under- 
stand why the prosecution had not cut the 
pearl open. The case was adjourned for 
two weeks. 
* * * 

Fashion decrees that diamonds worn here 
this Fall must be square cut. It is still 
fashionable to wear so many diamond brace- 
lets on one arm that while one member may 
look like an ivory column encircled by 
flashing gems, the other arm is quite bare. 
Snake necklets of tinted beads threaded on 
wire with heads carved in jade or turquoise 
are now being worn around the throat. 
They are twisted round the base of the neck 
twice or thrice. Red and black enamel 
ladvbirds (said to be lucky) are being intro- 
duced on hat and handbags, the idea emanat- 
ing from Paris. Pink tortoise shell brust 
and comb outfits fitted in pink leather cases 
and intended especially for the shingled are 
now being introduced here.. They are in- 
tended primarily for use in the automobile. 
Tiny curved handbrushes and hat brushes 
are also being designed to fit flat in pochette 


handbags. 
* * * 


When charged with the fraudulent ‘con- 
version of two diamonds and a ring valued 
at $1,160, the property of Joseph Levy, a 
commission sales jeweler, an offender at 
Bow St. said he had never had the jewelry 
having just heen extradited from Paris. 
The jeweler said the prisoner agreed to sell 
the ring and diamonds in Paris. He was 


remanded. 
* * * 


Writing in the Daily Mail a correspond- 
ent has some interesting things to say of 
British pearls of which a steady supply is 
forthcoming from rivers here. British. 
pearls, says this correspondent, rarely, if 
ever, are sold to the public as British pearls 
since the average woman likes to think her 
necklace is a product of the East. The 
jeweler, therefore, seldom divulges the fact 
of a possible necklace containing pearls 
from the mud of English rivers. Three of 
the six species of British river mussels, it 
seems, produce pearls a characteristic of 
which is their whiteness, although British 
pearls of green, brown, pink and black are 
not unknown. Only a few of these pearls 
are round, the baroques not being of any 
particular value. The Margaritifer pro- 
duces the most valuable pearls. Julius 
Caesar took back many pearls from this 
mussel with him to Rome and had them set 
in a breastplate. These pearls are found in 
three rivers here. One Margaritifer pearl 
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weighed 36 carats while another was valued 
at $400. 


One of the large chain-store jewelry 
houses of London is featuring a rather good 
sales-pulling window display in connection 
with gold and platinum wedding rings. A 
large modeled design depicting the open 
doors of a church is shown in the trim. 
The interior of the church, shown through 
the open doors, is lighted up with unseen 
dectric bulbs, a bride and groom being dis- 
cernible at the far end before the altar in 
the act of being married. The open doors 
of the church are actually large shaped 
plush cases in which scores of wedding 
rings are tastefully displayed. It is an at- 
tractive display and invariably draws the 


attention of passersby, 
x * * 


Among the jewelry exhibits of the British 
Empire Exhibition at Wembley that attract 
more than usual attention is the “Britannic” 
expanding bracelet made of nine and 14 
karat gold springs which are guaranteed for 
five years and are renewable free of charge 
any time within that period by jewelers 
stocking them. These bracelets are in vari- 
ous widths and complete with watches, be- 
ing stocked by most high-class jewelers. 
The ingenious little machine by which a 
bracelet can be tested by opening and clos- 
ing it 100,000 times is on view as a work- 
ing model. ° 


* * * 








A SECOND WARNING 


Jewelers Beware of This Clever Swindler 
Who May Try to Sell Platinum and 
Gold Mining Stock 


In last week’s issue of THE JEWELERS’ 
CircuLak attention was called to the op- 
erations of a man whose name was given as 
W. Caleb, alias “W. E. Chambers,” “K. 
Thiel,” “W. E. Harworth” and other names, 
who is wanted for passing worthless checks. 
The Department of Justice warned jewelers 
throughout the country and especially retail- 
ers in southern Atlantic States to look out 
for the man, who is described and whose 
picture was published on page 95 of the issue 
of Sept. 16. 

Since that article was published, it has 
developed that the man is also known by the 
name of “Von Huelsen” and also goes under 
the name of “Hunter.” He has traveled not 
only throughout the United States but is 
familiar with both Central and South Amer- 
a. He talks Spanish and German and a 
little French. 

Jewelers particularly in the Pittsburgh dis- 
trict are warned to beware of the man, as he 
has friends near that city and is apt to visit 
Jewelers and try to interest them in platinum 
and gold mines in South America. He wears 
a 32-degree Masonic emblem and is a fluent 
and pleasing talker. A number of jewelers 
have already fallen victims to his wiles and 
warning against him is again issued. 











The business of the late Frederick P. D. 
Jennings, 115 N, Pearl St., Albany, N. Y., 
will be conducted by Mrs. Jennings under 


the supervision of her son, Ormond N. Jen- 
nmgs. Mr. Jennings died Tuesday after- 


rr Sept. 8, as reported in the last issue 
J 
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APPROVE EXPOSITION 





Heads of All Leading Organizations En- 
dorse New England Jewelry Exposition 
and Style Show to Be Held at 
Boston Nov. 10 to 14 

Boston, Mass., Sept. 17.—The hopes of the 
sponsors of the first annual New England 
Jewelry Exposition, to be held in Mechanics 
building from Nov. 10 to 14, inclusive, for 
a successful initial exposition have been nota- 
bly increased by the strong endorsements 
received from the heads of the leading trade 
organizations all over the country. 

After looking over the files of letters al- 
ready received, President J. Charles Stever 
of the Massachusetts and Rhode Island Re- 
tail Jewelers’ Association, under whose au- 
spices the exposition will be held, said: 
“We are assured of an epoch making event 
in the history of the jewelry industry if I 
can take the whole-hearted support and offers 
of co-operation from these leaders in the 
trade, as any indication of our success.” 

William R. Cooper, president of the Na- 
tional Wholesale Jewelers’ Association, ex- 
presses himself as follows: “I trust that 
the association which I represent may at all 
times be of service and I certainly am pleased 
to give you an assurance of our co-operation 
in your work,” 

A similar expression of support is con- 
tained in a letter from Joseph L. Herzog, 
president of the National Jewelers Board 
of Trade, who says: “The idea of a jewelry 
exposition, particularly at this time, is a 
splendid one. Not only should every New 
England jeweler get behind and support this 
commendable effort, but the entire trade as 
well,” 

Conrad J. Brotherly, president of the 
American National Retail Jewelers’ Associa- 
tion, remarks: “I will endeavor to render 
as much assistance as lays in my power.” 

Past president Edward H. Hufnagel of 
the same association says: “I heartily en- 
dorse any exposition or convention of this 
nature that will make for a better and 
stronger jewelers’ organization.” 

From Ralph K. Stone, president of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association, comes a splendid 
statement of best wishes as follows: “Please 
accept my sincere wishes that you may have 
a most successful exposition and convention 
and that the results may be beneficial to the 
trade beyond your fondest expectations.” 

“T shall be glad to be of assistance to the 
Massachusetts Retail Jewelers’ Association,” 
says Howard C. Baker, president of the 
Manufacturing Jewelers Board of Trade. 

W. A. Kinsman, president of the Sterling 
Silverware Manufacturers’ Association, has 
expressed his willingness to serve, and sim- 
ilar expressions and offers of service have 
heen received from the retail jewelers’ as- 
sociations of Maine, New Hampshire, Ver- 
mont and Connecticut by their presidents, 
\lbion Keith of Maine, M. E. Banks of New 
Hampshire, O. S. Searles of Vermont and 
C. C. Costello of Connecticut. 

kxpressions from other prominent mem- 
bers of the trade carry such endorsements 
as “I think the entire project as outlined is 
going to be of great assistance to the jewelry 
trade,” “You may count on me for any help 
I may be able to give,” “I shall be glad to 
co-operate with you at this time or at any 
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other time when the jewelry trade is to be 
benefited,” “A movement of the nature you 
suggest is certainly a worthy one,” “I am 
disposed to do anything I can to advance the 
interests of the jewelry industry,” “Am with 
you heart and soul,” “I am very pleased to 
co-operate,” and so on down the line. 

“The wave of enthusiasm,” says M. N. 
Smith, of Smith-Patterson, Boston, chairman 
of the exhibits committee, “that greeted our 
first letter announcing the exposition and 
the splendid response that followed the in- 
itial letter calling for exhibits, has exceeded 
our fondest expectations. Already some of 
the largest manufacturers of jewelry and 
kindred products in New England have def- 
initely applied for space and almost every 
mail brings additional inquiries from some 
new quarter. I have no doubt that, when 
the exposition opens its doors to the public, 
Grand Hall in Mechanics Building will be 
completely filled ‘with exhibits that will 
make this exposition truly, ‘the most mag- 
nificent exposition ever staged.’” 

Applications for space should be mailed 
at once to Chester I. Campbell, general man- 
ager, 329 Park Square building, Boston, 
Mass. 


Albert R. Kerr, Chester I. Campbell and 
the chairmen of the various committees re- 
port that space for booths is being dis- 
posed of at most sasitfactory rate. Support 
in this direction is likely to exceed all ex- 
pectations, if the present rate of application 
is kept up. 

News of the exposition has just been 
played up by the local newspapers, with 
pictures, and much more  pwblicity is 
promised before and during the exhibition. 
It is believed that public attendance will 
reach many thousands, more especially as 
this will be the first exposition of jewelry 
to be shown in New England. 

The committees formed are as follows: 


HONORARY COMMITTEE 


Gov. Ralph O. Brewster, Maine. 

Gov. John G, Winant, New Hamshire. 

Gov. Franklin S. Billings, Vermont. 

Gov. Alvan T. Fuller, Massachusetts. 

Gov. Aram J. Pothier, Rhode Island. 

Gov. John H. Trumball, Connecticut. 

Albion Keith, Portland, Me., president 
Maine Retail Jewelers’ Association. 

M. E. Banks, Concord, N. H., president 
Retail Jewelers’ Association. 

O. E. Searles, Newport, Vt., president 
Vermont Retail Jewelers’ Association. 

C. C. Costello, New London, Ct., president 
Connecticut Retail Jewelers’ Association. 

Ralph K. Stone, president New England 
Jewelers’ and Silversmiths’ ‘Association, 
Providence. 

W. A. Kinsman, president, Sterling Silver 
Manufacturers’ Association, New York. 

Conrad J. Brotherly, president American 
National Retail Jewelers’ Association. 

Howard C. Baker, president, Manufactur- 
ing Jewelers’ Board of Trade, Providence, 

Joseph L. Herzog, president National 
Jewelers’ Board of Trade, New York. 

Henry G. Morris, president Manufactur- 
ing Jewelers’ Association, Boston. 

William R. Cooper, president, 
Wholesale Jewelers’ Association. 


National 





(Continued on page 179) 








112 THE JEWELERS’ CIRCULAR September 23, 1925 








ie 

o% ¢ 454 Uee, 

oe 8 OS ele 
bed 








in 3 our bat ] 1 2 





fy 
— 


& BK j Swit A A, 4 *s — So: 
at as 4s, at once, yeurl Joy and pride, 
| and Just about your most 
: : Profitable oceupdtten : asnt it? | 
: j These’ s No Moefe satisfactory branch | 
pee of 2 Jeweler 's activaty. 
- Beeause... gew-gaws may come and 
trinkets may Jo... but— 


-/ Opfenta Pearls 


t 
lt 










Tce 





; hich ( 
Are Something of wa . 
they'll never tre of buying | 


Itwil be 2 pleasure te send our catalog. 
olen, Chaiteeea 
Co Neg cee SCeel Mar Yong 
; wy 
4, am 






























































September 23, 1925 


FALL GOLF TOURNAMENT 


New England Retail Jewelers Hold Annual 
Meet at Maple Club in the White 
Mountains 


Maptewoop Cus, White Mts., N. lo ea 
Sept. 16.—The annual Fall golf tournament 
of the New England Retail Jewelers Golf 
Association which started here on Sunday 
and continued through Monday, was one 
of the most successful outings held by the 
organization. Members and guests began 
to arrive at the Maplewood Club on Fri- 
day and by Saturday the greater part of 
the delegation had reached here. By Sun- 
day morning, nearly all of the members and 
their guests had arrived and 32 brave souls 
turned out to start in the golf tournament. 
Late in the afternoon after 32 holes had 
been played, even the most hardy of the 
golfers called it a day and the balance of 
the afternoon and evening was taken up 
by numerous bridge parties, swimming in 
the pool and other means of enjoyment. 
Sunday evening, the Maplewood Club 
Orchestra rendered an excellent program 
which was greatly enjoyed. On Monday 
morning, the winners of the Sunday match 
competed, and the losers played a con- 
solation match. 

The banquet was served at 7:30 P. M. 
with Jack Hollister as toastmaster. Every- 
one who attended received a number of 
favors and with quaint caps and balloons, 
the scene was quite colorful. Toastmaster 
Hollister spoke of how Gus Burke was 
missed and the members extended a vote of 
sympathy. Following the banquet, Prof. 
Harry K. Huston entertained the members 
and their guests with a lecture and moving 
pictures of “Wild Game in Africa.” He 
showed pictures of Mrs. Huston and him- 
self trailing and killing lions and other 
wild game and also showed views of dia- 
mond mines. At 10:30 p. mM. dancing 
started in the ballroom and lasted until an 
early hour. The list of players was as 
follows : 


First Division—James Muir, A. P. Mc- 
Mullen, H. Sturdy, T. R. Sheehan, L. R. 
Eaton, R. J. Richards, E. E. Franks, N. 
Smith. 

Second Division—James Mullen, M. E. 
Banks, L. Sanford, George French, H. 
Martin, P, S. Marsden, Dr. Clifton, C. E. 
Cotter, 

Third Division—Art. Clem, George True, 
H. Pierik, A. Keith, A. Stern, P. Sanford, 
C. Lauton, A. M. Cohn. 

Fourth Division—C. G. Emery, George 
Lux, H. Pitcher, B. Wyman, A. Mansur, 
E. Wyman, H. Whitcomb, F. G. Butler. 

The prize winners were: 

Low gross, First Division—E. E. Frank, 
A. T. McMullen. 

Low gross, Second Division—Dr. Clifton 
and A. Clem. 

Low gross, Third Division—George Lux. 

w net—Laurence Eaton and Carl 
Lauton, 
Runners up—A. Mansfield, A. G. Mansur, 


R. Richards, P. H. Martin, George True 
and H. Whitcomb, 





LADIES PRIZES 


Golf—Mrs. 17. Sturdy, first; Mrs. Martin, 
second, 


Bathing girl—Miss Constance Cohn. 
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Bridge—Mrs. McMullen, first; Mrs. 
Marsden, second; Mrs. P. H. Safford, 
third, and Mrs, Lauton, booby prize. 

Skidding cards—Miss Edris Turgon and 
Mrs. Wyman. 

Putting prize—Mrs. L. Eaton. 

Members and guests who attended the 
tournament were as follows: 

Mr. and Mrs. Lawrence E. Eaton, Mr. 
and Mrs. C. Edward Cotter, Mr. and Mrs. 
Carl F. Lauton, Mr. and Mrs. H. A. 
Martin, Joseph F. Mullen, J. Arthur Clew, 
G. H. French, R. J. Richards, Mr. and 
Mrs. Ben Wyman, E. U. Wyman, Mr. and 
Mrs, H. K. Sturdy, Jr.. Wm. A. Quigley, 
Miss M. L. Quigley, A. J. Middlebrook, F. 
R. Hollister, Mr. and Mrs. Herman T. 
Pierik, Mr. and Mrs. Arthur Stern, Mr. 
and Mrs, H. E. Pitcher, Mr. and Mrs. P. 
B. Marsden, Mr. and Mrs. T. R. Sheehan, 
Mr. and Mrs. James F. Muir, George N. 
True, George L. Lux, A. G. Mansur, Mr. 
and Mrs. Albert M. Kohn, Miss Constance 
Kohn, M. E. Bank, Frank G. Butler, 
Edward E. Franks, Albion Keith, Clarence 
E. Emery, Miss Madelyn  Ballentin, 
Howard K. Clery, Mr. and Mrs. Henry C. 
Quincy, Mr. and Mrs. P. H. Safford, 
Mr. and Mrs, A. J. Potter, Mr. and Mrs. 
George V. Turgeon, Miss Edris Turgeon, 
Mr. and Mrs. W. Louis Frost, Miss 
Deborah R. Frost, Miss Sarah E. Frost. 








WHERE WE STAND 





Prominent Chicago Jeweler Urges Backing 
Publicity Movement or Else Jewelry 
Trade Must Go to the Wall 


Newark, N. J., Sept. 17—The National 
Jewelers Publicity Association today issued 
the following statement by Sidney Y. Ball, 
of the Norris, Allister-Ball Co., Chicago: 

“We jewelers will have to get busy with 
the thought habits of the American people, 
as the figures quoted below evidence, or all 
that will be left for us will be to “Say It 
With Flowers!” 

“Let’s get back to first principles and con- 
sider the effective work of the California 
Fruit Growers’ Association, who have 
made the American people a “Sun-Kist” 
orange consuming public. And speaking ot 
raisins! Raisins in bread are a new com- 
modity in this country, generally speaking. 
They used to be used in cakes and cookies— 
but whoever thought that the city of New 
York would eat enough raisin bread each 
Wednesday that if the loaves were placed 
end to end, they would go twice across the 
continent! When prohibition came along, 
the grape owners in California were ready 
to give up. Thousands of them actually 
pulled up their vines. Then someone said, 


-‘Let’s sell the people on using raisins in 


bread.’ The answer to the success of their 
intelligent advertising is in the fact that 
raisins are selling for $110 a ton compared 
with $8 a ton five years ago and the crop 
is entirely sold for this year. 

“HERE'S HOW WE STAND! 

“Hosts of industries are redoubling their 
energies through national publicity. Their 
increased efforts mean greater sales in their 
direction. In the final analysis, it means 
the consumer will budget his family dollar 
so that the jeweler’s share will become less 
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and less. Here’s our standing today. 
Where will it be four years from now? 


Billions Per Cent. 
Dollars of Total 


pO a 15.3 44.0 
Ss dacciewnn aes 7.7 22.0 
EE er 1.3 3.5 
Automobiles ........ 3.5 10.0 
TE vos c hanna 1.7 5.0 
CY gnensdesacdien 10 28 
Toilette articles ..... 0.8 2.2 
Musical instruments.. 0.6 1.7 
bgt ere ee 0.4 1.1 
Miscellaneous ...... 3.5 10.0 

BE sc acon 35.0 100.0 


“Do you know that there are 17 times 
as many cigarettes sold in the United 
States today as four years ago, while the 
sales of cigars are even less than in 1901? 
Don’t blame the girls! Cigarettes have 
been aggressively advertised, while the 
cigar people were content to ‘ride along.’ 

“The United States Department of Com- 
merce says that the flower business in the 
United States doubled in the four years 
from 1921 to 1924. The flower industry 
attributes this gain largely to clever and 
effective advertising of the clever and 
effective slogan, ‘Say It With Flowers.’ 
Will they double their business again? 

“You know of many other outstanding 
successes in co-operative advertising, The 
bed-davenport people, the walnut growers, 
the cement industry, coffee importers have 
made money for their industry, by co-opera- 
tive publicity and real team work. 

“Consider the great sums spent by 
individual manufacturers and distributors— 
the leading automobile companies, say, 
whose individual volume of sales in some 
cases exceed the total sales volume in the 
jewelry business. Advertising pays!! 

“In the jewelry business, we have a very 
definite thing to accomplish with advertising. 
We must change the thought habits of the 
people. We must reinstate them in 
jewelry—teach them the way back to the 
jewelry stores. 

“We cannot do this in six months time— 
nor with a ‘pikers’ advertising appropria- 
tion! Just in proportion as we desire to 
be regarded as successful business people, 
in our own communities, must we rally up 
and sincerely and generously and largely 
support the Publicity Association. 

“Which shall it be for the jewelry trade— 
‘Gifts That Last’—or, ‘Say It With 
Flowers’ ?” 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Sept. 19, 1925 
The U. S. Assay Office reports: 
Gold bars exchanged for gold coin.. $3,113,083.37 
Gold bars paid depositiors......... 79,992.54 
TO hb ctnnidndie cede $3,193,075.91 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date Exchanges 
Sept. 14 ..eccccccecccccccecceveee $440,350.30 
Sept. ES sdnecie's peesie duced casas 163,298.17 
OUR IG ssc cciedeedoenens een 183,766.01 
Sept. 1 Fe cuvsndedina neuter 112,054.09 
Sept. 18... .sseceeeeececcercceeee 2,167,427.16 
SONG IF sic c'scvacccacadoreseuen 46,187.64 





POM is stonseccenetecooueees $3,113,083.37 
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HE catalog your wholesaler 

sends you places in your 
hands for ready reference a 
complete picture of the jewelry 
industry. Many hundreds of 
factories are represented. Thou- 
sands of Creative minds have 
worked to produce the mer- 
chandise shown. 
















Yet without any effort on your 
part and without expense, this 
valuable directory and reference 
book is placed in your hands. 


Use it wisely, use it often. 


KARPELES COMPANY 


Paris Chicago New York Providence 
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The Catalogs You Will 
Receive from the follow- 
ing Wholesalers, fea- 
ture La Tausca Pearls 
in 12 Full Pages in Color. 


Brooks Jewelry & Optical Co. 
S. H. Clausin & Co. 

A. F. Smith Co. 

Charles Beard Co. 

L. & C. Mayers Co. 

C. B. Norton Jewelry Co. 
Wallenstein-Mayer Co. 

J. L. Teeters & Co. 

Aisenstein & Gordon 

L. P. White 

A. C. Becken Co. 

The Samuel Weinhaus Co. 

G. A. Soden & Co. 

J. M. Bennett Co. 

B. Raff & Sons Co. 

St. Louis Jlry. Clock & Silverware Co. 
George Phillips & Co. 

Chas. S. Stifft Co. 

Fort Dearborn Watch & Clock Co. 
Moore & Evans Co. 

The Oskamp-Nolting Co. 

A. G. Schwab & Sons Co. 
Richter & Phillips 

Benj. Allen & Co. 

The Norris-Alister-Ball Co. 
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OR nearly 20 years La Tausca Pearls have 

been represented liberally in the pages of your 

wholesaler’s catalog. You have turned to the 
pages of these reliable books confident that you 
would find in La Tausca the Necklaces that best 
answered the demands of your customers. This 
year is no exception. Indeed, never before has 
the importance of La Tausca Pearl Necklaces been 
so outstanding. Never before have necklaces of 
priceless pearls occupied so prominent a place in 
the world of jewelry. Naturally the great active 
demand for genuine pearls is followed by wide- 
spread and increasing demand for La Tausca 
Pearls—nature’s close rivals. 
The 12 pages in colors picturing La Tausca 
Pearls in your wholesaler’s catalog enables you to 
offer your customers the rarest conceptions in Pearl 
Necklaces such as the elite jewelers of Paris are 
now showing their wealthy patrons from the four 
corners of the earth. 


Use Your Wholesaler’s Catalog 
KARPELES COMPANY 


Paris Chicago New York Providenc 


Com lete Library 





of Jewelers’ Needs 
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Above is shown in miniature one of the 
12 pages of La Tausca Pearls appearing 
this season in Color in the catalogs of 
Wholesalers. 
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CUTTERS 
OF 
DIAMONDS 


IN MELEE TO LARGE SIZE 
STONES AND FANCY 
SHAPED DIAMONDS 









ASK YOUR IMPORTER 
FOR 


VAN DAM CUT 
DIAMONDS 



















NEW YORK 
OFFICE 
437 FIFTH AVE. 
FACTORY 
17 WEST 45th ST. 


















AMSTERDAM 
OFFICE AND FACTORY 
49 RUYSDAEL STRAAT 





ANTWERP 
OFFICE AND FACTORY 
41 RUE LAMORINIERE 











PARIS 
20 RUE DE LA; PAIX 


LONDON 
19-20 HOLBORN VIADUCT E.‘C. 
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JEWELER TAX PAYERS 
Manufacturing Jewelers and Those in Kin- 
dred Lines Prominent in List of 

Providence Tax Payers 


Provipence, R. I., Sept. 19—Manufactur- 
ing jewelers and others identified with the 
co-ordinate interests of the industry are 
prominent in the list of taxpayers of the city 
of Providence who this year are assessed 
upon a property valuation of $50,000 or 
more. 

There are 166 jewelry interests in this 
class, of whom 11 pay taxes on an assessed 
yaluation of $1,000,000 or more. The total 
assessed valuation of the 166 individuals and 
firms is $54,909,640. 

The value of the city’s ratable property 
of all classes—real, tangible and intangible— 
for the 1925 assessment is $574,920,670, ac- 
cording to the lists certified to the City 
Treasurer last Monday for collection by the 
Board of Tax Assessors. This is a jump 
of $15,323,000 over the assessment for 1924, 
when the total valuation reached $559,597,070. 

From this year’s assessment the city will 
receive a total revenue of $10,702,529.01, as 
compared with $10,341,380.03 received a 
year ago. This is an increase of $361,148.98, 
and is the largest income ever received by 
the city from taxation. 

As was the case a year ago, buildings and 
other improvements lead all other classes of 
property both in increased valuation and in 
the increased amount of revenue to be de- 
rived this year by the city by the assessment. 
This class of property for 1925 has a total 
valuation of $220,626,080 as compared with 
a valuation of $209,991,630 for the same class 
a year ago, an increase of $10,634,450. 

The Brown & Sharpe Mfg. Co. is the 
second largest taxpayer on the list, being as- 
sessed on a total valuation of $7,901,400, the 
same as last year. The Gorham Mfg. Co. 
drops in valuation from $2,353,400 in 1924 
to $2,266,560 this year. The list of jewelers, 
individuals and firms, assessed on a valuation 
of $50,000 and over follows; the amount of 
their valuation : 

Arthur L. Aldred, $75,760; American 
Brass Co., $50,000; American Emery Wheel 
Works, $384,480; American Enamel Co., 
$149,040; H. J. Astle & Co., Inc., $51,300; 
Herbert J. Astle, $70,380. 

Baird-North Co., $244,380; George M. 
Baker, $133,560; B. A. Ballou & Co., Inc., 
$125,600; Bassett Jewelry Co., $229,000; 
Belcher & Loomis Co., $352,100; Belcher & 
Loomis Realty Co., $423,000; George F. Ber- 
kander, $358,660: Beverly Land Co., $110,- 
%0; V. E. Black Co., Inc., $69,200; Bland- 
ing & Blanding, Inc., $237,880; Richard W. 
Blanding, $60,600; Boston Store Land Co., 
$1,294,920: William J. Braitsch, $51,980; 
George Briggs, $78.480: Brown & Sharpe 
Mfg. Co., $7,901,400; Browning, King & 
_ ©, $105,000: J. Briggs & Sons Co., $51,100; 
Charles S. Bush Co., $66,400: Emma B. 
Bush, $295,360; Frederick A. Boss, $57,860. 

Walter R. Callender, $221,300: Callender, 
McAuslan & Troup Co., $1,108,100; George 
S. Champlin, $65,200: George B. Champlin 
and Waity A. Chamolin estate. $127,500; 


8. B. Champlin Co., $128,020: Florence M., 
wife of William P. Chapin, Jr., $113,900: 
Chapin & Hollister Co., $80,000; Josephine 


A.. wife of William P. Chapin, $58,580; 
Arthur W. 


Cleflin, $78,000: George L. Claf- 
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lin Co., $168,100; W. H. Coe Mfg. Co., 
$69,600; George H. Cahoone, $53,680; 
George H. Cahoone Co., $61,000; Sarah E., 
wife of George H. Cahoone, $60,300; James 
S., Walter R. and John A. Callender, trus- 
tees, $104,900; Howard L. Carpenter, trustee, 
$50,600; George S. Champlin et al., $58,360; 
Albert W. Claflin, $53,500; Clark & Coombs 
Co., $62,000; Cook, Dunbar, Smith Co., 
$116,720. 

Charles C. Darling, $156,300; James C. 
Doran & Son, $252,100; William H. Draper, 
$519,100; Mary E., widow of Matthew J. 
Dunn, $88,880; Dyer Street Land Co. $134,- 
680; John M. Dean Co., $75,000. 

E. B. Evans, executor of the will of 
Charles D. Waite, $92,360; Helen A. W. 
Evans, $66,620; Helen A. W. Evans, execu- 
trix estate of I. M. Waite, $133,100. 

Jerome M. Fitz Gerald, $108,080; J. A. 
Foster Co., $256,700; Theodore W. Foster, 
trustee, $60,000; Theodore W. Foster & Bro. 
Co., $204,060; Fray Jewelry Co., $70,000; 
Fulford Mfg. Co., $59,900; Fulford Realty 
Co., Inc., $141,680; William F. Flanagan, 
executor under will of Harry Cutler, $55,100; 
Sigmund Fischer, $69,200. 

General Chain Co., $176,200; Gladding 
Dry Goods Co., $420,500; Isaac L. Goff, 
$59,800; Gorham Mfg. Co., $2,266,560; 
W. T. Grant Co., $135,500; Ethel Gertsacov, 
$51,560. 


Art Hadley, $53,900; J. C. Hall Co., $111,- 
500; Hamilton & Hamilton, Inc., $130,980; 
Harvey & Otis, $50,000; Arthur Henius, 
$87,580; James N. Henry, $138,880; William 
H. Herrick, trustee, $147,700; Walter Hid- 
den, $964,550; John S. Holbrook, $93,460; 
Grace M. Holbrook, $63,340; Abbie [1. 
Holmes, widow of George H. Holmes, $63,- 
160; Edward B. Hough, $128,340. 

Improved Seamless Wire Co., $115,300; 
Inlaid Co., $65,080; Charles F. Irons, $116,- 
720; Irons & Russell Co., $268,880. 

Industrial Trust Co., trustee will of Henry 
W. Harvey, $361,000. 

Jencks Paper Box Co., $106,141; Juer- 
gens Jewelry Co., Inc., $55,200. 

Karpeles Co., $103,360; Kennedy 
$139,200; Nathan Kaufman, $62,440. 

I. W. Lederer, $86,180; I. W. and Walter 
S. Lederer, trustees, $224,700; Lederer 
Realty Co., $2,003,600; S. & B. Lederer Co., 
$60,400; Walter S. Lederer, $333,600; Wal- 
ter S. Lederer, trustee will of Benedict B. 
Lederer, $392,400; Livermore & Knight Co., 
$89,000; T. W. Lind Co., $57,860; Lyons 
Mfg. Co., $61,100. 

Ellis W. MacAllister, $83,280; Manufac- 
turers’ Building Co., $505.709; Edgar W. 
Marin, Laurence C. Martin, FE. Cornell and 





Co., 


George W. Bleeker, trustees of Martin- 
Copeland Co., $85,000; Mason Box Co., 
$146,160: Frank W. Matteson, $487,380; 


Mary L. Mauran, wife of William L. Mau- 
ran, $314,640; William L. Mauran, $117,309; 
Marion L. Misch, $483,520: L. C. Martin 
and FE. Cornell, trustees, $100,000. 

Nicholson File Co., $1.568,900; Paul C. 
Nicholson, $80,280: Martha F. S., wife of 
Paul C. Nicholson, $77,200; Samuel M. 
Nicholson, $522,100; Walter C. Nye et al., 
trustees will of Tames A. Foster, $324,020. 

Catherine O’Gorman. wife of Thomas A. 
O’Gorman, $82,020; Ostby & Barton Co., 
$602,140: Erling C. Ostby, $64,000; Harold 
W. Ostby, $54,400; Ralph G. Ostby, $52,600; 
Raymond FE. Ostby. $54,000. 
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John S. Palmer 2nd, $70,260; Julius 
Palmer estate, $509,300; Parks Bros. & 
Rogers, Inc., $53,600; Edmund H. Parsons, 
$51,840; Alfred K. Potter, $85,500; Mars- 
den J. Perry, $1,064,940; Potter & Buffiinton 
Co., $63,000; Powers & Mayer Mfg. Corp., 
$136,520; Providence Paper Co., $75,000; 
Samuel Priest, $203,260; Frank R. Parsons, 
$121,700; Albert Pfeifer Co., $153,100. 

Horace Remington, $74,300; Rau Fasteren 
Co., $71,300; Rhode Island Tool Co., $402,- 
080; Charles A. Russell, $79,100; Everett I. 
Rogers, $66,000; Sigmund Rosen, $186,820; 
Remington Realty Co., $67,420. 

Rhode Island Hospital Trust Co.,. trustee 
for following estates: George Briggs, $359,- 
000; William A. Copeland, $158,980; Ed- 
ward M. Dart, $118,800; Aldrich B. Gardi- 
ner, $87,100; Edward Holbrook, $105,600; 
Joseph P. Cory, $7,184,700; Charles W. 
Bubier, $80,400; John S. Holbrook, $105,600. 

J. Samuels & Bro., Inc., $1,401,240; Sam- 
uels Land Co., $2,592,000; J. O. San Souci 
Co., $71,700; William A. Schofield, $87,500; 
Henry D. Sharpe, $841,520; Lucien Sharpe, 
$311,200; Louis Shatkin, $118,060; John J. 
Shepard, Jr., Real Estate Co., $1,415,740; 
J. T. Slocomb Co., $147,100; Louis and 
Harry Shatkin, $127,740; The Shepard Co., 
$1,050,900; E. L. Spencer Co., $55,000; 
Summerfield Co., $148,420; San Souci Realty 
Co., $91,060; Rachale Schwarzkopf estate, 
$86,820; Ellen D. Sharpe, $943,580; Archi- 
bald Silverman, $85,000; Charles Silverman, 
$101,940. 

Tilden-Thurber Corp., $261,340. 

William A. Viall, $89,840; Vennerbeck & 
Clase Co., $60,000. 

Waite, Thresher Co., $313,380; William 
H. Waite, $544,700; A. T. Wall Co., $60,- 
800; Ashbel T. Wall, $245,300; D. M. Wat- 
kins Co., $168,580; Velena B. Watkins, 
$63,200; Byron S. Watson, $357,400; How- 
ard D. Wilcox, $236,040; Edward C. Wilde, 
$242,600; Williams & Anderson Co., $115,- 
680; Manuel F. Williams and wife, Clara 
F., $122,720; F. W. Woolworth Co., $379,- 
300; Whitestone Realty Co., $87,720; Annie 
M. Wolstenholme, $50,700; 

Arthur L. Young, $51,540; Young Bros., 
$147,360. 

Lenna Zatlin, $51,060. 


Cranston, R. I., Sept. 19.—Cranston’s ex- 
pected revenue from taxes for the ensuing 
year will total $919,916.82 on a gross valua- 
tion of $45,908,955. 

Among the largest taxpayers, individual 
and firms are the following: George N. 
Babington, $29.660; Horace F. Carpenter, 
$38,500; John M. Dean, $160,200; Earl C. 
Devoll, $30,660; Harry Fulford estate, 
$71,500; Kenney Mfg. Co., $47,500; Fred- 
erick V. Kennon, $26,160; Thomas McGrath, 
$35,520: Pearl Priest, $56,740; Samuel 
Priest, $25,400: Joseph Samuels, $83,240; 
Leon Samuels, $59,900; Standard Machinery 
Co., $326,640; United Wire & Sunply Co., 
$327,040: Grafton H. Willey, $29,410. 








G. L. Ruff Sons & Co., Clinton St., Johns- 
town, Pa., have announced the removal of 
their place to their new location on the first’ 
floor of the Schuster building on Market St., 
the change to take place as soon as the new 
storerooms are remodeled to suit the firm’s. 


needs. 
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Office and Cutting Works 
6 West 48th Street, New York 
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OPPENHEIMER BROS. & VEITH 


DIAMONDS—PEARLS 
PEARL NECKLACES 


527 FIFTH AVENUE P| NEW YORK 
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EMERALDS 


Consider us your source of 
supply, an auxiliary of your 
establishment ... Draw upon 
it, if you will, for the rarest 
of stones. . 





GOODERIEND Bros 


542. ~FIFTH AVENUE 
NEW YORK CITY 


PEARL NECKLACES [porters 
PEARLS:::::: EMERALDS 


RUBIES:::-:- SAPPHIRES 
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HELD UP AND ROBBED 


Three Bandits Bind and Gag a New York 
Jeweler and a Diamond Dealer and 
Escape with Valuable Loot 
While Samuel Kleinman, of Altesberg & 
Kleinman, importers and cutters of diamonds, 
65 Nassau St., New York, was calling on 
Robert Marcus, a retail jeweler at 850 Co- 
jumbus Ave., three bandits entered the place, 
and after binding and gagging the victims 
they relieved Mr. Kleinman of loose dia- 
monds worth approximately $29,000, and also 
carried off several thousand dollars’ worth 
of merchandise belonging to Mr. Marcus. 
The bandits made their escape after getting 
their loot, and although their suspicious 
action attracted the attention of an automo- 
pilist who was passing the store at the time, 
the thieves made their escape when they be- 

came lost in the traffic. 

Mr. Kleinman, who had never done busi- 
ness with Mr. Marcus before, intended to 
call on the Columbus Ave. jeweler on Tues- 
day of last week, but owing to a previous 
appointment was compelled to postpone his 
visit until last Wednesday morning. He ar- 
rived at the store shortly after noon, carry- 
ing a wallet of loose diamonds. While he 
showed Mr. Marcus the diamonds, a watch- 
maker was busy at a bench in the rear of 
the store. When Mr. Marcus told the dia- 
mond dealer what he wanted, Mr. Kleinman 
began weighing off several stones. Just then 
a negro entered and started dickering over a 
watch, which he wanted repaired or ex- 
changed. The negro finally left without 
leaving the watch or without making a pur- 
chase. 

A few minutes later Mr. Kleinman finished 
his business with the jeweler and stood talk- 
ing to him several minutes, at the same time 
placing his wallet back in his pocket. About 
one o'clock, just as Mr. Kleinman was pre- 
paring to leave, three men walked in, all well 
dressed, and commanded the diamond dealer, 
the retailer and the watchmaker to walk into 
a room in the rear of the store. The vic- 
tims were unable to get a good look at the 
men, as they were covering them with guns 
and were told to hurry. 

As Mr. Kleinman was passed the safe, he 
took his wallet from his pocket and threw 
it in a corner, out of sight. As soon as the 
victims were herded into the rear room they 
were bound and gagged by the bandits, after 
which they commanded Mr. Kleinman to 
give up his wallet. The diamond dealer told 
the thieves that Mr. Marcus had the gems, 
and after the bandits searched the latter and 
could not find them, they returned to Mr. 
Kleinman. He continued to delay the men 
by making excuses, in the hope that some- 
one would come into the store and discover 
the thieves. Before help could arrive, how- 
ever, one of the hold-up men found the wal- 
let where Mr. Kleinman had thrown it. 

After picking the gems up the thieves 
went hurriedly through the retailer’s stock 
and tock out a number of articles and then 
walked out of the store. As they jumped 
into a car, standing near the entrance to the 
‘tore, a passing automobilist noticed their 
Suspicious actions. He followed the men, 
but they were lost ‘in the traffic before he 
could even secure the license on the car. 

In the meantime Mr. Kleinman was able 
to hobble to the front door, where he gave 
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the alarm. In a few minutes a crowd gath- 
ered and the police arrived. An effort is 
now being made to locate the thieves and 
apprehend them. 








ALLEGED THIEF CAUGHT 





Negro Snatches Tray of Diamonds in 
Kansas City Store But Police Get Him 


Kansas City, Mo., Sept. 19.—Early 
Thursday afternoon the downtown crowds 
in Kansas City were furnished not a little 
thrill when a negro bandit, who ran from 
the store of the Ryer Jewelry Co., 1123 
Grand Ave., with a tray of diamonds and 
was pursued by a clerk from the store. 

The negro, who later gave his name as 
Robert Davis, 20 years old, was in the Ryer 
store, where a removal sale is in progress, 
when he was seen to snatch a tray of 12 
diamonds, valued at $50 each, and dash for 
the door. The clerk, E. W. Barcafer, pur- 
sued the bandit, who ran down the crowded 
street toward the north and ran into the 
lobby of the Bryant building at the south- 
west corner of 11th St. and Grand Ave. Here 
the crowd followed and helped surround and 
corner the young negro, who was taken into 
the custody of the police. 

At police headquarters the police say Davis 
admitted the seizure of the diamonds. He 
gave his address as 1824 Brooklyn Ave., and 
said that he had desired the diamonds for a 
present for a girl friend of his. The police 
said that charges will be preferred against 
the would-be bandit at an early date. 

The capture of Davis is attributed entirely 
to the work of Mr. Barcafer in dashing 
after him at once when he espied the negro 
in the act of seizure. In making his escape 
from the Ryer store, the thief collided with 
a customer and the two fell through a plate 
glass window, which was demolished by the 
impact. Since the lobby of the Bryant build- 
ing has an entrance on 11th St. and one on 
Grand Ave., it is evident that the bandit 
planned to run through the building to the 
llth St. side, where he could mingle with 
the shopping crowd and evade his pursuers. 

————————_—_—— 


Death of Richard A. Porter 

While in a Broadway restaurant in the 
downtown section of New York last Thurs- 
day, Richard A. Porter, a well-known re- 
tail jeweler of Patchogue, L. I., died sud- 
denly. His death is supposed to have re- 
sulted from a heart attack, although he had 
been in good health, with the exception of 
suffering from a slight cold. The funeral 
was held last Sunday in Patchogue, with the 
Rev. Johnston, of the Congregational Church, 
officiating. The burial was in Cedar Grove 
Cemetery. 

Mr. Porter was 59 years old. He was 
born in England, near Birmingham. He 
learned the jewelry trade abroad and at the 
age of 20 years came to this country. For 
a while he worked for a jeweler at Babylon, 
L. I, and later started in business in Patch- 
ogue on his own account. 

Deceased is survived by his widow. 








The Cincinnati Plating & Repair Co., 133 
West Central Parkway, recently opened up 
their newly equipped job plating and repair 
plant and have employed a number of addi- 
tional workmen. 
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LATEST CUSTOMS RULINGS 


New York Importers Win Before Customs 
Board in Decisions Reducing the Duty 
on Certain Roses Montees 


Decisions just handed down by the Board 
of United States General Appraisers uphold 
claims filed against the collector’s assessment 
of duty on certain merchandise consisting of 
roses montees. On entry duty was taken on 
the articles in question at the rate of 55 per 
cent ad valorem under Par. 218, tariff act of 
1922. Judge Sullivan, in fixing duty at but 
20 per cent ad valorem, writes in concluding 
his opinion, as follows: 

“Following our decision in G. A. 8779, 





- being H. W. Robinson & Co. et al. v. United 


States, 45 Treas. Dec. 492, we hold these 
roses montees dutiable, as claimed in the 
protests, at 20 per cent ad vaiorem under 
Par. 1429, act of 1922, rather than as as- 
sessed by the collector, at 55 per cent ad 
valorem under Par. 218 of said act.” 

The following importers’ protests are 
therefore sustained: G. Hirsch’s Sons, Jacob 
Reich, Inc., Max Cohen & Mensch, A. & H. 
Veith, Roth Costumes, Inc., Henri Bendel, 
Inc., Duke Abrahams & Payson, Inc., Geo. 
M. Piermont & Co., H. Milgrim & Bros., 
Inc., Brown Bros., Maurice Renter, Thurn, 
Vorzimer & Co., and M. & H. Rentner. 

BOARD GRANTS REFUNDS 

In granting a petition filed by the Artistic 
Novelty Co. in a matter having to do with 
additional duties assessed and collected on 
certain pearl beads imported from Paris, 
Judge Weller writes as follows: 

“This is a petition filed under the provi- 
sions of section 489, tariff act of 1922, pray- 
ing for the remission of the additional duties 
accruing under that section by reason of the 
final appraised value of the merchandise, con- 
sisting of glass and wax pearl beads imported 
from Paris, Aug. 29, 1924, exceeding the 
value declared in the entry. The difference 
between the final appraised value and the 
entered value is due to the addition by the 
appraiser of an advance of 20 per cent in 
Paris on this merchandise, of which advance 
the importer had no knowledge. 

“We are satisfied from the testimony of-’ 
fered in support of the petition that the 
entry of the merchandise at a less value than 
that returned upon final appraisement was 
without any intention to defraud the revenue 
of the United States or to conceal or mis- 
represent the facts of the case, or to deceive 
the appraiser as to the value of the merchan- 
dise.”’ 

A similar decision grants a petition filed 
by Goldsmith, Stern & Co. In this case the 
merchandise involved consisted of certain 
watch movements. According to the record, 
it appears that it was not until two days 
after making entry that the importers dis- 
covered that the shipper had erroneously in- 
voiced the watch movements at 12 and 12% 
instead of 16.75 francs; that on receiving 
the corrected invoice the importers made 
every effort to officially amend the entry, 
but were informed it was then too late. Judge 
Fischer concludes his opinion by saying that, 
from an examination of the record and a 
consideration of the facts in the case, the 
Board is satisfied that the importers knew 
of no higher price for the merchandise at 
the time of exportation than that stated on 
entry. 
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FINAL GOLF OUTING 


Members of Chicago Jewelers’ Association 
Hold Last Contest at Bunker Hill 
Country Club 





Cuicaco, Sept. 16.—Yesterday the final 
golf outing of the Chicago Jewelers’ Asso- 
ciation was held at Bunker Hill, and in spite 
of the Scottish mist all day about 35 mem- 
bers and guests participated in the contest 
for the handsome prizes and saw the finals in 
the all season events. 

The event that drew a great deal of inter- 
est was the semi-finals for the president cup. 
In this event R. S. Hulbert won the cup. 
W. W. Beckwith was a close second. 

The Doyle trophy, a silver pitcher, of- 
fered for the lowest gross score made during 
the season, was awarded to M. J. Kelly, who 
had a score of 77. Mr. Kelly won this 
trophy three times in succession, and is now 
the proud possessor of the cup. 

Low gross for the day, Class A, was won 
by Harry Radix, and for this event he re- 
ceived a berry bowl. 

Low gross for the day, Class B, was won 
by A. E. Olsen, with a score of 91. He was 
awarded a trophy. 

Low gross for the day, Class C, went to 
Milton J. Hess, who shot a score of 96, and 
received a water pitcher. 

Low gross for the day, Class D, was 
awarded to Wilder C. Harris, with a score 
of 115. He won a mixer. 

Low net for the day, Class A, went to 
Tom McMahon, and the prize for this event 
was a coffee set. 

Low net for the day, Class B, was won by 
E. P. Smith, and he received a center piece 
for his prize. 

Low net for the day, Class C, was awarded 
to Charley Brown, and for this event he re- 
ceived a chop dish. 

Low net for the day, Class D, was won by 
Fred Hovey, and he received a pair of can- 
dlesticks for his prize. 

A flask was presented to John Harris, for 
having the best score on holes 1-9-10-18, with 
water hazards. 

For having the best score on holes 3-6- 
11-13 (par 4 shooters), Gordon L. Petersen 
received a cigarette box. 

F. W. Hoefer received a candy box for 
making blind bogey. 

Consolation, highest score for the day, 
went to H. J. Bromley, as usual. He has 
very little competition and gets it almost 
every time. He received a small sized prize 
cup. 

A special prize of a cigarette case given 
by Russell Talbott, for the least number of 
putts, was won by Axel Paulson, who had 
31 putts, 

Mr. Anderson, known to the members of 
the Chicago Jewelers’ Association as “Unzer 
Freddie,” and president of the Bunker Hill 
Club, gave a “one putt” putter for the out- 
ng. This was given to D. E. Newman for 
having lowest gross. 

When the usual locker room requisites 
were disposed of the party assembled for 
dinner, It was there that the prizes were 
Riven out. 

Over coffee and cigarettes Gordon Peter- 
sen, chairman of the golf committee, called 
on Mr. French, newly appointed manager 


for the Chicago office of R. Wallace & Sons 
French 


Mfg. Co. Mr. expressed great 





THE JEWELERS’ CIRCULAR 


pleasure in being with the boys and at the 
outing, and said the firm he represented 
would put up a Wallace trophy for next 
season, to be won three times. 

After all business was taken care of those 
present were entertained by home talent, and 
there was plenty in store for them. 








GET. MEN WHO ROBBED AUTO 


Chicago Police Capture Thieves Who Stole 
Salesman’s Jewelry Grips from His 
Sedan 

Cuicaco, Sept. 16—Two of a band of 
youthful bandits were arrested this evening 
by the police of the Shakespeare Station, and 
in their car were discovered grips containing 
jewelry stolen from the car of Harold Zieg- 
ler, of Julius Ziegler & Co., 31 N. State St. 

Mr. Ziegler was in the store of E. M. 
3randrud, 3822 North Ave., for only a few 
minutes. When he left the store and got 
into his sedan, he noticed the grips were 
gone, and that the one side door of his car 
had been jimmied open. He immediately in- 
formed the police, and 20 minutes later the 
bandits were arrested for speeding, and 
brought into the Shakespeare station. 

Several jewelry salesmen have been robbed 
during the past few months when they left 
their grips in their car. Police are under 
the impression that the boys taken and some 
of their friends are the cause of it all. Rob- 
ert Barger, of Scott & Barger, 29 E. Madison 
St., had a grip of watches taken from his car 
about a month ago when his car was parked 
in front of the same address as Ziegler’s. 











Meda:s for Annual Round-Up of One 
Hundred and One Ranch 





T HE annual round-up of the Miller Broth- 

ers’ 101 Ranch, staged at Ponca City, 
Okla., on Sept. 6 and 7, presented another 
opportunity for Cady & Olmstead, Kansas 
City, Mo., to get another special designing 
commission. 

The 101 Ranch round-up is a great event 
in this section of the country, and has even 
become of world importance in the realm 
of the cattlemen as thé occasion for determin- 


121 


ing the world’s championship in roping cat- 
tle, bull-dogging steers, riding wild:buffalo 
and numerous other events. " 

Before the announcements for the two-day 
round-up were circulated this year, C. P. 
“Tod” Woodbury, who, as ‘head of the con- 
cern, has acquired probably more commis- 
sions for special designing for Cady & Olm- 
stead’s than has been received by any other 
jewelry firm in the world, entered negotia- 
tions with Miller Brothers’ 101 Ranch to 
make the gold and silver medals for the 
world’s championship events to be decided 
in the round-up. Subsequently, he was given 
the commission to design and execute a gold 
medal and a silver medal, the former for the 
roping champion and the latter for the cham- 
pion broncho buster of the world. 

The Cady & Olmstead shops designed and 
executed the medals in the form of a seal 
about an inch and a half in diameter, hung 
from a clasp by smallelink chains. The head 
of a long-horned Texas steer in miniature 
forms the clasp, or rather conceals it, and 
the supporting chains are attached to the 
steer’s mouth, as shown in the illustration. 


Death of O. Howard Hull 


Cuicaco, Sept. 18.—The funeral services 
of O. Howard Hull were held today at 3 
o'clock from the chapel of Oakwoods .Cem- 
etery. A great many friends in the jewelry 
trade were in attendance. Mr. Hull dropped 
dead on Wednesday just as he entered a 
garage in Evanston. Physicians claim his 
death was due to cerebral hemorrhage. 

Death came to Mr. Hull while he was in 
his early 60’s. He was born in a small town 
in Ohio and got his early training in the 
jewelry business in Columbus, O., when he 
worked for the Columbus Watch Co. Later 
he represented the Pairpoint Mfg. Co., of 
New Bedford, Mass. When he represented 
this firm in the west he made his headquar- 
ters in Chicago. He was connected with the 
company for 35 years, and five years ago re- 
signed his position to retire. During the five 
years, around the holiday season he was con- 
nected with C. D. Peacock, Inc., as floor 
manager. 

Deceased is survived by his widow and one 
daughter, Mrs. James G. Kellogg. He made 
his home at 1509 Hinman Ave. 
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HELD FOR TRIAL 





Philadelphia Jeweler Outwits Man Charged 
With “Palming” Stick Pin and Charm 
and Has Him Arrested 

PyAvELPHIA, Pa., Sept. 23.—Thanks to 
the quick eye of his daughter and his own 
actics, James I’. Connor, well-known retail 
weer at 810 Walnut St., was enabled to 
bring a “palmer” to grief in his store this 
week, The prisoner, who gives his name as 
Anderson, has been held by Magistrate Cow- 
ard in Central police station in bail of $1,500 
or a hearing, and the police have discovered 
that he has a record, which is expected to in- 
wre him another stay in prison for some 
time, 

The circumstances were dramatic... Mr. 
Connor’s store is on the second floor, and he 
and two customers were in it when the man 
entered, and addressing the jeweler breezily 
as “Jim,” asked to look at several stickpins. 
He wanted nothing but the best he said, as 
the pin was intended for a presentation gift 
toa Masonic friend. The woman customer 
was looking at watches and the man “butted 
in” with several suggestions, which showed 
a rather intimate knowledge of the fine 
points of watches. His manner and dress 
impressed the jeweler at first, and when the 
woman customer had made her purchase and 
left the store, Mr. Connor turned his atten- 
tion to the man, who said that in addition to 
the pin he wanted a Masonic charm of a 
certain pattern. The jeweler told him he 
had none in stock at that time, but would 
get one for him by the next day and an ap- 
pointment was made. 

The following day the man reappeared at 
the store. Mr. Connor showed him the 
charm he wanted, and the man laid it to one 
side rather carelessly with several others on 
the showcase and then asked to look at the 
stickpins. Mr. Connor opened the roll, and 
the man, after looking at several, finally se- 
lected one. Then, as if struck by a sudden 
idea, he asked for a jeweler’s glass, and as 
Mr. Connor turned to get one from a shelf, 
palmed a pin priced at $180 and one of the 
charms valued at $45. When handed the 
glass he looked carefully over the pin he had 
selected and said he would take it and one 
charm. These Mr. Connor wrapped up, and 
the man then asked if a check for the $225 
Pye be accepted. The jeweler replied in 
: — and Anderson then said he 
ould go to his bank, get the money and 
return, 

Hardly had he left the place than Mr. 
Pc daughter, who had been watching 
re ary aad father of her suspicions 
peta “ys hes en a pin and that she had 
i Kec ig movement of his arm while 
ra el = turned to get the glass. Mr. 
tissing z - : the roll and one pin was 
usin By brs = = of the Masonic 
ee. 7 aa 1e decided the thief 
inowledge of ar or pursuit, but with some 
joe der - ‘Crook psychology, he fig- 
Seine vs man would return, pay for his 

thus establish a successful de- 


fen, : 
9 should the jeweler not have discovered 


MS logs, 


rere enough, in less than an hour the man 
be this A Several persons were in the store 
. 1s time and Mr. Connor had notified 
M police, 


He ke t u ° 5 
iS custome pt up a running talk with 


rs and with the man until he 
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maneuvered the man close to the door of his 
private office, when he suddenly came from 
behind the counter and pushed him into the 
office. Then he told the man he had been 
seen to take the pin and charm and demand- 
ed both. At first the man attempted to 
brazen it out, but when the jeweler became 
angry and threatened to “break every bone in 
his body” if he did not “come across,” weak- 
ened and produced a pawn ticket showing he 
just had ‘pawned the pin for $100. By this 
time the police had arrived and the man was 
arrested despite his pleas for clemency and 
assertions it was his first offense. Later it 
was found he had served three years in the 
county prison here for a criminal offense and 
a similar term in the Eastern Penitentiary 
for “palming” a diamond ring from another 
jeweler. 

Mr. Connor is being congratulated by his 
friends in the trade and by the police for his 
strategy in keeping the thief interested until 
the police came. The latter, however, lec- 
tured him on taking a chance that the man 
had a gun and would use it when cornered, 
but the jeweler replied that he was so angry 
at the imposition put on him that he never 
thought of the danger. 








ANOTHER THEFT REPORTED 





Black Sample Case Containing Platinum 
Jewelry Stolen from New York Jewel- 
er’s Car in Philadelphia 


PHILADELPHIA, Pa., Sept. 21.—Members 
of the jewelry squad at police headquarters 
admit themselves puzzled at the theft of a 
black sample case containing diamond and 
platinum rings and other jewelry, said to 
be valued at $30,000, the property of Irving 
Spiro, wholesaler at 116 Nassau St., New 
York, which was stolen from Mr. Spiro’s car 
parked in front of the retail jewelry store 
of A. Paul, 2918 Kensington Ave., last 
Wednesday, 

The quickness with which the thief or 
thieves worked leads the police to believe 
that Spiro was trailed along his trips to 
several other jewelry stores where he has 
customers. 

The car was looted inside of three minutes. 
Mr. Spiro drove over from New York in 
the forenoon and visited several other cus- 
tomers before calling on Mr. Paul with 
whom he had an appointment. He carried 
one sample case into the store, leaving the 
black bag containing the other jewelry on 
the front seat directly in front of the store 
door. Mr. Paul was out at the time and 
Spiro talked for a couple of moments with 
Mrs. Paul, then returned to the car, missing 
the bag at once. That section of Kensington 
Ave. is a busy one, especially at the time 
the robbery occurred, about 4 o’clock in 
the afternoon, but police and detectives of 
the Front and Westmoreland St. station, 
have been unable to find any one who saw 
thieves busy at the car, although several 
persons remembered seeing the machine, a 
sedan, parked in front of the store. The 
window of the sedan on the curb side was 
lowered and all the thief or thieves had to 
do was to reach in and seize the bag, which 
contained among other jewelry, an assort- 
ment of fine platinum wedding rings. 

“I was in Paul’s store speaking to Mrs. 
Paul for less than three minutes,” Spiro 
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told the police. “Whoever the thief or 
thieves may be, they certainly worked fast. 
Though I parked my car directly in front 
of the store door, I did not pay any par- 
ticular attention to the black bag for 1 am 
accustomed to remain less than three minutes 
away from the machine when I| am trans- 
acting business. It is easy to step to the 
car and get what [ want out of the bag and 
heretofore I have not been robbed. ‘These 
fellows must have trailed me about the city 
and waited their opportunity.” 

At the request of the police Mr. Spiro 
went over his route while in this city and . 
visited all the stores where he had stopped 
before going to Mr. Paul’s place but the 
trip yielded no clue. Spiro said he was in- 
sured in a London firm and an agent of 
that concern has been checking up on the 
New York jeweler’s movements preceding 
the robbery. 


Irving Spiro, of Irving Spiro & Bro., im- 
porters of diamonds, 116 Nassau St., who 
was robbed of a grip containing merchandise 
worth thousands of dollars while visiting a 
jeweler in Philadelphia, returned to New 
York last Wednesday. Mr. Spiro is en- 
deavoring to complete his inventory, in order 
to determine the value of the merchandise 
lost. When seen by a JEWELERS’ CIRCULAR 
reporter Mr. Spiro was in a highly nervous 
condition and did not give any details of the 
robbery. 








When Tiffany & Co. Were Not Robbed 


The following interesting narrative of a 
robbery that did not occur appeared in the 
New York Sun on Friday, Sept. 18: “The 
clerks and customers of Tiffany & Co., at 
Fifth Ave, and 37th St., went about their 
business in quiet dignity shortly before 2 
o’clock this afternoon. The store’s detec- 
tives rested in the aisles. And somewhere, 
as the result of some unexplained brain wave, 
somebody whispered to himself: ‘I hear Tif- 
fany’s has been robbed.’ 

“At one minute after 2 o’clock two de- 
tectives of the Fifth Ave. squad, breathless 
and panting, dashed into the calm dignity of 
the establishment. ‘Where’s the robbery?’ 
they shouted, as loudly as it was in them to 
shout. And Tiffany’s was surprised. 

“With the manager the detectives went 
over the store. Nowhere could they find any 
robbery. The $110,000 worth of jewels 
which were supposed to have been stolen 
were in place. The man who was supposed 
to have been shot was lively and unscratched. 
The detectives were puzzled. 

“At that moment six more detectives 
dashed in from the E. 35th St. station. Hav- 
ing had further to dash they panted harder, 
and before they could say anything the man- 
ager said that he was sorry, but he had 
no robberies today. And then four uni- 
formed men from the same station arrived. 
They were perfectly speechless. 

“Simultaneously with the arrival of these 
reinforcements telephones all over the place 
began to jingle madly. ‘Tell us about the 
big robbery,’ pleaded all the newspapers 
And when the telephone inquiries were an- 
swered the reporters began to arrive in per- 
son—in, indeed, about 20 persons. 

“But it was useless. There simply was no 
robbery. Tiffany’s would like to meet the 
man who whispered.” 
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Jewelry Trade Holds National Meeting at Richmond 


Great Convention of American National Retail Jewelers’ Association Draws Representatives from 
» All Branches of the Industry to Historic Southern City—Jewelers Honored by Presence of 
Governor and Mayor—Interesting and Instructive Addresses and Discussions Feature 

Convention Sessions—Style Show and Entertainment Features Much Enjoyed— 

Officers Re-elected and Resolutions Adopted 
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RicHMonp, Va., Sept. 19.—The 20th an- 
nual convention of the American National 
Retail Jewelers’ Association which was 
brought to a close at the Hotel Jefferson 
in this city yesterday afternoon was marked 
by the same warm welcome and southern 
hospitality as was extended 14 years ago, 
when the convention was previously held in 
this city. The convention program which 
extended over a period of four days, was 
filled with many interesting and profitable 
addresses and discussions of topics of vital 
importance to the jewelry trade at large, 
with particular attention being given to the 
question of national publicity. It was felt 
by all of the delegates that something must 
be done to help bring business back to the 
jewelry store and the publicity campaign 
which is now being launched, is believed to 
be the solution of this problem. Merchan- 
dising and advertising talks, helpful dis- 
cussions of trade problems, and a program 
of entertainment together with an exhibit 
of jewelry and kindred lines were the high 
lights of the convention. 

The question box session on Wednesday 
night created a great deal of interest and 
much helpful information resulted from the 
questions and answers. This session lasted 
until after 12 o’clock and was well attended. 

Back before the World War in 1911 the 
convention was held here and many who 
participated in that gathering were again on 
hand for the conclave which has just closed. 
. During the time which has intervened the 
association has grown in numbers and in- 
fluence and has done much for the benefit 
of retail jewelers throughout the country. 
The fight against the excise tax has been 
carried on vigorously under the leadership 
of Ralph Roessler, chairman of the Jewelers’ 
Excise Tax Elimination Committee, and his 
report at the convention was of much 
interest. This is only one instance of the 
work of the A. N. R. J. A. 

Another feature of the convention was 
the style show. Living models showed how 
gems could be worn to the best advantage. 
The revue was staged Thursday evening on 
the roof garden of the Hotel Richmond and 
was under the direction of the National 
Jewelers Publicity Association. 

The reports of the regional vice-presidents 
were an indication of the excellent manner in 
which this plan of electing sectional leaders 
had worked out and it was no surprise to 
the convention delegates that the plan is to 
be continued. The regional vice-presidents 
attended many of the State conventions and 
were of great assistance in promoting the 
work of the association. 


While the exhibits were not as numerous 
as at some of the previous conventions the 
booths and rooms where the various lines 
were displayed were tastefully arranged and 
the jewelers were given an opportunity to 
view the latest offerings. The exhibit was 
open to the public and many visitors not 
associated with the jewelry trade were 
interested in the displays. According to a 
report which appeared in the daily press the 
exhibits of diamonds and other precious 
gems were carefully guarded as it was 





RE-ELECTED 
OF THE A. N. R. J. A. 


CONRAD BROTHERLY, PRESIDENT 


feared that New York bandits would trail 
the gem merchants to Richmond and at- 
tempt to rob them. 

The reception committee of members of 
the Richmond Jewelers’ 24-Karat Club with 
E. C. Kohler as chairman was on duty early 
and late and lost no opportunity to make 
the visitors feel at home in this city. Other 
members of the entertainment committee 
were: J. J. Yarbrough, Milton Myers, 
George Scheer, Vernon Spott, Henry 
Schwartzchild, G. C. Cocke, C. S. Stoler, 
J. F. Kohler, II, Fred Schaaf. 

State and city authorities outdid them- 
selves in extending a welcome to the visi- 
tors and it was indeed a pleasure to have 
the governor of the State and the Mayor 
of Richmond as guests of the association. 

Resolutions dealing with vital trade prob- 
lems were adopted and officers were re- 





 s with the exception of C. J. Auger 
San Francisco, who found it impossible tp 
continue as _ western regional vice-presi- 
dent. He was succeeded by Armond Je. 
sop. The officers re-elected are: Presiden 
Conrad J. Brotherly, Newark, NW, J; 
Regional vice-presidents Ellis P. Gifford 
Fall River, Mass., J. A. Cayce, Nashville 
Tenn.; E. O. Little, Auburn, Ind.; Charles 
P. Woodbury, Kansas City, Mo.;  treas- 
urer, Charles T. Evans, Buffalo, N. Y, anf 
former pres:dent of the association, anf 
secretary, A. W. Anderson. 

The selection of the next convention 
city was left to the executive committe 
and this question will be decided at th 
executive committee meeting next February. 
A number of invitations were received from 
various cities. 

From Sunday night when the delegates 
manufacturers and wholesalers and their 
representatives began to arrive at the Hotd 
Jefferson, the convention headquarters, w- 
til the last session which was coneluded 
yesterday afternoon and the hurry for trains 
started, there were many features of imter- 
est on the program. The early arrival 
in the hotel lobby, welcomed the arriving 
delegates and the reception committee com- 
posed of members of the Richmond 
Karat Club were on hand to extend a royd 
welcome. The booths for exhibitions wert 
arranged and a number of concerns als 
had rooms on the sixth floor. 

On Monday morning, the registration 
headquarters were established in the hotd 
with a corps of attendants where badgs 
were given out and a complete record 0 
the attendance was made. There was as 
the publicity headquarters where inform 
tion regarding the convention and the of 
was given to the newspapers. 

As reported in last week’s issue of Ti 
JEWELERS’ CiRcULAR, the opening sess 
was called to order at 10:15 a.M., (Stast 
ard time) and addresses of welcome ol 
ered by Governor Trinkle of Ving 
Mayor Bright of Richmond, and Preside 
Henebry of the Virginia Retail Jeweles 
Association. Tinley L. Combs, ! 
Neb., past president of the’ association, ft 
sponded for the jewelers and then came 
address of President Brotherly which # 
a concise review of the work of the # 
ciation during the past year. 

In the afternoon, local jewelry suse 
were closed and the afternoon and even 
were spent in a tour of the city and # 
evening at the Lakeside Country Club. | 
Wednesday morning session started & 
after 11 o’clock. 
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The Second Day 
Following the opening session on Tuesday 
ghich was taken up with addresses of wel- 
come and the responses, preceding the ad- 
ress of President Conrad J. Brotherly, the 
afternoon and evening were devoted to an 
automobile tour of the historical points about 
the city and a visit to the Lake Side Coun- 
try Club, where an informal dinner and 
dancing were enjoyed in the evening. This 
prepared the jewelers for the Wednesday 
morning session which started shortly after 
0 o'clock with the same enthusiasm and 
gpirit of co-operation as marked the first 
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A, W. ANDERSON, RE-ELECTED 


SECRETARY 


day's proceedings. The second day was 
started with singing led by Joseph Mazer, 
New York, to the tune of “The Good Old 
Summer Time,” the words being adapted for 
the occasion to apply to the jewelry trade. 








pistratics “Joe” was in his element in leading the sing- 
the hotd ing and was not satisfied until a number of 
e badges other songs had been rendered among which 
ecord 0 was one called “Jewelry Is a Necessity” 
was als sung to the tune of “Love Me and the World 
informa: ls Mine.” Finally when the inimitable 
the at “Joe” felt that the feast of song had been 

continued to a satisfactory length, the con- 

- of Tet vention, with President Brotherly in the 
y sees chait, took up the program of the morning. 
, (Stasi ‘The first speaker was Malcolm P. Mc- 
me del Nair, of the Harvard Bureau of Business 
Virgina ‘starch, who spoke on the topic, “Har- 
Preside vard's Figures for 1924.” He first called 
Jeweles attention to some of the salient features in 
Ome the bulletin of operating expenses in retail 

ation, Jewelry Stores in 1924, stressing the point 
came Nat figures for all retailing firms showed 
hich ¥8 that for every dollar received for merchan- 
the as” re and repair work in 1924, there was a 
ee net profit of only 1.9 per cent. The 

ry st Y sound way to reduce operating ex- 
i _ he said, is through better merchan- 
pa saint, Mthods and policies. Copies of the 
Aub. <i = were distributed throughout the hall 
“. ly as a Jewelers could follow more close- 





wh Stressed the various points in his 
§, which appears in full on pages 207 
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and 211 of this issue of THE JEWELERS’ Cir- 
CULAR. 

The next speaker on the program was 
Ralph Roessler, of Marion, Ind., chairman 
of the Special Excise Tax Elimination Com- 
mittee, who was given especially close atten- 
tion as he read his paper on “The Last of 
the Tax.” Chairman Roessler has led the 
fight against the tax to the halls of Congress 
and the warm place which he has won in 
the hearts of the jewelers throughout the 
United States was manifest in the wonderful 
reception which he was given. His address 
was as follows: 

REPORT OF RALPH  ROESSLER, CHAIRMAN, 
SPECIAL EXCISE TAX ELIMINATION 
COM MITTEE 


Mr. President, Lodies and Gentlemen, of The 
American Naticnal Retail Jewelers’ Association :— 

For the past two conventions, arid again this 
year, I have been greatly honored in being asked 
to appear on a national program. I sincerely 
hope this will be my last opportunity to discuss 
before any convention the subject that has been 
assigned to me by our worthy President. The 
subject is, “The Last of The Tax,” and we de- 
voutly hope that this title may take the form of 
a prediction. | 

Since 1922, the Association, through its Tax 
Committee has been ccntinually on the job, and 
how the work has been carried on ‘through the 
various forms of campaigns, and the accomplish- 
ments achieved, have been told many times before 
conventions, and through publicity. In presenting 
the matter today I shall attempt to cover this in 
brief form, touching only upcn the points that are 
deemed of most interest to those still suffering 
from this tax burden, 

In the early part of 1925, reports coming from 
Washington, indicating a large surplus for the 
fiscal year, with probabilities of tax revision and 
reduction in the 69th Congress, called into action 
again your special tax elimination committee. 
Carefully following all information received, your 
committee immediately began to function, con- 
centrating, first, upon the Ways and Means Com- 
mittee, the Senate Finance Committee, and grad- 
ually spreading out to all parts of the country, 
as was done in 1923 and 1924. The present 
campaign is being handled similar to the personal 
assignment campaign, using the men “‘back home” 
as our points of contact. 


BASIS OF DEMAND FOR COMPLETE REPEAL 


Without reference to any particular article sold 
or its classification, we believe it unfair, dis- 
criminatory, and un-American to single out any 
one particular industry for a special fcrm of 
taxation without according equal treatment to 
other business. We believe this form of taxation 
to be a competitive handicap, and a deterrent 
doubly noticeable during times of business de- 
pression. We are hopeful of killing the sales tax 
idea, so that it will not be taken up by the states 
as was dene by one state this Spring, where a 
10 per cent tax was proposed. 


FINANCIAL CONDITION OF GOVERNMENT 


In the framing of the 1924 Act, it was estimated 
upon the budget presented, that the government 
could not afford to lose the entire amount of 
revenue derived from this industry, and that it 
would be necessary to obtain about $10,000,000 
during the year 1924-25. Upon the same budget 
basis we find a very large surplus which is the 
basis for tax revision during the next sessicn. 
In October, 1924, the surplus estimated, was 
$64,000,000. At the firct of the year this had 
increased to apparently $108,000.000. At the end 
of the fiscal year it was estimated at over 
$250,000.000. Available for tax reducton in the 
next year, this estimated surplus may be _ in- 
creased to $300090,000 or more under ordinarily 
prosperous conditions. 


EXCISES COLLECTED BY THE GOVERNMENT 


revenue, about $800,- 
000.000. Principal items in miscellaneous taxes: 
Estate taxes, (abcut $100,000,000), Gift tax, 
(about $1,750,000), Alcoholic spirits ($26,000,000), 


Miscellaneous , internal 
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Tobacco tax (about $350,000,000), Admissions 
and Dues tax (about $50,000,000), Automobiles 
and accessories taxes, (about $130,000,000), 
Jewelry tax (about $10,000,000), Corporation and 
Capital stock taxes (about $80,000,000), Stamp 
taxes (about $47,000,000), Photcgraphic films tax 
($800,000), Fire arms, shells and_ cartridges 
(about $3,500,000), cameras and lenses (about 


$600,000), Automatic slot machines (about $350,- 
000), Mah Jeng sets, (about $22,000) Sculpture, 
paintings and statuary, (about $750,000). From 
the amount collected from the jewelry business, it 
is evident that it is now one of the minor 
nuisance taxes. 


THE ADMINISTRATION’S ATTITUDE TOWARD TAX 
REDUCTION 


When it was evident in the early part of the 
year that there would be a heavy surplus, Presi- 





CHARLES T. EVANS, TREASURER 


dent Ccolidge became actively and openly in- 
terested in revision. In numerous statements he 
has recommended the reduction of taxation, being 
particularly interested in a reduction of the high 
surtax, and of estate taxes. Several times the 
President has brought out that he desires to see 
repealed the remaining war emergency taxes, and 
those taxes that bear so heavily upon business. 
Several times within the past few weeks, the 
President’s attention has been called to the fact 
that the excise tax bears heavily upon our in- 
dustry, and he has been urged to recommend in 
his message to Congress, the repeal of this tax 
in its entirety. Acknowledgments of these re- 
quests have been received by the Chairman of 
the Tax Committee. 


THE TREASURY DEPARTMENT 


Like the President, Secretary Mellon is urging 
tax reduction, and Page 3—Ralph Roessler’s Re- 


port—Cont.—Page 3—again urges a marked 
lowering of the income tax. Mr. Mellon believes 
that by considerably lowering the high surtax 


rates, millions of money, tied up now in non-tax- 
ables will be released for productive industry. 
He furthermore believes that the reduction of the 
high surtax will reduce the revenue cor- 
respondingly. He further advocates the removal 
of the taxes that are oppressive to business. The 
matter of the repeal of our excise tax has been 
taken up with him, and he has promised to give 
this his consideraticn, 


THE 


The Revenue Act of 1924, having been pro- 
posed by the Treasury Department, became a 
political plaything, and in an evenly divided House, 
met great opposition. The Act was compromised 
in practically every section. Chairman William 
R. Green of Iowa, has sent a call to members 
of the Ways and Means Committee to meet the 


HOUSE COMMITTEE ON WAYS AND MEANS 
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19th of October, and the new Bill will be framed 
in this Committee. There will be recommendations 
from the the Treasury Department, but it will 
not be a Treasury Bill, as was the last one. 
This will eliminate, to some extent at least, 
partisanship, and will no doubt effect a speedier 
passage. 

In view of the fact that the framing of the 
Bill will lie largely in the hands of the Ways 
and Means Committee, your Chairman, im- 
mediately upon receipt of the names of the per- 
sonnal of the new Committee, took this matter 
up with each, at length. There were few changes 


in the personnel, and from our previous records, 
we knew fairly well how each stood, and the type 
of approach needed. 
Representative 
is a 


Because of the fact that 
Bacharach of New Jersey, in a 


measure representative of the jewelry in- 





RALPH ROESSLER, CHAIRMAN, SPECIAL EXCISE 
TAX ELIMINATION COMMITTEE 


dustry, the matter was first presented to him, and 
through work done by the National Association 
office, he incorporated in his plan for tax re- 
duction presented to President Coolidge, the 
elimination of the excise tax on the jewelry in- 
dustry. Mr. Bacharach believes that taxes can 
be reduced $400,000,000. Work was then taken 
up with Representative Aldrich of Rhode Island, 
and other representatives of the jewelry manu- 
facturing seat, and he has enthusiastically en- 
dorsed our repeal. Considerable time has been 
given each member of this important Committee, 
for your Chairman believes that if a Bill comes 
from this Committee incorporating the repeal of 
our tax, no opposition will be met in the lower 
House. From previous experiences, we know 
where to concentrate our efforts, and the results 
have been pleasing. 


CHAIRMAN OF WAYS MEANS COMMITTEE 


In the formulation of the 1924 Act, Chairman 
William R. Green of Iowa, at no time favored 
the complete repeal of the excise tax. He very 
reluctantly granted the exemptions which have 
been in force during the past year. Your Chair- 
man believes that favorable recommendations 
from Mr. Green will mean much to our success. 
Through a very close friend of Chairman Green, 
a very prominent attorney in Council Bluffs, and 
through a Council Bluffs jeweler, an appointment 
was made with Mr. Green recently, and your 
Chairman was afforded a very pleasant and agree- 
able interview. No committments were asked, and 
none received, but in the course of two hours’ 
visit and lunch, practically all the points favor- 
able to the repeal of our tax were presented. 
At no time were there any unfavorable indications, 
and it was the opinion of the attorney that a 
very favorable impression was made upon Judge 
Green. Your Chairman believes that we should 


AND 





not join with any other industry but that we 
should continue with our fight as it was started, 
believing that the friendships we have created in 
our behalf will be sufficient to pull us through. 
Mr. Green has stated that he believed the sur- 
plus’) will run around $300,000,000, about 
$200,000,000 of which would be used for income 
tax reductions, and $100,000,000 for other re- 
ductions. 

Mr. Roessler’s report. then took up the 
views of the various members of the Ways 
and Means Committee of the House and of 
the Senate Finance Committee, in which he 
quoted from statements made by the in- 
dividual members of these committees, either 
to him, to the Jewelers’ Tax Committee, or 
to the public press, indicating where they 
stood on the question of the excise taxes or 
“nuisance” taxes as they are often called. 
Where he had no direct statement or pledge 
from the Congressman or Senator, or the 
latter had not committed himself one way 
or the other, Chairman Roessler’s report in- 
dicated what his attitude would be on the 
question of eliminating the jewelry tax from 
his previous record or previous statements. 

On the whole, the report was most en- 
couraging, indicating that the majority of 
the Ways and Means Committee were com- 
mitted to the repeal of the jewelry tax. The 
report then gave the names of all the mem- 
bers of the Senate Finance Committee and 
stated that letters had been written to all 
these Senators and the correspondence had 
been followed up and he quoted from an- 
swers or statements of the Senators which 
were equally as favorable as those of the 
members of the House. 

The report of Mr. Roessler then went on 
to say: 

Work on the Finance Committee is progressing, 
i acknowledgments received from practically 

SPECIAL TAX INVESTIGATING COMMITTEE 


A short time ago a special tax investigating 
committee was appointed in the Senate with the 
following membership: Senator James Couzens of 
Michigan, Chairman; James E. Watson, Indiana; 
Richard P. Ernst, Kentucky; A. A. Jones, New 
Mexico, and William H. King of Utah. 

These men have had the matter presented to 
work. 


them in reference to their committee 

Senator Couzens openly recommends the repeal 
of the nuisance taxes, specifically mentioning 
jewelry. He believes relief to business should 


come before reduction in surtaxes. 


COMMITTEE UPON APPROPRIATIONS 


Representative Martin B. Madden, Chairman of 
the Committee on Appropriations, has very cordial- 
ly discussed the matter with your Chairman, and in 
a recent statement says: “I am glad to know that 
my views on tax reduction meet with your ap- 
proval. I hope that before the next session is 
far advanced, we will be able to work out some 
sensible and well-defined program which will re- 
sult in relieving the present excise tax burden.” 


THE HOUSE 


The elimination of this special tax has been 
taken up with every member of the lower House, 
in some cases several times. In most instances, 
where the member was reported favorable before, 
a recommittment is made. In some few cases 
where no committment could be obtained before, 
we now have a pledge. There is an acceptance 
on all sides that sweeping tax reduction will take 
place. There is a general feeling that some of 
the excises, and perhaps all of them, will be done 
away with. It is the belief of your Chairman, 
and concurred in by responsible men in the House, 
that if the repeal is endorsed by the Committee 
on Ways and Means, no objections will be raised 
in the lower House. If however, the repeal of this 
tax is not incorporated in the Act, then we will 
expect to carry it into the House by amendment. 





In this case there must be a representative gro. 
sufficiently interested, who will act as g a 
committee, to see that the amendment js pro > 
handled, and that a record vote is taken ad 
Chairman believes, however, that there are “ 
of sufficient prestige, and who are Pa 
enough in this matter to see that it is written in 
the Bill of the Ways and Means Committee ” 

A hearing before this important committee fy 
been asked for and granted. This wil] eneer ane 
time after the 19th of October. Your Chairma, 
has been asked by President Brotherly tg Dresen: 
the jewelers’ case at this hearing. [It jg our 
Chairman’s intention to earnestly and dues 
discuss the matter with the Committee, supple 
menting his remarks with a carefully Prepared 
brief, with all willingness to discuss any questics 
that may be presented. ve 





JOSEPH MAZER, WHO LED THE SINGING 


In carrying the matter from the House to ti 
Senate, the same procedure will be followed, wit 
the same careful work done with each indivi 
There is no question but that every member @ 
both Houses is fully familiar with all facts 
taining to the question. For three long years * 
has been hammered home, and it now remains! 
them but to do that which is reasonable; 
the inequalities by completely repealing te 
nuisance taxes. It is the wish of the Charm 
of the Ways and Means Committee that relve 
tion of taxation take place the first of Jas 
and if no great political battle develops, it iso 
possible that this may come about. 


CONCLUSION 
This is not intended for an entertaining adds 
It is merely a report of the activities of 
Committee, indicating that it is alive, and stil ® 
the job. The data and information accumulate 
so far have reached voluminous  proportm 
Economic conditions throughout the trade dems 
some sort of relief. Figures from Harv shot 
that conditions as far as turnover and profits 2° 
losses are no better than they have been — 
the past three years. All conditions indicate 
we are now entitled to full relief, and ta” 
have a right to demand it. os 
Your Chairman is grateful for the cooper?” 
that has been given him so far, and knows © 
if a great national campaign is necessary this *® 
every assistance asked for will be rem 
the asking. I thank you. 


When Mr. Roessler concluded his adi 
the convention delegates sang with 4 vis," 
special song to the tune of “Lil’ Liza j= 
the words of which were in praise 0” 
work of Mr. Roessler. The yen 
the direction of “Joe” Mazer, the song 


rose to their feet still singing W 
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Roessler’s name was mentioned in the lines 


f the song. : 
S adones the program of the morning 


session, President Brotherly next introduced 
p. J. Coffey, Newark, N. J., chairman of 
the National Jewelers’ Publicity Association, 
as the next speaker, and recited some of the 
achievements of Mr. Coffey in the field of 
icity as well as in other activities. He 
sciced confidence that under the leadership 
of Mr. Coffey, the publicity campaign would 
ig brought to a highly successful conclusion. 
Syficient funds to carry on the work would 
tein hand at a definite date, he felt sure. 

Mr. Coffey had been assigned to the topic 
“Who Buys Jewelry ?” but he contented him- 
wif with giving a brief outline of the pub- 
icity campaign plans. His address was in 
part as follows : 


ADDRESS OF P. J. COFFEY 


The National Jewelers Publicity Association 

The question of dominant, effective publicity 
for our industry—one of the most serious problems 
iefore us for the past six years—we believe will 
won be solved. Those of us who have worked 
mst intensively on this have felt that our efforts 
a times have not been followed with any Teal 
seomplishments. I will admit that I have at times 
wen discouraged, but each discouragement has 
drengthened my determination to bring our efforts 
to a guecessful conclusion. 

Yet, when I talk to the leaders in the industry 
and to intelligent men outside of our business, 1 
we that we have been successful in a way. We 
lave laid the ground work, resulting in a unani- 
mous expression from the trade as willing to back 
ad finance a campaign. 

But we have been at this point for nearly two 
yars. For some time practically every man in the 
industry has realized the need of an advertising 
and publicity program of sufficient size to “teach 
the American people the way back to the jewelry 
sore.” But our association did not have the money 
vith which to go out and get the money. We 
were seriously handicapped through lack of funds 
to visualize to the trade just how the money would 
be invested and the benefits derived. We had to 
depend upon the co-operation of volunteer workers, 
who, in many cases could ill afford the time and 
the expense of making a personal canvass. 

Where it was possible to arrange a canvass the 
money was invariably raised, but in total it has 
mt provided sufficient funds to make possible the 
mecessary national advertising campaign. We have 
shown results with the most modest funds at hand. 
We have done a great deal in checking the vicious 
propaganda that has been doing much to undermine 
public confidence in our business. But we have 
tot had the funds to be aggressive in our work to 
make the people jewelry-conscious and to show them 
the way back to the jewelry store. 


want to emphasize that it has become nec- 
‘sary to make some changes in our plans for 
‘curing our Publicity Fund. To reiterate—one 
a for this was our inability to secure a suf- 
— of volunteers to make the actual 
— another was the conservatism of our 
slicer es providing funds to permit of paid 
oo latter I am convinced was false 
my and it has become necessary that this 
Pare in view of the fact that even 
yh yA volunteer workers that we were able 
ps oan e cost was proportionately as great 
mployment of a trained organization to do 


‘he soliciting, 


son rainy, during the last month I had a 
“ina which has been presented to the 
ttanimoust our Executive Committee, who have 
“ ro aay it, and we have employed 
fund-raish on that has a successful record in 
As] rw campaigns. 
tone oe I see that all the things we have 
if thig eee discouraging, were necessary 
inday we t is now under way is to succeed. 
6 eens a systematic personal canvass 
ramifications i in the entire industry in all its 
been most ca ao coast to coast. This work has 
refully planned and is instituted with 





the approval of a unified industry. This work is 
being organized and will be directed’ by a man 
whose previous record certainly indicates his ability, 
to show us how to get our money from ourselves. 

Mr. Fred Millis, whom I have invited to attend 
this Convention and who will later be introduced 
by your President, is experienced in handling asso- 
ciation advertising. Last year he directed the cam- 
paign that resulted in subscriptions of a million and 
a half dollars for a four year “Say it with Flowers” 
advertising campaign. That is sufficient introduc- 
tion for us. ; 

We have emplcyed Mr. Millis to direct our 
campaign. He and his organization have been work- 
ing night and day since August 20 so that a per- 
sonal canvass to secure a $2,000,000 four year 
publicity fund could start with the close of this 
Convention. 

Before hearing from Mr. Millis, whom we have 
asked to tell you of the plans for our advertising 





Pp. J. COFFEY, CHAIRMAN, NATIONAL JEWELERS’ 
PUBLICITY ASSOCIATION 


and publicity work, and how the campaign to pro- 
vide the funds is to be made, I want to state that 
I am most deeply indebted to your Fresident, Mr. 
Brotherly, for the untiring and unceasing efforts 
that he has put forth in bringing us up to this 
final effort. He has served you well. 

I also want to give due credit to the many 
leaders in all branches of our industry, who recog- 
nize the urgent need for publicity and due to the 
determined effort on the part of the members of 
your Association the work has been kept alive. 
Credit is due to your Executive Committee for car- 
rying our message to all of the State Conventions 
and I want to personally thank them most heartily, 
on behalf of our Association, for the co-operation 
they have accorded us. 


And one thing more. Now is the time for 
action. This is a job for artillery—a pop gun won’t 


do. The Publicity Association, as well as the in- 
dustry, has its back to the wall more than most 
of us realize. 

We want your favorable resolution. But what 
is more necessary is your individual, unanimous 
financial support. You will not be called on here. 
You will be seen back home at your place of busi- 
ness some time in the next four months. 

And when that time comes, no matter who ap- 
proaches you, remember that this call on you is 
not a cry for help from anyone—it is a call on you 
from all of us for each one to band together to help 
protect ourselves. 


Mr. Coffey then yielded to Fred Millis, 
Indianapolis, Ind., campaign counsellor, who 
explained in detail the purposes of the pub- 
licity campaign and the ways of raising the 
money to carry it out. 
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Mr. Millis began by saying that the figures 
from the Harvard Bureau of Business Re- 
search had shown clearly the need of doing 
something to increase the volume of jewelry 
sales in order to bring to the business the 
profits that it deserved. Two million dollars 
are to be raised and the money is to be ex- 
pended for publicity in advertising, Mr. 
Millis explained, and added that there are 
25 men who are soon to start out from In- 
dianapolis in automobiles to solicit subscrip- 
tions. 


He urged the jewelers to subscribe to the 
quotas which had been fixed. These are 
fair, he declared, and there should be no 
hesitation on the part of the jewelers in giv- 
ing to the fund. He explained that his 
organization would get only 12% per cent. 
for the work done. This would be just 
about enough to cover expenses, he said. 
He also explained that through the National 
‘Jewelers’ Publicity Association, which directs 
the spending of the money, efforts will be 
made to get stories in newspapers, periodi- 
cals and magazines boosting the jewelry busi- 
ness whenever possible. It is also planned 
to stop publicity wherever possible which 
reflects adversely upon the trade. Whenever 
any magazine, for instance, publishes an ar- 
ticle which is detrimental to the jewelry busi- 
ness, an effort will be made to see that no 
further articles of the kind are ever pub- 
lished again. 

By means of cardboard signs Mr. Millis 
exhibited to the convention some of the 
model advertisements for insertion in stand- 
ard magazines and periodicals. One was en- 
titled “Jeweled Moments” and the illustra- 
tion showed a young married man pondering 
in a jewelry office over what he should - 
select as gifts for his wife and two children 
at home who were also shown in the outlay. 
Another card was entitled “Moments She 
Will Remember,” and still another “Valen- 
tine Gift Suggestions.” 


At the close of Mr. Millis’ address, Presi- 
dent Brotherly said that it was not a ques- 
tion of whether the money should be con- 
tributed or not, “the thing to do is to give 
it and have it spent in a way that will multi- 
ply the dollars. We know the remedy for 
the troubles, so let us make the desires for 
jewelry dominant in the minds of the buying 
public and bring the business back to the 
jewelry stores.” 


John J. Bowman, treasurer of the Horo- 
logical Institute of America, was the last 
speaker on the morning program. He talked 
on “The Efficiency and Service at the 
Bench.” His address in full was published 
in part in the last issue of THe JEWELERS’ 
CrrCULAR and is continued on pages 223 and 
225 of this issue. 

As adjournment was about to be taken, 
President Brotherly read a telegram which 
he said explained why Regional Vice-Presi- 
dent “Tod” Woodbury, Kansas City, Mo., 
was not in attendance upon the convention. 
The message read as follows: 

“Greetings and regards to you all. Best 
wishes for the greatest convention in jewelry 
history. Sorry to have to forego Rich- 
mond’s matchless hospitality. New baby 
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girl at home demands my presence. This 


fills our quota of four.” 
WEDNESDAY AFTERNOON 

President Brotherly led the singing when 
the afternoon session of the convention got 
under way. He was so pleased with his 
efforts that he remarked, smilingly, that he 
believed that the jewelers got along better 
without “Joe” Mazer than they did with 
him. At this juncture “Joe” appeared in 
the convention hall and jumping to the plat- 
form, took charge of the situation, declar- 
ing that “he would show the convention that 
President Brotherly was never more mis- 
taken in his life.” He then proceeded to 
put more than his customary pep in the sing- 
ing of two additional songs in which the 
convention backed him up strongly. 

Before the business program of the after- 
noon was taken up, President Brotherly an- 
nounced that it gave him great pleasure to 
introduce the first president and organizer 
of the National Association, Max Jennings, 
St. Claire, Mich. 

Mr, Jennings was accorded an ovation as 
he rose to say a few words. He declared 
that he regretted that he had not been able 
to attend a national convention in some years 
but he had been active in his own State asso- 
ciation work all of the time and he was 
glad of the osrortunity which he had had 
to work for the jewelry trade. He said that 
he did not claim all of the credit for the 
organizing of the national association because 
others as well as himself had a hand in it 
and were deserving of just as much credit 
as himself. t 

“We never dreamed at the time that the 
association could develop into the great big 
organization that it is today but don’t think 
that the top has been reached, there is much 
work yet to be done and you must carry 
on,” he declared. He closed his address by 
paying a touching tribute to his wife who 
had accompanied him to the convention. 

As Mr. Jennings closed his remarks, the 
convention sang to the tune of “Marching 
Through Georgia,” a song which “Joe” 
Mazer explained had been written especially 
for Mr. Jennings. Three cheers were given 
to the first president of the organization at 
the conclusion of the song. 

The first speaker of the afternoon was H. 
R. La Towsky, of the National Cash Regis- 
ter Co., Dayton, O., who left the platform 
and got down on the floor of the hall when 
his address “Fundamentals of Merchandis- 
ing” was announced. He evidently wanted 
to get closer to the convention delegates in 
order to drive his points home. He spoke 
without manuscript, illustrating his lecture 
with diagrams, notations and figures on a 
board. 

Repeatedly he asked questions of his audi- 
ence that provoked answers and comment of 
interest. Once he asked if anything was 
being done to make the clerk more inter- 
ested in the business. One delegate said that 
he paid his clerks one per cent. of the gross 
sales and found that the plan brought good 
results, 

Mr. La Towsky held up a dollar bill ask- 
ing if there was anyone in the hall who was 
not after the dollar. There was no response. 





He had known business men 90 years old 
and they were still after the dollar just like 
the younger ones he declared. He made the 
illustration with the view of showing that 
profits are the goal of every man in business 
while he was stressing the relation of profits 
to the success of ail business. 

Mr. La Towsky exhibited copies of Better 
Retailing and other service pamphlets used 
by his company. There was no charge for 
them and the delegates could obtain them 
for the asking. He urged the@jewelers to 
put in a requisition for any of the pamphlets 
that they might desire. Mr. La Towsky’s 
address will appear in a future issue of 
THE JEWELERS’ CIRCULAR. 


President Brotherly, in response to a 
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query from Mr. La Towsky, said that he 
had read the pamphlet on “Better Retailing” 
and could recommend it highly. 

Charles A. Hammarstrom, organization 
counsel for Black, Starr & Frost, New York 
city, spoke on “The Retail Method of Inven- 
tory” following Mr. La Towsky. He 
began by declaring that he was embarrassed 
because he was following one who had made 
a great hit with the convention and had in- 
cidentally made him feel that it would be 
very difficult to do anywhere nearly as well. 
He promised to be brief because the program 
was running behind. His address appears 
in full on pages 213, 215 and 217. 

Another address delivered was one on the 
subject of “Protection of Swiss Buvers and 
Sellers,” by Emil M. Zolla, secretary to the 
American Watch Importers’ Association, 
who spoke as follows: 


ADDRESS OF EMIL N. ZOLLA 


If I were a “man of the cloth’? IT would choose 


this for my text today “By their deeds shall ye 
know them.” 
Your splendid program covers instructive ad- 


dresses of the most constructive nature. 

But after you have listened to these addresses 
—analysis of your business operations; after you 
have found out “who buys jewelry’—thanks to 
Mr. Coffey;—how to be efficient and give service 
at the Bench by one of America’s most respected 


horologists, “Honest John” Bowman; 
chandise your products; how to take inven 
properly; how to receive the “benefits of trade 
co-operation” by the silent but untiring and modeg 
Bill Cooper; how to standardize your bookkeepi 
methods, and cther subjects too numerous to os 
tion; after you have listened to all this, touching 
as it does every part and phase of your business 
what are you going to do? Go back home sal 
continue in the same indifferent manner ree 
frequently have in the past? Or are you going 
to show ycur appreciation of the time and labor 
and energy and thought expended by these pe 
in their efforts to improve your business? hes 
you going to be grateful to the officers of yoy 
organization who throughout the year plan “and 
think and work fcr your betterment? "Are yor 
going to prove your loyalty to the devotion and 
unselfish service given you by your tireles 
President—Conrad J. Brotherly? Brotherly—wha 
an appropriate name—for he always is and always 
will be “Brotherly.” This is what I mean by the 
text. ‘By their deeds shall ye know them.” 

Don’t leave this conventicn before you hav 
made the following resolutions: “I am determined 
to improve my business the coming year. I wil 
to the best of my ability study, digest and follow 
the recommendations made by this convention,” 

If you will make these resolutions and carry 
them cut you will improve your own_ business, 
elevate the entire jewelry industry, to a finer, 
higher and more profitable plane. Then and ther 
only will your convention have been a success; 
then and then only will you have rewarded the 
painstaking labors, the exhaustive energies, and 
the money spent by your devoted offices and the 
various members of your committees. 


how to Mer. 


* * 7 
We believe there should be an_ irreducible 
minimum timekeeping dependability to every 


article scld as a watch. 

Every man, woman and even child, no matter 
what their station in life, no matter how large or 
small their purse, is entitled to the ownership of 
a watch if they want to purchase one, But when 
a watch is bought it is for timekeeping purposes 
—not as an ornament—not as a decoration—bul 
as a timepiece, and when sold for that purpos, 
it should function as a timepiece—and if it does 
not so perform a fraud is perpetrated upon the 
purchaser. 

The smaller the purse and the more restricted 
the station in life of the purchaser the less cap 
they afford to be misled and filched of the money 
spent for the watch they buy. ! 

How then can we eliminate this class of watches’ 
How can we eradicate this evil? How can we 
destroy this canker worm of cheap nondescript 
watches that is eating its way into the very vitals 
of the watch business? How? By the recognition 
of and allegiance to fundamental and basic prit- 
ciples which, when adhered to, will afford “Pro 
tection to buyers and sellers of Swiss Watches. 

These are the basic principles: 


1.—Every Swiss watch purchased or sold should 
meet a “minimum timekeeping standard. 
should have back of it a proper supply 
of materials with which to make iy 
necessary repair. 


2.—It 


3.—It should be supported by a competent 
American workshop. 
4.—It should be backed by a reputable and re 


sponsible firm that conducts its business 
in accordance with fair trade practice @ 
ethical Standards. 


LP 
Selling a nondescript watch where no materia! 
can be had, no repair service assured and no 
responsible Importer to stand back of it, is in MY 
humble judgment ‘obtaining money under 
pretenses.” ? 
By what means will you be able to determin 
whether a watch complies with all these require 
ments? How can we separate the sheep from : 
wolf; the honest importer from the dishones 
the scrupulous from the unscrupulous; the jo 
sponsible from the irresponsible? By Ss 
the leading importers of the country, who 4 ‘ 
vears of honest effort have justly earned the cont 
fidence of the trade, into a compact organiza 
And then to impartially, without fear or fav0f 
without prejudice or discrimination, adopt 4 gu . 
or chart for the trade to follow. This is & a 
what the American watch Importer’s go 
has done, giving full recognition to the 
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principles heretofore mentioned. To carry out 
these plans, we have adopted amongst others, the 
following rules and regulations:— 

1. The adoption of the “‘Lion of Lucerne,” as 
an emblem indentifying watches, conforming to 
the standards approved by our Assoeiation, and its 
use restricted to members who are willing to 
subscribe to the spirit and letter of that standard. 

2. The adoption of a standard chart for the 
recording of data, showing the quality and charac- 
ter of each brand of watch movement, submitted 
by the members of the Association, the grade of 
workmanship, the number of jewels, the number 
of jewels that serve a mechanical purpose as 
frictional bearing, the quality jewels and _ the 
material of which they are made, and such other 
specifications as may be later determined upon. 

3. Providing that no watch movement shall be 
entitled to this certificate that shows a greater 
variation of time of more than two minutes in 
twenty-four hours in a cycle of seventy-two hours, 
if a wrist watch, and thirty seconds if a pocket 
watch. 

4. That samples of all watch mcvements en- 
titled to these certificates must be submitted to a 
committee consisting of three expert watch makers 
of which John J. Bowman, a noted horologist of 
this country, is the Chairman. These movements 
are to be tested by said committee to meet the 
requirements of the standards as shown by the chart 
adopted by this association, and only after this 
committee has reported that the movement so sub- 
mitted has successfully passed tests, can it receive 
the “Lion of Lucerne” certificate. 

5. That no movement shall be entitled to re- 
ceive the certificate unless the importer of same 
have on hand at all times a prcper supply of 
materials. 

6. That no movement shall receive a certificate 
unless the importer of same shall have a competent 
American Workshop. 

7. That no movement shall receive a certificate 
unless the importer of same shall be reputable and 
responsible and conform to fair trade practice. 

The question is frequently asked whether some 
of the nationally known, expensive and _ higher 
grade Swiss watch movements, such as Audemars- 
Piquet, Agassiz, Gruen, Longines, Tavannes, Patek- 
Phillips and Vacheron-Constantin are going to carry 
these certificates. I can answer that best by say- 
ing that if the rank and file of the jewelers of 
this country will insist upon this certificate with 
every watch that they purchase, they have the 
power to compel every importer of Swiss watches 
to submit themselves to the regulations afore- 
mentioned. 

Primarily, this campaign of ours, is not so much 
concerned with the high grade, well established, 
well known and reputable Swiss watches afore- 
mentioned. You know, and I know, and the public 
knows, that any of these well known watches will 
keep proper time. We are mostly concerned with 
the hundreds of thousands of watches of the so- 
called “commercial grade,” that find their way 
into the hands of the large consuming public, 
consisting of the office girl, the shop girl, the 
housewife, the factory worker, and the farm hand. 
nelle volume of the watch business is sold 
is aauied (ety nye yd here that protection 
seledion ere that we propose to give 
sail “ presented our plans to your con- 
psn o. : ouis and received your endorse- 
ee pe -. and are very grateful for this 
of dues cn th ——— effect upon the trade. But 
the evils i “0 —e if we are to remedy 
haarted ent een of. We need your whole- 
Peta all —— co-operation. This you can 
Suites poe wenige” by refusing to buy Swiss 
preaneadl ner y gy commonly known as the 
“Lion of Restate petty they carry with them the 

We h a e certificate. 
ietena made this fight for over a year; we 
ior eaah — thousands of dollars to carry 
this Contry BB , oe and retailers of 
reputation i dh § ight is made to preserve the 

€ Swiss watches in this Country; 


u 
* ad ga I say that even more than that 


he —— to protect the reputation of 
— er of Swiss watches in this country. 
ie Pa who are in the front firing 
. t is you who must make good to 


our cus : 
y Customers. It is you who come in direct con- 


tact and j i : : 
poo immediate touch with the consuming 


With ch 


It is you who can ill afford to experiment 
It is your reputa- 


¢ap nondescript watches. 





tion, your integrity, the undermining of the con- 
fidence placed in you, that is brought into question 
by the customer who buys an article of questionable 
reputation from you. Do not sacrifice your respect, 
your reputation, the confidence placed in you,—all 
of this which has taken years of painstaking labor 
and money to build—do not sacrifice it all upon 
the altar of ‘‘Price.”” Remember always, par- 
ticularly in watches, it’s not the original invest- 
ment but the cost of upkeep that counts. 
* * * 


How long are you going to continue to 
sacrifice every principle of art and craftsmanship 
upon the altar of ‘Price’? How long will you 
tolerate these wolves of dishonesty and corruption 
to prey upon the jewelry consuming public? How 
long will you submit mankind’s noble shrine of 
sentiment and sympathy to be debauched and de- 
filed by business methods which are sucking the 
very life blood of this great jewelry industry? 





WILLIAM R. COOPER, PRESIDENT, NATIONAL 
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Elaborate plans are being made, of a comprehensive 
national advertising campaign of the jewelry in- 
dustry. It is the most constructive thought, the 
most noteworthy undertaking of the jewelry in- 
dustry in this generation, and so far as I know— 
in any other generation, It should receive the 
generous and fulsome support of the entire trade. 

Give, give and then give some more to this 
campaign—give of your purse and of your time. 
You'll find it a remarkable investment and one 
that will astonish you with its dividends, My own 
support in whatever small way I can be of service 
I pledge here and now. 

Sut to make this campaign fully effective you 
must stop at once the buying of goods stamped 
platinum that has every metal but platinum; of 
goods marked “gold-filled” that has every metal 
but gold: of goods marked 14 Karat that assays 
less than 8 Karats; of goods marked Sterling 
Silver that is loaded with lead and pitch; of watch 
cases marked gold filled or rolled gold that have 
nothing but a thin veneer of gold, so thin that it 
frequently rubs off while being polished; of watches 
sold as timepieces, which do not keep time, have no 
materials to back them up or competent workshop 
to repair them. 

We have adopted a guide for your protection in 
the purchase of Swiss Watches. We have adopted 
as a means of identification the “Lion of Lucerne” 
certificates. These certificates stand for an 
“honest watch’ and a “square deal.”” We ask 
that you give us your support by demanding these 
certificates when you buy Swiss watches. 


ADDRESS OF GRESHAM ENNIS 


“Protection for Retail Jewelers and Retail 
Jewelers’ Stores,” by Gresham Ennis, of 


Wm. H. McGee Co., New York city, held 
the attention of the jewelers from first to 
last and proved to be of special interest, 
dealing as it did with means of protecting 
jewelers from hold-ups and other hazards 
incident to their business. Mr. Ennis, an 
insurance man, representing companies that 
underwrite special risks, said that statistics 
show that the greatest and most serious risk 
to which the jeweler is subjected, is the 
hold up man. He suggested tear gas be 
employed as a: protection against this type 
of bandit for experience had shown it to be 
the most effective protection. “You step on 
a rail behind the counter and instantly your 
store is filled with gas. The robber’s eyes 
as well as those of everybody else in the 
store are blinded with tears, an alarm goes 
off simultaneously and he takes to his heels, 
glad to get out of the place as best he can 
without any loot,” declared the speaker. Mr. 
Ennis also suggested that the use of an 
inner swinging plate glass in show windows 
offered a protection against window smash- 
ers. This glass, he said, swings back when 
the other is broken and the thief rarely 
takes the time to smash the second glass. 
Mr. Ennis’ remarks were directly along the 
line of an article which he wrote for THE 
JEWELERS’ CiRCULAR on the same topic, and 
which appeared in THE JEWELERS’ CIRCULAR 
on July 29. 

“The Benefits of Trade Co-operation,” by 
William R. Cooper, president of the National 
Wholesale Jewelers’ Association, Min- 
neapolis, Minn., was the next address of the 
session. Mr. Cooper, who is always a gen- 
eral favorite at both wholesale and retail 
conventions, was listened to with much inter- 
est. His address was as follows: 


ADDRESS OF W. R, COOPER 


A short time ago your president invited me, as 
representative of The National Wholesale Jewelers’ 
Association, to address you on “‘Trade Co-operation,” 
stressing the relationship that exists between the 
wholesaler and retailer, also covering the progress 
our Association has made during the last year. 

I am here today as your guest, representing an 
organization that must co-operate with your as 
sociation, because of the fact that without you we 
could not exist; and without us there are thousands 
of jewelers in the United States today who would 
not be in business. We need you; you need us. 

My message to you today will be brief, as I be- 
lieve my position is fully understood by all retail 
jewelers throughout the northwest territory in 
which the wholesale house I represent operates and 
also by all state associations that are affiliated with 
your National organization. While I have not had 
the pleasure of visiting each and every State as- 
sociation meeting, I have been kept well-informed 
as to their wishes and business transacted at these 
meetings. Wherever it has been possible I have 
asked local representatives to meet with you that 
we may all be better able to cooperate in diffi- 


‘culties that arise. 


There are several important matters before eacn 
and every one of us today, and one that I am 
vitally interested in concerns all branches of our 
trade. Legislation. This one word means much 
to all of us, and should be given a great deal 
of attention. When I speak of legislation I do 
not refer only to the so-called Luxury Tax which 
I will mention later. We have Stamping Law 
Legislation, and Crime Wave Legislation. We alse 
have legislation coming up that does not refer in 
any way to jewelry interests but is of vital im- 
portance to us in the reduction of our taxes, which 
we should all be interested in, and it behooves each 
and every member of your organization, and all 
other organizations, to keep in close contact with 
your representatives in state and national legisla- 
tion, as there is hardly a county of any size that 
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does not have a representative in either local or 
national legislation, and a few words puts these 
important questions before them. 

Our association at the annual convention held in 
Chicago this year adopted the following resolu- 
tion: 

“Resolved that we endorse the work of the Na- 
tional Jewelers’ Publicity Association in its effort 
to increase the consumer’s desire for our prod- 
ucts, and that we urge our members to sub- 
scribe and contribute to the Publicity Fund that 
is now being raised for the purpose; and be it 
further resolved that we pledge our active co- 
operation to do all in our power to assist in raising 
the wholesaler’s quota of the aforementioned fund, 
and that we appoint a committee for the early 
accomplishment of this important undertaking.” 

Yet, it is not you who are present but those who 
are far away from us today who should know 
about what we are trying to accomplish, and they 
probably will not even take enough interest to 
read articles pertaining to the good work that is 
being done. There has been and there will be much 
said at this convention about National Publicity. 
Now is the accepted time, and today is the day of 
salvation for the jewelry industry. 

Not 30 days ago I received a telegram from 


Publicity Association which was 
Union messenger 


The National 
delivered to me by a Western 
boy, and attached to the telegram was a label 
beautifully printed “Say it with flowers.’’ This 
might have been very appropriate if your president 
had been notifying me of the death of one of 
your members, but why not say it with “Gifts that 
Last” while we are still here. 

Why could not that label have said ‘‘Let your 
jeweler be your gift counselor of gifts that last.” 
It is simply because others affiliated in the busi- 
ness in which we are all interested will not take 
a few minutes’ time to figure out for themselves 
what a million dollar fund will do, when it took 
but one quarter of that amount at the proper time 
to make the women of this country believe that 
summertime was the proper time for furs, and that 
they grew special fur bearing animals for that 
purpose. 

I also wish at this time to compliment the Amer- 
ican National Retail Jewelers’ Association on the 
very valuable work done in securing the partial 
elimination of the Tax, and express to you the 
hope that your efforts looking toward the com- 
plete elimination of the tax will be successful short- 
ly after Congress convenes in December. 

Resale price legislation should be carefully looked 














MEMBERS AND GUESTS WHO 


ATTENDED 


into, and there should be a difference between the 
cost of distribution and the resale price sufficiently 
large to encourage the retailer to go into business 
with all the energy and vim in him, and this must 
be fully realized by all branches of the trade. None 
of the three can be weakened without the other 
two being injured. Unless the Jeweler bestirs 
himself and arouses himself from the position of 
waiting for business to come to him, and bestirs 
himself to the necessity of running out to meet 
business he is just going to be out of luck. 

We have had with us for years, we have with 
us at the present time, and we will have with us 
from now until Eternity unscrupulous manufac. 
turers, unscrupulous wholesalers, and even un. 
scrupulous retailers, and it is mainly for that 


reason that. we have local state and national organ- 


izations to combat with these evils. 

We also have pessimists, and it is mostly this 
class that complains about the evils that exist 
in the three different branches of our trade. Let 
us all be optimists for at least the balance of the 
year and see what the results will be. Think, talk, 
and act in an optimistic way. The business is here; 
we have not all fallen by the wayside, and the go- 
getter will come out on top. 

I wish to capitalize the fact that the expense 
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of distribution has been so high that the manufac- 
turer who has been “‘going direct’? and the manu- 
facturer who has been “‘straddling the fence” are 
all making a head long rush for the wholesaler. 
This merely emphasizes and stresses the fact known 
by all thinking persons, that the wholesaler oc- 
cupies a legitimate and impregnable position in the 
economic distribution of merchandise. 

I can assure you that the wholesale jewelers 
of this country are in a position to furnish mer- 
chandise that will be purchased by the consumer on 
as economical basis as could be possible if some 
other method of distribution were employed. If, 
for instance, manufacturers sold jewelry from 
door to door canvass, or direct by mail from the 
factory to the user, the cost of distribution would be 
much move than when sold through regular chan- 
nels. The expense connected therewith could not 
possibly be lower than it is when sold through the 
wholesaler, as he concentrates his efforts upon his 
buying methods to obtain merchandise for the 
retailer that is salable, and at the lowest possible 
cost. 

In these days of hand-to-mouth buying, when it 
has been generally recognized that profitable busi- 
ness depends upon a rapid turn-over, remember the 
wholesaler not only anticipates your demands, car- 
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rying the merchandise on his shelves for you dur- 
ing your busy season, but is ready to give you 
service. Service at the same time can be over- 
done, and while wholesalers of the country are 
eager to render prompt and efficient service on the 
smallest orders as well as the largest, do not ask 
of them practically the impossible. 

The sentiment was expressed at our Chicago con- 
vention, and also at all retail jewelers’ State meet- 
ings held recently, that those connected with the 
industry should wear jewelry and lots of it. Let 
it be known that you are in the jewelry business 
and not ashamed of your own wares. 


My one regret is that those who have preceded 
me and those to follow are not able to broadcast 
their message to the stay-at-homes, who are not 
interested enough in their own business to attend 
the local, state or national conventions. In this I 
do not refer only to retailers, as wholesalers and 
manufacturers have the same difficulty. 

Conventions are held in different parts of the 
country for the reason that it is impossible for 
those located at great distances to attend every 
year, and naturally the larger part of the attendance 
comes from the immediate territory in which con- 
ventions are held. However, there is no reason 


whatever why once in three or four years we should 
not take at least one week’s time to attend a con- 
vention in the interest of the business which makes 
our livelihood, and not be among those absent each 
and every year, deriving no benefit whatever from 
the work your officers give their time to, financially 
and otherwise. 

It is often stated to members upon returning to 
their homes ‘‘We cannot see that you have ac- 
complished much,” and the answer in every case 
should be “Perhaps not, but if you would take the 
active interest that some of us are compelled to 
take in the interest of others, much more would be 
accomplished.” That is the reason I state that if 
messages could be broadcasted they would hear for 
themselves. [ am sure there is a vast number that 
do not even read trade paper reports from which 
they could obtain much useful information. 

There is nothing of greater importance in the 
entire field of our industry than the preservation 
of its morale. As business is a human institution 
it will not function with the precision of a piece 
of machinery, but moves usually to the tempera- 
ment or the confidence of its operators, That is 
what your national organization is trying to do 
for you, and much valuable work is being done 
by the National Retail Jewelers’ Association under 
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the extremely able and competent leadership of its 
officers and committees. 

In closing, I wish to take this opportunity to ex- 
ress my sincere appreciation to your executive of- 
a for the splendid co-operation given us dur- 
ing the last few years. Grateful for your con- 
fdence, I assure you it is a pleasure for us to 
grve you, and I know that you will accord the 
ame unlimited support in the future thinking of 
the many things to be accomplished to which we 
pledge our most loyal support. 

An address on “Standardized Bookkeeping 
Systems,” by Ellis Gifford, director of the 
Research Bureau of the A. N. R. J. A, 
Fall River, Mass., which was scheduled to 
be delivered at the afternoon session, was 
deferred until the evening, after which the 


convention adjourned. 


Wednesday Night 


Of the earnestness and sincerity of pur- 
pose on the part of those attending this con- 
vention no better evidence could be given 
than the uniformly large attendance at all 
of the Wednesday sessions beginning at 10 
clock in the morning and ending at near 
midnight, when the final session of the day 
closed. This day was a crowded one, and 
despite President Brotherly’s snappy way of 
putting things over on schedule the opening 
of the evening session found the address of 
Ellis Gifford crowded over from the after- 
noon. 

Mr. Gifford’s talk about standardized 
bookkeeping systems was well received, and 
much interest was manifested in the systems 
which have developed the research work 
conducted under the direction of Mr. Gifford. 
His address appears on pages 209 and 211 

Following the regular schedule Mr. Gif- 
ford was next on the program for his’ report 
as regional vice-president for the eastern 
section. His report was as follows. 


REPORT OF ELLIS GIFFORD, REGIONAL VICE- 
PRESIDENT, NORTHEASTERN SECTION 


The year 1925 has shown a very constructive 
tendency in the tone of the activities of the 
‘everal State conventions of the retail jewelers’ 
associations in this section. There has been a 
notable lack of discussion and harangue on the 
oe questions, such as criticisms of other 
- po of the trade. Every convention attended 
mn own a real interest in improving business 
fr thods and profit-making schemes for retail 
Jewelers, Without exception, every discussion has 
- on a very high ethical basis. 
sear tt, Sttensdance at State conventions this 
fos A is section, due to economic conditions, 
iy Gn en up to past records, the interest shown 
7, Ose present has been greater than ever before. 
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ag ing action taken at this convention 
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Me weil a € idea back of this committee was 
State. le retail jewelry aggre in this 
o ment, this committee has 
rg each week at the City Club in 
/ pond ednesday noons, with a regular time 
et thers — closing. All jewelers in the State, 
poll bring > eaters have been invited to attend, 
with ‘hint ustructive suggestions for improvement, 
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rere dhe ag fg have come numerous bul- 
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and followed out. The enthusiasm of this com- 
mittee should be copied, along with their ideas. 

Massachusetts jewelers, through the activities of 
their State officers, have secured the passage of a 
strong auction statute, or Enabling Act, which 
seems to have the ear marks of great help to the 
retail jewelers in that State. 

The Connecticut convention came next. The re- 
port of the Trades Interest Committee, given by 
Chairman George Dyson, of New Britain, Conn., 
showed how it is possible to do a real public 
service in eliminating the crook and crooked ways 
from merchandising our wares. This work should 
be copied all over the country. 

The New Hampshire convention, at Concord was 
marked by the extremely good fellowship and in- 
terest of the jewelers in all discussions for trade 
betterment. A number of new ideas on protection 
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against thieves and the new jewelers’ block insur- 
ance were first noted here. 

The Maine convention at Portland followed dur- 
ing the same week. There, interest in the pub- 
licity drive of the National Publicity Association 
was particularly marked, together with greater in- 
terest shown in the general discussions for trade 
betterment, and better business for the members. 

Vermont’s meeting was the last of the New Eng- 
land States. It was especially noted, as always, 
for the wonderful good time enjoyed by all, in- 
cluding clerks of the stores, as well as the ladies 
who attended. The good fellowship shown in all 
three of the northern New England States—Maine, 
New Hampshire, and Vermont—should be copied 
if possible everywhere. Few places can equal it. 
The general discussion and Question Box at Mont- 
pelier resulted in one of the best meetings held 
this year. At this meeting, one point was brought 
out that should be broadcasted. Secretary William 
Preston of Burlington, told how he persuaded the 
Central Vermont Railroad to pay him for inspecting 
railroad watches. This is the first instance, that 
I know of, where this has been done in this coun- 
try. If one retail jeweler can do it, we all can 
do it. 

President Brotherly attended the Maryland-Dela- 
ware convention, as it came the same day as that 
of New Hampshire. Your president also attended 
the Pennsylvania and New Jersey conventions in 
this district. I cannot, therefore, report for them, 
but I understand that they were particularly suc- 
cessful. 

The Empire State convention at Albany, N. Y., 
completed the meetings in this section. The estab- 
lishment of a field secretary by the State associa- 
tion, and work on auction laws stood out in this 
convention. Reports on advertising by Charles 
Hough of Syracuse, and on disposing of dead stock 
by Mr. Korsunsky of the Bronx, were especially 
good. 








133 


Full Report of the A. N. R. J. A. Convention 


In outlining the above high lights, I have not 
mentioned the fact that in all conventions that I 
attended, special inerest was shown in the work 
carried on by the American National Retail Jewel- 
ers’ Association in the publicity movement. Re- 
tailers all over this section appeared to be whole- 
heartedly hehind the publicity movement, as well 
as the other work of the national association. One 
of the best results that the regional vice-president’s 
attendance at these conventions was the bringing 
back to the national officers, criticisms of manage- 
ment and policies, which in each case were fol- 
lowed up and the critic satisfied. 


The next report was that of James A. 
Cayce, regional vice-president of the south- 
eastern section. His report was as follows: 


REPORT OF REGIONAL VICE-PRESIDENT J. A. 


CAYCE 


When the American National Retail Jewelers’ 
convention in St. Louis selected me as one of the 
regional vice-presidents, I presumed that it was 
an honorary title that had been conferred on me 
through the efforts of some of my friends from 
Tennessee. I am quite willing to confess that, 
although I have been very much interested in asso- 
ciation work for a number of years, and have 
attended several national conventions, and all of 
the State conventions in my local State, and several 
State conventions in adjoining States, I had abso- 
lutely no idea of the work done and the results 
occomplished through the national association until 
I was called to New York by President Brotherly 
to attend a meeting of the executive committee. 

This executive committee met at the Old Colony 
Club in the Waldorf Hotel for two days in Jan- 
uary. There was present at that meeting all of 
the regional vice-presidents, with the exception of 
C. J. Auger, of San Francisco. There was also 
present in addition to the members of the execu- 
tive committee, ex-president Hufnagel, Secretary 
Anderson, Ralph Roessler and E. H. Quigley, 
Fresident Brotherly’s able assistant. At the two 
days’ convention held in New York it was an abso- 
lute surprise to know of the great amount of work 
being carried on by our association, and particu- 
larly by the officers of the association. The jewel- 
ers of the United States can never repay the debt 
of gratitude they owe to the men who have been 
at the head of our association, beginning back with © 
President Jennings in 1906 on down throwgh the 
administrations of those earlier pioneers who had 
a vision of what co-operation would mean for the 
jewelers, and while I am not unmindful of the 
splendid work of those men who sacrificed for the 
jewelers in those earlier days, I cannot help but 
at this time express my personal appreciation of 
the very splendid work that Ed Hufnagel and 
Conrad Brotherly have given to our association. 
At the executive committee meeting, President 
Brotherly explained, in that very convincing way 
in which he always explains things, the necessity 
of the publicity campaign, and while some of us 
may have been a little doubtful about the campaign 
when he began to speak, I am sure that there was 
not a man in the room but who was completely 
sold on it before he had finished. We were not 
only sold on it ourselves, but were so enthused over 
it that we decide that we were going to do what 
we could to sell the idea to the jewelers of this 
country. Ralph Roessler, in his quiet, unassuming 
way, told us some of the future plans of the war 
tax elimination committee, and also some of the 
work that had been necessary to accomplish the 
results so far. 

I regret that it was not possible for me to 
attend every State convention held in my district, 
but I am quite sure that the States I did not 
have an opportunity to visit were the gainers, for 
the reason that President Brotherly, although 
greatly overworked, found the time to attend these 
conventions. 

It was my privilege to attend the North Carolina 
convention, held at Winston-Salem on March 10 
and 11. I found the convention well attended, 
with a splendid corps of officers in charge. It is, 
of course, no news to the national association to 
say that North Carolina has a splendid association, 
Any association that is fortunate enough to have 
as its secretary, Bill Frazier, to handle its affairs 
is to be congratulated. 

Leaving North Carolina, it was also my pleasure 
to be with the jewelers of South Carolina in 
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Charleston on March 12 and 13. It was not only 
a pleasure to meet with the jewelers of this State 
ig this old historical town, but the pleasure of 
visiting Charleston was one not to be forgotten. 
South Carolina, too, is exceedingly fortunate in 
having as its secretary, J. B. Sylvan, Columbia. 
Mr. Sylvan is one of the leading retail jewelers 
in the South, and it is pleasing to see men of his 

so vitally interested in association work. All 
the officers of both North Carolina and South 

Carolina associations are splendid gentlemen, very 
much interested in accomplishing results for the 
jewelers of their respective States. A suggestion 
was made at the North Carolina convention, which 
met with approval of the jewelers of South Carolina, 
and which I think could be accomplished by quite 
2 number of the States, particularly those that 
haven’t a very large membership in our associa- 
tion, of combining two or three States into one 
convention, having the first day’s session for the 
separate meetings and the election of officers, and 
other detail work that each State is separately in- 
terested in; then, having the addresses from the 
visiting speakers and the banquet in a combined 
meeting on the following day. It is the intention 
of both North and South Carolina, if the plans 
can be worked out, to meet next year in Asheville, 
and I am sure if this plan is carried out they will 
have a splendid convention. 

The Tennessee convention met this year in Mor- 
ristown, and although Morristown is comparatively 
a small city, located in the eastern part of the 
State, it had a very splendid convention, due 
largely to the untiring efforts of the Tennessee 
secretary, E. H. Murray, of Pulaski. 

I have saved the best convention for the last— 
the Florida one, held in West Palm Beach, the 
latter part of June. If you have never been to 
Florida, you will go, because everybody that can 
get the railroad fare, or can buy a few gallons 
of gasoline, is on the way there, and I want to 
say to you that you will be well repaid for going. 
I wish that every jeweler in the United States 
could have attended the Florida convention. They 
had the most unusual sight that I have ever wit- 
nessed, every jeweler from all over the State com- 
plaining about business being so good. They 
actually were being worked to death this Summer 
waiting on customers, and the only feature of the 
convention that made me feel bad was that I 
know they are going to be worked to death when 
Winter comes. Just how they are going to be 
able to get jewelry enough for all the people that 
will want to buy jewelry in Florida this year I 
don’t see. The Florida association, like the other 
associations which I have had the pleasure of at- 
tending this year, is particularly fortunate in the 
selection of officers for their organization. In 
H. L. Coles, cf Gainesville, they have a secretary 
who is unusual. He is a hard worker and a man 
of wonderful executive ability. They are also 
fortunate in having as their president, Alvin 
Magnon, of Tampa. The Florida jewelers showed 
their good judgment in re-electing both of these 
gentlemen, 

The work of regional vice-president has taken 
more time away from business than I imagined it 
would when I was elected to this office, and while 
it bas been a sacrifice of some time, I am ready 
to confess that I have been more than repaid 
for any time or effort that I might have given 
to the association. This past year the coming in 
contact with the regional officers at the executive 
committee meeting has been a source of inspiration, 
and has been worth much to me, while meeting 
with the jewelers in the different State associations, 
the forming of friendships, which I hope will last 
through years to come, and the splendid sugges- 
tions made by the speakers in the different asso- 
‘lations, have fully repaid me time and again for 
whatever little help I might have been to those 
States that I have had the pleasure of visiting. 


Constant J. Auger, regional vice-president 
for the western section, then submitted his 
Teport. 


REPORT OF CONSTANT J. AUGER, REGIONAL 
VICE-PRESIDENT, WESTERN SECTION 


It was with no little surprise that I received 
wah ehointment as Regional Vice-President, and 
the @ great deal of hesitation that I accepted 


responsibility. First because I was inexperi- 


‘nced in national affairs, and secondly beeause I 





would not have the time to devote to it that the 
office required and deserved. I preface my report 
in this manner, because my activities and accom- 
plishments have been so limited. 

In the first place, let me call your attention to 
the fact that the zone under my jurisdiction is 
the largest in the territory, and the farthest re- 
moved from national headquarters activities, hav- 
ing one-fifth the area, and only one-thirty-second 
of the population of the country. These factors 
have, of course, a great deal to do with the lack 
of development of this zone in association matters. 
But three of the States, as far as I could learn, 
are well organized, viz.: Washington, Oregon, and 
California. These are, however, permanently or- 
ganized, and are doing advanced association work, 
and accomplishing much. 


CONVENTIONS 


Of the three annual State conventions held in 
my district, I was able to attend only two of 
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them, Oregon and California. The third, that of 
the Washington State Retail Jewelers’ Association, 
was held at Tacoma, May 18th and 19th, and it 
was with much regret that I had to forego attend- 
ance there. From reports, I understand that the 
attendance was good, interest in the program and 
speakers keen, and the convention was productive 
of much good for the association. National ad- 
vertising, instalment plan selling, auctions, and that 
ever-live subject, “The Jeweler’s Turnover,” were 
some of the tepics by the delegates with excellent 
results. The splendid entertainment of delegates 
and jewelers in attendance, which was provided 
for by a fund subscribed by the 26 jewelers of 
Tacoma, was convincing evidence of the co-opera- 
tion existing in this State. 


CALIFORNIA STATE CONVENTION 


The California State Association held its annual 
convention April 16 and 17 in San Francisco. 
The attendance averaged 75 at each of the four 
sessions, and 110 were present at the banquet. 
Outside speakers proved very interesting, varying 
the possible monotony of hearing member-speakers 
entirely. The subjects discussed of outstanding 
interest were: The Deferred Payment Plan, and 
Standardization, the latter subject having a bearing 
on the cutting down of large assortments of pat- 
terns of silver flatware, etc. The subject of ade- 
quately protecting the jewelry store was also dis- 
cussed at length, and many practical suggestions 
offered. The Question Box used, which permits 
those who are diffident about bringing up for dis- 
cussion the questions they do not care to propound 
for themselves with an opportunity to do s0, 
proved a great success. 


OREGON STATE CONVENTION 


The Oregon State convention, in which I had 
the pleasure of participating, was held at Salem 


May 11 and 12. They planned and ‘arranged a 
very comprehensive program, covering in their 
talks the most important subjects that are now 
engaging the jewelers’ attention. The attendance 
at such sessions, I should judge, average 75. The 
Governor of the State made the address of welcome, 
which gave importance to the meeting. The work 
being done by the national association seemed to 
be understood and appreciated by all present. 
The banquet held at the termination of the busi- 
ness sessions, proved a successful affair, with an 
attendance of about 150. I was well received and 
cordially welcomed, and had the opportunity of 
sitting in and discussing the conditions prevailing 
in the organization. 


ORGANIZATION PROMOTION 


If the finances of our organization would permit, 
and the officers can give the time, I would sug- 
gest that our National President, in company with 
the Regional Vice-Presidents, personally attend and 
help the formation of retail jewelers’ associations 
in those Western States that are without organiza- 
tion, and also help reorganize associations that 
are not showing life and interest. This will re- 
quire visits to the largest cities in those States, 
where the prominent jewelers might be prevailed 
upon to arrange the initial meetings at which the 
purposes, objects, and accomplishments of retail 
jewelers’ associations can be explained, and asso- 
ciations created in this manner. Although this 
might be done by the Regional Vice-President, I 
believe it would be better accomplished by the fore- 
going method. 

The importance of having all States organized 
cannot be overestimated, as many of the problems 
of our craft can only be solved by the craft 
groups in the city or State if they are local 
problems, and by a national association in matters 
pertaining to Federal legislation, tax campaign 
work, and other movements which have been so 
successfully carried out by our own national asso- 
ciation. As trade associations are now officially 
recognized by our U. S. Department of Commerce 
and encouraged by the splendid work they are 
doing in educating their members in proper busi- 
ness practices and methods, so that the general 
business of the country shall be done on a profit- 
able basis to the merchant, coupled with a con- 
scientious service rendered to the buying public, 
it is imperative that every merchant become a mem- 
ber of his craft association, so that he may assist 
in carrying ott in his own business and in his 
community, the objects which his State and Na- 
tional Associations are endeavoring to accomplish. 


AUCTIONS 


Auction ordinances which will prevent the un- 
scrupulous from imposing upon the buying public 
in your towns and cities, must be written into 
your community laws, with the assistance of your 
chambers of commerce, better business bureaus, 
and merchants’ associations, who will all gladly co- 
operate to wipe out the ever-growing menace to 
our business. City or state organizations having 
had experience in this work, should help others 
by giving the benefit of their experiences to those 
in need. 


PRICE MAINTENANCE 


I firmly believe that a great deal of good can 
be accomplished for the retail jeweler if he will 
encourage and patronize wholesalers and manu- 
facturers who see to it that their merchandise goes 
into legitimate channels, so that he may enjoy a 
reasonable profit not possible to him if he has as 
competitors, so-called wholesaling-retailers depart- 
ment stores, hardware stores, etc., etc. A con- 
certed move on the part of legitimate retailers 
along this line, can, I am sure, keep the high 
grade lines of merchandise for them exclusively. 
They belong to them by right, because of the 
jeweler’s knowledge of the business, the equipment 
of their establishments, and their reputations in 
their communities, which fit them to render these 
services as no other merchants can. If they show 
no interest in this, they are threatened with the 
loss of much of their business, and are in fact, 
now sufferers to a greater extent than we realize. 


EXCISE TAX ELIMINATION 

The organizations in this district are appreciative 
of the splendid work done by our Special Excise 
Tax Elimination Committee, under the able chair- 
manship of Ralph Roessler, and stand ready to 
continue to co-operate with the committee by giv- 
ing of both their influence and money. They ap- 
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‘te also very highly the many difficulties to 
je overcome, and realize the necessity of a nation- 
wide co-operaticn. , ; : 

Cooperation has been given me in all things 
| have attempted to do, and is only limited by 
he measure of effect I have found time to put 
ito this work. : : ; 

I cannot close without paying my compliments 
» our president, Mr. Conrad J. Brotherly, who 
jas been so aggresive in inaugurating constructive 
novements which further the interest of our craft. 


The report of E. O. Little, regional vice- 
ident for the central section, was also 
an excellent review of the year’s work. He 
said : 
wePORT OF ED. O. LITTLE, REGIONAL VICE-PRESI- 
DENT, EASTERN CENTRAL SECTION 


to the cficers and members of the American 
National Retail Jewelers’ Association: 

Gentlemen— 

I will submit my report of the activities of the 

dice of regional vice-president of the Eastern 
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= Section, from the St. Louis convention to 
te. 

Immediately after we were informed of our elec- 
tion to the office of regional vice-president, which 
was tome two weeks after the convention ad- 
journed, and which election occurred after we had 
left the St. Louis convention, without our knowl- 
tdge or consent, we wrote to Mr. Brotherly, 
pledging him our support in any way in which 
we were capable, assisting him to prcmote his plans 
and pelicies for the American National Retail 
Jewelers’ Association during his term of office. 
At this time I want to pay tribute to Mr. Brotherly 
#2 man and an executive, and to assure the 
members of the A. N. R. J. A. that they made 
20 mistake in electing Mr. Brotherly to the office 
of president. 

We next got in touch with the presidents and 
secretaries of the various States in the Eastern 
Central Zone, and proffered them our services in 
any way in which they saw fit to use them for the 
, efit of the associations and the national organ- 
Wation. We received answers to all our letters 
except one. 

A little Inter we again wrote each of these State 
officers offering our services another time, and 
fugzested that they arrange their convention dates 
% that there would be no conflict with each other 
. order that the regional vice-president could 
attend each convention with a minim--m loss of 
time and expense. 

Pag some correspondence this was accomplished, 
a schedule of dates arranged, which afterwards 
Proved ideal as it provided a breathing spell be- 
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tween conventions, and in only one instance were 
we compelled to leave our own business for more 
than four days at a time. 

On April 22, therefore, we made our first trip 
to Des Moines, Ia., to attend the lowa convention, 
and from there to South Dakota and Minnesota. 

On April 23, we made our debut as a convention 
“speaker” before the Icwa jewelers. As- reported 
to Mr. Brotherly at that time, their convention 
was well attended, and cur message as a national 
officer was well received. The entertainment 
teatures of the Iowa ccnvention were very good. 
We found Mr. Boyson and Mr. Roper, president 
and secretary respectively of the Iowa association, 
very estimable gentlemen, “live wires’? and hard 
vorkers for the organization, and we can speak 
only in the highest terms of our treatment in this 
State. 

From Des Moines, Ia., we journeyed to Mitchell, 
S. Dak. This State presents a problem, as also 
does North Dakota. Roth States are very large, 
bt have ne large cities or tcwns, and the problems 
of the State officers there are difficult, especially 
in securing attendance at the corventicns. 

The South Wakota cenvention was a one-day 
affair—in fact a half day. There had not been 
much oppertunity for making up a program. The 
national message was well received, however, by 
these who turned cut for the meeting. South 
Tvakota has heen hard hit in the ‘past few years by 
bank failures and crop failures. The association 
has heen handicapped in several ways, but despite 
there facts, and although business has—been- below 
nermal, the jewelers of the State were neverthe- 
less very optimistic at the convention, and looked 
forward to a change for the better. A new secre- 
tary was elected, and he was so thoroughly sold 
on tke association idea that he accompanied me to 
the Minnesota conventicn. The jewelers have also 
decicecd to hold their conventions in the future 
separately from the optical association, and have 
voted to hold a real convention at Sioux Falls next 
year. 

Our next meeting was at Minneapolis, Minn., 
and it was perhaps the best convention we attended 
both as to the number of jewelers attending, the 
exhibits, and the entertainment features. Here, 
as at Towa and South Dakota, our message was 
well received, our reception the finest one could 
desire, and I have none but words of praise for 
the officers, President Stiles and Secretary 
Schwenke, who have proven themselves hard work- 
ers for the association. 

From Minnesota we went to Danville, IIl., to 
attend the Illinois convention. This meeting was 
well attended, and the officers are to be congrat- 
ulated on every phase of their program. Herman 
C. Stern is one of the hardest working secretaries 
in the association work, and we predict great things 
for Illinois next year. Again we were received 
with onen arms, and enjoyed our experiences very 
much. Here, as everywhere else, we met with the 
utmost consideration, and were made to enjoy 
every minute of our stay. 

The following week we journeyed to Grand 
Rapids to attend the Michigan convention. This 
convention was very well attended, and consid- 
erable interest was manifested on the part of all 
who attended. Michigan is unique on account of 
having a large and particularly live traveling 
men’s association, which put on a banquet on the 
evening of the 13th. I could not stay to attend 
a huge success. Something that most impressed 
this banquet, but I learned afterwards that it was 
me about this convention was the fact that the 
members of the Kalamazoo Jewelers’ Club closed 
their stores on the 12th and attended the conven- 
tion in a body. Kalamazoo is certainly to be con- 
gratulated on such a spirit, for I am told that 
every jeweler in that city belongs to this club. 
Again we were royally entertained, and had no 
criticism whatever to offer of the Michigan asso- 
ciation, its officers or members. 

After the Michigan convention we enjoyed a 
vacation until the Indiana convention at West 
Baden, June 28-29-30. At that time I enjoyed a 
“speech-making vacation” because Indiana was hon- 
ored hy the president’s attendance from national 
headquarters, who covered a subject I had been 
endeavoring to cover, only much better, much 
mote thoroughly, and more convincingly than I 
could ever hope to do. 

The Indiana convention, as usual, was well at- 
tended and was a most enjoyable and profitable 
affair. Being so well known in Indiana I was not 
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“carried around on a chip” as had been the case 
elsewhere. However, I did not expect it, so was 
not disappointed. 

Almost immediately after returning from West 
Baden we had to leave for the Ohio convention at 
Cedar Point. In Ohio, so far as we were able to 
observe, the same association spirit prevailed, and 
while the officers were disappointed with the attend- 
ance, we thcught they had a very fine meeting— 
well attended, interesfing and very successful. 
Here again we met with the finest sort of co- 
operation, and we found President Duncan and 
Secretary Jack Moore hard workers and interested 
all the time in association affairs. 

Ohio bas had a paid secretary who is not a 
jeweler, and ke is employed by several other or- 
ganizations in a like capacity. However, I am 
not sure from the experience of the State during 
the past year whether this has been a real suc- 
cess for the reason that the president and secretary 
were located in cities quite a distance from one 
another. This may have been the cause of the 
questionable results. However, this year the presi- 
dent and secretary will be located in the same city, 
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and can work together to greater advantage, be- 
cause they have been associated in other work 
previously, and understand each other. I predict 
a great year for Ohio. 

After the Ohio convention we again enjoyed a 
“convention vacation” of about six weeks, and on 
July 20 left for Eau Claire, Wis., to attend their 
convention. This meeting was wonderful. There 
was a large number of jewelers in constant at- 
tendance at the business sessions, the largest of 
any conventions I have ever attended. President 
Hess and Secretary Anderson were on the job 
every minute. The program was exceptional, both 
as to the business sessions and entertainment 
features, and I certainly enjoyed every minute of 
my stay with the Wisconsin boys, really regretting 
having to return home so soon. 

I did not attend the North Dakota convention 
as, unfortunately, it was impossible for me to 
ascertain whether or not a national representative 
was desired for their meeting. 

With my convention trips ended, I was very glad 
of it, for although I enjoyed the experience, and 
had a wonderful time at every time, yet the 
traveling was not the most pleasant, and my 
absence from my own business did not tend to 
make it any better. I am glad of the experience, 
and I appreciate the honors accompanying the 
office of regional vice-president, but I doubt very 
much, had I foreseen the full details in connection 
with that office, whether I would have been able 
to have accepted the position to which I was 
elected at St. Louis. 

In all I think I traveled about 4,000 miles, at- 
tending eight conventions involving a period of 
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wer three weeks. At each convention I attended 
the principal ‘part of my talk was on national pub- 
jcity, and at each convention those present seemed 
tp be deeply interested, and I believe the talks 
did some good. In every instance where a State 
lad not already appointed a district chairman we 
were able to have such a chairman appointed, and 
resolutions were adopted endorsing the publicity 
movement. 

There is much favorable sentiment for national 
publicity, but I cannot convince myself that the 
jewelers can be induced to undertake the collection 
of the funds needed. It may be that the plan 
sow in operation should be revised so as to do 
the soliciting by an agency that is better qualified 
to carry on such a campaign in all branches of 
the industry. 

In my opinion, the plan of having regional vice- 
presidents is far better than the old method of or- 
gnization. It seems to bring the national asso- 
dation in closer touch with each State, and the 
title of regional vice-president seems ta carry more 
prestige than that of executive committeeman. I 
would strongly urge that this plan of organization 
be carried on. It might even be expanded to in- 
dude a regional secretary who could become a 
fed secretary in each zone. 

Our association with the national officers has 
always been most pleasant, and we have sincerely 
tried to co-operate in everything requested of us as 
regional vice-president. 

I want to take this opportunity of thanking Mr. 
Brotherly and my fellow officers for the many 
courtesies, as well as the members of the A. N. 
R. J. A. for the honor conferred in making me 
a regional vice-president. 


The report of Charles P. (Tod) Wood- 
bury, western central section, whose felicity 
was announced earlier in the day, was read 
by the secretary. It was as follows: 


ADDRESS OF CHAS. P. WOODBURY, REGIONAL 
VICE-PRESIDENT, WESTERN CENTRAL SECTION 


Ladies and Gentlemen and Guests: 

The stirring addresses of this great convention 
all point toward one objective, “placing the jewelry 
industry one a sound and logical commercial basis 
with increased sales.” 

The effort cf those hardy pioneers who battled 
unselfishly for this organization is showing 
results. , 

The advantages of co-operative effort are slowly 
permeating and spreading fast. The jewelry in- 
dustry is awakening to the time-honored fact: 
“United we stand; divided we fall.’’ Since the 
world began, man’s existence has depended upon 
co-operative effort, and sc it holds true of any body, 
plitic group, or industry. 

If the jewelry industry as a whole is to take 
its place among the leading industries of this great 
commonwealth, it must organize to perpetuate its 
— and afford itself the protection afforded 
others, 

“The acorn is small—the oak is stately and 
strong.”” The spring hidden in the hills follows 
the brook to the river, thence to the lakes and 
oceans, and these carry the commerce to the four 
corners of the earth. 
_ The plan, the conception, must be right if success 
1s tc crown our efforts in the final analysis. The 
whole idea back of any plan is to have it visualized, 
not to something to which to aspire, as an ideal in 
working, but a practical framework on which that 
work can proceed. Too many sketches are being 
worked from instead of a definite, finished plan. 

So, President Brotherly, I say to you that in 
successfully forming this year the “trade council,” 
which inculcates in its deliberative assembly, com- 
Mittees representing the various group units and 
kindred viewpoints of the industry, such as the 
manufacturer, wholesaler, jobber and retailer, you 

ve, to my mind, outside of the national publicity 
work, set in motion the greatest developing factor 
for the stimulation of our industry it has ever 
own, 

This unification committee, composed of the best 
brains of the industry, will formulate, devise and 
plan those standards for the promulgation and ex- 
pansion of the industry as a whole, which will 
five the impetus that will ultimately make for a 
Steater progress. : 

It has been my pleasure to visit several State as- 
-Soiation conventions this year. The members of 











those hodies are well informed, interested and 
adopting the new merchandise methods. They have 
the broader merchant’s viewpoint. However, to 
function most efficiently and effectively, we need 
every jeweler enrolled in the association work. 

Out in Kansas, the State association has a 
traveling salesman’s auxiliary organization called 
the “‘Kaw Krows,” formed last year. In Missouri 
the State association has a similar organization of 
traveling salesmen called the ‘‘Missouri Mules.” 
They spread the gospel to the retailer of the ad- 
vantages of helonging to his association and the 
bencfits to he derived therefrom. The “Kaw 
Krows” tripled the attendance at the Kansas con- 
vention last year. The advantages both to the asso- 
ciation and salesmen are self-evident. 

I suggest and recommend, Mr. President, that 
the national association form an auxiliary associa- 
tion of traveling salesmen, to be known as the 
“Uncle Sams.” That you as president appoint a 
formative committee of three from this body and 
three from the manufacturers, wholesalers and 
jobbers to enlist the aid in securing memberships 





CHARLES P. (TOD) WOODBURY 


REGIONAL VICE-PRESIDENT 

in the “Uncle Sams,” and forming the organization 
which will be active: in enlisting membership in 
this association. That the members of the “Uncle 
Sams” be furnished with literature in the form 
of folders outlining the advantages and purposes 
of the A. N. R. J. A., its benefits, the plan of 
the national publicity work, the helpfulness of the 
Harvard Research, etc. It will not only augment 
the membership, but it will create a common bond 
between the salesmen and the retailer, bringing 
the solution of many common problems. 

As a suggestion for the perpetuating of the 
State associations, may I call your attention to 
the fact that the Missouri association at their last 
convention created a trust fund to the amount of 
$2,000, the fund to be kept intact, invested at six 
per cent. and expended only upon authorization 
by three trustees upon a stated request from a 
majority of any yearly convention assembled, it 
being the purpose to forever perpetuate the asso- 
ciation. 

It was the consensus of opinion of all the State 
meetings that the time has come for the creating 
within the trade ranks of a “Style Committee.” 
In other words, the time has come when the jeweler 
should not be forced to accept styles in his wares 
that are designated by everybody except the jewelry 
trade. There should be intelligent uniformity of 
models shown throughout the lines planned, adopted 
and given out through the jewelry channels. I 
understand this is under way. 

As I have stated before, cooperation is fast be- 
coming the keynote of the jewelry trade. Our 
business today is like an army moving ahead. The 
front line ranks are the retailers, behind come the 


wholesalers and jobbers, and laying down the 
barrage is the manufacturer in the rear. 

With an objective of “Stimulation of Sales” and 
working in close harmony, there is no. limit to the 
success that will be ours. 

In conclusion, I want to take this opportunity 
of expressing my sincere thanks and appreciation 
to you, Mr. President, and the national head- 
quarters for the splendid assistance and support 
during the year just closed. 

These reports gave evidence of good work 
being done throughout the country and the 
establishment of these sections with vice- 
presidents has been fully justified, and the 
foresight of those directing the affairs of the 
organization is demonstrated by the sugges- 
tion of this plan. 

When the reports had been received Presi- 
dent Magnon, of the Florida Retail Jewelers’ 
Association, requested the privilege of the 
rostrum. He stated that the jewelry or- 
ganization of his State has enjoyed the 
prosperity prevailing there and at their con- 
vention found a very substantial surplus in 
the treasury. Desiring to express their ap- 
preciation of the work done by Ralph 
Roessler on the tax elimination matter he 
had been instructed to present to Ralph a 
certified check for $100, which he then pre- 
sented. Mr. Roessler in a few words ex- 
pressed his thanks and appreciation. 

Joe Mazer then conducted the entire Flor- 
ida delegation to the platform to sing the 
song dedicated to Mr. Roessler. With 
President ‘Magnon at the piano and Mrs. 
“Magnon leading there was a hearty re- 
sponse. 

Then followed the question box. As a 
question was drawn from the box by Walter 
Mellor a name was drawn from another box 
by Ellis Gifford, and after the one so drawn 
had -replied a general discussion followed 
most of the important questions. There was 
a great range of interesting subjects brought 
out and nearly everyone in the room occu- 
pied the floor during this feature of the pro- 
gram. No weighty matters were finally dis- 
posed of, but one thing was demonstrated 
during the time. It was that the jewelers 
who attend conventions like to talk about 
the problems close to their business. Re- 
maining as they did, after a long day of 
hearing addresses; for nearly three hours, 
right up to the hour of midnight, should in- 
dicate to program makers that features of 
this kind during the day sessions might 
profitably be used. 

When the last question had been disposed 
of President Brotherly adjourned the meet- 
ing with an urge that all those present be on 
hand for the conference breakfast at 8:15 
Thursday morning. 


Thursday Morning Breakfast Conference 

Promptly at 8:15 o’clock Thursday morn- 
ing the delegates and visitors were sum- 
moned into the Flemish Room for breakfast. 
Long before the doors were opened every 
ticket of admission had ben disposed of, and 
the room was filled to overflowing in spite 
of the fact that the previous day’s session 
had lasted until after midnight. 

After the breakfast had been served, 
President Brotherly addressed the gathering, 
saying that years ago» he had co-operated 
with a manufacturing stlversmiths’ associa- 
tion and had received the best of co-opera- 
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tion, and that now he had asked the secre- 
tary of the Sterling Silverware Manufac- 
turers’ Association, Alexander Vincent, to 
address the delegates. 


ADDRESS OF ALEXANDER VINCENT 


Mr. Vincent stated that the Sterling Sil- 
verware Manufacturers’ Association was as 
much the organization of the retailers as it 
is for the manufacturing silversmiths that 
comprise it. He submitted a report on some 
of the work that the association has accom- 
plished and has in contemplation. He spoke 
upon the determination to carry on an ad- 
vertising campaign to the public, similar to 
that being done by other industries. Since 
that time, manufacturing silversmiths have 
yoted appropriations for advertising or in- 
creased that which they had usually spent 
in past years. 

The visit of Miss Ruth Egge to the 
women’s club schools, colleges, etc., he said, 
has stimulated interest and broadened the 
knowledge of the public about sterling sil- 
yer and has accomplished much good for the 
entire trade in the spreading of the gospel 
of sterling silver. He stated that every 
activity in which his: association had been 
engaged had proved successful and stimu- 
lating. 

Plans have now been completed to con- 
tinue to move forward, and co-operative 
group advertising will be investigated and 
eventually attempted through a national cam- 
paign for sterling silver. The report from 
a survey has convinced the silversmiths that 
the time is now ripe to begin an extensive 
advertising attempt. At a meeting of the 
association last week it was decided to run 
this campaign over a period of three years 
and the details will be announced through 
the trade press in a very short time. 

Following the receipt of a circular re- 
cently mailed by Herbert J. Hoover, Secre- 
tary of the Department of Commerce, ask- 
ing if there was any waste in the several 
industries in the country, the silversmiths 
had decided that there were several unneces- 
sary articles made in silver, and have de- 
cided to endeavor to cut down the several 
lines considerably and also the great number 
of patterns continually being brought out. 
The survey showed that the retail jeweler 
is opposed to the continuous stream of pat- 
terns being brought out. The individual 
members of the Sterling Silverware Manu- 
facturers’ Association have pledged them- 
selves to use their best efforts to see estab- 
lished a standard practice whereby after 
Jan. 1, 1926, no one company will market a 
new sterling silver flatware pattern at more 
frequent intervals than every two years. The 
association is pledged also to fight for the 
Most stringent sterling law that it is possible 
to have passed. 

The Bureau of Mines has recently carried 
out research of alloys used for making ster- 
ling silver non-tarnishable. No alloy pub- 
lished has not been known to the manufac- 
turers. The only alloy that will ever he 
acceptable to the association will be one 
that is in every way absolutely non-tarnish- 
able under any and all circumstances. 

The Program to be carried out by the as- 
sociation must have the interest and co- 
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operation of the entire jewelry industry, and 
to be successful in its entirety this is abso- 
lutely essential. 

Mr. Brotherly thanked Mr. Vincent for 
his remarks and asked the retailers to help 
themselves by helping the Sterling Silver- 
ware Manufacturers Association. 


Thursday 

The opening of the morning session of the 
third day was featured by a solo by Alvin 
Magnon, Tampa, Fla., president of the Flor- 
ida Retail Jewelers’ Association. In high 
tenor, he rendered “Jewelry Is a Necessity” 
to the tune of “Love Me and the World Is 
Mine,” in such effective manner that the 
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convention cheered him to the echo at its 
close. 

“Joe” Mazer, as usual, led in the singing 
of several other inspirational songs before 
the convention tackled the business program. 
The last of these was rendered in honor of 
“Andy” Anderson, national secretary, to the 
tune of “When You and I Were Seventeen.” 
It began, “Do you recall nineteen-thirteen, 
when Andy came to us?” 

President Brotherly had just introduced 
Mr. Anderson, scheduled to read his annual 
report as a starter of the business session, 
when Mazer “butted in” and insisted upon 
extolling the secretary in song before he 
got down to work. President Brotherly 
yielded to Mazer, remarking that “butting 
in” was such a habit with him that he sim- 
ply could not he suppressed when he insisted 
upon having the floor. The convention ap- 
preciated the humor and applauded vig- 
orously. 

Secretary Anderson’s report was as fol- 
lows: 

SECRETARY'S REFORT 


At the heginning I wish to give credit to the 
who, ever since it was an- 
nounced that Richmond was to entertain the 1925 
meeting of this organization, have labored so hard 
to insure the success of the second national jewel- 


ers’ convention in their city. Without their splen- 
did co-operation we could not have achieved the 
results attained, and it is my belief that all here 
will appreciate the amount of work that this gather- 
ing has necessitated. 

No convention held in the past has been spoken 
of or called to memory oftener that that held in 
Richmond in 1911 and this one of 1925 will doubt- 
less be held in the minds and memories of our 
members due again to Richmond’s welcome and 
hospitality. 


A SURVEY OF THE YEAR 


Telling what has happened cr what has been ac- 
complished in the preceding year is not always a 
popular feature of a convention program. Mem- 
bers naturally prefer to hear what will be done 
or attempted in the future rather than listen to a 
re-hash of the previous year’s work, but it becomes 
the duty of the secretary to give an account of 
certain activities in an official way, so that it may 
be a matter of record. 


In most years the work of the secretary’s office 
is far from spectacular. It is done with little op- 
portunity for advertising the accomplishments. 

The reason for this is that there is nothing sen- 
sational being done as a rule. It is more often a 
matter of routine. We collect the dues from 
affiliated states, a labor spread over the entire year. 
We give all the states desiring such help assistance 
in collecting their own dues, a very necessary and 
important piece of work, but entirely devoid of 
anything sensational or spectacular. The dues are 
the backbone of the organization finances. We de- 
pend on them to meet 85 per cent of the associa- 
tion budget, which is necessarily on the increase 
in these days, and unless the dues are collected 
by the states, and the states per capita turned 
over to the national, our budget cannot be balanced 
and our treasury surplus must suffer. 

In this connection your secretary makes the fol- 
lowing recommendation, based on his experience 
of twelve years in this position: 

States in which the organization is not in such 
shape as to allow the secretary or treasurer some 
part time help in doing his or her work, or neces- 
sary office equipment with which a secretary or 
treasurer can readily do the work unaided, should 
be urged to permit the national secretary’s office 
to collect the dues annually, starting in January 
of each year. wo ria 


This would be much to the interest of the vari- 
ous states concerned, fully as much so as to the 
interest of the national. Collections would be 
begun simultaneously and the follow up would be 
constant throughout the year. The states concerned 
would receive their dues promptly, less the per 
capita due to the National Association. It is the 
belief of your secretary that the average paid mem- 
bership would be materially increased and the 
finances of the state and national associations con- 
siderably benefitted. 


It is a pleasure to give credit to the unselfish 
work of state officers. The foregoing recommen: 
dation in no way reflects on their willingness, zea¥ 
cr ability. Most of them work under great handi- 
caps. They have little or no equipment at their 
offices, and in most cases no help, except such as 
is given by the national on request, and, lastly, 
they are hampered for time. Their own businesses: 
in most cases will not allow their giving much time 
or attention to association affairs. Too often we 
have seen state officers give time to organization 
work which their own business needed very much 
indeed. : 


For the past several years the national secre. 
tary’s office has assisted state officers in their col- 
lection of dues upon request, but this help does not, 
in my opinion, fill the need, and the foregoing 
recommendation is submitted in the hope that it 
may ‘receive favorable consideration. 


SOLICITING NEW MEMBERS 


While on this subject your secretary suggests 
that it would be well to make all solicitations for 
new members in the name of the A. N. R. J. A. 
and ‘advise the prospects that such membership 
would also include affiliation in their state bodies. 
This would be reversing the present method of 
soliciting, as the custom now is to ask for mem. 
bership in the various state associations with a 
national membership included, but your secretary 
and others believe that the membership should be 
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What better sign of assent from Fashion than that pre- 
dominating choice among smart hostesses and society brides for 
the Mary II and William and Mary patterns? 


Made to meet the demands of the most exclusive trade, they 
are strikingly advertised in those magazines that cover your 
bon ton population. 


The season’s early sales of these Treasure patterns are 
decidedly flattering, and point the advisability of substantial 
stocks for the Fall season. 
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Silversmiths ~, Creators of Distinctive Tableware 
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sid in the National Association, to include also 
connection with the state organization. 


ACTIVITIES THROUGH THE MAILS 


Since the last convention we have issued 45,000 
copies of the Bulletin, including the large pre-con- 
vention number which you received two weeks be- 
fore this gathering. The amount of other mail 
matter sent out from the secretary’s office during 
the year covering all angles of activities amount 
to about 40,000 letters, circulars, etc. Again I 
wish to emphasize the fact that were it not for the 
help received from the National Jewelers’ Mutual 
Fire Insurance Company staff we would not be 
able to get out the work of the National Associa- 
tion except with extra help at an additional cost. 


HOW MEMBERS, USE THE BULLETIN 


The for sale, want and exchange column of the 
Bulletin continues to be used by our members for 
the purposes of finding goods they want or for 
disposing of goods they may have on hand in 
silver patterns and sometimes other lines. More 
than 250 advertisements were carried in the Bul- 
letin in the past twelve months. Members also 
come to us frequently for assistance in obtaining 
watchmakers, and several watchmakers have ap- 
plied to us in the past year for positions, and we 
have in the past been able to render assistance to 
both employers and employees in this way. 

Our members would be surprised at the many 
letters we receive from members asking for advice 
or help in matters pertaining to the jewelry busi- 
ness. While we are not always able to assist them 
as fully as we would like to do we always try to 
give assistance and often succeed. 


COLLECTION OF DUES 


The .eport of the credentials committee will 
show that our membership is a healthy one. This 
office has assisted the states, or a large portion of 
them, in renewing their delinquents, and hundreds 
of members all over the country has been heard 
from in answer to appeals- for our office, a great 
majority of the replies containing checks for dues. 
As stated before, if the collections were in the 
hands of the national secretary from the first of 
the year, it is certain that the results would be 
even better than under the present system. 


COLLECTIONS OF SPECIAL FUNDS 


Your secretary is still endeavoring to collect the 
remaining subscriptions made to the Upholding 
Fund and the War Tax Fund, and can report that 
less than one-half of one per cent of the amount 
subscribed to the War Tax Fund remains unpaid, 
while about 20 per cent of the amount subscribed 
to the Upholding Fund is still on our books. This 
latter case is due to the fact that there was some 
confusion in the minds of cur members when these 
subscriptions were made. Some thought they were 
subscribing to the tax fund when really they were 
promising to support the upholding fund, and then 
again because the latter fund was subscribed to on 
a basis of so much per year for three years quite 
a number of the subscribers failed to make the 
third, and in some cases the second payments. 
The proportion is about the same as shown by the 
report of the Research Fund. 


HELP FROM THE FIRE INSURANCE CO. 


Your attention is again called to the fact that 
every bit of new fire insurance given to the Na- 
tional Jewelers Mutual Fire Insurance Co. means 
more money for the national association treasury. 
The National receives approximately five per cent. 
of the first premium on all new business received 
by the Jewelers Mutual, and in 1925 this will 
amount te about $1,000. As this contribution has 
been in effect for several years the national as- 
sociation has already received a considerable sum 
from this source. 


EQUIPMENT AT THE NATIONAL 


Since the last convention the secretary’s office 
had added some new equipment. We have made in 
our office about 13,000 address plates of jewelers 
throughout the country who are not members of 
the A. N. R. J. A. The making of these plates 
was a hig job and consumed a great amount of 
time, but we are now equipped to conduct mail 
campaigns with promptness and comparative ease. 
These plates are now housed in a fireproof steel 
cabinet, as are 5,000 plates of paid-up and delin- 
quent members, making about 17,000 plates in all. 
As we have an up-to-date addressograph, grapho- 
type and multigraph, the total value of this 
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equipment in our mailing departinent is close to 
$2,100. 
THE FUNDS OF THE A, N. RB. J. A. 


A year ago the convention ordered that the next 
audit and future ones be made by certified public 
accountants, as the task cf doing this was too 
much for the usual auditing committee. This 
year, therefore, we engaged the auditors who do 
this werk for the National Jewelers Mutual Fire 
Insurance Co., Reilly, Fenner and Benton, of 
Milwaukee. Their report is on hand and can be 
examined by any member wishing to do so. 





JEAN R.' TACK, FORMER VICE-PRESIDENT OF 
THE A. N. R. J. ‘A. 


A summary from their report, showing the con- 
dition of the total funds, is as follows: 


Balance on hand from previous year... $32,251.77 


Receipts during the year, all funds.... 27,367.48 
Total to be accounted for............- $59,619.26 
Disbursed during year, all funds...... 32,419.80 
Balance Sept. 1, 1925, all funds....... $27,199.46 


This balance is divided among the various 
funds as follows: 


Gemeeey TOR kc onside sees $12,263.44 
Tipe - TO ios a oss00 00 5,415.89 
Wer (Oe Sic cickicivess 


10,089.11 
—~—-— $27,768.44 
568.93 


Deficit in the research fund........... 





$27,199.46 


ee od iicesclocwwantecaemews’s 
These funds are distributed as follows: 
Cash in checking account Buffalo Trust 
$11,199.46 


Sys rauaia Sian oR eA BLS ae We MaIaOCRS 3,000.00 


Titanian Building & Loan 
Newark 


Stock in 


Assn., 13,000.00 


$27,199.46 





PUBLICITY FOR THE ASSOCIATION 


The National Association, as such, is always in 
need of all cf the good publicity it can get. It 
must have it to keep it properly before its mem- 
bership and the other jewelers of the country. It 
does get it and it will doubtless continue to get 
it, through our splendid trade press. 

We owe much of our prosperity to the trade 
papers and your secretary believes that without 
them and without their cordial and enthusiastic 
aid in the werk much of the effort put forth by 
your officers would be lost. 

It is a pleasure for me to acknowledge the debt 
of the A. N. R. J. A. to our trade journals and 
to their representatives who visit our conventions 
and record our activities. 


Attendance at the opening of the session 
was small, despite the urgent entreaties of 
President Brotherly that the delegates be 
prompt in assembling in the hall on time. 
Also there were only a few women present, 
although he extended an urgent invitation 
to them the evening before to sit through 
the sessions. Those present joined heartily 
in the singing. 

Before the session, there was a_ special 
breakfast conference for delegates and vis- 
itors in the Flemish dining room of the hotel. 
This was well attended. Alexander Vin- 
cent, secretary of the Sterling Silverware 
Manufacturers’ Association, delivered an ad- 
dress which was warmly received. 

As President Brotherly was entering the 
convention hall, he was approached by ‘a 
delegate from Milwaukee who said that his 
city wanted the next national convention, if 
possible, and certainly the one in 1927 if the 
convention went elsewhere in 1926. He 
understood that Philadelphia was slated for 
the next convention and if such were a fact 
he did not care to “butt in” on that city. 
President Brotherly told him that the matter 
would be taken up for consideration by the 
executive committee before the convention 
adjourned. 


When Secretary Anderson finished his re- 


port, President Brotherly commended his 


activities in the interest of the association, 
While he may have been the architect of 
his own success in the office, President 
Brotherly voiced the belief that Mrs. An- 
derson had had no small part in the achieve- 
ment of his success, for she was a tireless 
worker and helped him constantly back home 
with the duties of his office. At President 
Brothérly’s suggestion, the convention stood 
up and greeted her, seated in the rear of 
the hall “like the shrinking violet that she 
is,” as he expressed it. Mrs. Anderson 
blushingly arose. so that all might get a 
good look at her. 

Before Charles T. Evans, Buffalo, na- 
tional treasurer, submitted his report, Presi- 
dent Brotherly took occasion to urge that 
he be restored to the ranks of the executive 
committee because of the splendid work that 
he had done and is doing in advancing the 
interests and welfare of the association, 
Both Treasurer Evans and Secretary An- 
derson took occasion while submitting their 
annual reports to recall that it was at the 
national convention held in Richmond in 
1911 that they were first elected to the exe 
ecutive committee and office of national sec- 
retary, respectively, and that many pleasant 
memories of the meeting were still cher 
ished. fi 

Treasurer Evans’ report was as follows: 


REPORT OF TREASURER EVANS I 

The report of the treasurer is made brief he- 
cause of the fact that it is the secretary’s duty ite 
give the details of the financial transactions of ae 
association, which he has done, and in the case pf 
the treasurer practically all that is necessary is ‘to 
recite the amount of money received and paid out 
in totals and show the balance on hand. 

This year we have a very exhaustive report by 
the certified public accountants, Reilly, Penner |& 
Benton, of Milwaukee, which may be examined 
any member choosing to do so. 

Attached to this report is a certificate from the 
Buffalo Trust Co., showing the cash balance on 
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“Venus’’—one of sixteen new atom- 

izers in green or blue crystal, with 

gold plated mounting. Also locked 

perfume bottles and complete vanity 
sets. 


crystal pattern that is one of 
Others in green, 
blue, gold encrusted and clear engraved crystal. 


“Kashmir’—a_ rock 


“19th Hole’—one of eight : 
twelve new complete table services. 


locked whiskey bottles with 
glasses to match. Also cock- 
tail shakers and ice pails. 








Visit Our New Crystal Showroom 


Marcus Bldg., 542 Fifth Ave., corner 45th St., New York City. 
Telephone: Murray Hill 10379 


Displaying over 400 New Specialties in 

clear and colored crystal, cut, engraved, 

‘silver trimmed, or gold encrusted. 

Flower Vases 
Grape Fruit Dishes 


Syrup Pitchers 
After Dinner Mints 


Water Sets 

Ice Tea Sets 

Prism Candelabra 
Flower Pot Holders 


Smoker’s Gift Sets 
Cigarette Boxes 
Cigarette Holders 

Locked Whiskey Bottles 


Complete Vanity Sets 
Cologne Bottles 
Locked Perfume Bottles 
Tantalus Sets 


Powder Boxes, with with glasses to match Epergnes Sugar and Creams 
Compacts New Cocktail Shakers Salts and Peppers Mustard Pots 

Rouge Boxes, with Ice Pails with Tongs Jam Jars Handled Oil Bottles 
Compacts Pocket Flasks Compotes Salad Plates 

Atomizers 12 New Crystal Table Candlesticks Decorative Bowls 

New Nested Ash Sets Services Console Sets Egg Cups 

Ash Trays, Sterling New French Dressing Rose Vases Worcestershire Bottles 
Mounted Bottles 


—and Hawkes “Singing” Waterford, the sensation of the year! 36 different 
items, in the 1783-1810 period, that are setting a new glass fashion in America. 


T. G. HAWKES & CO. 


Corning, N. Y. 


Pacific Coast Office—140 Geary St., San Francisco 
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hand and the certificate deposited with said trust 
company as a part of the assets of this association. 

Greetings from the New England Manu- 
facturing Jewelers’ and Silversmiths’ Asso- 
ciation were extended by Ralph Stone, pres- 
ident, and Woodward Booth, manager, of 
this organization. Both gave assurance that 
their association is in hearty sympathy with 
the work which the American National Re- 
tail Jewelers’ Association is carrying on and 
stands ready to help in any way possible in 








AMERICAN NATIONAL RETAIL 





non, N. Y., national councillor to the United 
States Chamber of Commerce, in the ab- 
sence of Mr. Hufnagel, who was unable to 
attend the convention. 


REFORT OF EDW. H. HUFNAGEL, NATIONAL 
COUNCILLOR TO U. S. CHAMBER OF COM MERCE 

The United States Chamber of Commerce, of 
which our association is a member, occupies a 
prominent position in the business world today, 
and the policies of the Chamber of Commerce on 
questions of national importence are well received 
hy Congress, cabinet officials, and the public. 


JEWELERS ASSOCIATIO 


Summary of Treasurer’s Accountability 
For the Fiscal Year Ended August 31st, 1925. 
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Balances on hand from previous year: 
eh pasate aiccalece sais aise ad) 4a: 0 $12,074.69 $1,902.47 $ 274.61 ¢ ...... $14,251.77 
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$17,074.69 $4,902.47 $10,274.61 $ ...... $32,251.77 
Receipts during year (Schedule 1) $24,521.93 $ 618.42- $ 796.12 $ 1,432.02 $27,367.49 
Totals to be accounted for ............... $41,596.62 $5,520.89 $11,070.73 $ 1,431.02 $59,619.26 
Disbursements during year (Schedule 2) 29,333.18 105.00 981.62 2,000.00 32,410.80 
Balances on hand at end of year: 
SIR Sra a 2 oe er a ee aoe eee $9,263.44 $2,415.89 $ 89.11 $ 568.98 $11,199.46 
I ET ee RE TER ROT 3,000.00 3,000.00 10,000.00 eae 16,000.00 
ERE en Ee eT IT $12,263.44 $5,415.89 $10,089.11 $568.98 $27,199.46 
The balances on hand at the end of the year are accounted for as follows: 
Sesh in checking account, Buffalo Trust Company. ......ccccscccccsvcssecccccsseveces $11,199.46 
Paid up Building and Loan Association stock: 
Cmeervative DB. & L. Asko., Otighia, NeDraske ......occccccccccccssescceceseveccaccsses 3,000.00 
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Total, as per net funds balances above 


$27,199.46 


TREASURER’S ANNUAL REPORT OF THE ROBERTS NATIONAL MEMORIAL FUND ASSOCIATION 
EXHIBIT A 


Gentlemen: 


Herewith a brief report of the Interest received for the fiscal year 1924-1925 there being no dis- 


bursements for the period. 

Nov. 15, 1924 Interest on Panama Bonds 
Nov. 15, 1924 Interest on Liberty Bonds 
Jan. 2, 1925 Interest on Savings account 
May 15, 
May 15, 1925 Interest on Liberty 
July 1, 1925 Interest on Savings Account 


Total interest 
Cash balance, Aug. 1, 1925 on Savings account 


Aug. 1, 1925 Total Cash Savings account 
Two Republic of Panama Bonds 
One U. S. Liberty Bond 


Total Cash assets 





furtherance of the work and making it a 
success. Active as well as moral support 
would be given, they promised, just as tar 
as it is possible to do. Both also voiced 
pleasure at having helped to entertain the 
national convention in Providence two years 
ago and voiced the hope that New England 
would again be favored with the convention 
at no distant date. 

Alexander Vincent, in the capacity of sec- 
retary of the National Watch Case Manu- 
facturers’ Association, read a paper before 
the convention dealing with some of the 
activities of this organization. 

He was followed by E. H. Quigley, assis- 
tant to President Brotherly, who read the 
Teport of Edward H. Hufnagel, Mount Ver- 








1925 Interest on Panama Bonds........ 
Bonds........ 
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The new home cf the United States Chamber 
of Commerce, to which our association so gen- 
crously contributed, was first occupied in January, 
1925, and formally dedicated May 20, during the 
13th annual meeting. 

The activities of the Chamber of Commerce 
cover many fields too numerous to mention, and 
those not later referred to we do not feel to be 
of prime importance to retail- jewelers, some of 
which are: 

The Development of Waterways, 

The Railroad Laber Board, and 

The establishment cf a merchant marine. 

We are mest ccncerned at the present time with 
the attitude of the Chamber of Commerce in rela- 
tion to the rcpeal of the income tax, the creation 
of a national Tax Commission, the development of 
trade associations, as 2 vital factor in encouraging 
standardized practices and ethical methods, and 
the work performed by the National Distribution 
Cenference Board. 
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PRINCIPLES CF BISINESS CONDUCT 


During the past year 2 special committee on 
business ethics has been engaged in the develop- 
ment of a report to embody a statement of prin- 
ciples of business conduct. The committee has 
endeavored to develop a statement of principles 
which would ccnsist not merely of generalizations: 
or assertions of ideals, but of practical declarations 
relating to the honorable conduct of business. 

A Code of Ethics, or a declaration of business 
prit.ciples as approved by the United States Cham- 
ber of Commerce, is the formation’ of a policy 
which should be the desire and ambition of every 
body to strictly adhere to for the greater success 
of his own self and the general prosperity of his 
community and his trade. 

The jeweler in his business practice may feel 
confident that all about him the majority of busi- 
ness men are now conducting their affairs convinced 
that right is superior to might, and that morality 
is on a par with legality, and that the careful 
observance of both is essential to success. The 
jeweler must not only adopt this policy in his 
dealing with the wholesaler and manufacturer, but 
he must realize that his success depends upon 
satisfied customers, and customers are satisfied only 
through a staff of efficient and courteous sales- 


people. Mr. Jeweler, your salespeople are your 
associates, and they are human. ‘Treat them as 
such. 


Read the Code of Ethics adopted in 1922 by 
the American National Retail Jewelers’ Association, 
which was the first Code of Ethics ever adopted 
by a business association, study it and apply it 
in your business dealings for the advancement of 
the jewelry trade. 

The national conference board have begun a 
study which it is hoped will eventually better trade 
relations between manufacturer, whosesaler, and 
retailer. 

The conference board will endeavor to show the 
waste in our system of distribution caused by the 
following factors which 4t present result in con- 
siderable friction, and added expense of distribu- 
tion, namely: 

Unreasonable cancellations of orders. 

Unfair returns of merchandise. 

Unsatisfactory del:veries. 

UWnjustified claims by shortage or damage. 

Misrepresentation by salesmen. 

Unreasonable demands for concessions. 

With the Code of Ethics approved and adopted 
and which is strictly adhered to, the loss due to 
the above causes should he considerably lessened. 
A plan has been suggested by the Chamber for an 
amicabie adjustment of claims by a _ voluntary 
Arbitration Board. 


NATIONAL DISTRIBUTION CONFERENCE 


At its meeting in October, 1924, the board of 
directors made provisions for a conference on dis- 
tribution. The first meeting was called on Janu- 
ary 14, 1925, and this was the first conference of 
its kind ever held to discuss the problems of dis- 
tribution. 

The purpose of this first meeting was to discuss 
and learn the task which is before distributors, 
frem an economic standpoint. This initial con- 
ference did not attempt to solve the puzzling ques- 
tions pertaining to distribution, but rather it 
attempted te determine the most important prob- 
lems, and to lay plans for future work. 

The work as outlined at this distribution con- 
ference will be taken up by the committees ap- 
pointed, and worked out in detail. This work 
will- include a survey of present statistical sources, 
ard suggestions for a clearing house of statistical 
information to obviate duplication by those now 
engaged in compiling statistical information, the 
careful analysis of present trade practices, and the 
devising of metheds for correcting defects in the 
existing distribution system. 

We shall now consider the problem of distribu- 
tion as presented by the National Distribution 
Conference Beard, which will be discussed briefly 
in this paper. 

The outstanding problem of our distributive sys- 
tem can be easily summarized in one question: 
Cau we reduce the margin between our farmer 
and manufacturing producers on one side, and our 
consumer on the other? 

The solition to this problem can be best attained 
by the friendly assistance of the government 
agencies, and the co-operation of the trade organi- 
zations in supplying the necessary information. 
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What About Profits? 


Are the profits you are now making as large as you 
would like them to be? If they are not, if you are 
right on the jump for any new business that bears 
the dollar mark—then you are the man who should 
have 


The Great American 


Jewelry Catalogue 


It’s more than a catalogue, it is the representative of a 
successful business building system, that is making big 
profits for others, and is willing to make them for you 
—the book is yours for the asking. Every retail jeweler 
needs some of our goods, since we are 


Cincinnati’s Largest Jobbers 


of Jewelry, Watches, Clocks, Hollowware, Flatware, 
Sterlingware, Leather Goods, Ivory Ware, Cut Glass, 
Lamps, Etc. 


Let us convince you, drop us a line today. 


THE OSKAMP-NOLTING CO. 


Mammoth Wholesale Jewelers 


26-30 West Seventh Street Cincinnati, Ohio 
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The solution lies in the further elimination of 
waste. In speaking of waste, the National Con- 
ference Board does not mean waste in ‘the wilful 
sense, but economic waste, which is the outgrowth 
of a competitive &ystem. It is not to be the plan 
or purpose of this conference to attempt to climi- 
nate waste that any single individual can correct 
by his own initiative, but the waste that can only 
find remedy in collective action. 

Among the kinds of waste that cause unnecessary 
and constant losses, are waste from speculation, 
booms, and slumps, waste caused by the lack of 
needed statistical infermation, lack of standards of 
quality and grades, waste caused’ by misunder- 
standings, frauds and disputes, waste due to bad 
grecits, and unethical practices of a small minority. 

As these wastes are enumerated, they may seem 
to be of interest to the manvfacturer and dis- 
tributor only, but in the end the public pays the 
hill. 

It has been estimated that the waste in many 
lines runs as high as 25 to 30 per cent. of the 
cost paid by the consumer or producer of raw 
materials. The elimmation of the waste is not an 
emergency piotlem, as new wastes will constantly 
arise, and permanent trade organizations are needed 
in exch industry for their elimination. 

Iu our own trade we find that we have similar 
problems to face. The elimination of waste will 
not be corrected over night, nor will we find any 
short cuts, because there are no short cuts to real 
progress. 

This is a problem to which. we can give our 
greatest study. It is a well known truth to say 
that no individyal business enterprise, large or 
suali, can sueceed cr be conducted without undue 
waste if it fails to know accurately cf its stock, 
its volume of sales, its turncver, its orders, prices, 
assets and liabilities, and the relation of these to 
previcus periods. Neither can the business of a 
trale as a whole function efficiently unless it 
knows these underlying fundamentals governing 
these factors. 

The fundamental of every ecenomic action is to 
first determine the basic facts. These basic facts 
are determined only through accurate statistics. 
Statistics are an anchor of basic fact for business 
to tie up to. Could the gigantic waste from the 
bocm ot i920, through the depreciation in value 
of excessive stocks, have been eliminated? If 
more complete information relative to the volume 
of stecks on hand had been available, the waste 
would have been minimized. 

The greatest waste of all cur economic system 
is the periodic inflationary boom and its consequent 
ensuing slump, with its waste caused by unemploy- 
ment and bankruptcy. The correction of inflation 
lies in the prevention of bocms. No sensible man 
wants either a boom or a slump. He wants sta- 
bility. The panic of 1907, the slump of 1920, 
from which the country is only reaching its normal 
growth line at the present time, are lessons which 
the present generation of business men will not 
forget. 

A toom is not wholesome to general economic 
conditions. A survey of our business conditions 
as revealed by statistics shows business moving in 
cycles. A boom period always followed by a slump 
with its attendant evils, its unemployment and 
misery, its increased crime and harder times for 
the farmers—because they inevitabiy get the worst 
of the deflation which follows. This condition re- 
fiects directly upon business conditions in general, 
2nd affects the jewelry and all other lines of busi- 
ness. The best protection against booms lies in 
accurate statistics. The business man should have 
mformation concerning credits, money markets and 
fates, stock mcvements, production and consump- 
tien, imports and exports, foreign exchange, build- 
ing coustruction, failures, and check transactions. 

With these statistics available and presented in 
Proper form, the business man can see whether or 
not the economic balance wheel is moving too fast, 
and if every business man uses this information to 
advantage, he safeguards against danger by tighten- 
ing the reins when occasion requires. Fundamen- 
tal Statistics are the greatest preventive of specula- 
tion and profiteering ever invented. They are in 
all Probability the greatest item in the elimination 
of the business cycle. However, statistics will not 
remedy this evil, alone. Judgment, coupled with 
control of our credit system and a long view on 
future policies are also essential. 

There is one phase of statistical service that has 
Rot been fully studied, and it is to this end that 





the National Distribution Conference Board of the 
Chamber of Commerce is directing its attention. 

Information pertaining to production, and stocks 
in the hands of producers is available. We know 
very little about goods or commodities in the hands 
of consumers, and very little about the area of 
distributicn in any commodity. By determining 
these areas through a census of distributors, such 
information would eliminate. a great amount of 
waste in wholesale distribution. It would eliminate 
high pressure selling methods in unprofitable areas. 
If the sales effort is greater than the returns war- 
rant, where no new business’ can be developed 
except at the detriment. of existing legitimate busi- 
ness enterprises, a study may disclose means for 
avoiding waste connected with this effort. 

Next to statistics as a power in eliminating waste, 
comes standards. Standards of quality and grade 
as well as of ditmensions, must be established and 
maintained. 

Business practices and documents must be sim- 
plified. All our production and distribution is sur- 
rounded with documents. These documents, specifi- 
cations, bills of ladings, invoices, forms of various 
sources, are used in thousands of varieties. They 
are supposed to express a mutual understanding of 
buyer and seller. But owing to the multiplicity 
of forms, the lack of standards and simplifications 
of business practices are keeping our courts oc- 
cupied today, because of the various interpretations 
to which these forms and documents are subject. 

These specifications must be agreed upon through 
the co-operation of representatives of both the con- 
suming-trade and the producer trade. When this 
is accomplished, it will eliminate unnecessary 
variéty, decrease cost of production and distribu- 
tion, and become a real contributor to the elimina- 
tion of waste. 

There are wastes in many other fields. Wasteful 
competition is harmful, rising chiefly from a lack 
of knowledge of efficient methods of conducting 
business, which impregnates our entire business 
from top to bottom. Inefficient knowledge of ac- 
counting, allows a business man to unconsciously 
deplete his capital until he reaches the point of 
exhaustion before facing bankruptcy. Failures, 
measured in dollars and numbers are very impor- 
tant in the system of production and distribution, 
as they assist the merchant to judge of the country’s 
position in the business cycles. 

Failures may be due to a multiplicity of causes, 
but regardless of the cause, they are a source of 
great waste. Losses due to failures must be re- 
couped somewhere. The loss must be borne by the 
public, and so it is added to the cost of merchan- 
dise. Most failures appear at a time when condi- 
tions are entirely upset, and when prices are fall- 
ing, and therefore add to-the difficulties of readjust- 
ment which the business structure must undergo 
at such a time. 

There are further wastes due to transportation. 
These are wastes for which the shipper is respon- 
sible—wastes of partial car holdings—wastes due 
to inefficient packing, and wastes due to long rout- 
ing and cross hauls. There is the further waste 
due to the duplications of distributive facilities. 

The committee appointed by the National Dis- 
tributive Conference are at present working on the 
various problems with a view in mind of deciding 
en a policy to eliminate waste due to the present 
inefficient system of distribution. 

In studying this problem, the committees are 
confronted with its seriousness, and with the lack 
of information available to the distributor, which 
would enable him to efficiently cope with the situa- 
tions as they vary from time to time. A further 
obstacle in the way is the intangible nature of 
distribution. Transportation and manufacturing 
are conceived as machines, while distribution is 
seen to be principally a series of acts. 

Owing to the evasive nature of distribution, the 
National Distribution Conference Board has sug- 
gested a method of approach to this problem. 

They have outlined first—The subjects which 
might engage a general conference of distributors. 

Second—A method of considering these subjects. 

Third—The practical results which may. be ex- 
pected. 

The committee feels that too much emphasis can- 
net be placed on a necessity, and desirability of 
more timely, more regular and complete information 
of the current production, consumption, and stocks 
on hand of every great commodity in the United 
States. This information will be gathered on the 
stocks of basic manufactured commodities. which 


weuld be most helpful for assisting distributors in 
more intelligent purchasing policies. 

Who. shall gather this information? Trade asso- 
ciations alone; or ‘in. co-operation with the govern- 
ment, needed legislation, and appropriations by the 
government for this purpose, and also a well or- 
ganized department for publishing these figures, 
are problems which are receiving the attention of 


‘the national conference board. 


Further investigations will be made in the direc-+ 
tion of a careful census of distribution. This, 
census will cover every outlet to consumers, and 
this census of distributors is needed ‘for a knowl- 
edge of market possibilities, for the establishment 
of sales quotas and as a guide to the intelligent 
opening of new enterprises. i 

The channel of distribution must be carefully 
studied with a view to eliminating congestion. 
Terminal facilities must be investigated, transpor- 
tation, both rail and water must be studied. 

As more goods are carried the turnover slows 
down, and immediately charges for storage, interest, 
rent, and depreciation accumulate. The rate of 
turnover in its relation to interest, rent, storage 
and other charges in which time is a factor, is 
an important element. It costs more to sell in 
small quantities than in large quantities, and more 
to sell at a long distance than at a shorter dis- 
tance. Speaking generally, economics in distribu- 
tion must be effected, either by reducing the dis- 
tances which the commodity must travel from 
place to place from production to consumption, or 
else by reducing the time intervening between pro- 
duction and consumpticn. However, this state- 
ment cannot be taken too literally. Many ele- 
ments enter into both of these factors. . 

This problem, as any other problem, must be 
solved through ¢ertain steps. The’ first of these 
is in the assembling of facts. Facts which are 
gathered from sources ‘known to be reliable. These 
facts must be studied and sifted. Certain data 
must be eliminated. The remaining facts must 
receive more study, more research, analysis, and 
weighing. Each part- of the whole. must be 
analyzed, and then the parts which, when finally 
assembled, make the whole, must be studied as one 
unit. Then we see our problem before us, and 
after careful analysis, we are in a position to pass 
judgment. The result of these analyses will be 
more satisfactory if we have studied,and analyzed 
our problem than if we had jumped. at. our con- 
clusions without giving it due thought and con- 
sideration. ; 

Our own business requires this analysis. It is 
necessary that we work out many of these prob- 
lems of distribution for ourselves. Our country 
has grown on individual initiative. We must get 
this same initiative into our trade associations to 
help support the individual. 

In order to effect distribution-economies, a 
careful study must be made of the points brought 
out in this discussion, and with this knowledge 
obtained and conscientiously used, we shall have 
taken a forward step in the elimination of waste 
in our distributive system. 

These constitute some of the chief problems 
the Chamber of Commerce is working on, and as 
they are developed they should be taken advantage 
of by our organization as they will prove to be 
invaluable in stabilizing legitimate business, and 
make it possible for those who are conducting their 
establishments on modern and ethical lines to reap 
the benefits accruing from adequate legislation andj 
government protection. 


President Brotherly read a telegram of 
greeting from the Jewelers and Kindred In- 
dustries Board of Baltimore. 

At his suggestion, the convention voted to 
dispatch a message of condolence to Charles 
A. Whiting, of the Whiting & Davis Co., 
Plainville, Mass., chairman of the advertis- 
ing committee of the National Jewelers’ 
Publicity Association, who recently lost his 
wife by death. Secretary Anderson wags 
directed to send a telegram conveying the 
sympathy of the convention in his deep be- 
reavement. q 

The convention finished its morning pro- 
gram on time. This pleased President 
Brotherly greatly, for it was the first. time 
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Most Attractive Counter Sales Catalog 
Ever Issued 


For the Retail Jeweler 


Not only is this the best 
catalog we have ever issued 
but back of it is an ample 
stock and a most efficient 
organization trained to 
give you at all times Best 
Mail Order Service. 


This catalog illustrates 
and describes all lines of 
merchandise carried by the 
progressive jeweler and 
quotes lowest market 
prices. It is your best 


source of supply. 





If you are not yet a cus- 
tomer but desire a copy 
we will be pleased to for- 
ward one on request. 


A Copy has been sent to 
our customers—all charges 
prepaid. 

















As a Counter Sales Book 


the A.C.B. De Luxe Catalog possesses that air of superfine quality 
which quietly, unobtrusively conveys to the mind of your prospect 
the idea that here is shown merchandise of quality and style entirely 
out of the ordinary. 


He is reconciled to your price long before he knows what it is. 


A. C. BECKEN COMPANY 
180 N. Wabash Ave., Chicago 


We will thank you to tell us of any misuse of our catalog. 











To 


repo 


wat 














September 23, 1925 








that the convention had wound up a session 
with business finished according to schedule. 
Rverybody then went out to the front of 
the hotel to have a group photo taken. 





Thursday Afternoon 


Constant J. Auger, San Francisco, re- 
gional vice-president, opened the afternoon 
yssion in the absence of President Brotherly, 
who was delayed in getting back to the hall 
ter dinner. Mr. Quigley then read sev- 
eal reports of committees whose chairmen 
were not present. The reports were from 
the Business Practices Committee, Horolog- 
cal Committee and Auction Laws and Ordi- 
nances Committee. 


REPORT OF BUSINESS PRACTICES COM MITTEE 


To the members of the American National Retail 
Jewelers’ Association: 


Your business practices committee invites the 
attention of members of the A. N. R. J. A. to the 
ode of ethics of the organization, and urges upon 
ii the desirability of keeping it constantly ‘before 
the public as a symbol of the best methods for 
the creation ef confidence that we have adopted 
for the advancement of our industry. ; 

It will be recalled that immediately following 
the World War, it became almost a habit for the 
press and some governmental officials to denounce 
rtailers in general as profiteers and unscrupulous 
dealers, whose chief object it was to foist evil 
business practices upcn the unsuspecting and inno- 
cent consumer-public. ‘Those who participated in 
sich inimical propaganda were, it was soon dis- 
covered, making very general and broadly sweep- 
ing statements cf which they knew little or nothing. 

The Jewelers’ Code of Ethics came into being in 
1922. It was the first code of ethics to be adopted 
ty a large trade body. ‘Its psychological effect 
upon the public was received then, as it has always 
een since, with a kindliness and enthusiasm that 
this committee believes was responsible for entirely 
removing unjust stigmas that may have been cast 
upon the retail jeweler. 

Today we do not suffer from the same kind 
of prapaganda. There is, however, a _ certain 
minority of dealers whose business practices we 
ielieve to he entirely harmful to the trade. These 
people exist, Lut as a general rule, do not prosper, 
except for a short time, after which they die out. 
They create, nevertheless, an erroneous impression 
in the minds of the public as to the character of 
the large majority of retail jewelers whose methods 
are practical and ethical. 

We firmly believe there is no short cut to suc- 
cess. Right doing, right thinking, and right act- 
ing are exemplified in tangible results. That our 
Code of Ethics represents the highest form of right 
thinking and acting cannot for a moment be 
doubted. 

We therefore urge the members of this asso- 
Cation to go cn record, by’ a resolution, as endors- 
ing the Code of Ethics; that retail jewelers of the 

organization display the abstract code in colors, 
suitably framed, in prominent locations in their 
stores. And we recommend to State association 
presidents and secretaries that the code be repro- 
duced in their State convention programs during 
the coming year. 
Respectfully submitted, 
The Business Practices Committee: 
Armonp Jessop, San Diego, Cal. 
F. M. Frencu, Albany, Ore. 
ALBERT B. Jones, Seattle, Wash. 
Herman STERN, Chicago. 
Joun P. Hess, Fond du Lac, Wis. 
E. M. Scuwenke, New Richland, Minn. 
J. E. Stites, Wells, Minn. 
Constant J. AuGer, San Francisco, Cal., 
Advisory Member. 


REPORT OF HOROLOGICAL COM MITTEE 


To the Officers and Members of the American 
National Retail Jewelers’ Association: 
The Horological Committee submits the following 
Teport: 
Never in the history of watch repairing has the 
Watchmaker had the opportunity to better his con- 
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dition than exists today, both in regard to his 
standing in the community, and the prices his serv- 
ices can demand. 

The workman who can recondition the watches 
of today, and do it right, can sell his services for 
a higher amount than ever before. Your commit- 
tee has bent its efforts along the lines laid down 
by the Horological Institute of America, your chair- 
man being in close touch with the work of that 
Institute, and has given much time to the study 
of better watchmakers, and hcw to make such 
workmen. 

The encouragement to improve the standing given 
one who has taken advantage of the certification of 
the Horological Institute of America, with the in- 
valuable assistance accorded such person by the 
U. S. Government, through the Bureau of Stand- 
ards and the National Research Council, cannot be 
over-estimated. Your committee cannot understand 
why every watch repairer does not take advantage 
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FORMER PRESIDENT ARTHUR A. EVERTS 


of this unselfish opportunity that is offered at a 
minimum incenvenience and at small expense, and 
become a certified workman, 

We. have worked with the Horologica] Institute 
of America because we believe the organization of 
that body is the finest thing for our trade that has 
ever been done. <As you know, its president is our 
well known past president, Mr. Edward H. Huf- 
nagel, which in itself is a guarantee of stability. 

We strongly recommend that watch repairers of 
America take advantage of the services offered by 
the Horological Institute of America. One of the 
noticeable results of its efforts is the improvements 


: being made in the few schools teaching watchmak- 


ing, where we have made a study of necessary 
requirements. It can be truthfully said that the 
aim of all these reliable schccls is to turn out good 
workmen, efficient as well 2s proficient, and we 
cannot help repeating that the only source of any 
great supply of good workmen must come from 
schools where watchmaking is fostered. 

If we expect to have in the country an adequate 
number of good workmen we should do something 
practical along this Jine. No good educational in- 
stitution that we know of is self-supporting; every 
student from a financial standpoint is a liability. 
This is a condition well worth the consideration of 
the American National Retail Jewelers’ Association. 
How shall we establish a means of permanent train- 
ing for many young men anxious to become watch- 
makers, but without means to stand the necessary 
expense? We would recommend the establishment 
of scholarships in the several schools, the expense 
to he met by the American National Retail Jewelers’ 
Association, either from its income, or from funds 
to be secured from some cf our more fortunate 
friends. 

We realize that in a convention the minds of 
members do not run along lines of watchwork, 
and we feel that there are times when this subject 
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is placed in the hackground, but the fact is there 
that, if we intend to hold’ our place in the com- 
munity apart from the drug and department store, 
we must keep our minds on the things that make 
a jeweler, viz: the ‘repair department. 

We cannot emphasize too strongly the present 
need of good watchmakers throughout the country. 
There is a steddily increasing demand for men to 
repair the small watches, who are also able to 
handle railroad watches that will give added con- 
fidence to the traveling public and have it feel 
that it is not endangered from poorly running 
watches. 

It is the vision of every jeweler, we believe, 
that some day. all railrcad watch inspectors will 
employ “certified men” who have passed the test, 
and proven themselves czpable of doing good work. 

The public is demanding the best in all vocations. 
let us be among the first to give them what is 
sought. 


E. F. Litiey (chairman), 
B. E. Brown, 
A. E. Garnsey, 


ArTHUR G. MANsuR, 
Frank F. Stearns, 
Cnas. H. Strever. 


Mr. Quigley explained that the report of 
the Auction Law committee was in ~feality 
prepared at national headquarters, where 
much thought was being given the subject of 
fake auction sales and means of curbing 
them. The ultimate goal is in sight but it 
cannot be reached hastily. He told of what 
he described as a bullet-proof law which 
was prepared for presentation to the Penn- 
sylvania legislature. The judiciary commit- 
tees of both houses approved it but it was 
defeated through the influence of several 
legislators who had been in the jewelry auc- 
tion business and were opposed to any effort 
to restrict the operations of men in the 
business. 

When he concluded, Albert B. Jones, Seat- 
tle, former president of the Washington 
Retail Jewelers’ Association, informed the 
convention that the jewelers of his home 
city got together last Fall and succeeded in 
having an ordinance passed which proved 
highly satisfactory and effective. The ordi- 
nance prohibited auction sales in the month 
of December. The auctioneer had to be a 
man of proved reputable character and no 
sales could be held before 8 a. M. or after 
7 P. -« 

In Pittsburgh, Pa., there is an ordinance 
somewhat like the Seattle one, C. W. Pugh, 
of the Norris, Alister-Ball Co., wholesale 
jewelers, that city, told the convention. 
The auctioneer must have been in business 
two years before he can get a license which 
costs $200. In addition, he must give a 
$5,000 bond which holds for two years after 
the auction is held. A special feature of the 
ordinance is a provision limiting an auction 
to 15 days. 

Mr. Auger told of a movement in San 
Francisco to get through an ordinance that 
gives promise of solving the auction problem 
in his home city. He hoped to see it work- 
ing in a few months. The ordinance would 
limit auction sales to 30 days. It was drawn, 
he said, with the co-operation of the Retail 
Merchants’ Association and the Better Busi- 
ness Bureau, which were deeply interested 
in the question. 

James A. Montgomery, president of the 
California Gold and Silver Smiths’ Associa- 
tion, was introduced and made a brief talk 
telling of his pleasure at being at a na- 
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tional convention and of the benefit he was 
deriving from being present and hearing the 
yarious papers and talks. It was the first 
time he had ever been to such a meeting, 
but he had been active in State association 
work for a long time and would recommend 
that every member of the trade evince in- 
terest in some work of this kind. 

Albert Jones, Seattle, also addressed the 
convention briefly. One of the points he 
stressed was that no jeweler could afford to 
pass up the trade journals. These papers, 
he said, were practically indispensable if a 
jeweler would keep abreast of his business 
and the many problems affecting it. 

Mr. Jones was followed by Arthur A. 
Everts, Dallas, Tex., past national president, 
who was as effective with several jokes 
from his repertoire as he was with a few 
timely remarks relating to the association 
work. 

Ralph Roessler, chairman of the special 
excise tax elimination committee, brought 
good news to the convention. He had just 
rad in a New York newspaper that Con- 
gressman Ogden Mills, in addressing a meet- 
ing of a commercial organization of that 
city, had practically come out in favor of 
dimination of the nuisance tax. Mr. Roes- 
der reminded the convention that he had 
expressed some doubt as to the attitude of 
Congressman Mills on this question in his 
address the second day of the convention 
on “The Last of the Tax,” when he under- 
took to tell how the members of the House 
committee at Washington in charge of the 
tax matter lined up. Mr. Roessler informed 
the convention that he had also just learned 
that a special session of Congress was 
planned to take up tax legislation and have 
it out of the way by Jan. 1 next. This, he 
explained, was in line with the views and 
desires of President Coolidge. He closed 
by saying that he was leaving for Washing- 
ton and expected to remain there until the 
tax situation had been threshed out com- 
pletely. 

The legislative committee’s report was 
read by William A. Streeter, chairman. This 
dealt mainly with the proposed new law to 
regulate the stamping of platinum on jewelry 
which was recommended for adoption of the 
convention. Mr. Streeter regarded the mat- 
ter as the most important that had come 
before the convention. 


REPORT OF THE LEGISLATIVE COM MITTEE 


Just before the United States entered the World 
War in 1917, a group of jewelers who were inter- 
ested in the betterment of trade conditions, formed 
the Jewelers’ Vigilance Committee, for the purpose 
of studying the various stamping laws relating to 
our trade. This work has gone forward in a most 
thorough and careful manner, and at the last three 
conventions, your legislative committee has pre- 
vnted suggestions for what it felt should be em 

ied in a new Federal Stamping Law, in order 
® protect the maker, the retailer, and the con- 
sumer, 

In the meantime there have grown up many 
“rious evils, particularly with reference to plati- 
num, resulting in test cases in our courts and 
bearings Lefcre the Federal Trade Commission. 
And we feel that this convention can do no more 
important work than to adopt a very positive reso- 
Ivtion, endorsing the wish of the Jewelers’ Vigilance 
Committee and the National Jewelers Board of 
Trade, for the drafting of this new Stamping Law. 
and also pledging the full support of this associa- 
tion in an endeavor to have the same enacted at 


t 





the coming session of Congress, convening in 
December, 1925, 

Without going into the details of our recommen- 
dations, we dc, however, suggest that this con- 
vention again adopt and urge the plan suggested, 
a? folluws: 

PLatinuM: The adopticn of a law requiring 
that if the same be stamped, such stamp shall in- 
dicate by decimal, the exact pure platinum content 
of all such articles, and if possible, that articles 
containing Jess than 750/1,000 parts of pure plati- 
num inay not be stamped platinum. 

Gotp: That the leeway and tolerance shall be 
provided in the law, and that articles containing 
less than 10/24 of pure geld shall not be stamped 
with the Karat mark; aiso that the term “Solid 
Gold” be prohibited. 

S1tver: That the leeway and tolerance shall be 
provided in the law, and that articles containing 





WILSON A. STREETER, CHAIRMAN OF LEGISLA- 
TIVE COMMITTEE 


less than 925/1,000 of pure silver shall be clearly 
marked s1b-standard, and that the pure silver con- 
tent be indicated in decimal; also that the mark 
“Solid Silver” be prohibited. 

That all articles made of rolled gold plate, and 
electro-plated with both gold and silver shall be 
clearly stamped on the article. 

In order to prevent complications, we request 
that a standard set of abbreviations be adopted in 
the law, where the full names, such as platinum, 
etc., are too long to be stamped in full on small 
spaces. 

That all firms or corporations who do stamp a 
standard in accordance with the provisions of this 
law, shall also be obliged te stamp their name or 
registered trade mark on such articles, and that 
all stamps shall be legible. 

Respectfully submitted, 
Emit W. Koun, 
Wiriiam F. Severs, 
Cras. M. Banks, 
Geo. W. FatRcHILp, 
Ricuarp P. HaRTDEGEN, 
Witson A. STREETER, Chairman. 


President Brotherly, commenting upon the 
report, said that the association was for- 
tunate in having a man of Mr. Streeter’s 
calibre to prepare such a report. He knew 
of no one who could have handled the mat- 
ter better. The platinum law, he said, was 
the result of six years of controversy and 
represented a compromise of the various 
conflicting elements. In his opinion, it came 
as nearly as possible being what the trade 





as a whole wants in the way of protection 
on platinum. 

President’ Brotherly explained that the 
resolutions committee report would cover 
the recommendations in the Streeter report. 
Whereupon the report was received and filed. 

The report of the watch inspection com- 
mittee was adopted after it had been read 
by W. L. Frasier, of Durham, N. C. 

Secretary Anderson presented the creden- 
tials committee report. It follows. 


! 


REPORT OF THE CREDENTIALS COMMITTEE | 


The credentials committee reports the fal- 
lowing membership in the various States for 
1925 and the number of votes entitled to be 
cast by each State association according to 
the records of.the secretary at Richmond, 
Sept. 18, 1925. 


State No. Mem. Votes 


NS ava: 9.e saa alosdharsipracka aan 2 if 
IN 6.5 a n%. oe Caalewansae ees 49 '3 
MIR Siar sxacasdekcaeecaten 6 \1 
MN Gaco ma sins s ote «ie ini << acer I i1 
ee a een 86 5 
IN aco sl giao a ek ee seated 2 iI 
NIN 25s sigs da 0's wk0 0180-0 v0 76 i4 
District of Columbia........... 4 1” 
NT is 6's s/d ri peeiewneined oe 75 4 
MP la ais cad cane nneva ce acne 24 2 
CG haath ducks bs ae cee eies 7 ‘1 
aig Fans 50 dasa decane oa 201 11 
ies so ne oea eae eine 152 8 
EE iara Gh wacc ctuavialo.& cies enxe 98 5 
Reig dads ex cdadece seus 77 i4 
I adie care catch avlcla a wke x 32 2 
Cs gota ods AS a oe Reeme 20 | 
CE CLICK dneeenceeenaees 15 ie 
Maryland-Delaware ............ 46 1g 
Massachusetts-Rhode Island...... 147 g 
I 6036 8 cco ihc Kd eee ace’ _ 121 7 
NG rah wag hacen a wewsae ae 157 8 
NS oi ckb os case eeabons 4 1 
NE Glare odie dd ho a ndaceawae 70 4 
NEY iba edhe baw asraeaee eee 6 1 
WN 2:3 ia cdexes cocidmaceess 124 7 
PR ato cdceacccewnncacnees 1 1 
ge re 41 3 
New Mexico .......... am areaa 10 1 
PO ies eects sceeuwens 41 3 
RON SN tases cedure nereaas 253 13 
Wem CII fa 6 Fe cided edada 88 5 
Penis EM ovis cde dcaeeccase 23 2 
NN Raid antina 2 Aaa enleas 206 11 
CN as:5 55 590 Ca wisles coma 14 1 
CO asecaaacsaiwaty Mp cnaens 103 6 
PUNE, oo Sila cesc ccccemaaes 253 13 
SOE COMME osikik cig is Puan 39 2 
Ee ee ree 14 - 1 
TOE sg kacuceacescdenenens 52 3 
ON ain nk aden muscdielaenwknwee 76 ‘4 
RN 5.550 cechors cembanndetann 4 1 
WINS 5: c-5d ociwlo ecko wiedieCalalalamiee 43 3 
I on: 2 ek ie commmeceweesdion 100 5 
WENONRON OO vs cnc eseweaenw ns 93 4 
Week) Vint 6 etoienscewtvne’ 47 3 
WE ec iacn ce cnneamoneeee 231 12 
WOES 6. 4:9550ecoe ee eseosers 3 1 

TOMS Sec cenccccmbpaareees 3337 193 
Total number of: votes brought forward .... 193 
President G. J. Brotherly. ....cccccccsscvss 1 
Vice President Ellis Gifford ...........++++- 1 

° " Nae; (CONGR i veciivndseccas 1 
is - Be Oh PMs i i ccicnacsivans 1 

- = Chas. P. Woodbury... ..ccsces 1 

- ” Constant J. Auger....ccccces 1 
Treasurer Chas. T. Evans........cccccccce 1 
Secretary A. W. Anderson........-++eeeeee. 1 
Member Executive Comm. FE. H. Hufnagel. . 1 


8 


Total number of WAGs cok cksccexvviccasin 
Respectfully submitted, 


A. W. ANpeErson, 
H. J. Txotren, 
E. H. Murray. 


Anderson was. followed -by C..T,.Evans. 
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7 OON ready for distribution to the 
Retail Jewelry Trade. Send for your 


copy AT ONCE. For your convenience 
use coupon below. 





The New 


Harvey & Oris EMBLEM 
BOOK 


A Supplement to Our Regular Catalog 





Life-like reproduction of the newest pat- 
terns and styles in charms, pins and but- 
tons. Made in 14k, white or green gold 
and in Platinum Front. Use this book— 
show these latest designs to your cus- 
tomers—don't lose an emblem sale. 


Orders from this new Book and also our 
regular catalog will be filled promptly 
thru your WHOLESALER. If, for any 
reason, your Wholesaler doesn’t carry the 


HARVEY & OTIS line, please send us 


his name. 


HARVEY & OTIS 


46 CHESTNUT STREET PROVIDENCE, R. I. 
Offices in Chicago, IIl.—Los Angeles, Cal. 


Fill Out This Coupon and Mail to Us 


OE SCE a ere ent te Ce ee eae ee ee 


Please send us your new “Supplement” Booklet. It is understood this is to be sent 


FREE OF ALL CHARGES 
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tional convention and of the benefit he was 
deriving from being present and hearing the 
yarious papers and talks. It was the first 
time he had ever been to such a meeting, 
but he had been active in State association 
work for a long time and would recommend 
that every member of the trade evince in- 
terest in some work of this kind. 

Albert Jones, Seattle, also addressed the 
convention briefly. One of the points he 
stressed was that no jeweler could afford to 
pass up the trade journals. These papers, 
he said, were practically indispensable if a 
jeweler would keep abreast of his business 
and the many problems affecting it. 

Mr. Jones was followed by Arthur A. 
Everts, Dallas, Tex., past national president, 
who was as effective with several jokes 
from his repertoire as he was with a few 
timely remarks relating to the association 
work. 

Ralph Roessler, chairman of the special 
excise tax elimination committee, brought 
good news to the convention. He had just 
read in a New York newspaper that Con- 
gressman Ogden Mills, in addressing a meet- 
ing of a commercial organization of that 
city, had practically come out in favor of 
dimination of the nuisance tax. Mr. Roes- 
der reminded the convention that he had 
expressed some doubt as to the attitude of 
Congressman Mills on this question in his 
address the second day of the convention 
on “The Last of the Tax,” when he under- 
took to tell how the members of the House 
committee at Washington in charge of the 
tax matter lined up. Mr. Roessler informed 
the convention that he had also just learned 
that a special session of Congress was 
planned to take up tax legislation and have 
it out of the way by Jan. 1 next. This, he 
explained, was in line with the views and 
desires of President Coolidge. He closed 
by saying that he was leaving for Washing- 
ton and expected to remain there until the 
tax situation had been threshed out com- 
pletely. 

The legislative committee’s report was 
read by William A. Streeter, chairman. This 
dealt mainly with the proposed new law to 
regulate the stamping of platinum on jewelry 
which was recommended for adoption of the 
convention. Mr. Streeter regarded the mat- 
ter as the most important that had come 
before the convention. 


REPORT OF THE LEGISLATIVE COM MITTEE 


Just before the United States entered the World 
War in 1917, a group of jewelers who were inter- 
ested in the betterment of trade conditions, formed 
the Jewelers’ Vigilance Committee, for the purpose 
of studying the various stamping laws relating to 
our trade. This work has gone forward in a most 
thorough and careful manner, and at the last threc 
conventions, your legislative committee has pre- 
vnted suggestions for what it felt should be em 

ied in a new Federal Stamping Law, in order 
‘0 protect the maker, the retailer, and the con- 
sumer, 

In the meantime there have grown up many 
‘rious evils, particularly with reference to plati- 
num, resulting in test cases in our courts and 
bearings Lefcre the Federal Trade Commission. 
And we feel that this convention can do no more 
important work than to adopt a very positive reso- 
ltion, endorsing the wish of the Jewelers’ Vigilance 
Committee and the National Jewelers Board of 


Trade, for the drafting of this new Stamping Law. 
and also pledging the full support of this associa- 
ton in an endeavor to have the same enacted at 





session of Congress, convening in 


1925. 


the coming 
December, 


Without going into the details of our recommen- 


dations, we de, however, suggest that this con- 
vention again adopt and urge the plan suggested, 
2? folluws: 

PLATINUM: 
that if the same be stamped, such stamp shall in- 
dicate by decimal, the exact pure platinum content 
of all such articles, and if possible, that articles 
containing Jess than 750/1,000 parts of pure plati- 
num inay not be stamped platinum. 

GoLp: 


less than 10/24 of pure geld shall not be stamped 
with the Karat mark; aiso that the term “Solid 
Gold” be prohibited. 

Sttver: That the leeway and tolerance shall be 


provided in the law, and that articles containing 





WILSON A. STREETER, CHAIRMAN OF LEGISLA- 
TIVE COMMITTEE 


less than 925/1,000 of pure silver shall be clearly 
marked sb-standard, and that the pure silver con- 
tent be indicated in decimal; also that the mark 
“Solid Silver” be prohibited. 

That all articles made of rolled gold plate, and 
electro-plated with both gold and silver shall be 
clearly stamped on the article. 

In order to prevent complications, we request 
that a standard set of abbreviations be adopted in 
the law, where the full names, such as platinum, 
etc., are too long to be stamped in full on small 
spaces. 

That all firms or corporations who do stamp a 
standard in accordance with the provisions of this 
law, shall also be obliged te stamp their name or 
registered trade mark on such articles, and that 
all stamps shall be legible. 

Respectfully submitted, 
Emit W. Koun, 
Witriam FT. SELvers, 
Cuas. M. Banks, 
Geo. W. FatrRcHILp, 
RicHarp P. HARTDEGEN, 
Witson A. STREETER, Chairman. 


President Brotherly, commenting upon the 
report, said that the association was for- 
tunate in having a man of Mr. Streeter’s 
calibre to prepare such a report. He knew 
of no one who could have handled the mat- 
ter better. The platinum law, he said, was 
the result of six years of controversy and 
represented a compromise of the various 
conflicting elements. In his opinion, it came 
as nearly as possible being what the trade 





The adopticn of a law requiring 


That the leeway and tolerance shall be 
provided in the law, and that articles containing 


as a whole wants in the way of protection 
on platinum. 

President Brotherly explained that the 
resolutions committee report would cover 
the recommendations in the Streeter report. 
Whereupon the report was received and filed. 

The report of the watch inspection com- 
mittee was adopted after it had been read 
by W. L. Frasier, of Durham, N. C. 

Secretary Anderson presented the creden- 
tials committee report. It follows. 


REPORT OF THE CREDENTIALS COMMITTEE | 


The credentials committee reports the fal- 
lowing membership in the various States for 
1925 and the number of votes entitled to be 
cast by each State association according to 
the records of.the secretary at Richmond, 
Sept. 18, 1925. i 


State No. Mem. Votes 
NI 6.2 pac ec aa «(habe ensanaden < 2 i 
EOC TELE C TCT TE 49 '3 
IN occa be 6g wineow acdicts 6 \1 
MEMS lice Savece- diac a akien'aneaas I i1 
Ee ree ee 86 13 
I a) None aie ora Saree Caco 2 ‘I 
EEE RECO OTO CELT 76 i4 
District of Columbia........... 4 1 
ME ig ov.cs tb eeescrsanenwee 75 4 
IN lone 6. w'e's cosa Wien ewes 24 2 
TO ee 7 iB 
ee nee eee 201 11 
I oe or cia. choad wan biace a Waa 152 8 
Raa abae cxcaceedsehhaes 98 5 
RE LG COT POON 77 i4 
i 6s a crricsideleecwdl 32 z 
EE 20 I 
dah a's baa wes uaaedee 15 'z 
Maryland-Delaware ............ 46 3 
Massachusetts-Rhode Island...... 147 $ 
CS wank cecsect oebaeaceces 121 7 
NING: oo oig:'s<00'« oralareau ace tens 157 8 
CR ey rer re eee 4 1 
a AR eer er 70 4 
DI ao bade c cu cadesetassoe 6 1 
INS ax se Ui wit cre aia boa a bid arabe 124 7 
PR a woe ccwescacneracesauve 1 1 
New Hampshire. .......cccccsees 41 3 
GW MGIOO occ ccoes \ Staculaunabaa 10 1 
PO ile cs oceCeceneus 41 3 
MT RON ao cslntd pdclacxvencent 253 13 
PeCnt (OC MSOMII odo. 6 dein ale sinie'ne.e's 88 5 
OT DRONE soos bntoowedeneas 23 2 
Sei caxe readies 206 11 
GR iixepetaddccdneceoas 14 1 
CN iti ccciaéess susie earn 103 6 
PONGUEMIEEE 5 Oo ola dees cs tedeens 253 13 
Somth Care oscccicccteweaee 39 2 
BA EI So innvins xamawkeiand 14 1 
Na iks Sai-ai tase ieee ewan 52 3 
ROM Bik died cewecedaneae's eakelnes 76 a 
I ia ins Sad tds wide nedan tee 4 1 
VON 5 ectiednca wake dices 43 3 
WN id accel ecnnandamaceaens 100 § 
MN SS 5 Fide c: vee racer lanere’s 93 4 
WUGGE VINE 6 62 diidicn Susiakouste 47 3 
WOO idciiit cd eracnwancsiacens 231 12 
WN os Kecisiccvesensewewens 3 1 

Th scc50s ceabifadupaces 3337 193 
Total number of votes brought forward .... 193 
President G. J. Brotherly. ......cccsscecees 1 
Vice President Ellis Gifford ...........-.++- 1 

" i Tak Bs COR Soon bexeicsSace 1 
ai - yt ls SP SP rarer 1 

© - Chas. P. Woodbury.......... 1 

” - Constant J. Auger....ccocces 1 
Treasurer Chas. T. Evans.......ccccccesce 1 
Secretary A. W. Anderson........-++eeeee 1 
Member Executive Comm. E. H. Hufnagel. . 1 

Total. aumbler Of WAG oiccccvcececodues 202 


Respectfully submitted, 
A. W. ANDERSON, 
H. J. Tuoren, 
E. H. Murray. 


Anderson was followed -by. C..T,.Evans. 
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Have you seen it? 


B. A. BALLOU & Co., INC. 


Providence, R. I. 
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REGISTERED 
Makers of Superior Jewelry Since 1868 




















TURNSTYLE damage ge : 

Se Re have long awaited. In beauty of design it is comparable with 

Superiority: the finest of separable links—Ballou quality through and 

Conforms to cuff shape. through. But in practical mechanism it is far superior to the ordi- 

No knobs or buttons. nary separable link, eliminating the troubles and weaknesses which 

Easy to  operate,—simply have so often brought your customers back for adjustments in the 

press to close and turn to past. 

open. 

Tested to 70 lb. pull. 


i TURNSTYLE is the cuff link you and your customers 


You simply press to close it. Less than a quarter turn will 





Fashionable designs. 


In Gold, Gold Filled, and 
Sterling Silver. 


It will pay you to feature the 
TURNSTYLE 


in your holiday lines. 


open it. 
In use it is attractive, convenient, secure—the last word in a 
fashionable, dependable link. 


Specialize on the TURNSTYLE and you will be selling 
permanent cuff link satisfaction. That is always profitable. 


Your Wholesaler Has It. Insist on Seeing the Entire Line 


B. A. BALLOU & CO., INc. 
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who read the report of the resolutions com- 
mittee in the absence of Edward H. Huf- 
nagel, chairman, who was detained at home 
by his wife’s illness. All resolutions em- 
bodied in the report were adopted by a rising 
vote following a spirited debate on one aimed 
at checking the crime wave which is exacting 
such a heavy toll of the jewelry trade and 
making the occupation of a jeweler an ex-~ 
tremely hazardous one. This _ resolution 
called on governors and pardon boards in 
the various States to go slow in pardoning 
hold-up men and others who are preying 
on the jewelry business, and to extend no 
pardons at all to this class of crooks unless 
a careful and thorough investigation shows 
it is deserving. 

Judges, magistrates and juries were peti- 
tioned in the resolution to mete out full 
justice to these crooks, bearing in mind that 
the eyes of members of the jewelry trade 
are wide open to the situation as it prevails 
today when it comes to dealing out justice. 

Most of those who spoke in favor of the 
resolution wanted it to go through just as 
it was presented. Others wanted it toned 
down, fearing that the publicity that would 
necessarily result from such action would 
tend to center the attention of bandits on the 
jewelry stores and make hold-up jobs in 
these places more numerous than they have 
been heretofore. One who took this view 
was Constant J. Auger, of San Francisco, 
who made it clear that he was in full sym- 
pathy with the general purpose of the reso- 
lution. 

Joseph Mazer of New York proved one of 
the stoutest champions of it. Another who 
hacked it up was Tinley L. Combs, of 
Omaha. He arose to speak when some one 
suggested that reference to the jewelry stores 
be eliminated. He insisted that this be kept 
in the resolution, believing that the appeal 
would be strengthened thereby. 

Charles T. Evans was likewise opposed 
to compromise of any kind. The upshot 
was that all opposition was withdrawn and 
the resolution was permitted to go through 
just as it was presented. President Brotherly 
announced that a conference of leading 
jewelers on the subject of the crime wave 
is scheduled to be held in New York 
Sept. 22. 

Another resolution, presented separately 
from the group reported by the committee, 
was also adopted. This scored the practice 
of certain’ jewelry manufacturers in deliver- 
ing goods to big business concerns to be 
retailed among their employes at prices 
lower than the retail price, thus cutting 
jewelry stores out of business that legiti- 
mately belongs to them. This was offered 
hy W. L. Frasier, of Durham, N. C., after 
he had made a vigorous speech condemning 
such practices. The concerns that are party 
to such practices were also condemned 
roundly. 


The resolutions follow: 
REPORT OF THE COMMITTEE ON RESOLUTIONS 


We, the members of the American National 
Retail Jewelers Association, coming as we do, from 
all parts of the country to this lovely southern city 
of the seven hills, cannot but be deeply impressed 
by viewing its historic evidences of the early 
trials of its high visioned leaders; gravely hushed 











and deeply saddened, by the sacred monuments to 
its noble heroes of that later day, and as we return 
to our several homes all over this smiling land, 
we are deeply grateful to the State and City 
officials for their cordial welcome; to the Virginia 
State and Richmond city associations for their 
generous hospitality, and we feel profoundly 
proud of the fact that we are all citizens of this 
great nation; knowing no East, no West, no 
North, no South, but just as Americans, pledging 
allegiance to our God and Country. 


- &-¢ 


We hereby recognize the growing practice among 
certain manufacturers and_ distributors of 
establishing resale prices on their merchandise, and 
we especially commend those who in the establish- 
ing of these resale prices give due considération 
to the overhead cost of the retail jeweler, as 
indicated by the Research work of the Business 
Bureau of Harvard University. 

* * * 


We again express our enthusiastic endorsement 
of the National Jewelers Fire Insurance Co., and 
urge it to expedite the issuance of a Jeweler’s 
Block policy; a protection so much needed, by the 
retail jeweler. 

* * * 

We are glad to again recommend the Horological 
Institute of America, to our membership and urge 
their hearty co-operation. 

* * + 


We again endorse the work of the American 
Watch Importers Association. 
a * * 


The Research work of Harvard University has 
proven of such value to the craft and to our War 
Excise Tax Elimination Committee, in their work 
with Congress, as well as providing an authentic 
basis for mark-ups and comparisons, that we urge 
universal co-operation on the part of our member- 
ship. 

Experience has demonstrated that the Jewelers 
Code of Ethics has had an elevating influence on 
the craft, and we urge our members to display 
the Code prominently in their establishments, and 
also recommend to State Association officers the 
publication of the Code in their convention pro- 
grams. 

* * * 

We, the American National Retail Jewelers 
Association, in convention assembled, representing 
as we do the thousands of our members, are 
thoroughly aroused over the alarming increase of 
hold-ups and murders that have taken place of late 
with their incident maiming and tragic loss of life, 
within the jewelry industry. In many instances 
the apprehended criminals have been given too in- 
adequate sentences to be at all commensurate with 
the degree of viciousness of the committed crimes, 
and worse than all, these sentences have too often 
been either unwarrantably commuted or the con- 
victed criminals paroled, giving an opportunity to 
repeat their crimes, which may have been done. 
Therefore, be it 

ReEsoL_veD, that we, as an organization direct 
the attention of all the retail jewelers of the 
United States to the gravity and seriousness of 
these conditions, and urge them to immediately 
employ every lawful means within their power to 
fully protect their stores, their lives and the lives 
of their employees, and we hereby appeal to the 
Mayors, legislators and police officials of cities and 
townships to give special protection to retail 
jewelry stores. 

We do further, most respectfully and urgently, 
call upon judges, magistrates and juries to see 
that, in every instance of hold-ups and murders, 
the extreme penalty of the law be invoked, as an 
exemplary check to the continuance of such law- 
lessness. Be it further 

Resotvep, that we plead with the Governors of 
States and the members of State Parole Boards 
where these crimes are prevalent, not to exercise 
their power of reprieve, or leniency toward con- 
victed criminals until rigid investigation has 
definitely established strong legal reasons why 
there should be any interference with the due pro- 
cess of law. 

From a moral and livelihood standpoint, we are 
so deeply concerned in the checking of this crime 
wave, that we hereby authorize our National 


officers, to send a copy of this resolution to the 
Governor of every State in the Union, and the 
Mayor of every city in which crimes against retail 
jewelers have been committed. 


And be it further 


RESOLVED, that we hereby request the- Press 
Association as well as the newspaper industry to 
use their influence to the éffect that in the publica- 
tion of such news items as “Hold-Ups” and 
Robberies, less sensational publicity as glaring 
head lines, etc. be used in the printing of such 
instances, 

Also, that the moving picture industry be re- 
quested to cooperate in the matter and discontinue 
the showing of scenes, locations of crimes, or any 
incidents showing how or where such crimes have 
been committed. 

This refers particularly to Pathe Weekly News, 
Fox News or other similar screen work. 

* * * 


We are fully convinced that Group and Whole- 
sale Insurance Contracts are humitarian and up- 
lifting in their intent and purpose, resulting in 
mutual benefits and closer bonds of contact be- 
tween employer and employee, and therefore we 
recommend to all members of this Association that 
they procure either form of this insurance from 
the Metropolitan Insurance Co., with whom our 
association has a very liberal contract. . 

* a * 


We again protest vigorously against the quota- 
tion of wholesale prices in catalogs, descriptive 
advertising matter, booklets, and open mail, be- 
lieving as we do that the best interests of the 
trade are thereby injured, and we hereby call 
upon our National Officers and Committees to urge 
manufacturers and wholesalers to abandon this 
practice. 

. _ - 


The administration of President Conrad J. 
Brotherly and his associate officers and committee 
men has been such, as to warrant our highest 
commendation and we especially congratulate him 
upon his vigilance and energy in promoting the 
cause of National publicity. We also wish to 
compliment him on his ambitious vision which 
prompted him to call into conference representa- 
tives of the various trade associations and un- 
organized groups, for the formation of a Trade 
Council, which shall co-ordinate the constructive 
work of the various branches of the craft. 


* 7 * 


We hereby record our thankful appreciation of 
the splendid cooperation of the trade press in the 
publicity given the various campaigns which are 
put on from time to time in the interest of the 
association and for the many helpful articles which 
are calculated to make the readers, better and 
bigger business men. 

* * * 


We further wish to thank the papers of the city 
of Richmond for their generous publicity and 
liberal space accorded the various sessions of the 
convention, 

* * 7 

The deep gratitude of the entire membership, 
is evidenced by the hearty approval at this con- 
vention of the work of the Special War Excise Tax 
Elimination Committee under the able leadership of 
Ralph Roessler, and we urge them to continue their 
efforts toward the entire elimination of this 
burdensome and unfair tax. 

* * * 


We urge all our members to refrain from hand- 
ling watchcases that do not conform to the Federal 
Trade Commission standard, and we also earnestly 
request the watch movement manufacturers to dis- 
courage the use on their movements, of cases that 
do not conform to the legal standard. 


We wish to endorse the work of our Silverware 
Committee, led by Emil J. Scheer, and to con- 
gratulate him upon the cooperation he has been able 
to secure from the Sterling Silver Manufacturers’ 
Association. We believe that our committee chose 
one of the most important lines of endeavor, when 
it took up with the manufacturers the subject of 
reducing the number of flat ware patterns and 
we congratulate it upon the success. which has 
attended its efforts and praise the Sterling Silver 
Manufacturers’ Association for its prompt co- 
operation. 

We endorse the suggestion of the silverware 
committee that the manufacturers of sterling silver 
and silver plated ware that they attach to each 
article a tag or label, bearing the retail price as 
suggested and advertised by the manufacturers, 
and be it 

RESsoLvep, that the Secretary be directed to 
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Three Popular Numbers 


At the vight are pictured three of the most pop- 
ular numbers for the present mode of wrist 


watches and bracelets. 


The articles displayed in 


these attractive gift boxes are sure to be admired 
and more easily sold. Their quality and beauty 
is in keeping with fine jewelry. In addition to 
the fancy FF line there are three other Farrington 
qualities to select from. 


Combination 
Ribbon Watch 
and Flexible 
Watch Bracelet 


No. 51-1 (Upper) 


An attractive Set 
that is especially 
suitable for a Holi- 
day Gift package. 
This box affords 
ample 10" tag with- 
out a bulky appear- 
ance making an 
ideal show case or 
window exhibit 


Man’s Strap 
Wrist Watch 
No. 43 (Center) 


An improved style 
for the popular 
strap watch that 
vids the display of 
“too much strap.” 
The strap ends are 
turned under the 
ends of the pad 
and fastened be- 
neath to hold the 
watch in position, 


Flexible 
Bracelet 


No. 86 (Lower) 


An upright holder 
display that keeps 
the bracelet always 
in positin to show 
to best advantage. 
It eliminates the 
old sunken groove 
that concealed much 
of the bracelet’s 
beauty, and _ pro- 
vides @ conveni- 
—_ compact gift 
OX. 


Jllustrated catalog sent upon request. 


FARRINGTON MANUFACTURING CO. 
Boston 30, Mass. 


New York, 53 Park 




















Place Chicago, 37 So. Wabash Ave. 
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gotify the several manufacturers’ associations 
ifected by our action. 
* * * . 

We endorse the efforts being put forward by 
wr National officers to obtain uniform auction 
ws in the various States, and urge upon them to 
continue their efforts in connection with state and 
city associations to bring about a proper control 
of the evils, which result from many fraudulent 
guctions conducted in our various cities and towns, 
which cost the public a tremendous amount of 
money, aS well as interfering with the properly 
conducted businesses of legitimate merchants. 

* a * 


Because the evil of retailing by wholesalers and’ 


manufacturers has not abated but, in fact, is 
increasing, be it 

ResoLvep, that we, as retail jewelers, em- 
phatically place ourselves on record as being op- 
posed to this practice, and appeal to the offending 
wholesalers to ask themselves ‘fare we doing 
right?”, as we feel that this is an ethical question, 
and that the evil can only be stopped, by a change 
of heart on the part of those practicing this habit. 

* * * 


The secretary has shown by his report that 
numerous States are not successful in renewing as 
large a proportion of their members as they should 
and has given as a reason that they are not finan- 
cially able to allow their state secretaries proper 
office help or equipment, therefore, be it 

Resotvep, that all States not so situated as to 
be able to give their State officers the proper 
facilities for carrying on their work, be urged to 
allow the National Secretary’s office to handle their 
membership collections each year, beginning 
January 1, remitting to the various States the dues 
received, after deducting the National Association’s 
per capita of five dollars. 

<7 * 


The Secretary reports that the plan of remitting 
to the various State associations the first year’s 
dues of new members, does not work to the good 
of either the State or National Association and 
results in a decreased income to the National, 
without additional benefit to the state association. 
Therefore, be it 

ResotveD, that beginning with 1926, the per 
capita dues to the National Association shall be 
five dollars per annum for all new or renewal 
memberships, reported by the various states to the 
National Association. 

We again record our thorough appreciation of 
the conscientious service of our National Secre- 
tary, A. W. Anderson. His work has benefited 
every jeweler in America and his name is a house- 
hd word in every jewelry. establishment. His 
experience with six National Presidents has made 
his knowledge and counsel invaluable to our asso- 
ciation. 

* * * 

Whereas, the members of this association are 
firmly convinced that national publicity is the only 
immediate and effective method for stimulating 
production and distribution of jewelry and _ its 
kindred products, and 

Whereas, the plans of the National Jewelers 
Publicity Association have been explained and 
demonstrated to us in such a comprehensive way 
that we are satisfied cf their positive success, be it 
Resotvep, that we unanimously approve of, and 
endorse, the proposed activities of the National 
Jewelers Publicity Association for the raising of a 
$2,000,000 fund wherewith to provide a four year 
publicity and advertising program for stimulating 
our volume of sales and be it further 
ResoLvep, that we pledge our moral and financial 
support to this all-improvement movement; that we 
imvite every retail jeweler throughout the country 
to joint it, and that we call upon all manufactur- 
ers, wholesalers, and importers to cocperate by 
doing likewise. 
* * * 

It having been brought to the attention of the 
American National Retail Jewelers Association the 
Practice of certain silverware manufacturers of 
supplying their products to the consumer through 
the medium of purchasing departments of Banks, 
Insurance Companies and large manufacturing 
Interests, such as cotton, tobacco, automobiles and 
Various other manufacturing interests, who have 
no connection whatever with the jewelry trade, is 
Proving a very great detriment to the legitimate 
retail jeweler in localities where such manu- 


facturing. interests Are: located and where such 
Therefore be it 


Purchasing depatttients exist. 





REsotvep: That the American National Retail 


Jewelers Association go on record with its stamp 


of disapproval of such ‘practice by any manu- 
facturer of jewelry, watches or silverware who 
has in the past extended such courtesies, and be it 
further 


ReEsotvep: That we request stich manufactur- 
ers and jobbers to discontinue this practice, and 
thus enable the retail jewelers to enjoy this volume 
of business at prices consistent with the quantity 
value of such business. 

In offering this resolution we can in no way 
see how any manufacturer, or jobber could possibly 
be handicapped or his distribution curtailed. On 
the. other. hand, we believe a stronger clientele 
would be created through the legitimate trade to 
the manufacturer and jobber who employs a 
system of distribution exclusively through the 
legitimate retail jeweler through which channel 
such merchandise should be marketed. And we 





TINLEY L. 


COMBS, 
COM MITTEE 


OF THE RESOLUTIONS 


request that a copy of this resolution be sent to 
each manufacturer and jobber. 


* * * 


REsoLvepD, that the persevering efforts of the 
Jewelers Vigilance Committee and the Good and 
Welfare Committee of the National Jewelers Board 
of Trace in studying and formulating the new 
stamping laws be commended. 


RESOLVED, that the propcsed new Platinum Law 
presented to this convention be approved with 
the addition of a paragraph relating to white gold 
and platinum and that all the influence of this 
association be used to endeavor to have same en- 
acted into a law at the coming session of congress 
in December, 1925. 


* * * 


We record our grateful appreciation of the 
services of our Legislative Committee under the 
Chairmanship of Wilson A. Streeter. 

In sorrowful recognition of the too frequent 
visits of the Grim Reaper we humbly bow. 


RESOLVED, that the Icss to this association by the 
death of our beloved fellow jeweler, A. E. Barker, 
of Minneapolis, Minn., is beyond expression. We 
deeply sympathize with the bereaved family. 
“Dad”, as he was fondly, known, was everyone’s 
friend, and everyone who knew him will miss his 
kindness, good will and earnest helpfulness in 
every activity of the Association. As a man he 
was upright in character, high minded in thought 
and pure in deed. As a friend he was generous 
and trustworthy, seeking to give rather than re- 
ceive. As a neighbor he was cordial and con- 
siderate, seeking no advantages, willing to sacrifice. 
As a merchant, he was honest and reliable, dealing 
with others as he would be. dealt by, He was 
an Association Booster, and took a'leading part in 


obtaining our Code of Ethics. His loss is mourned 
by all our vast membership. 
° * * 7 


RESOLVED, that we recommend to the various 
State Associations the adoption of a uniform slid- 
ing scale of dues, ranging from a minimum of 
$10.00: per year to $100.00 or more. Action along 
this line will serve to attract to membership and 
active interest many large firms who cannot -see 
any benefits from our present dues. 

(Signed) Charles T. Evans, Chairman; Tinley 
L. Combs, Geo. J. Hess, Jean R. Tack, Fred N. 
Day, Frank Ford. 


The Report of the Silverware Committee, 
reported at this session, was in full as 
follows: 


REPORT OF THE SILVERWARE COM MITTEE 


Building upon the foundation laid by the con- 
ferences held by the Sterling Silverware Manu- 
facturers’ Association with the Silverware Con- 
mittee a much improved condition exists in the 
silverware business, and many of the abuses that 
existed a few years ago are being eliminated. 

The invoicing of goods at the suggest re-sale 
prices, less the dealers’ discount, has become an 
established custom with most manufacturers, and 
has proven very satisfactory. 

Since our last convention, one year ago, a de- 
cision was rendered by the United States Supreme 
Court, upholding the right of manufacturers to 
establish a suggested re-sale price, also their right 
to sell their products to a selected class of dealers 
and refuse to sell those who do not sell their 
wares on a fair competitive basis. 

In addition to the invoicing at resale price, less 
the dealers’ discount, we would recommend that 
all manufacturers of silverware be requested to 
adopt the plan of the leading watch manufacturers 
and some clock manufacturers, as well as other 
lines, of having the re-sale price tag or label 
on each article or set of silver, sterling and plated 
ware, both flatware and hollow-ware. 

With the price tag or label attached to each 
piece or set of silverware, confidence will be built 
up among dealers, and unfair business practices 
practically eliminated. 

The manufacturers are giving every assistance 
possible to overcome the trade abuses. It is up 
to the retailers in each community to see to it 
that the suggested re-sale prices are upheld, 

It has come to the attention of the committee 
that in many communities, price-cutting is going 
on, the same as in the days before there was an 
association, and when we had no _ co-operative 
support from the manufacturers. This destructive 
and unscrupulous practice can be stopped if the 
dealers will form a local organization, and ask 
the manufacturers to assist them to bring about 
the desired results. 


The Sterling Silverware Manufacturers’ Associa- 
tion is an active organization, with a secretary 
and office force devoting their time to the build- 
ing up of the silverware business. They are 
studying the problems of distribution and cv- 
operating with the. retailers in every way possible. 

During the past year, Secretary Vincent of the 
silverware makers’ association, delivered addresses 
at several State conventions, and reports a very 
satisfactory growth in the sterling silverware busi- 
ness. 

Sterling Silver Week was an important feature 
in all parts of the country, aided by window cards 
and advertising matter furnished by the manufac- 
turers’ association. 

The most serious problem confronting us, is 
the multiplicity of patterns. As a result of high 
pressure methods of stimulating business, the 
manufacturers have produced a much greater 
number of patterns than’can be sold with profit. 
Through intensive advertising a greater or less 
demand has been created for each pattern, with 
the result that dealers carry many for which there 
is very little demand. At the time some of these 
patterns were placed on the market, the public was 
entirely satisfied with the patterns shown, from 
which to make a choice. 

With the enthusiastic assurance that a great 
many people are demanding the new designs, and 
that through extensive advertising, every bride 
will demand two or more sets of silverware, many 
more patterns have: been, forced upon the market 
than is desirable. «+ t iil 
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BEAUTY Combined with Utility in— 
these New PIERCED MODELS 


The Latest Patterns Introduced into 
the HARVEY CLAP & CO. line of— 


FLEXIBLE EXPANSION 
WATCH BRACELETS 


EAUTIFUL examples of fine craftsmanship and 

designing. A remarkable success even in the 

limited time these models have been on the 
market. Despite their very delicate and graceful 
appearance, these bracelets will give excellent service 
and wear. : 


Ample expansion—slips over hand without 
detaching ends from watch. Cannot pull 
apart accidentally. Links removable—can be 
fitted (without tools) to any size wrist. All 
width end hooks from 5/16” to 5/8” straight 
and curved, also convertible. 1-1oth Gold Filled 
—white, green or yellow. Also 14K Solid 
Gold. Patterns in pierced models with or 


No. 8681-W ‘ No. 8677-W 
JEWELED without stones. PIERCED 








No. 8670 


HARVEY CLAP & COMPANY 


ATTLEBORO, MASS. 
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No. 8602 
Original D. & C. Bracelet 








ES 


Em 











LLL 

















September 23, 1925 


THE JEWELERS’ CIRCULAR 





‘157 


Full Report of the A. N. R. J. A. Convention 


The law of supply and demand does not change 
much. 

The sale of silverware is limited very largely 
by the number of weddings, and the carrying 
of a larger number of patterns than is necessary, 
does not increase the sale, but simply divides the 
sales among different patterns, with the result of 
a very slow turnover. 

The one important matter is to try to have the 
number of patterns of silverware reduced. 

The watch-word has now gone out from Secre- 
tarv of Commerce Hoover, to avoid waste and 
extravagance in all classes of business. The silver- 
ware manufacturers are guilty of both these bad 
practices. We have at least doubled the number 
of flatware patterns we should have, and some 
of the manufacturers themselves are ready to 
admit that there are four times as many flatware 
patterns as the market requires. 

This, like other bad practices, has come up 
through competition, and can be eliminated by 
getting the principals together, and showing them 
the great hardship entailed on both the manu- 
facturer and the retailer through trying to stop 
a needless number of flatware patterns. 

On April 3rd, at Hotel Roosevelt, New York 
city, the committee attended a meeting of the 
manufacturers’ association, where the question of 
distribution was discussed, also the standadizing 
of patterns, and a plan to reduce the number of 
patterns now on the market. No definite action 
was taken at that time. However, the manufac- 
turers have the matter under serious consideration. 

To assist the manufacturers in bringing about 
this much needed condition of reducing the num- 
ber of patterns, the committee recommends that 
the President send out a questionnaire to all 
dealers in silverware, and ask for answers to thie 
following questions: 

1. Are there too many patterns of Sterling silver 
flatware on the market? 

2. Do you carry toe many? 

3. Are you obliged to carry foo many? 

4. Why are you obliged to carry too many? 

5. Do you favor reducing the number of pat- 
terns? 

6. Would you favor asking manufacturers to 
make a survey, and to manufacture only such 
patterns for open stock as are profitably handled 
by the retailer? 

7. Do you favor asking manufacturers not to 
make any new patterns for one or two years? 

8. Do you favor suggesting to retailers what 
patterns to concentrate their efforts upon? 

9. Do you think the same volume of business 
can be done with a limited number of patterns? 

10. What plan would you suggest to reduce the 
multiplicity of patterns? 

The tax reduction which has been in effect dur- 
ing the past year, has been of much assistance, 
as all plated flatware is free of tax, and the ex- 
emption limitations provide for most Sterling flat- 
ware and hollow ware to be sold for less than a 
taxable amount. It is expected that at the next 
convention we can report that Congress has re- 
moved the entire tax. 


The engraving question is one that requires 
constant agitation. In some localities a charge is 
made for all engraving, but it has’ come to the 
attention of the Committee that in cities and towns 
located near the larger cities where engraving is 
done free of charge, many sales are lost, especially 
for large amounts and have gone to the large city 
dealers. 

It is unfortunate that this condition exists, as 
the home town dealer is entitled to the business 
of his own town, all things being equal. However, 
the buying public will purchase where they can 
to best advantage. It seems to the Committee that 
it is unwise for any community to charge for all 
engraving when in close competition with localities 
that do not charge. 

The greatest sufferers are the large dealers, 

who, in the spirit of welcome co-operation, agree 
to a policy that has cost them a considerable loss 
in business. 
_The committee would recommend that until such 
time as all competing dealers abolish the policy 
of free engraving, a more liberal policy be adopted, 
that will meet this competition by allowing a 
limited amount of engraving free, such as one 
Old English letter on flatware, and a single letter 
or simple monogram on _ hollow-ware. 

We realize that engraving adds considerable to 
the cost, but as stated before, it will pay the 
association dealers best to protect their business 





by not allowing this business to go elsewhere. 

The charging for engraving is a matter of sales- 
manship, and a charge can be made on most 
articles, except flatware, without a loss of sales. 

We recommend that in all communities an effort 
be made to eliminate this old and expensive custom 
as far as possible. 

In conclusion I will say that the accomplish- 
ments thus far have been most gratifying, but 
much more remains to be done, and it is the pur- 
pose of this committee to constantly use its efforts 
in a co-operative way to bring about a condition 





EMIL SCHEER, CHAIRMAN SILVERWARE COM- 
MITTEE 
that will be of mutual benefit to manufacturer, 


retailer, and the public. 
Respectfully submitted, 
THE SILVERWARE COMMITTEE, 

Emil Scheer, Rochester, N. Y., Chairman. 
R. E. Brigham, Oneonta, N. Y. 
Edw. H. Hufnagel, Mount Vernon, N. Y. 
Ellis Gifford, Fall River, Mass., Advisory Member. 
Jerome B. Wiss, Newark, N. J. 
Chas. T. Evans, Buffalo, N. Y. 
Prentice Luckey, Brooklyn, N. Y. 


The full report of the Trade Interests 
Committee was as follows: 


REPORT OF TRADE INTERESTS COM MITTEE 


One year ago last month, everyone was elated 
over the partial tax elimination which had been se- 
cured as a result of the campaign conducted by 
the American National Retail Jewelers’ Association. 
It is a fact that such partial elimination has been 
of great benefit to the retail branch of the jewelry 
industry, and that practically every store has been 
relieved in some measure of the burden carried 
before the enactment of the 1924 legislation. 

We have now had one full year of business under 
this new bill that Congress passed. This com- 
mittee understands that a vigorous campaign is to 
be carried on at a near future date for the entire 
repeal of existing taxes on our wares. 

We wish to invite the attention of the retail 
jeweler. to the fact that one of the most important 
features in connection with any campaign or appeal 
for remedial legislation is based upon the figures 
that are compiled by the Harvard Bureau of Busi- 
Research at the instigation of the A. N. 
R. J. A. 

This all important work of research should be 
participated in by every retail jeweler insofar as 
furnishing the Harvard Bureau with facts and 
figures concerning his business, so that the very 
best results may be achieved. We urge every 
member of this association to draw up a report 
of Lis year’s Lusiness, and send it to the Bureau, 
go that it may be compiled with the work of that 


ness 


organization, thus benefiting the entire trade by 
the larger compilation of data. We also urge 
every member of our association to obtain copies 
of the several bulletins issued by the Harvard 
Bureau, and make a study of the causes and 
effects that have a bearing upon the amount of 
business we have been doing, as compared to the 
greater volume that might be ours if the figures 
given by the Bureau were applied. We also urge. 
that members of our association install perpetual 
inventory systems in their stores for the simplifica- 
tion of stock records, for the fixing of sale prices, 
and keeping an accurate check on all items in the 
store. Accurate bookkeeping systems should also 
be maintained sc that net profit may not be con- 
fused with gross profit. 


We recommend that this association pass a reso- 
lution condemning the practice of the quotation 
of net prices in open mail matter, and in cata- 
logs, descriptive booklets, etc. We suggest that 
each retailer who receives net prices through the 
mails in any one of these ways, get in touch im- 
mediately with the concern or firm that so quotes 
them, urging that such practice be discontinued. 

This committee has been working upon a num- 
her of concerns this year on this problem, and 
has succeeded in putting a stop to the practice on 
the part of several wholesalers and manufacturers. 

We urge members of this association to eliminate 
guess-work from the calculations and tabulations 
in connection with their businesses. The basis of 
operations for the coming year should be taken 
from actual statements of past experience as set 
forth by the Harvard Bureau, and not by the 
figures of theorists. 

Your committee believes that we are approaching 
a period of better business. There is every indica- 
tion that this will come about, owing to the sound- 
ness of our economic system, and the increase of 
sales in those industries which have prior claim 
upon the budget of the individual citizen. Jewelers 
study the trend of national economics, so as to bal- 
ance their buying and selling in such a way that 
in dull periods they will not retrench too much, 
and in brisk periods they will not be tempted to 
overbuy. : 

The importance of discounting bills cannot be 
too strongly emphasized as such procedure im- 
mediately establishes a recognized credit which is 
beneficial to the jeweler. The maintenance of 
proper credit indicates that the proprietor of a 
store is progressive, and knows all the intimate 
details of every department in his establishment. 
This leads to confidence on the part of other 
branches of the industry, and ultimately on the 
part of the consuming public. 

This committee believes that each member of 
the association will benefit and profit by taking 
part in those activities which have been designed 
by the national association as forward steps toward 
industrial pregress. We refer particularly to con- 
certed action with respect to establishing proper 
auction laws for the elimination of the illegitimate 
auctioneer; the participation in group and whole- 
sale insurance; the utilization of the Jewelers’ 
Mutual Fire Insurance Co., and the Horological 
Institute of America. National publicity has been 
devised as the most immediate and effective measure 
for creating sales throughout the industry. We 
urge members of the association to support the 
movement for securing this publicity by giving of 
their pledges, time and money. The increased 
business that must surely come in the wake of 
national publicity, once it has got under way, will 
remove many of the troublesome problems that 
now occupy the minds of those of us who are 
looking forward to a revival of trade by this move- 
ment. We believe that every retail jeweler will 
prosper if he will take part in the activities of his 
State association, giving it his financial and moral 
support whenever needed. 

Your trade interests committee has continually 
kept on the alert. in endeavoring to assist in the 
elimination of trade abuses, and we intend to con- 
tinue to give our services to the members of this 
association in order that we may do our part in 
helping the industry to advance. 


Frank M. Topp, Chairman, Bridgeport, Conn. 
C. C. Costetto, New London, Conn. 

Louis S. Situ, Beverly, Mass. 

Ws. F. Sutton, Philadelphia, Pa. 

Geo. P. Spaar, Torrington, Conn. 

J. Artsur Crem, Providence, R. I. 
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PATENTS PENDING 


Multiply Your Sales by Six with 
the new SPEIDEL Display Stand 


The new SPEIDEL Display Stand gives Each chain is mounted on a new patented 
card specially made to show up its design ~ 
and catch the eye. Each card comes in 
an individual box. 














you a splendid opportunity to sell six 


chains for every one you formerly sold. 


It is handsomely finished in gold tinted We don’t need to sell you on the ability 
of SPEIDEL chains to make instant 


sales appeal. Their attractive patterns 
and known durability always find them 
tomer and urges him to buy. a ready market. 


gray morocco and, placed on _ your 


counter, fairly speaks to the passing cus- 





SPEIDEL CHAIN COMPANY 


70 Ship Street Providence, R. I. 
New York Office: 15 Maiden Lane 


This Company is not the successor of, and neither this Com- 
pany nor either one of its proprietors, Friedrich Speidel or 
Eugen Speidel, has now any connection with the business for- 
merly conducted by the F. Speidel Company of Providence, R. I. 
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REPORT OF MEMBERSHIP COM MITTEE 


After communicating -with my committee, also 
talking with the jewelers throughout the State of 
Alabama in regard to membership, we have the 
following suggestions to make: 

The most vital question that confronts the State 
association is how it can keep its members after 
they have joined. We suggest: 

1, That at least three States hold their annual 
convention together, thereby they can have’ a much 
more elaborate program, and that would give the 
jewelers a chance to visit with the jewelers in 
the adjoining States, and get their ideas as to how 
they are operating their businesses. Instead of 
holding a two-day session, which most States do 
hold during their ‘conventions, they might hold a 
three-day session and the first day might be de- 
yoted to the transaction of business pertinent to 
each individual State association. The second and 
third days might be devoted to joint sessions. 

2. We must make Mr. Jeweler realize that he 
has a part to take in the organization. For some 





AARON ASH, CHAIRMAN OF THE MEMBERSHIP 
COM MITTEE 


reason the jewelers do not seem to care to mingle 
with each other in all cases, and until prejudices 
and petty personal differences have been set aside, 
we cannot expect to accomplish the best , results 
from organization work. 

3. Each State might divide its territory into 
districts, and hold district meetings at least twice 
a year, and just prior to these meetings the secre- 
tary might send out questionnaires in order that 
the most serious questions might be discussed and 
settled locally wherever possible, and by the na- 
tional association wherever further assistance is 
necessary. 

4. We urge members of the State associations 
to support their State officials, and to co-operate 
to the fullest extent with the national association. 
We earnestly recommend that the executive com- 
mittee work out plans in such a way that a field 
Secretary will be available whose duties will be 
only to visit the different States, and keep in 


touch with members, and also’ solicit new mem- 
bership. 


Respectfully submitted by the membership 
committee: 


Aaron Asn, Chairman, Birmingham, Ala. 

P. H. Tyrer, Ensley, Ala. 

Lours Haussmann, New Orleans, La. 

M. A. FreepMan, Shreveport, La. 

Henry Muencn, Atlanta, Ga. 

H. A. Mater, Atlanta, Ga. 

Marcus RaERwatp, Dallas, Texas. 

Myron Everts, Dallas, Texas. 

F. H. McLaucnuiin, Winter Haven, Fla. 

J. A. Cayce, Nashville, Tenn., advisory 
member. 








Friday 


Warning to jewelers against certain fraud- 
ulent schemes to which the trade is sub- 
jected was sounded by E. H. Quigley, as- 
sistant to the president, in a talk which he 
made soon after the final session of the con- 
vention had been opened on Friday morning 
with the customary program of song. 

President Brotherly read a telegram con- 
veying the news that two solicitors from 
national publicity headquarters had already 
gone to work in Indiana and raised $1,300 
in Cambridge City and Richmond in a couple 
of days. This boded well for the $2,000,000 
campaign, for in the last publicity campaign 
only $2,000 had been raised in the entire 
‘State of Indiana. Cambridge City is a town 
of approximately 3,500 population, and Rich- 
mond a city of about 35,000. This made the 
showing of the solicitors all the more en- 
couraging, he said, and gives an idea of 
what may be expected of the whole State. 

“The work is under way, and we are 
surely on the way to positive success,” he 
added, enthusiastically. 

From the Michigan association came a 
wire saying that it was holding an exhibi- 
tion at the Kalamazoo County Fair, and al- 
ready had had 5,000 visitors. 

The Pacific Goldsmith of San Francisco 
sent greetings and best wishes and pledged 
hearty support to the incoming officers in 
any work which may be undertaken during 
the coming year. 

The jewelers were put on notice to beware 
of a bad check crook posing as an agent of 
the Department of Justice -who had been 
working recently in the vicinity of Norfolk, 
Va., and is wanted in Richmond, Va., De- 
troit, Mich., and other places. The warning 
came from a Pinkerton detective. A com- 


plete description of the crook was read.from . 


a story about him published in the last issue 
of THE JEWELERS’ CircuLar. It was said that 
he makes a specialty of victimizing jewelry 
and radio dealers, and is known by a num- 
ber of aliases. He uses a passport by way 
of introduction and operates with a certified 
check. 

From the Canadian Jewelers’ Association 
came a telegram voicing regret that it had 
been unable to send a representative to the 
meeting. Best wishes were extended. 

William Rindt, Richmond, Ind., also wired 
greetings. 

ALABAMA STATE REPORT 

Alabama was the first State to report when 
time arrived to hear reports from secretaries 
of the various State associations. J. L. 
Schaeffer, Montgomery, made the report. 
The last meeting was very successful, he was 
pleased to relate. He was getting a lot of 
good pointers at the national convention, 
which was the first of its kind which he had 
attended, and he expected to utilize them to 
good advantage in the interest of association 
work in his home State when he got back 
home. He poked a little fun at President 
Brotherly when he informed the convention 
that its presiding officer had proved himself 
quite a pretty dice thrower while attending 
the 1925 convention of the Alabama associa- 
tion. President Brotherly was quick to ex- 
plain. He admitted that he had been drawn 


into the game and that he emerged winner 
from it, but he was glad of the opportunity 
to announce that his winnings had all been 
contributed to the national publicity fund. 


CALIFORNIA REPORT 

James A. Montgomery, Los Angeles, re- 
porting for California, said that the associa- 
tion was operating with a paid secretary and 
a graduated system of dues, and that both 
plans were getting good results. He prte- 
dicted that jewelers in his State would sub- 
scribe liberally toward the publicity fund. He 
promised to get behind it when he returned 
home and endeavor to make it as big a suc- 
cess as possible. 


CONNECTICUT REPORT 
Reporting for Connecticut, Frank M 





FRANK M. TODD, WHO SUBMITTED THE CON- 


NECTICUT REPORT 


Todd, Bridgeport, said that his association 
had 126 members with 76 in good standing. 
There was a satisfactory auction sales law in 
force under the supervision of the State 
superintendent of police. 


FLORIDA REPORT 


Florida reported through E. L. Middleton 
that it has 77 members in good standing. 
There are about 200 other jewelers, but some 
of these are in the undesirable class, having 
been attracted to the State by the big boom 
now in full swing. An effort was being 
made, he said, to keep as many of these 
people out of the jewelry business as pos- 
sible. He went on to recount how hostile 
tax legislation had been successfully defeated 
at the last session of the General Assembly 
through timely and concerted action on the 
part of the organized jewelers. 


INDIANA REPORT 


Indiana has 156 members in good standing 
with 100 delinquents, according to a report 
from E. O. Little. He had just been elected 
secretary of the State association, and sug- 
gested that Ralph Roessler be called on for 
a report. Mr. Roessler, responding, availed 
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The biggest thing that ever happened for manu- 
facturers of jewelry and kindred products! 
The first organized bid by the industry for na- 
tional and international recognition on a scale 
never before attempted! 

A project that aims toward better business for 
every member of the trade! 

Untold benefits that cannot be estimated are in 
store for every exhibitor and for the thousands 
of retailers and wholesalers who will attend! 


Unreserved endorsement has been unhesitatingly 
given from all sides! 


A new era is at hand! Your letterhead will 
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himself of the opportunity to give assurance 
that Indiana was ‘going to give more than 
a good account of itself in the publicity cam- 
paign drive. 
KANSAS REPORT 

H. J. Tholen, Hays, Kans., reported that 
his State association is in a healthy condi- 
tion. There has been an increase in member- 
ship of 23 during the past year. The larg- 
est convention in its history was held last 
April, and there was much enthusiasm dis- 
played at it. The secretary is paid $200 a 
year. In addition there is a fund for a 
stenographer’s services. The best asset is 
the Kaw-Kaw Club, composed of the travel- 
ing men of the State. They get many new 
members for the association. 


MASSACHUSETTS REPORT 


Massachusetts got through an auction bill 
law at the last session of the General As- 
sembly which was proving satisfactory, L. S. 
Smith, Beverly, Mass., reported. The jewel- 
ers considered themselves fortunate in hav- 
ing it passed, because it was thought to be 
dangerously near class legislation. A similar 
bill failed of passage in the Rhode Island 
Legislature. Mr. Smith reported for this 
State as well as Massachusetts. The biggest 
thing now in prospect up his way, he said, 
is a jewelry exhibition, style show and 
pageant which is to be staged in Boston 
within the next two months or so. He ex- 
pects it to boost holiday sales materially in 
the jewelry line. Present plans are to make 
it an annual affair hereafter. 
England States are co-operating, he said. 


MICHIGAN REPORT 

Max Jennings, St. Clair, Mich., reported 
for that State. One of the big features of 
his association is the ladies’ auxiliary, he told 
the convention. His wife attended the con- 
vention in Flint four years ago, and now it 
is impossible to keep her away from the meet- 
ings. If the women ever start anything, they 
keep it up, rest assured of that. The Michi- 
gan association has a paid-up membership 
of 125. 

At this juncture, President Brotherly 
yielded the chair to James A. Montgomery. 
The time had arrived for election of officers 
for the ensuing year, and in view of the fact 
that he was slated for re-election he deemed 
it proper to retire for the time being. 

Tinley L. Combs, chairman of the nomi- 
nating committee, occasioned no_ surprise 
when he announced that all the administra- 
tive officers with the exception of Constant 
J. Auger, fifth regional vice-president, were 
recommended for re-election. The name of 
Armand Jessup, San Diego, was substituted 
for that of Mr. Auger, who had found it 
impossible, because of pressure of other 
duties, to serve another year. Mr. Auger 
explained that a city commissionership in 
his home city of San Francisco had just been 
thrust upon him, and this, coupled with other 
duties, made it out of the question for him 
to continue as regional vice-president. 

The report of the nominating committee 
was adopted as a whole by a rising vote. 
The ticket was as follows: Conrad J. Broth- 
erly, Newark, N. J., president; Ellis Gifford, 
Fall River, Mass., first regional vice-presi- 


All the New 
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dent; James Cayce, Nashville, Tenn., second 
regional vice-president; Ed O. Little, Au- 
burn, Ind., third regional vice-president ; 
Charles P. Woodbury, Kansas City, fourth 
regional vice-president ; Armand Jessup, San 
Diego, fifth regional vice-president ; Edward 
H. Hufnagel, Mount Vernon, N. Y., execu- 
tive committee. 

Mr. Brotherly, in accepting the office of 
president for another year, said that he 
esteemed the honor all the more because it 
carried with it the assurance that he had 
the confidence of the association. Without 
this confidence, he said, the work could not 
be carried forward to success. The presi- 
dent cannot do much unless he is backed up 
by the membership. He went on to say that 





HENEBRY, PRESIDENT OF THE VIRGINIA 
RETAIL JEWELERS’ ASSOCIATION 


LEO F. 


the work of the jewelers back home was just 
as important as that at national headquarters. 
In view of the accomplishments already 
achieved through association work, no 
jeweler should withhold his support, for 
otherwise he is riding on the backs of those 
who are carrying on the work. He felt sure 
that many on the outside are only waiting to 
be asked to come in. With proper exertion 
and endeavor in this direction, the member- 
ship could be doubled within the next year 
or two. “There is nothing we can’t do if we 
go at it the right way,” he added. 


President Brotherly closed by saying that 
in taking up the work for the coming year 
he felt confident that he was going to have 
the solid backing of the men in the ranks. 

W. R. Cooper, Minneapolis, president of 
the National Wholesale Jewelers Associa- 
tion, was introduced. He congratulated the 
convention upon the fine selection it had 
made in picking Mr. Brotherly for another 
year. He gave assurances of renewed co- 
operation from the association of wholesalers 
and wished the retailers all manner of suc- 
cess during the coming year. 

L. D. Reynolds, president of the Brother- 
hood of Traveling Jewelers, also addressed 
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the convention. He voiced confidence that 
the association would put over its program 
for next year without difficulty. He _ be- 
lieved that the country is entering upon an 
era of renewed business activity, and that 
from now on business is going to be much 
better. He urged the retailers to put aside 
jealousies and work for the general good 
with firmness of action and mind. 


NORTH CAROLINA REPORT 


Hearing of reports from State associations 
was resumed, North Carolina reported that 
there has been practically no complaint of 
auction sales since the itinerant auction sales 
law was passed two years ago. Many trade 
abuses had been corrected through the asso- 
ciation. Efforts were being made to get all 
dues of members paid and to enroll as mem- 
bers all eligibles within the next year. 


NEW YORK STATE REPORT 


New York is experimenting with a field 
secretary, E, J. Scheer, Rochester, president 
of the State association, reported. He was 
in a hurry to catch a train for home and 
could speak only a few minutes, It was too 
early to tell what would be the outcome of 
the experiment of a secretary in the field, but 
it was generally believed that activities of 
the association would be increased and a 
material increase in membership would re- 
sult, 

MINNESOTA REPORT 


Minnesota has 157 paid members with 25 
in arrears, according to the report of J. EF. 
Stiles, Wells, Minn., president of the State 
association. However, practically all the 
leading jewelers are members in good stand- 
ing. Of the membership, 130 are carrying 
policies in the National Jewelers’ Mutual 
Fire Insuranec Co. Mr. Stiles was pleased 
to say that the manufacturers were backing 
the association strong. He closed by pledy- 
ing loyal support to incoming officers during 
the ensuing year. 


NEBRASKA REPORT 


Largely through the efforts of the Ne- 
braska Jewelers Association, C. A. Tucker, 
Lincoln, president of the organization, re- 
ported a law requiring marriage licenses to 
be published 30 days prior to the marriage 
had been repealed during the past year. The 
jewelers found, he said, that the law was 
hurting their business because many couples 
were leaving the State to be married and 
were buying their wedding rings elsewhere. 

SOUTH CAROLINA REPORT 

South Carolina has 50 per cent of all 
eligibles in its association, J. V. Sylvan, Co- 
lumbia, reported. It is now six years old. 
3y next March, the end of the fiscal year, it 
hopes to have a 75 per cent paid-up member- 
ship. Auction ordinances are working satis- 
factorily in some cities, and it is hoped to 
get a State law passed on the subject within 
the next year or two. He suggested that 
when the delegates return home they zet 
acquainted with their legislators and make it 
clear just what is desired in the way of legis- 
lation to promote and protect the jewelry 
business. 

TENNESSEE REPORT 

E. H. Murray, Pulaski, Tenn., reported 

that the Tennessee association has 54 mem- 
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bers in good standing, with 11 delinquents. 
There had been a good convention at Mor- 
ristown. Although attendance was not large, 
everybody had a fine time. The legislative 
committee of his association is functioning 
well. At the last session of the General As- 
sembly, a proposed 10 per cent excise tax on 
jewelry was killed through the efforts and 
activity of this committee. Mr. Murray 
pledged support of his organization to Presi- 
dent Brotherly and the other national of- 
ficers. 

Tinley Combs offered a resolution calling on 
moving picture concerns to suppress the loca- 
tion of robberies in their films and petition- 
ing the newspapers to hold down in their 
head lines when it came to printing crime 
stories. The resolution was adopted. An- 
other resolution which he offered lamented 
the death of “Dad” Barker of Minneapolis, 
and of other members of the trade who had 
passed away since the last convention. 


TEXAS REPORT 


Several other States were heard from be- 
fore final adjournment. Myron Everts, Dal- 
las, reported that the Texas association has 
no secretary at present, but is getting along 
fairly well. There is a paid-up membership 
of 76. 

WASHINGTON STATE REPORT 


Washington has an efficient secretary who 
is carrying forward work of the association, 
Albert B. Jones, Seattle, reported. The as- 
sociation has a paid membership of 102. As- 
surance was given that the publicity cam- 
paign would be heartily supported. 


VIRGINIA REPORT 


Virginia has a total membership of 114 
with 102 paid-ups, according to O. F. Rus- 
sow, State secretary, of Roanoke. Mr. Rus- 
sow said that his home city has a very drastic 
auction ordinance which has been approved 
by the Virginia Supreme Court of Appeals. 
Anyone who mants a copy of-it can get one 
by writing for it. 

WEST VIRGINIA REFORT 

N. J. Barrick, Martinsburg, secretary of 
the West Virginia association, reported that 
an auction law failed of passage at the last 
session of the General Assembly, but he 
hoped to see it go through next time. The 
association has a membership of 47. 

The last item on the program was the 
awarding the Roberts and the Combs ban- 
ners. The former, given for greatest numeri- 
cal increase in membership, went to Virginia. 
The other was awarded the Maryland-Dela- 
ware association. ‘This is for the greatest 
percentage increase in membership. 

After adjournment, President Brotherly 
had luncheon with the other officers and 
members of the executive committee to talk 
over some important matters, as he ex- 
Pressed it in making announcement of the 
luncheon, 

Among the other State reports submitted 
by the committee were the following: 


Other State Reports 


REPORT OF OHIO ASSOCIATION 


August Ist, 1924, the Ohio Retail Jewelers’ 
ssociation employed as its first full time secre- 
tary, Jack Moore, of Akron, O 


¢ association, during the year, conducted a 





membership campaign which netted twenty-nine 
new members. 

A monthly bulletin service was installed and 
mailed to the members regularly throughout the 
State of Ohio, in an effort to keep them informed 
on the association’s activities. 

In January, 1925, the association drafted an 
auction bill which was presented to the Ohio State 
Legislature in an effort to clean up the auction 
business of the State. Unfortunately, while this 
bill had the support of practically all the senators 
and legislators in the lower and upper house of the 
General Assembly, it was caught in a legislative 
jam at the last minute. However, another effort 
will be made to introduce a similar bill in the 
legislature in January, “1926, 

On various occasions throughout the year the 
secretary visited jewelers’ organization in the 
different cities in an effort to organize Twenty- 
Four Karat Clubs. Such clubs were installed at 
Springfield, Ohio and Columbus, O. A renewal of 
the activities of the Cleveland Twenty-Four Karat 
.Club was also started during 1925. At a meeting 
held in Cleveland during May there were seventy- 
eight (78) jewelers, wholesalers and manufacturers 
in attendance. 

The Buckeye Jewelers’ Travelers’ Club, com- 
posing salesmen who work over the State of Ohio, 
was active during the year and brought in a total 
of eleven members. They would probably have 
done much better were it not for the poor busi- 
ness conditions existing throughout the state during 
the year. 

The Ladies’ Auxiliary, which is composed of the 
wives of jewelers, has been very active in lending 
their influence and assistance wherever possible for 
the success of the organization. 

On July 7th, 8th, and 9th, a convention was 
held at Cedar Point. Much to the disappointment 
of the officers, there was a small attendance of 
jewelers, and this was contributed largely to poor 
business conditions. Unfortunately, the association 
decided to abandon the usual convention year book 
and inaugurate the registration fee system. They 
solicited contributions for an entertainment fund 
from wholesalers, manufacturers arid jobbers and 
received a total of $625. They had hoped to re- 
ceive in the neighborhood of $1500 through the 
registration fee system, which would have produced 
approximately as much as the year book had in 
former years. However, the’ few attending the 
convention resulted in a tremendous loss due to 
the registration fee system, with the result that 
approximately $1,000 was lost in this way. 

The association has endeavored throughout the 
year to co-operate whenever possible with the 
national association. 

The status of the membership and dues in the 
organization at the present time is as follows: 

173 paid up members; 20 new members, making 
a total of 202 in good standing. 34 members have 
not yet paid their 1925 dues, bringing the member- 
ship up to 236. There are also 15 members who 
have not yet paid either their 1924 or 1925 dues. 

While the association has received a terrible 
financial set-back as the result. of abandoning its 
year book in an effort to inaugurate the registra- 
tion fee system, yet its officers are not discouraged 
and hope to carry on its work in the coming year 
in a spirit of optimism and aggressiveness. 

(Signed) E. W. CHAMBERLAIN, 
President. 

(Signed) Jack Moore, 
Secretary. 





REPORT OF IOWA ASSOCIATION 

Following are listed in chronological order, the 
principal activities of the Iowa Retail Jewelers 
Association for the period between the last National 
Convention and this one: 

1. Survey made of the membership as to the 
popularity and suitability of the slogan “Gifts 
That Last.” It was found popular, but one im- 
portant change was suggested. This will be. pre- 
sented personally at the convention if there is op- 
portunity. 

2. Effort made by the secretary, by means of 
personal letters to over 50 members he knew 
personally, to discourage the practice of retail 
jewelers buying from drug and hardware jobbing 
houses, where same could be bought from a jewelry 
johbing house. Efforts are also being made to get 
information, and written proof that certain hard- 
ware jobbers are selling Rogers silverware, and 
others, at 10 per cent and 2 per cent off list, since 
we feel this provides a most dangerous saving to 


the jeweler. We have a great deal of information 
now, and plan to make it generally known in a 
few months. 

3. Efforts are being made to stop the sale of 
plunder merchandise, by having reported 21 cases 
of infringement or mis-representation of design, 
name, color, or trade mark, to the rightful owner 
of the same. Definite examples of this are the 
“La Tuskea” pearls, sold by an itinerant peddler 
at a drug store one week-end for 98 cents, and a 
so-called silver hollowware (marked ‘Sheffield 
Plate’), stamped so the maker’s name could not 
be read well, and having ng silver on it. 

4. Convention was held in Des Moines in April’ 
at which Ray Swenson of Ottumwa was elected 
president, Lafe Major of Perry vice-president, 
Elmo Roper of Creston secretary and Earl George 
and Carl Ejifiler directors. 

5. The membership' paid up to date is 97. In 
commenting on this small number, it need only be 
said that the period between the last national con- 
venticn and this one saw almost as many bank 
failures in Iowa as we have Association members. 
This condition is now passed, prospects for. Fall 
are good, and by next year, Iowa will take her 
place not only in association work, but in all else, 
with the leading states in the’ Union. 


Respectfully submitted, 


(Signed) Exrmo B. Ropgr, 
Secretary-Treasurer. 





REPORT OF LOUISIANA RETAIL JEWELERS 
ASSOCIATION 


The following report is made before the 20th 
annual convention of the National Retail Jewelers 
Association, 

During the past year the Louisiana Association 
though small in membership has worked faithfully 
and actively toward the accomplishment of greater 
things. While they have accomplished many 
pieces of work of importance, the outstanding 
move of the Louisiana Retail Jewelers Association 
has been the amalgamation with the Texas asso- 
ciation. 

Realizing that much more could be accomplished 
with greater numbers and realizing that our State 
organization was weakening, it was decided at our 
Sixth Annual State Convention to combine the 
Associations of Louisiana and Texas. This matter 
was taken under advisement and it was finally 
decided just recently to accept us as a part of the 
Texas Association. 

There were seven members of the Louisiana 
Association in attendance at the convention held in 
Dallas in May. 

The report of the Treasurer is as follows: 

No outstanding indebtedness. 


Balance on hand Aug. 18, 1925, $331.61. 
19 members with dues paid for 1925. 


Respectfully submitted, 


(Signed) Jos. Sirversurc, 
Secretary. 





REPORT OF NEW HAMPSHIRE ASSOCIATION 


The New Hampshire Retail Jewelers’ Association 
concluded the year 1924 in the best condition since 
its foundation in 1915. 

Our membership at the end of 1924 was "73 
paid up members out of a possible 90 or there 
abouts who are eligible for membership in the 
State. 

We have lost six members in 1924, 
death and three retired from business. 

We held a Fall outing Sept. 23-24, 1924 in con- 
junction with the New England Jewelers’ Golf 
Association which was very successful and we are 
to hold one again Sept. 13-14 this year. These 
outings are very profitable and bring us in close 
contact with our friends the jobbers and manu- 
facturers which make for better understanding 
between us. 

Our annual convention was held in Concord 
May 20-21 and was very well attended. We had 
some very interesting addresses which were well 
received by a very attentive audience. One 
question box was very good and brought about 
some very instructive discussions. Among some 
of the resolutions adopted were the pledging of 
our support to the National Association in fighting 
the 5 per cent tax as it remains and the support 
of the publicity fund, endorsing the Sterling Silver 
Week. Officers elected were President, M. E. 
Banks, Concord; Vice-President, H. C. Coburn, 
Manchester; Secretary: Treasurer, A. U. Burque, 
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Nashua; Executive Committe, G. W. Stuart, Con- 
cord, Addie Fisk-Goodell, Epping; T. Lemay, 
Manchester. The last afternoon was spent in 
sports for which elegant prizes had been solicited 
by our sport committee. This was followed by a 
banquet. 

Yours very truly, 


(Signed) A. U. Burguer. 





ILLINOIS STATE REPORT 


On May 4th-5th-6th Illinois Retail Jewelers 
Association held their annual convention at Dan- 
ville with an attendance of about 60. The sessions 
were very interesting owing to ability of good 
speakers. In attendance were about 20 ladies who 
attended all session of convention. 

We are having a meeting of Illinois Jewelers on 
Sept: 4th expect good attendance and then will try 
and get committees to work for a few days. 


(Signed) Herman. 





REPORT OF GEORGIA ASSOCIATION 


In reply to your letter of the 19th asking for a 
report of the activities of the Georgia association 
beg to advise that our efforts this year have been 
concentrated upon the passage of two bills at the 
present session of the legislature. 

As this week ends the session and hundreds of 
bills crowded in at the last minute I have not been 
advised as to what was the fate of these bills. 

One was a bill against the auctions and the other 
for the sale of repair work after a certain period 
without any red tape. 

Sorry I cannot give you a more definite report 
on these at this time. Trusting that you have a 
successful meeting at Richmond, I beg to remain, 

Yours very’ truly, 
(Signed) H. L. Moor, 


Secy. Ga. Retail Jewelers Assn. 


From “Joe” Mazer’s Song Book 
No. 1 
Tune—“MARCHING THROUGH GEORGIA” 


Come on all you Jewelers, 

We'll sing an old time song. 

Sing it of our officers 

Who made us great and strong. 

Sing it of Max Jennings first, 

And tell how Hurlbut too, 

Carried our banners to glory. 
Cuorus 

They started out 

To make this thing a go. 

They told us how 

This bunch could make more dough. 

Old Jennings down to Brotherly, 

As all this crowd does know, 

Carried our banners to glory. 


You all remember Archibald 

And Roberts, good and true, 
Tinley Combs was sure the boy, 
And so was Evans, too. 

Brock and Evans whooped her up, 
Hufnagel worked for you. 
srotherly leads us to glory. 


Cuorvus 
Hurrah, hurrah, 
They shoo’d the guarantee, 
And now there’s dough in silver sales for me. 
They’ve done research; they'll “can” our tax, 
Now watch Publicity 
Carry our banners to glory. 


No. 2 
Tune—“SWEET ADELINE” 


You made a speech 

That was a peach, 

You hit us right, 

You’re out of sight, 

You bet it’s true, 

We now love you, 

And regretfully we say good-bye, adieu. 





No. 3 
Tune—“THE GOOD OLD SUMMER TIME” 


The watch was real old, 

Long years since ’twas sold, 

The jewels all were cracked, 

The balance was blued 

And seconds bit glued 

The entire fork it lacked. 
Cuorus 


“But don’t throw it away,” 

The jeweler said real clear, 

“T can fix it good for you, 

And warrant for one year. 

The rusty hair spring I’ll replace, 
The holes I’ll bush just right too.” 
He got the job but lost the sale 
For one that was brand new. 


No. 4 
Tune—‘LOVE ME. AND THE WORLD IS 
MINE” 
Jewelry is a necessity, 
It can’t be called a luxury. 


I can’t ask folks to wear it 
Unless it is worn by me. 





WILLIAM G. FRAZIER, WHO SPOKE AT THE 


ROOF GARDEN DINNER 
No. 5 


Tune—“I WAS BORN IN OLD VIRGINIA” 


We have met in Old Virginia, 

That’s the place that will win yuh! 

If you’ve got a grouch in yuh 

’Tain’t no Richmond frown. 

Beautiful homes and green lawns! 
Wonderful brunettes and fine blondes! 

Us jewelers like ’em wherever we strike ’em 
In this old town. 


No. 6 
Tune—‘SWEET ALICE BEN BOLT” 


Do you remember 

A filled case you sold 

Sweet mem’ry, 

It fills your eyes with tears, 

With big box joints, 

Scalloped edges and raised work, 

Hunting, eighteen size, 

You’d had for many years? 

One day it came back. 

“T’ve been cheated!’’ your man howled, 
I’ve only worn it nineteen years; I’m sore. 
When I bought it, it looked grand, 

Now it needs a monkey gland 

To rejuvenate it 

As it was before.” 

Ah-men! Ah-men! 





No. 8 
Tune—“I WONDER WHAT’S BECOME OF 
SALLY” 


Remember when we sold thick crystals 
For one thin, skinny dime? 
Remember when “a bone” at our store 
Fixed a clock like new, 

And cleaned the case up, too? 

A watch for some sweet man, 

Meant a big script mono-gram— 

An endless guarantee, 

And all this went scott-free! 

I’m glad “them days is gone forever!” 
Yes, gone, forever more! 

Ah-men! Ah-men! 


No. 9 


Tune—“ROUND HER NECK SHE WORE A 
YELLOW RIBBON” 


Upon his tie he wears no clasp or stick-pin, 

But sports an ancient watch and chain with locket 
so they say. 

He lets them sew pear! buttons on his shirt sleeves, 

Then wonders why his customers buy fur, fur, 
away. } 

Fur away! Fur away! Fur away! 

When diamonds he would sell, what do they say? 

“You wear no ring or other decoration, 

We trade with no bum dealers! You fly 


Fur, fur away!” 


No. 10 
Tune—“L’IL LIZA JANE” 


All the jewelers paid a tax, 

It was tough, oh boy! 

But old Ralph Roessler 

Took some off, oh glee! oh joy! 


Cuorus 


Oh! Ralph Roessler, 
The rest must go too. 
If anyone can do it, 
We know it is you. 


And when our Congress meets again, 
You bet he’ll make good. 

He’ll talk to Watson, 

Smoot and Walsh, then Underwood: 


Crorus 


Oh! Ralph Roessler, 

The rest must go too. 

If anyone can do it, 

We know it is you. 
And when he goes with them to bat, 
He’ll win them our way, 
He’ll say to them like a diplomat, 
“We shouldn’t ought to pay.” 


Cuorus 


Oh! Ralph Roessler, 
The rest must go too. 
If anyone can do it, 
We know it is you. 


No. 11 


Do you recall nineteen-thirteen, 
When Andy came to us? 

He took his job; he dug right in, 
Without much noise or fuss. 
He’s one the jump, 

And looks like Gump, 

But has a wonderful “bean.” 
He’s done his work, 

And ne’er did shirk 

Since nineteen and thirteen. 


No. 15 
CHANT 


G-I-F-T-S that L-A-S-T. Gifts that Last, 
That’s the slogan you will hear. 

Buzzin’, buzzin’ in your ear, 

When Publicity will spread it 

For your good and mine. 

And your sales will keep a-growin’ 
Bigger, bigger all the time. 
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Although I cannot present to you as definitely 
a formal report of the work of the National Watch 
Case Manufacturers’ Association as I should like 
to have done could I have known that the oppor- 
tunity would arise, yet it so happens that our work 
has been and is so completely confined to one 
single line of endeavor that I am none the less in 
position to present to you a report as complete as 
though it were of more formal character. 

The work of our association has been confined 
exclusively to the task of establishing sound, high, 
ethical standards for watch cases other than solid 
gold. I think the trade generally and every branch 
is familiar with the circumstances which made this 
work imperative and of paramount importance. 
The situation that led up to our present activities 
can be very simply told. I need not dwell on the 
abuses that were rampant. I need not paint the 
sordid picture of practices which were rapidly and 
most certainly killing and destroying the most 
priceless possession of the retail jeweler—confidence 
of the public in the quality of the products he 
sells. Briefly, we were confronted by a two-fold 
situation. 

First, with respect time guarantees. We had 
precisely the same experience as threatened to de- 
stroy and did drag down the pneumatic tire in- 
dustry. We all recall how tires were sold on a 
mileage guarantee basis. We all recall how those 
guarantees kept constantly becoming more and 
more extravagant, and as long as the industry was 
composed of thoroughly reputable and responsible 
units there was no widespread complaint of dis- 
satisfaction with that method of merchandising. 
Then it was that unscrupulous and unethical manu- 
facturers began turning out tires, and they had no 
compunction whatever about guaranteeing for 
eight, ten and twelve thousand miles their mis- 
shaped bundles of rubber and cotton, which some- 
times if you happened to be lucky might take you 
from the dealer’s store where you purchased it to 
your own garage without blow-out. 

We had, as I say, precisely that situation in the 
watch case industry also. Guarantees were so pro- 
miscuously used that in the end we were all sell- 
ing’ not so much watch cases as we were guaran- 
tees. It isn’t that there is anything unsound or 
basically wrong with a time guarantee. It is be- 
cause of the endless abuses and frauds it renders 
possible that makes the practice an ecomomic fal- 
lacy. One of the longest established, one of the 
most soundly established principles of jurispru- 
dence, is that principle which decrees that a practice 
though not of itself or of its very nature unsound 
or morally wrong must none the less be decreed, 
so if its survival and persistence makes possible 
widespread misrepresentation or, in the words of 
the courts, “opens wide the door to fraud.” 

It was travelling along this line of reasoning 
that led the U. S. Federal Trade Commission two 
years ago to condemn the practice of selling 
, Watches on a time guarantee basis. In days gone 
by the guarantee itself was all right and it served 
the purpose of informing the trade and the ultimate 
consumer regarding the quality of the product, but 
only as long as the cases were made by reputable 
and responsible manufacturers. To me, as a 
Jeweler, the stamp “25 yrs.” in a watch case years 
ago meant a stamp of quality, but in later years 
to me as a jeweler that stamp meant a stamp of 
quality, only providing that I saw it accompanied 
by the Stamp of a reputable manufacturer. That 
was all right as far as the jewelers were concerned. 
Unfortunately, however, the general buying public 
stopped its investigation, stopped its interest with 
simply the “25 yr.” stamp, and because that stamp 
peel — by the unscrupulous the public was 
“tg = too often to believe that the confidence 

i Placed in the jeweler had been misplaced. 
PP — the practice, therefore, held wide open 
oll pe! Zz fraud it was condemned. And while 
agains — there may be a jeweler who feels 
po Mace 1 ; to see those old stamps back again I 
po a es that a little serious thought on the 

abuses, on the wretched chaos to which it 


was leading will persuade him that we are de- 
cidedly betetr off without them. 


Our second problem had to do with the fact that’ 


as you went out of the “solid gold” field you had 
no measure at all, no standard of quality. There- 
fore, it was that the Federal Trade Commission, 
after reviewing the situation thoroughly, has de- 
creed that the words ‘‘Gold Filled” shall never be 
stamped in a watch case unless they are accom- 
panied by a mark indicating. the karat fineness, and 
unless the sheet of gold on the inner surface of 
the case is 1/1000ths of an inch in thickness, and 
on the outer surface of the case 3/1000ths of an 
inch in thickness. 

I sometimes wonder if we all of us realize the 
tremendc¥s forward step that was to establish an 
official standard for that product. As jewelers we 
know, yes, even if we were not jewelers we would 
still know that the public at large entertain a deep 
rooted and unquestionable faith in the stamp 
“Sterling” on silverware. The number of people 
who could tell you precisely what sterling was, 
what its composition, I know you would find sur- 
prisingly small. Despite their lack of technical 
understanding regarding the actual composition of 
the metal, they none the less have a whole-hearted 
respect for and confidence in that stamp. They 
may not know how it’s made, how it is protected, 
what it is exactly, but they do know that in some 
way or other the Government of the U. S. protects 
that stamp, and that when they see it on a product 
they can rely implicitly on its. high quality. 

Gentlemen, we have the stage set, we have in 
our hands the power to create precisely that same 
confidence, that same respect, that same unques- 
tioned acceptance for the words “Gold Filled” in 
watches. The minimum standards for “Gold 
Filled” have been worked out on a high plane, on 
a reputable basis, on so high quality a basis, in 
fact, that the U. S. Government has said, ‘“‘We will 
back you in that.” Our aim as an association, 
your aim as jewelers, should be to get the public 
into the habit of looking for that mark ‘Gold 
Filled” in watches just as they look for the mark 
“Sterling” when they are buying silverware. 

That is the sum and substance of our whole 
problem. Bring that about and you will restore 
the confidence of the public, you will have lifted 
the industry to the plane on which it rightfully 
belongs. 

I knoW there is a disposition to fret and fuss 
about other marking” stamped promiscuously in 
watches, marks such as “Rolled Gold Plate,’ 
‘Rolled Gold,” ‘Plate’ and the like. There is 
also a disposition perhaps to believe that other 
standards should be established lower than ‘*Gold 
Filled” standards and some term used in connec- 
tion with cases now marketed simply under a trade 
name, : 

The first solution that suggests itself is to es- 
tablish a series of standards all along the line. As 
I say, at first flush, that does seem like the right 
thing to do. And yét when you give it any 
thought at all you are forced to the conclusion 
that it really is not practical. For every stamp 
or term you standardize your unscrupulous manu- 
facturer or dealer will create a dozen imitations. 
And so it is that to multiply standards in this way 
would be but to play into the hands of the un- 
scrupulous element by so beclouding and befogging 
the entire situation as to give him a glorious hunt- 
ing ground in which to carry on his shady prac- 
tices. 

To go back to our parallel case for just a minute. 
Suppose there were six or seven different marks 
or stamps definitely established for use on silver. 
Of what value do you think would be the stamp 
“Sterling?” Don’t you see it would all simply 
result in so many conflicting thoughts, so many 
conflicting standards, that in the end the public 
would know nothing at all. As it is there is in 
point of fact a standard for coin silver, no one 
uses it because the whole effort of the industry 
throughout the years has been to educate the buyer 
to know that if he wanted something of quality, 
something reliable, he ought to look for that mark 
“Sterling.” And that’s what we ought to do in 
the case of watches. Granted there is a market 
for watches below Gold Filled Quality—to be sure 





there is—but there is no market for them parading 
as high grade or quality products. Call them 
“Plate” if you will, “Rolled Plate” if you will, 
stamp them simply with a trade mark name and 
providing you know you can rely upon the integ- 
rity of the manufacturer who owns that trade 
mark you can with full confidence and justice tell 
your customer the product is an honest product, 
representing value received, but let us avoid at all 
times anything at all which would tend to make 
the buyer believe he was getting in one of these 
watches a standard “gold filled’ product. 

Our association has recently sent out to the en- 
tire trade a circular letter briefly outlining the 
situation I have described and sounding a double 
warning. First, a warning to the trade in general 
that, unless they see stamped in the watch case the 
term “Gold Filled’? accompanied by a karat mark, 
they are justified in concluding that the product is 
of inferior quality. A second warning was sounded 
to those, happily few in number, who still persis? 
by shady advertising methods, in falsely represent- 
ing their goods, that we propose to prosecute with 
all the resources at our command, until those prac- 
tices are definitely and unmistakably wiped out. 

The response we have received te that circular 
has been truly most gratifying. Hundreds upon 
hundreds of letters are being received at our head- 
quarters pledging co-operation and commending the 
work we have undertaken in the highest possible 
terms. It is all most encouraging indeed and in a 
work which so patently has behind it the suppor! 
and determination of the best elements of every 
branch of industry, including manufacturer, jobbe1 
and retailer, it is inevitable that our efforts must 
eventually be crowned with success. 

One point was brought to light in those replies 
to that letter, and it was the number of instances 
wherein the jewelers expressed themselves as, being 
whole-heartedly in favor of the determined work to 
clear up the evils existing, and yet who did not 
know the precise relationship of the “‘gold filled” 
watch to its many illegitimate cousins ‘now ‘being 
marketed. : VA 

We have, as an association, through repeated ad- 
vertisements in the trade press, through '.persistent 
circularization in the mails, and through articles 
and notices also in the trade papers, attempted to 
cover the field completely and thoroughly. 

It would be of far reaching help if the National 
Association could, in some way, take cognizance 
of the situation and attempt to bring this notice 
forcibly to the attention of its entire membership. 
If in such work our association could be of assist- 
ance I am here today to pledge that assistance at 
all times. 

You will be interested I believe to know that 
factors outside the jewelry industry are now tak- 
ing a very active part in furthering the work of 
general education and eliminating the abuses which 
have crept in. The national magazines of the 
country have all of them without exception pledged 
their active support, and are now scrutinizing all 
watch advertising copy submitted to them, with 
the ruling of the Federal Trade Commission be 
fore them. 

The Vigilance Committee of the Associated Ad- 
vertising Clubs of the World has also pledged its 
support, and of its own initiative has prepared an 
educational campaign which will be directed. and 
executed. through the many Better Business 
Bureaus scattered throughout the country. 

All told, the entire movement is gaining impetus, 
and with these outside factors definitely helping, 
with a united front within the industry, I believe 
the predictions can safely be made that the day 
is not far distant when the term “Gold Filled” in 
a watch will be as insistently demanded by the 
buying public, interested in quality merchandise, 
as is the term “Sterling” on silverware today. 








Market Prices for Siiver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week: 


Selling Price 
London U.S. Gov't New York 

Date Oficial Assay Bars Official 
Sem. 192 0a 32k 73% 71 
Sent. 16.2214. 32% 73% 70% 
ee 9 eee 3244 73% 70% 
Sept. 182... 32% 73% 70% 
Sept. 19. ccc 32% 73% 71% 
Soest. 21.5: 33% 74% 72 
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ore merchandise stock 50 per cent. Wolfsheim & Sachs show-case 
bases and trays will do it for you. 
/| 
é { 
/ 


You set your stones in mountings that show them off to the best 
advantage. [he mountings help to sell the stones. 


W & S de Luxe Bases and Trays help to sell your entire line. They 
slope toward the customer—they eliminate shadows—they bring the 
merchandise nearer the customer's eye. They are so beautiful themselves that they intensify the beauty 
of the jewelry. They show it off to the best advantage, and they are designed so that you can keep an 
accurate check on the amount of goods on display. 


In the base is storage space for surplus. stock, which saves many trips to the safe. 


rf 


De Luxe show-case bases and trays are made up in genuine mahogany, walnut, oak, etc., and any special 
finish to match your store fixtures. They are made to fit all standard styles and sizes of show-cases or built 
to suit your special requirements. 

W & S de Luxe show-case bases and trays soon pay for themselves in 
the increased sales they help you to make. Leet our representative tell 
you how it is done, show you examples and quote you prices surpris- 
ingly low for genuine wood fixtures of matchless beauty. We refer you 
to hundreds of leading jewelers throughout the country who are 


using them. 
No obligation. Write to-day. 
8 ¥ 


Wolfsheim & Sachs, Inc. 


Manufacturers of 
Jewelry Boxes, Trays and Novelties 


35“MAIDEN LANE + $2 NEW YORK 
Factories in Brooklyn, N. Y. and Buffalo, N. Y. 


Makers of Jewelry Trays and Displays for 37 Years 
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| Entertainment Features of the Big Convention 





HE traditional southern hospitality was in 

evidence at the 20th annual convention of 
A. N. R. J. A. Many of those present this 
year were in attendance at the sixth annual 
convention which was held here in 1911, and 
knew what to expect, and those who visited 
Richmond for the first time were made to 
know what hospitality means in Virginia. 
The luscious watermelons, the delicious 
Smithfield ham, the beautiful homes, the 
charming ladies, all the wonderful things 
“Bill” Dabney so gloriously described at 
Detroit in 1910, when Richmond sought the 
sixth annual convention, were in evidence at 
the 20th annual convention, except those in- 
sidious mint julips. It was explained that 





E. C. KOHLER, CHAIRMAN ENTERTAINMENT 
COM MITTEE 


the absence of these was due partially to the 
continued dry weather which has prevailed 
here for several weeks but mostly to a simi- 
lar condition that has prevailed throughout 
the country for the past few years. 

The local retail jewelers of Richmond pro- 
vided the entertainment, for this convention, 
and those fortunate enough to be here will 
long remember the delightful program pro- 
vided. Not a great deal of time was given 
them by the program, but such time as was 
provided was well provided for. A reception 
committee of ladies of Richmond looked 
after the welfare of visiting ladies during 
the time the men were busy in convention 
session, and assisted them in accepting the 
invitation of Harry V. Cole, president of the 
Retail Merchants Association of Richmond, 
to visit the retail establishments of Rich- 
mond. 


Tour of Points of Interest and Visit to 
Country Club on Tuesday 

The first official entertainment on the pro- 

gram was Tuesday afternoon. At 3 o’clock 

this afternoon delegates and visitors assem- 





bled at the entrance of the Jefferson Hotel, 
where automobiles and busses were provided 
to take the party for a drive through and 


about the historical points of Richmond and . 


thence to Lakeside Country Club. This 
parade was piloted by Sol Schwartzchild, a 
local retail jeweler, who wears a_ police 
commissioner’s badge, and the right of way 





S. M. SCHWARTZCHILD, PRESIDENT OF THE 
RICH MOND 24-KT, CLUB 


and every courtesy was extended the cortege. 

It was about 5 o’clock when the party ar- 
rived at the club, and more than an hour was 
spent in a sort of informal reception, during 
which everyone became acquainted, and when 
the informal dinner was announced there 
were no strangers at the Lakeside Country 
Club. 

Before all of those present. had finished 
with this delightful informal buffet dinner 
the orchestra had started the enticing dance 
strains, and from that moment until near 
the hour of midnight those from the far west, 
the north and those of southland mingled as 
friends and enjoyed the hospitality of the 
Richmond retail jewelers. 


Entertainment on Roof Garden of Hotel 
Richmond Wednesday Evening 


On Wednesday evening the second enter- 
tainment ‘of the converftion was held on the 
roof garden of the Hotel Richmond. Here 
again the jewelers of this city were assisted 
by prominent people of the city and State. 
The Governor of the State, Honorable F. 
Lee Trinkle, and his gracious wife were 
present, giving further evidence of the 
solicitude regatding the pleasure of those 
visiting the city. Governor Trinkle made a 
very happy response during the evening when 
William Frazier, of North Carolina, made a 
few remarks and expressed a desire to know 
what the Governor of Virginia would say if 


% ’ 
hy 


a retail jeweler from North Carolina shouid 
make the traditional remark to him that a 
Governor of North Carolina once made to 
the Governor of South Carolina. 

This was a very delightful party. By 7:30 
about 500 happy men and beautiful women 
had assembled on the famous rodf garden 
of the Hotel Richmond. There was no 
formality, no speeches, just a delightful din- 
ner and plenty of fun. Between dances 
vaudeville numbers were presented for the 
entertainment of those present, and in addi- 
tion to this a style show was presented 
through the co-operation of some of the 
prominent gown stores and jewelers of the 
city. Four very attractive models wore 
striking gowns and displayed appropriate 
jewels. 

For 14 years those who visited Richmond 
upon the occasion of the sixth annual con- 
vention have talked about the hospitality of 





A. F. JAHNKE, WHO ALSO HELPED ENTERTAIN 


Virginia and Richmond, and for years to 
come the recollections of the 20th annual 
convention will linger with those here this 
week, 

It would be impossible to give the names 
of all those in Richmond who contributed 
toward the success and pleasures upon this 


‘occasion, but mention must be made of those 


who were most active. Speaking to a repre- 
sentative of THE JEWELERS’ CIRCULAR, Sec- 
retary Anderson said that in his experience 
of 12 years as secretary of the organization 
he had never known better co-operation, and 
that he would never forget Morris Lutto, a 
retail jeweler of this city, who requested the 
privilege of relieving the national organiza- 
tion of all responsibility of registration, and 
the most efficient manner in which Mr. Lutto 
conducted this. 

S. M. Schwartzchild (“Sollie”) is presi- 
dent of the Richmond 24-Karat Club. He for- 
got about his store this week, as did all the 
jewelers of Richmond. They all closed their 
stores Tuesday afternoon to help entertain 





(Continued on page 177) 
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OLD MINE MODERN 


Of Every Size. Loose or Mounted in Various Ways. 





CHAS, S. CROSSMAN & CO. 


3 Maiden Lane na * New York 
Cash Buyers of PEARLS and DIAMONDS. 
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Side Lights on the Convention 

Albert Kamp, Ossining, N. Y., was one of the 
frst to arrive and last to leave. He did not miss 
a thing that was going on. 

* * * 

Perhaps some jeweler not present, may be some 
jeweler in Hollywood, can answer the question 
drawn from the question box, ‘How can we 
induce the movie actors to wear scarf pins?” 

* * * 

Wm. “Jewelry” Ward, of New York, was at 
the convention. This announcement is made so 
that those who were not there may know. Those 
who were there do not need this information. 

a . * 


Regret was expressed by all on account of the 
absence of Edward H. Hufnagel and this was 
intensified by the fact that his absence was due 
to the serious illness of his wife who is known 
by so many jewelers. 

* * _ 

John Drake, executive secretary of. the Pub- 
licity Committee is a publicity man for true. 
Through his efforts this convention secured the 
greatest local publicity that has been received by 
any national convention. 

* * * 

No one ever heard what became of Past-Pres- 
ident Mack Hurlbut, Fort Dodge, Ia., after the 
report reached Richmond that he had started for 
the convention in an automobile. Automobiles have 
caused jewelers lots of trouble. 

* * * 

George Herring, president of the Associated 
Silver Co., Chicago, was noticed to be continually 
watching the mezzanine floor while sitting in the 
lobby and it was only late in the convention that 
it was known that he was showing tarnish remove1 
up there. 

* * * 

Yes! Col Bigney was at the convention and his 
friends in Michigan and throughout the Middle 
West will be pleased to know that he still sings 
with Pope— 

“And bear about the mockery of woe 

To midnight-dances and the public show.”’ 
* +. a. 


Mrs. Sadie L. Spero, of Chicago, a regular 
attendant at jewelry conventions, came to Richmond 
via Niagara Falls, New York and Washington, and 
was one retail jeweler present who did not miss 
any part of any business session and added grace 
and charm to every social session. 

* * * 


No one who attended this convention will forget 
that big smile of E. C. Kohler. Charlie was pres- 
ent upon every occasion and everyone who at- 
tended the convention will remember him. He 
was chairman of the entertainment committee and 
could be a whale committee by himself. 

* * - 


It was a great pleasure of those from the west 
and other sections of the country to meet again 
W. L. Jones of Martinsburg, W. Va., who has 
been active in association affairs for so many years. 
Mr. Jones misses few conventions and is one of 
the best known and best liked men in the work. 

= . + 


A big part of the 20th annual convention was 
“Bill” Frazier and his wife. Bill is a big part of 
any convention. He and Fred Day, president of 
the North Carolina Retail Jewelers’ Association 
had the honor of leading the largest delegation to 
this convention, nearly 40 retail jewelers from their 
State. 

— * * 

At the convention held here in 1911 Henry F. 
Stecher of Milwaukee, Wis., attended as a private 
in the ranks and started a boom for “Andy” An- 
derson as secretary of the association. This year 
he came as manager of exhibits and started a 
boom for Milwaukee in 1926. Remains to be seen 
if he can repeat. 

* * 

Every jeweler in the United States knows T. L. 
Combs, Omaha, Neb., but they have heretofore only 
known him as a jeweler and efficient president. It 
remained for this convention to develop the fact 
that when Wm. Jennings Bryan left Nebraska 
“Tinley” stepped graciously into his shoes as the 
“orator of Nebraska.” 

* * 


The reelection of President Conrad J. Brotherly 





will give universal satisfaction in the entire trade. 
His personality, his indefatigable efforts in behalf 
of the retail jewelers of the country have won 
for him their admiration and everlasting gratitude. 
Under his direction they know their best interests 
will ever be foremost. 

* * * 


When some one asked Charles W. Penn, of 
Slater, Mo., how he happened to be at the con- 
vention he said he would introduce the inquirer 
to the reason at the Lakeside Club and the reason 
was quite sufficient. Mr. Penn visited Washington, 
New York, Boston and Providence before return- 
ing to his home in Missouri. 

* * * 

The surprise of the convention was the reelection 
of “Andy” Anderson as secretary. It is hinted that 
the presence of Mrs. Anderson had much to do 

_with this. However there are others who believe 
that the ode Andy dedicated to Mint Juleps and 
Smithfield hams 14 years ago had more to do 
with his popularity at this convention. 

* * - 

One of the interesting and instructive souvenirs 
given to the delegates and visitors was the greet- 
ing card that came from the New England Man- 
ufacturing Jewelers and Silversmiths Association. 
The card as folded has on the oustide, ‘“‘Example 









































—— | CREED 
[ - 
Ladies’ List Gentlemen's 
I believe in my business or I would List 
aad not be in it. 
Ber Pin I believe that to have my business a 
Borrerte i, men women must wear Bele Buckle 
Beauty Pins Jewelry. Belt Chain 
mir I believe that Example is important. Cigar Case 
a Therefore, | am going to wear more Cigarotee Cone 
= Jewelry and urge others to do so— epee Rees 
Earrings F cas anne Collar Buttons 
Pinas Rane AND I AM GOING TO DO IT NOW. Cell Unke 
Garter Buckles Sen a _ Finger Rings 
Het Ornament } Fob and Sea! 
La Valliere $ Key Chain 
Lingerie Clasps | Do You Set a Good Example? Lapel Button 
Locket Check yourself by marking ¥ Lapel Chain 
opposite t!« items Match Holder 
Every person wshow living is derived _ 
from The Jewelty Trade owes it to Pencil 
himself, his family and to every other Scarf Pin 
member of The Trade to set the public Tie Clasp 
® good example of Consistent and Waldemar Chain 
Correct jewelry wearing Watch 
Watch Chain 
Wine Wench 
rm | 
: : “ ’ 
is more effective than precept”’—“You can’t sell 


what you won’t wear.’”? When opened, it appeared 
in the form of a triptych containing on the left 
hand side a “Ladies’ List” of the various articles 
which a saleswoman should wear and on the right 
hand side, the ‘‘Gentlemen’s List’ of those articles 
that a salesman in the industry should use. In 
the center was the “Jewelers Creed.” An illustra- 
ticn of the greeting card appears herewith. 
* * * 


“Tod” Wocdbury, past president of the Mis- 
souri Society of Retail Jewelers and Regional 
vice-president of the A. N. R. J. A., is known to 


be a “quota filler’? in the organization, but it was - 


not known that his family quota was four until a 
telegram from him to the convention announced 
that the arrival of a young lady filled the quota. 

* * o 


The appreciation of all those present at the 
convention is due the ladies’ reception committee 
of which Mrs. Fred Powell was chairwoman, She 
was very ably assisted by ladies from jewelers’ 
homes and other prominent ladies of the city. The 
efforts of these ladies toward the pleasure of the 


visiting ladies at this convention will long be 
remembered. 
* * * 
Ed. O. Little, Auburn, Ind., was reelected 


regional vice president for the Eastern Central Sec- 
tion and this news will be welcomed by the States 
in his division. It could hardly have been other- 
wise after President Brotherly stated in open 
convention that Ed. was one of the regional vice 
presidents who functioned 100 per cent. That’s 
typical of Indiana. 
+ - 

Wm. R. Cooper, president of the National 
Wholesale Jewelers’ Association, came down from 
Minneapolis to attend the convention and not only 
by his formal address Wednesday, but in every 
wav assured every retail jeweler here of the sincere 
co-operation of the wholesale jewelers. Retailers 
congratulate the wholesalers upon their reelection of 
Mr. Cooper as president. 


One feature that has marked national jewelers’ 
conventions since the third which was held in 
Cincinnati, Ohio, in 1908, was missing at the 
20th, the pyrotechnics of Joe Mazer. However he 
was here and led the singing and added a great 
deal to the success and pleasure of the conven: 
tion. Fact is there would be something lacking if 
Joe was not at a convention. 

* * * 


A. F, Janke was ever present lending dignity 
to the occasions as well as looking after the 
pleasure of all those who were visiting the con- 
vention. Early this year Mr. Janke celebrated the 
50th anniversary of his association with the retail 
jewelry trade and is preparing to’ celebrate in 
1927 the 75th anniversary of the establishment of 
their store in Richmond by his father. 

a. * os 


_ Max Jennings, 1906-07, T. L. Combs, 1912-15, 
Charles T. Evans, 1915-17, and Arthur A. Everts, 
1919-21, four past presidents of the Association 
were present and took active part in the proceed+ 
ings. It was expected that a reunion of the eight 
living past presidents might be had but sickness 
and other circumstances prevented the others, Mack 
Hurlbut, J. P.' Archibald, G. A. Breck and Edw. 
H. Hufnagel from being present, 

* 7 * 


Sol Schwartzchild, with his police courtesy badge, 
and official title, president of the Richmond 24 
Karat Club, was among the most active local jew: 
elers in looking after the welfare of visitors. 
Mayor J. Fulmer Bright says it is the same wher- 
ever Sol is and that he and other officers cf the 
army camp, during the recent argument with 
Germany, would have been deprived of many 
pleasant rides if it had not been for “private” 
“Sollie’’ and his auto which was ‘parked in a 
cotton field near by. 

* + * 


It is not often at a convention of jewelers that 
both business sessions and social sessions are 
honored by the presence of as many distinguished 
citizens as honored this convention. At the open- 
ing session of the convention Gov. E. Lee Trinkle, 
Rev. Solon B. Cousins, Mayor J. Fulmer Bright 
and J. Scott Parrish, president of the Richmond 
Retail Merchants Association, graced the platform 
and both Governor Trinkle and Mayor Bright with 
their wives were present at the dinner and enter- 
tainment on the roof gardén of the Hotel Rich- 
mond on Thursday night. ° 


. * * 


The drive to Lakeside Country Club on Tuesday 
afternoon was one of the interesting events of 
the convention. The route from the hotel took 
visitors first to the old St. John’s Church which 
Patrick Henry made famous, thence along/ Monu- 
ment Boulevard, where the monuments of Jeffer- 
son Davis, Robert E. Lee and Stonewall Jackson 
were seen. Points of historical interest antedating 
the civil war by more than 200 years were pointed 
out to the visitors and they were made to realize 
the statement of Mayor Bright that Virginia is 
the cradle of American history. 

* - * 


Of course P. J. Coffey was there. As chairman 
of the executive committee of the National Jewelers’ 
‘Publicity Association he was down for a speech 
but after a few remarks retired in favor of Fred 
Millis who gave the convention assurance that the 
dreams of the jewelry trade were soon to be 
realized and his efforts combined with those of 
the Publicity Association would assure the ‘jeweler 
of his just proportion of the 30 cents left from 
every American dollar after the landlord, the 
grocer, the butcher and clothier had taken his 70 
cents. 

* * ° 

One question taken from the question box on 
Wednesday night proved a poser. Some one 
wanted to know why the sale of jewelry could not 
be confined to jewelers and Ellis Gifford, director 
of research, A. N. R. J. A., Fall River, Mass., 
offered as one reply that an authority in the trade 
had advised the members of a recent conference 
that a survey of the trade shows that while the 
manufacturers in the trade had increased three 
fold the retail jewelers of the country with rating 
of $1,000 or hetter had increased less than 20 
per cent. Retail jewelers should think Ahis over. 


7 (Continued on page 173) 
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One of MAZER’S Latest Offerings 


A carved wedding ring, set with five perfect full cut diamonds 
of more than excellent make and color, that costs you— 


922° Each 


We can supply these singly or in trays displaying 6 rings, one 
size 5, one size 514, two size 6, one size 6%, one size 7. As 
you sell these rings after the initial order for six, we will refill 
singly any size ordered at the above price. Send us your order 
for one or for six now. 

We can also furnish the same design with three single cut 
diamonds at $12.00 each. 


Joseph Mazer Co., Inc. 


Importers of Diamonds 


170 Broadway New York 


5 FULL CUT PERFECT Cable Address: JOMAZER—New York 


BLUE WHITE DIAMONDS ANTWERP: 1' Rue Van Lerius. LONDON, E. C.: 22-23 Holborn Viaduct. 
Mounting—18Kt. White Gold PARIS: 11 Riie de Chateaudun. AMSTERDAM: Beurs voor Diamanthandel. 
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Showing a few pieces of APOLLO GIFTS including Doily 
Trays and Boxes in all shapes and sizes, with Normandy- 
Dorantique (ratenren) Or Petit Point Doilies, plated with pure 
gold—Many Handsomely Jeweled. May also be had in 


oxidized silver. 
Write for Illustrated Circular of Complete Line 


BERNARD RICE'S SONS, INC. 


Makers of Plated Ware of Quality 


325 FIFTH AVE., NEW YORK 
WORKS COAST REPRESENTATIVE 
WALTER M. ROSENTHAL 
139-143 NORTH TENTH ST. mace Ire BY ‘ 
» N. YX, LOS ANGELES, CAL. 
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Living Models Show How Jewelry Is 
Worn Correctly 


One of the many features of the conven- 
tion was the exhibition on living models who 
showed how gems could be worn to the best 
advantage. The models are shown in the 
two group pictures—one taken at the studio 
and one at the Richmond Hotel roof garden 
during the entertainment on Thursday eve- 
ning. 

The revue was gotten up to show the 
correct wearing of jewelry, which was sup- 
plied by the Richmond jewelers, Joseph Ma- 
zr & Co., the Bulova Watch Co., J. R. 
Wood & Son, Karples Co., etc., while the 
mesh gown and bags were contributed by 
the Whiting & Davis Co., Plainville, Mass. 

The display represented jewels to the value 
of about $100,000, consisting of diamond 
bracelets, brooches, bar pins, rings, earrings, 
wrist watches, pendants—all the jewelry be- 
ing in platinum settings. 

This went over as a big success with the 
delegates and several requests were made 
that co-operation be given by the National 
Jewelers’ Publicity Association in staging 
similar stvle shows. 

The gowns were imported from Paris and 
furnished by Thalheimer Bros. of Richmond, 
as well as were the models, 

To the National Jewelers’ Publicity Asso- 


Al AA 











LIVING MODELS AT THE ROOF GARDEN WHO SHOWED HOW JEWELRY SHOULD BE WORN 
ciation we are indebted for the photographs 
shown herewith. 
—— 
Sidelights of the Convention 








(Continued from page 171) 
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If jewelry is selling—it is being manufactured. 
Why don’t the jeweler sell it? 
. ” 2 

N. C. Schaeffer and J. H. Pratt at the 
Richelieu pearl exhibit were busy fitting feminine 
fingers, with rings set with a large and lustrous 
Richelieu pearl. Some mere men carried one home, 
(or elsewhere) too. 


a 


* * 

M. J. Karpeles at the La Tausca exhibit, kept 
a register of the names of the ladies who visited 
this hooth. ’Twas rumored that a La Tausca 
string of pearls was to be sent to those whose 
names and addresses were written therein. The 
men were more fortunate, for a pearl stick pin 
was presented to them on the spot. 

* * * 


A. S. Flint of the Waltham Watch Co. was kept 
busy answering questions from retailers as to the 
running of their several repair departments. To 
make matters worse, a local newspaper man quoted 
him as authority for a story recommending 
“Colonial” styles and designs in jewelry as al- 
ways the most fitting. Nobody of course wonders 
why. 


a 
S 


eo 


Sane 
TAN 


Seer 


- * > 

T. B. Nussbaum, salesmanager for the Dudley 
Watch Co., motored from Richmond to Wash- 
ington after the convention, and took with him 
D. C. Nelson, Chicago, Wm. E. Bond, Newport 
Vt., and a lowly newspaper scribe from, Tue 
Jewecers’ Circurar. The ride wasn’t wild and 
the trip was delightful and. without incident ex- 
cept the usual and pleasant, so that a meré meni 


tion of it is. sufficient. 
* _ + 





W. A. S. Hocking and W. J. O’Brien. did. some 
excellent team work with the J. R. Wood & Sons 
display. While one guarded the jewels,!the othet 
circulated around the hotel and dug up the “live’’ 
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The Convention Exhibits 


The numbers of exhibitors at the 20th 
annual convention of the A. N. R. J. A. 
was less than at any previous convention 
where space was provided for exhibits. 
Several reasons were given for this, the one 
most generally accepted was the location of 
the convention in a city remote from jewelry 
centers. Better space was available at the 
hotel this year than in 1911, though not 
located as conveniently to the convention 
hail. Space was provided for exhibits on 
the mezzanine floor and rooms on the sixth 
floor of the hotel. 

Only two exhibitors showed diamonds and 
diamond jewelry and owing to insurance 
regulations these exhibits were seen only 
by appointment. This fact detracted some- 
what from the appearance of the exhibits 
and the elaborateness of the affair, but the 
exhibits of watches, clocks, imitation 
pearls, jewelry and silverware made up for 
much of this by the beautiful way in which 
their booths were decorated and merchandise 
displayed. 

It was the opinion of many retail jewelers 
and nearly all exhibitors that not sufficient 
time was allowed by the program for op- 
portunity of visiting the exhibits, and that if 
exhibits are to be a feature of conventions 
more consideration should be given in 
arrangement of programs. 

A list of the principal exhibitors and 
names of those in charge, together with a 
brief description of each exhibit follows. 


J. R. Wood & Sons 


J. R. Wood & Sons’ exhibit was in room 
No. 606, and in charge of W. A. S. Hock- 
ing and W. J. O’Brien. They showed ea 
line of loose diamonds, diamond wedding 
rings, diamond bar pins, diamond bracelets 
and a complete line of jewelry in platinum, 
green gold and white gold. This was a 
beautiful and most gorgeous display of dia- 
monds and jewelry. 

* * * 
Whiting & Davis Co.-Whiting Chain Co. 


Two American built chain-making ma- 
chines in operation, one producing baby 
soldered sterling silver mesh, and the other 
fish scale or “coat of mail” mesh, were ex- 
hibited. These clanking machines in charge 
of experienced mechanics were a source of 
continual wonderment and interest. On the 
tables and counters about the room was 
shown many mesh bags in 14Kt gold, and 
green gold, sterling silver, silver plate and 
enamel. A full line of 14K and 10K gold 
Waldemar chains, plated chains, sterling 
silver rosary cases, sterling silver and pearl 
bracelets, gold lockets, sterling silver pend- 
ants, etc., all products of the Whiting Chain 
Co., were also in evidence. This exhibit 
was in charge of Sturgis C. Rice, assisted by 
Everett Davis. 


S. O. Bigney & Co. 


This exhaustive exhibit in room No. 600 
was in the personal charge of Col. S. O. 
Bigney, assisted by Miss A. C. Robertson, 
an experienced local jewelry saleslady. Here 
was shown the Boston soldered link patented 
chain in skeins, gold filled knives, chains, 
cigar cutters, belt chains, cased pocket 
combs, cuff links, cigarette cases, compacts 


HENRY F. STECHER, MANAGER OF EXHIBITS 


and Bigney’s new flexible metal watch brace- 
let for men. One of Mr. Bigney’s newest 
original creations that bids fair to become a 
most popular bracelet. The “Mystic Oracle” 
was a feature at this display. It is a folder 
containing a number of questions on the in- 
side printed on a circular card, which when 
one is turned opposite a printed arrowhead, 
and the folder closed, is answered accurately 
on the outside cover. 


xk * * 
United Jewelers, Inc. 


This exhibit in room No. 601 was in 
charge of F. Shinn and George Humphreys. 
They showed a very fine line of bracelet and 
pocket watches, jewelry, silverware, pearl 
necklaces and novelties in cigarette cases, 
compacts and garters. The big feature of 
this exhibit was the large number of Hall- 
mark watches, imported cased and guaran- 
teed by this concern. This display contained 
everything conceivable in watches, from the 
diamond studded platinum cased diamond 
studded grades to the plainest of cases at 
prices ranging from hundreds of dollars each 
to those of most modest cost. 


R. Wallace & Sons Mfg. Co. 


Notes of the Exhibits Made During the Great 
A, N. R. J. A. Convention 


This exhibit, in room No. 605, was in | 
charge of H. A. Norton, sales manager, who | 


was assisted by Floyd Wallace, Ralph Ber- 


tini, 


Harry Hayward and Austin Pratt ~ 


Lines of sterling silver dresser silver, ster- ; 
ling hollowware and flatware featuring the 7 
“antique” silver in hollowware that is built 7 


heavily and especially spoken of by the con- ~ 


cern as “The Most Silver Per Dollar.” The 


concern also showed its new “Renaissance” | 


Plated 


pattern in sterling silver flatware. 


flatware and plated hollowware featuring the | 


new “Astor” service was also in evidence. 
The “Washington” pattern was also shown, 
and its history told by the representatives in 
charge. 


In 1911, when the national meeting q 
of the A. N. R. J. A. was held in Richmond, ~ 


the Washington pattern was then intro- © 


duced and shown for the first time. It was 


stated that this pattern had grown steadily ~ 


in popularity and use since that time. 
es 
Bulova Watch Co. 
This exhibit was in charge of W. Scheibel 


and M. G. Mark, the Virginia representative. 4 


Here was shown three of the smallest 
watches ever made, one being smaller in 
diameter than a 10-cent piece. 


The cases ~ 


of these watches were of platinum mounted © 


with fine blue white diamonds. The move- 
ments were well made and serviceable. The 
concern stated that during a recent test these 
tiny movements varied only 90 seconds. 
These movements had a special winding con- 
struction, the back of the case moving back- 
ward and forward. The concern values these 
watches at from $500 to $750. There was 
also shown a complete selection of their 
latest styles in diamond mounted watches, 
and diamonds and sapphires and other stones 
in combinations. An exact reproduction of 
the watch that was presented to “Bucky” 


Harris, manager of the Washington Ameri- © 


can League baseball team, by President 
Coolidge, was also on exhibition here. 
x ok * 
J. F. Sturdy’s Sons Co. 

This exhibit was in charge of L. J. Walsh. 
They featured “Sturdymaid” bracelets, “Sta- 
lokt” cuff links, and their regular lines of 
“Sturdy” quality gold-filled jewelry, as 
shown in chains, knives, bracelets and link 
buttons. 
been erected a tripod, and suspended from a 


In one corner of this exhibit had = 


chain was a “Stalokt” cuff button, the two © 


separate parts snapped together in place. 


Hanging from the bottom half of this button , 
was suspended a 12%4 pound weight, demon- ~ 
strating the Sturdy slogan, “It can’t come j 


open until you lift the knob.” 
x * * 
Karples Co. 
This exhibit was in charge of M. J. Kat- 
ples. 


La Tausca pearls. The new 


Here was featured the entire line of 4 
La France © 
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| The BULovA WaTCH COMPANY | 


Present their next 
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\ Be sure the Watch you buy 1s a Timepiece 


— not merely an Ornament 


OME people take for granted 
that a small wrist watch will 
not keep time. 


If it is a Bulova, it will, Even the 
tiniest BULOVA, made to grace a 
lady’s wrist, is scientifically “built 
to run” and guaranteed to kee 
Du Barsky time faithfully and dependably en 
18kt. solid white gold, platinum top; h 14 kt. solid white gold, hand carved; 
set with 12 diamonds and 12 sap- throughout the years. 15 jewel $50.00 
phires; 17 jewel $175.00 ; 14 kt. gold filled; 15 jewel $37.50 
Ask to see these beautiful watches at 
the better jewelers in your city. 








PRESIDENT 
Papen nT ren ee . 14 kt. gold, handsomely carved; ee ee eee - mae 
14 kt. solid white gold, hand carved; 17 jewel; radium dial $85.00 - sae aig white gold, hand — 


15 jewel 37-50 5 
14 kt. gold filled; 15 jewel $28.50 14 kt. gold filled; 17 jewel $50.00 14 kt. gold filled; 15 jewel $40.00 





14 kt. gold filled; 15 jewel; radi- 
um dia $28.50 


EXECUTIVE 


SENATOR 
ied” teres BULOVA WATCH COMPANY pe a oe eck aan aad abe 


17 jewel; radium dial $75.00 , 
Fifth Avenue, New York With 17 jewel movement $45.00 


14 kt. gold filled; 17 jewel $37.50 
Fist crat 


~ 
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As Appearing in the November Issue of The American Magazine 
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Exhibits at the A. N. R. J. A. Convention 


quality was prominently displayed, as was 
also the “Petite Keyra” quality. Newest 
Paris combinations in stone ornaments, tas- 
sels and other specialties were shown. New 
models in metal and velvet jewel cases were 
exhibited in many varied designs for dis- 
playing the large number of necklaces that 
are offered by this concern. 
* * * 
International Silver Co. 


This exhibit occupied a large amount of 
space. Two spacious booths, situated at the 
right and left of the staircase were filled 
with pieces and patterns in sterling silver 
and plated wares. Perhaps the most strik- 
ing feature of their exhibit was a large din- 
ing table in the center of the sterling booth 
properly set with a complete service with 
the Ancestral pattern. The other booth, de- 
voted to the plated lines, was solidly yet 
tastefully filled with pieces from separate 
eight lines. A sterling silver tea set of six 
extra heavy pieces, and serving tray, was 
shown. Dutch silver reproductions, novel- 
ties, silver table services, ornamental pieces, 
flower vases, decorative baskets, and ex- 
amples from all of the many and varied lines 
made by the concern were in evidence. A 
special display from “The Baby Sterling” 
line of children’s silver was shown on a spe- 
cial table by itself. This line of attractively 
dressed unbreakable dolls, each concealing 
a knife, fork and spoon, or a cup or napkin 
ring, was always surrounded by an admiring 
group. This exhibit was in charge of E. P. 
Hogan, A. W. Browning, Jr., F. W. Carroll, 
P. A. Clark, R. W. Wadell, A. A. Lett, 
E. F. Alcorn, J. R. Murphy, Jr., J. Hassett, 
G. L. Craig and W. H. York. 


* * * 


Jos. H. Meyer & Bros. 


This booth was tastily arranged to show 
their lines of pearl necks and _ chokers, 
“Pearloid” mounted toilet sets in various col- 
ors. They also exhibited and explained their 
lacquer in solution for dipping and spraying. 
They showed their “Iri” cloth, which is an 
excellent quality of specially made fabric, 
treated with the Meyer’s pearl solution. This 
booth was attended by Norman C. Schafer 
and Joseph H. Pratt. 

*x* * * 


The E. J. Swigart Co. 


This display was in charge of F. Willet, 
assisted by Charles M. Davidson and John 
S. Francis. Here was shown a line of optical 
goods especially suited to the jewelry trade, 
also jewelry boxes and cases, and their new 
folding box for delivering and shipping sil- 
ver pieces. These come flat and scored ready 
for folding and joining together into a hol- 
low box, large enough to hold large pieces 
in glass or silver. Display outfits with or- 
Namented green frames and velour pads, 
together with findings and watch bracelets 
were also shown. 

x * * 


The Seth Thomas Clock Co. 


This booth was in charge of A. E. Hay- 
ward and D. J. E. Brown. E. C. Delmar, 
manager of the Chicago office, was also in 
evidence here, renewing acquaintances with 








his former friends among the southern jewel- 
ers. Here was displayed a representative 
line of mantel clocks, hanging clocks, several 
Westminster chime clocks, and the new 
“Seth Thomas” chime clocks that are now 
being shown by the concern. The concern 
also displayed old English bracket clocks 
and banjo and Willard designs in pendulum 
and lever movements. 
x * * 
Swartchild & Co. 

This concern showed examples from their 
lines of boxes, cases and trays in various 
shapes and sizes, together with the several 
weights, colors and kinds of materials that 
they supply in linings. Leather watch brace- 
lets, material cabinets, window displays, and 
their new “Modern” showcase equipment 
in velvet-covered trays were in evidence. 
This booth was presided over by C. E. 
Unland. 

e~2 s 


The Vineland-Flint Glass Works 


This display was in room No. 619, and in 
charge of C. L. Wilcken and J. P. Krukin. 
The concern showed a line of off-hand blown 
hand-made colored glass, rainbow effects. 
The examples included vases, candlesticks, 
bowls, electric fixture shades, glass com- 


potes, etc. 
x k * 


The Watson Co. 


A. F. Swanton was in charge of this dis- 
play, and examples of the Thomas Co. were 
also shown. Cloisonné enamel toilet sets, 
compacts, cologne bottles, vanities, cigarette 
cases, belt buckles, perfume flasks, etc., were 
here shown together, and sterling silver hol- 
towware, flatware, baby spoons and sets, tea 
sets, and the Navarre service in sterling 
hand-chased. A line of Lenox, Minton and 
Royal Worcester china luncheon plates, ster- 
ling silver-mounted, were also shown and 
greatly admired. 

x * * 
Harper J. Ransburg Co. 


This exhibit was shown in room No. 630. 
Tt was in charge of Harper J. Ransburg, 
and he was assisted by Miss Ida L. Koor 
and Arnold E. Cohn. They showed a large 
assortment of hand-decorated candles in two 
sizes, and Venetian art glassware in candle- 
sticks, vases, candy jars, smoking acces- 
sories, colognes, bowls, perfume trays, book 
ends, door stops, etc. 

* *x * 
Joseph Mazer & Co., Ine. 

This display in room No. 498 was in 
charge of Joseph Mazer and Donald Mazer, 
assisted by R. R. Evans and Walter Mellor. 
Here was shown a comprehensive line of 
loose diamonds, including many fancy cut 
and colored stones, also diamond mounted 
wedding rings, in platinum and white gold, 
and also single stone diamond rings, diamond 
cluster rings and diamond mounted bracelets. 
This exhibit was the best, largest and most 
impressive of any diamond jewelry exhibit 
that was in evidence. It especially caught 
the attention of the ladies, and the room was 
constantly filled with the wives who went 
seeking their husbands in other parts of the 


building. A concerted and constant effort 
was made by Mr. Mazer and his assistants 
to impress upon the wives of jewelers to 
wear a diamond mounted wedding ring in- 
stead of the plain and old-fashioned ones, 
helping to carry out the present necessary 
attempt to have jewelers and their families 
wear the newest in jewelry constantly. 
* * x 
Tuttle Silver Co. 

This display was in charge of B. A. Dolan. 
Early American, Dutch, English and Irish 
reproductions in period sterling silver were 
on exhibition here. “Windsor Castle” tea 
sets, “Paul Revere” tea sets, coffee sets, 
water jugs, bowls, etc., were shown, Orna- 
mental silver pieces in the shape of roosters, 
peacocks, pheasants, swans, etc., were on 
display. Reproductions of old Sandwich 
glass plates silver mounted formed another 
interesting part of this display. 

* * * 
Manning Bowman & Co. 

This display was under the care of E. S. 
Wilkinson, who exhibited several examples 
in “Hotakold” vacuum sets in many colors 
of enamel, boudoir sets, water sets, electric 
appliances, coffee percolators and sets, and 
nickel and silver-plated hollowware and pol- 
ished copper. 

* * * 
The Dudley Watch Co. 

This exhibit, in room No. 222, was in 
charge of T. B. Nussbaum. The line of unique 
watches was built especially for the Ma- 
sonic fraternity; every bridge in every watch 
symbolizes the tools of the order, such as the 
trowel, square, compass, the G., level, plumb 
and slipper, and also the Holy Bible raised in 
sterling silver, was shown. The concern was 
showing these watches in many style cases. 
A new line of ladies’ watches, in every one 
of which the construction of the movement 
is supervised by Mr. Nussbaum, who for 
many years was chief of the time service for 
the Hamilton Watch Co., was displayed. 
Jewelers identified with Masonry were espe- 
cially interested in these watches, and they 
were very generally discussed and com- 
mented upon wherever the insignia of the 
order on the coat lapel was seen. 

* * * 
The Associated Silver Co. 

This concern obtained a table among the 
exhibits on the mezzanine floor, where G. 
Herring, president of the concern, explained 
the merits of the “Yourex” Lightning Tar- 
nish Remover for silverware, While not 
ready at this time to make an announcement, 
Mr. Herring stated that as a result of re- 
search work in connection with the manufac- 
ture of silver-plated ware, the concern ex- 
pects in the very near future to give to the 
trade something heretofore never known to 
the industry. 








Jewelry and watches valued at about 
$1500 were stolen from the window of 
the Pesce & Co., Maine and Sutter Sts., 
Stockton, Cal., early one morning recently. 
The theft was committed by two men who 
smashed the window and scooped a num- 
ber of valuable watches and rings. 





176 THE JEWELERS’ CIRCULAR September 23, 1925 









(| LORENTINE REEDCRAFT 


UNDERARM PURSES 


) These Looks combine imported Horentine 

ee ae covers of beautiful design and color with 

ee Biwete sturdy steerhide Reedcraft bags. 
(tiem JSuede leatherlined & hand laced. 


$120.00 TO $180.90 


Per Dozen 





No.I73-8/4x6:' im 







Che finished article . 
portrays the highest 2 aes 
expression of Italian. Fh 
art with great dur- tf 
ability and wearing ao 
a Must be } 5 a ees 
seen to be annrecia - et Gn, 
ted. Chis llustration CLLReed Co. 0.136> 9Y%4 x 6/2” . 

, Trcorporgted I897 a & 
gives noideaofthe © gles Reed Craft ledhr lat SLA 
artistic color schemes Zips A Gowilne frit Me No.133- 8°x5%/" 























oe 





FOU a Be asa tan Sst sys aut one uo one oko ALG SES OS OHO SKS SEC ORC ONC ONC Onc OE ORG OR BST 
Sse Ss 
© 2 
ef 


| LITWIN »» SONS |, 
a PLATINUMSMITHS 


S 














IMPORTERS OF 


DIAMONDS 


114 W. 6th Street, Cincinnati, Ohio 

















Cini ieee 





Cte Reeeee Rees SREB 









































t 


SD DD CIS DD DAS SSO OWS 











BMD @DIG DIG OI DBIG DBL @LG ODs@ OID tS OLB ©) 


\ 





September 23, 1925 


THE JEWELERS’ 





el 





Fighting the Smuggler of Jewelry and Gems 





President of the American Jewelers’ Protective Association Tells of Work 
of Organization and Defends the Advertising of Rewards for 
Information that Leads to Seizures 

















Under the title, Fighting the Jewelry 
Smugglers, the New York Evening World 
latt Thursday published the following letter 
from Meyer D. Rothschild, president of the 
American Jewelers’ Protective Association: 
To the Editor of the Evening World: 

Reference is made to your editorial in the 
Evening World of Sept. 15, entitled ‘“Con- 
temptible Business,” in which the statement 
js made that the United States Customs is 
inserting advertisements in the Paris news- 
papers “offering rewards up to $50,000 for 
information of names of Americans making 
purchases and open to suspicion of intending 
to smuggle jewelry or other taxable valuables 
into the United States.” 

You are in error in ascribing this adver- 
tisement to the United States Government. 
It has been paid for and inserted by the 
American Jewelers’ Protective Association, 
an organization which is nation-wide and 
composed of wholesale and retail jewelers, 
which is ready to assume full responsibility 
therefor. 

The volume of smuggled gems is steadily 
increasing and is carried on not only by the 
tourist but by the commercial smuggler, who 
not only defrauds his government but places 
all honest competitors at a great disadvan- 
tage. The amount thus smuggled reaches to 
millions of dollars each year, and it is esti- 
mated by persons who know that tourist 
smuggling exceeds commercial smuggling. 
The legitimate American dealer is therefore 
squeezed between these two types of smug- 
glers, and the annual loss is enormous, both 
to the Treasury Department and the Ameri- 
can jewelry trade. 

The American jeweler not only pays full 
duty on all his imports but he pays in addi- 
tion a sales tax on all his important sales. 
There should be no room for criticism of 
any proper efforts to lessen smuggling, 
whether undertaken by the United States 
Government or by the jewelry industry. 

The tourist smuggler who is caught de- 
serves little sympathy. The American 
Jewelers’ Protective Association has gone to 
very great expense in warning the tourist 
that the practice is dangerous. During the 
tourist season of 1924 advertisements were 
inserted in all the newspapers circulated on 
hoard the great ocean liners clearly stating 
the penalties for smuggling. While we dis- 
claim any desire to help detect or humiliate 
our fellow citizens who go abroad, we do be- 
lieve that any person who buys jewelry 
abroad with the idea of evading the duty 
now does so with the full knowledge that 
detection means serious money loss and prob- 
ably unpleasant publicity. 

We do not expect the European jeweler 
to have any consideration for the American 
Treasury, and we do not expect him to jeop- 
ardize his sales by calling attention to the 
fact that the duty on mounted jewelry is 

Per cent. We have reason to believe, 

ever, that the American customer is 
often told by the clerk behind the counter 
that no one pays duty and that there is prac- 





tically no risk involved in smuggling jewelry 
inte the United States. 

We do not believe that the American 
jeweler should be criticised for protecting 
his legitimate interests. He sometimes finds 
his best customers going abroad for “bar- 
gains,” which very often, by the way, turn 
out to be unsatisfactory purchases, even 
though no duty has been paid. The Ameri- 
can jeweler believes that the advertisements 
published in the American and French news- 
papers in Paris have had a _ deterrent 
effect. 

No henest person can object to any warn- 
ing contained in our advertisements. Surely 
no American can claim that the right to 
smuggle is a vested one. Finally, we have 
merely given publicity to a section of the 
Tariff Act of 1922, which has some very at- 
tractive possibilities for informers. 

Meyer D. RorHscuHi.p, 
President, American Jewelers’ Protective 
Association. 





In speaking of the above letter yesterday, 
Mr. Rothschild said it was written in answer 
to an editorial based on an article by M. 
Pierre Hericourt, printed in Action Fran- 
¢aise in Paris about Sept. 13. And contin- 
ued: 


“Tt is obvious that the campaign carried 
on by the American Jewelers’ Protective As- 
sociation is bearing fruit. Our association 
could do very much more effective work if 
we had the moral and financial support of 
more American retailers who are so seriously 
affected by this extensive smuggling by some 
of their best customers. 

“Practically all retailers of any impor- 
tance whatever have occasion to get first- 
hand information from returned customers 
of purchases of valuable jewelry made 
abroad upon which no duty has been paid. 
The name of such person, a description of 
the goods and, if possible, the name of the 
steamer upon which the customer returned, 
and the date, would be of great service in 
checking up whether or not the goods in 
question had been declared and duty paid. 

“Where duty has been paid, nothing fur- 
ther is done and the customer is not put to 
any inconvenience whatever. If, on the other 
hand, a case of smuggling is made out, a 
severe money penalty will result, as well as 
publicity. 

“A sufficient number of such cases will 
undoubtedly very greatly decrease this kind 
of smuggling.” 














The storeroom formerly occupied by Max 
Unger, Liberty Ave., Pittsburgh, Pa., has 
been torn down and a new building is now 
in progress of construction in the same loca- 
tion, to be again occupied by him when com- 
pleted. The new building, which will extend 
to the corner of the newly widened Wm. 
Penn Way, will be of stone construction and 
has been designed to stand out for its indi- 
viduality in architecture. 
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Entertainment Features of the Big 
Convention 





(Continued from page 169) 








the visitors. Closely following “Sollie’ were 
A. F. Jahnke and Charlie Kohler. Special 
mention should really be made of every 
member of the committee, not one failed to 
function 100 per cent. E. C. Kohler is 
chairman of the entertainment committee oi 
the Richmond 24 Karat Club, and he had 
the utmost co-operation of the other members 
who are J. J. Yarbrough, Milton Meyers, 
George Scheer, Vernon Spott, Henry 
Schwartzchild, H. L. Ewell, G. C. Cocke, 
C. S. Stoler, J. F. Kohler II, and Fred 
Schaaf. 

This committee of jewelers was augmented 
by a very charming committee of ladies from 
Richmond, who assisted upon every occasion 
and looked after the welfare of the ladies at- 
tending the convention at all times. This 
committee consisted of Mrs. Fred Powell, 
chairman; Mrs. George L. Christian, Jr., 
Mrs. J. B. Allsop, Mrs. J. T. Serey, Mrs. J. 
Palmatory, Mrs. Richard A. Tally, Mrs. 
John Kohler, Mrs. Fred Kohler, Mrs. E. C. 
Kohler, Miss Dorothy Kohler, Mrs. Wal- 
kins, Mrs. C. S. Stoler, Mrs. Sloan, Miss 
Eva Tyler and Mrs. Valentine. 








Sidelights of the Convention 





(Continued from page 173) 











ones, who were then led on a personally conducted 
tour toward room No. 606. 
* * + 


Miss I. L. Koor, assisting in the Harper J. 
Ransburg display, was kidnapped Tuesday after- 
noon, and placed in the pilot car en route to 
The Lakeside Club, but her fright was appeased 
when Mr. Ransburg joined the party later. 

* * * 


E. C. Delmar, of the Seth Thomas Clock Co., 
his wife and daughter, went to the meeting by 
Old Dominion boat on Saturday. The machinery 
on the ship broke down during the trip and Delmar 
has been rechristened “Jonah.” 

* * * 

The Washington Pattern at the R. Wallace & 
Scns Mfg. Co.’s room was petted and nursed by 
H. A. Norton and his able assistants as ‘“‘their 
child once, now gown up to mans size, and still 
growing.” Aside from being an expert in silver, 
Norton knows a lot about Smithfield Ham now. 

* — * 


One of the popular places, was the plated silver 
booth of the International Silver Co. The several 
hard working men in charge of this space were 
asked a lot of questions and opinions by every- 
body who was wise to the fact that they were 
presenting tea-spoons to those who were in favor. 

* * * 

W. Schiebel of the Bulova Watch Co. and M. G. 
Mark kept the interest of visitors at the Bulova 
booth up to a high pitch, by showing their minia- 
ture watch movements cased and running, keep- 
ing acurate time. These watches were commented 
upon as much as any one feature at the meeting. 

* — * 

Sturgis C. Rice worked early and late at the 
Whiting & Davis exhibit, convincing the callers 
at their rooms as to the merits of the firm’s spe- 
cialties. The two mesh making machines helped out 
a lot with his efforts, and the many samples of 
beautiful bags in evidence did the rest. 

* * * 

A. F. Swanton, who took care of The Watson 
Co.’s exhibit made many friends in and about 
the hotel, because of his pleasant smile and his 
efforts to please and help those who wanted infor- 
mation. His room was situated where everyone 
looking for someone stopped in and asked the 
way. If Swanton didn’t know, he took the time 
to find out, hence his added popularity. 
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Illustrates the trade marks, registered and un- i 
registered, used by manufacturers, wholesalers 
and importers in the jewelry and allied indus- 
tries. 










It gives: (1) the trade mark or title; (2) the maker’s name and ad- 
dress; (3) whether the marks are active or obsolete; (4) firms out of 
business. 













Contains 9,000 of these marks used by 2,800 or more firms and in- 
dividuals. i 


Requires a volume of 436 pages to publish this information with an f 
advertising section of 50 pages additional, or a total of 486 pages. Thir- t 
ty-four pages alone are required for the three indexes, listing alphabeti- i 
cally the trade marks, names of flatware and toiletware patterns, and the 
firms and individuals using them. 


The trade marks are shown in fac-simile, enlarged, as stamped upon __—i | 
the goods and arranged in groups covering the lines of goods manu fac- 
tured and imported, by the jewelry and allied industries. Size of volume 
7 x 103%”, bound in blue cloth. 





Price $5.00—Express Charges Paid ' 











11 John Street New York, N. Y. 
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Mayor James M, Curley, Boston. 

S. St. John Morgan, president, Boston 
Retail Trade Board. 

L. J. Mulford, JeweLers’ Circucar, New 
York. 

Bartley J. Doyle, Keystone Publishing 
Co., Philadelphia. 

G. P. Englehard, National Jeweler. 














































































































FLOOR PLAN OF JEWELRY EXPOSITION 
Walter B. Frost, The 
Jeweler. 

Edward H. Hufnagel, Mt. Vernon, N. Y. 

Charles M. Whiting, Plainville, Mass. 


EXECUTIVE COMMITTEE 

J. Charles Stever, chairman, Boston. 

Frank Davis, Northampton, Mass. 

Ed. F. Lilley, Milford, Mass. 

Ellis Gifford, Fall River, Mass. 

Frank Fulsom, Bigelow, Kennard & Co., 
Inc., Boston. 

Harold Sweet, R. F. Simmons Co. 

E. W. Hodgson, Hodgson Kennard & Co., 
Inc., Boston. 

J. F. Kahl, Pittsfield, Mass, 

Albert R. Kerr, 67 Carleton St., Boston. 

A. M. Horne, Shreve, Crump & Low, Inc., 
Boston. 

Frederick R. Hollister, 
Hotel, Boston.’ ' : 

Woodward Booth, Providence, R. I. 


ExuHisits COMMITTEE 

M. H. Smith, chairman, Smith Patterson 
Co., Boston. 

Henry B. Thresher, Waite-Thresher Co., 
rovidence. 

Lawrence F. Percival, D. C. Percival 
Company, Boston. 

Charles W. Davidson, Thomas Long Co., 
Boston. 

Harold Page, M. S. Page & Co., Boston. 


Manufacturing 


Copley Square 
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Edgar Doherty, William C. Greene Co., 
Boston. 

Joseph S. Finberg, Finberg Mfg. Co., 
Attleboro. 

Sidney Cook, A. Stowell & Co., Boston. 

Frederick Thurber, Tilden-Thurber Co., 
Providence. 

M. J. Karpeles, Attleboro. 

CONVENTION AND ENTERTAINMENT 

COMMITTEE 

James Kingman, Smith, Patterson Co., 
Boston. 

M. J. Karpeles. 

A. U. Burque, Nashua, N. H. 

L. S. Smith, Beverly, Mass. 

George Lux, Hartford, Conn, 

William Preston, Burlington, Vt. 

A. E. Garnsey, Sandford, Me. 

PUBLICITY COMMITTEE 


E. Forrest Davidson, Thomas Long Co., 
Boston, 
Henry R. Arnold, 387 Washington St., 
Boston. 
Paul Donelan, A. Stowell & Co., Boston. 
Nelson H. Smith, Boston, 
F. A. Horn, Boston. 
REGISTRATION 
L. S. Smith, Beverly. 
HOsPITALITY 
Mrs, Ed. Lilley, Milfcrd, Mass. 
Eighty-one spaces are to be rented in 
Mechanics building, where the exposition is 
to be held. It is one of the largest buildings 
in the country and is noted for the exhibi- 
tions of a national scope which have been 
held there. 








BOLD ATTEMPT FAILS 





Bandits Hold-Up Cleveland Jewelry Store 
But Abandon Loot in Mad Dash 
For Liberty 


CLEVELAND, O., Sept. 19.—The boldest 
jewelry robbery that has occurred in the 
downtown section of Cleveland took place 
Monday afternoon, Sept. 14, when two 
bandits entered the office of Max Stein, dia- 
mond jobber, in the Schofield building, E. 
9th St. and Euclid Ave, bound Stein and a 
customer, and seized approximately $24,000 
worth of diamonds and mountings. Both of 
the crooks escaped, but the loot was re- 
covered from their car which was parked 


nearby and one of them was wounded by a 


shot fired by a traffic officer. 

About noon a young man wearing heavy 
smoked glasses walked into Stein’s office, 
and said that he had been sent by a jeweler. 
Stein was in conversation with Frank 
Fraeberg, a jeweler of 5606 Fleet St. S. E., 
and told the man to wait. However, he 
walked over to the door and slammed the 
door shut, and immediately after, another 
man entered. Both drew revolvers and 
covered Stein and Fraeberg. One of the 
bandits produced a roll of tape from his 
pocket and ordering the victims to sit down, 
bound them both to chairs. The bandits 
immediately opened the safe and proceeded 
to systematically loot it, thrusting the con- 
tents into a brief case they had with them. 
One took Fraeberg’s diamond stick pin from 
him, valued at several hundred dollars, but 
did not take a valuable diamond ring he 
wore. 

Just as the pair were preparing to leave 
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a woman cleaner employed by the building, 
entered and saw the revolvers and two men 
tied to their chairs. She screamed, and con- 
tinued to do so despite the fact that the 
robbers covered her with their guns and 
commanded her to keep quiet. The men 
then ran from the office and the woman 
released Stein and Fraeberg who immedi- 
ately rushed down stairs yelling for police. 

The first bandit disappeared but the second 
rushed to a sedan parked in front of the 
building and attempted to start it but had 
trouble in doing so. In the meantime the 
traffic officer on duty at the corner was at- 
tracted by the noise and as the car came 
along he opened fire and the bandit returned 
it. He then turned the car into an alley 
alongside the Western Telegraph office and 
as he did, smashed into a truck driven by 
Earl Ruckemer, of Rocky River. Ruckemer 
yelled at him and for answer was fired at. 

The bandit then jumped from the sedan 
with drawn revolver and fought his way 
through the crowds on E, 9th St. and headed 
for Prospect Ave. Here a shot from the 
pistol of Patrolman Jahiak on traffic duty 
struck him, but he continued running, and 
rat’ down Bolivar Road. A truck belonging 
to Wilson & Co. was being backed into a 
driveway, and the bandit sprang to the seat 
and thrusting his pistol against the driver’s 
side compelled him to drive away. The 
truck got away in the crowd and the driver 
was compelled to take the bandit to Union 
Ave. and E. 105th St. where he jumped 
down and staggered away. 

Police found the brief case with the jewels 
in the abandoned sedan, which was found to 
belong to a “Drive it Yourself” company. 
Several prospects were arrested but were 
released and all trace of the bandits has 
apparently been lost. 

Mr. Stein gave police the following de- 
scription of them. The first man was about 
35 years of age, five feet six inches tall, 
weight 160 pounds, wore blue suit, black 
hat and smoked glasses. The second man 
about 25 years, five feet eight inches, 150 
pounds, and wore a gray suit. 














JEWELERS SECURITY ALLIANCE 





Rewards Paid, Changes in Classifications 
Made and New Members Accepted 
at Monthly Meeting 


A regular monthly meeting of the execu- 
tive committee of the Jewelers Security 
Alliance was held on Friday, Sept. 11, at 
the organization’s offices, 15 Maiden Lane, 
New York. Among those present at the 
meeting were President Alpheus L. Brown,, 
Vice-presidents C. C. Champenois and Leo 
Wormser, Treasurer Bernard Karsch, Chair- 
man H. H. Butts, and Henry Abbott, J. 
Warren Alford, H. H. Dillingham, Harry 
Larter and Secretary James H. Noyes. 

Fifteen new members were admitted in 
Class B while eight Class A members were 
transferred to Class B. The meeting also 
authorized the payment of a number of 
rewards. 

The chairman of the meeting reported the 
successful results secured in a number of 
cases which the Alliances has handled dur- 
ing the past few months. 

Altogether the reports considered. were 
generally satisfactory. 
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ELGIN MADONNA WALTHAM 


Feature This 
Quick-Selling Outfit! 


An Exclusive Watch Sales Ce Choice of Elgin or Waltham 


a ; : smallest sized jeweled movement. 
Plan Will Greatly Stimu Specially designed, 14K Solid 


late Watch Sales si ci. Gold white or green. cases. 
Dials in exclusive patterns. 


oe g Equipped with black silk ribbon, 
WALTHAM detachable bracelet and | ‘“‘EX- 


PANDO” extension bracelet. 
MADONNA The Expando is the new Bugbee 


and Niles Bracelet, exceedingly 
popular and giving better serv- 


ELGIN : Se a2 ice than any other pierced watch 
MADONNA se bracelet on the market. 


This outfit sells at an advertised 
price—with a liberal profit for 
the Retailer. 


RETAILS Subject 
Complete $50:00 Jewelers’ Circular 
for ———__ Discount Net 


SOLD DIRECT TO THE RETAIL TRADE. SPECIAL OFFER! Send at once for one each of the Elgin- Madonna and 
the Waltham-Madonna. They will be shipped you on 10 days’ Memo. Please act at once to insure immediate delivery. 


For Sale Solely By 


THE NEW ENGLAND WATCH AND JEWELRY CO. 


s “Everything in Watches” 
387 We-chirgton St. Elgin—Waltham—Hamilton and Imported Watches BOSTON, MASS. 

















IT’S MADE RIGHT 
PRODUCTS 


Cincinnati, Onic. 


Trays that Sell 
Your 
Merchandise 


Note the beautiful ap- 
pearance of the new low 
frame trays with the new 
diamond shape pads. Just 
the tray for your Diamond 
and Platinum jewelry. 

Another item; you are 
able to make a “Million 
Dollar” display with less 
merchandise than formerly. 


. Let us send you catalog and No. /—individual Diamond Pad Kibbon Wauwh 
No. 6—Individual Diamond Pad Ring Tray supplement Tray 


Sixty-one years’ experience, combined with the latest and most improved machinery, has enabled 
us to produce the finest goods in our line at the lowest possible cost, and, what is more, we can make 
prompt delivery. 

Always in stock, Oak and Mahogany frame with black and purple lining. 


Western Tray and Case Company 


427-429 Plum Street ESTABLISHED 1864 CINCINNATI, OHIO 
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NOMINATED FOR MAYOR 





Frank D. Waterman, Head of Fountain Pen 
Concern, Defeats Opponents for Re- 
publican Choice By Wide Margin 


Frank D. Waterman, head of the L. E. 
Waterman Co., fountain pen manufacturers, 
received the Republican nomination for mayor 
of the city of New York and rolled up a 
plurality of over 92,000 votes. Mr. Water- 
man polled 113,682 votes and carried every 
county by a wide margin over his two op- 
ponents, who between them only received 
slightly over 21,000 votes. From all indica- 
tions since receiving the unanimous en- 
dorsement of the Republican party in New 
York on Tuesday of last week, Mr. Water- 
man will wage a vigorous campaign against 


FRANK D. WATERMAN, REPUBLICAN NOMINEE 
FOR MAYOR OF THE CITY OF NEW YORK 


his opponent, James Walker, who was nomi- 
nated by the Democratic party. 

Mr. Waterman is well known in New 
York and came into the limelight recently 
when he headed a campaign demanding that 
the present city administration build more 
subways. In this campaign Mr. Waterman 
used the slogan, “Say It With Shovels,” and 
received the backing of thousands of indi- 
viduals and many organizations, with the 
result that the city government took recog- 
nition of the campaign and promised sub- 
stantial relief. When no relief was forth- 
coming, Mr. Waterman again renewed his 
campaign and continued his efforts until 
work was begun on one route. 

Mr. Waterman is the nephew of the late 
L. E. Waterman, inventor of the fountain 
pen bearing his name. He went with the 
company first as a salesman and has been 
its president since 1901. Mr. Waterman’s 
father was a wagon maker who lived in 
Worcester, N. Y. His family then moved 
to Altorf, Ill., about 50 miles south of Chi- 
cago. It was in this place that Frank D. 
Waterman was born on July 20, 1869. At 
the age of four, Mr. Waterman moved with 
his family to Kankakee, Ill, and came to 
New York in 1898. His uncle, like many 
other inventors, did not have the money to 
develop his patent and market it. His father, 
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however, supplied a modest fund from his 
earnings for this purpose. He died when 
the candidate for mayor was 11 years old. 

Frank D. Waterman attended the public 
schools in Kankakee and worked between 
times in the village candy store. At 14 years 
he gave up school. As there was insufficient 
funds to send him to college he worked at 
various times as organ pumper in the local 
church, as manager of the Kankakee theater, 
and as a driver of a delivery wagon. His 
first real work was selling the pens his uncle 
had invented and he took the whole west as 
his field. The young man picked out an 
office in Chicago and started a campaign that 
resulted successfully. He developed his busi- 
ness so rapidly that in 1892, when L. E. 
Waterman decided to turn his business into 
a company, he called his nephew east to take 
the post of secretary and manager of the 
organization. The next year, Frank D. 
Waterman went to the World’s Fair at 
Chicago, where he devoted his time to dem- 
onstrating pens. 

In 1898, he married Helen L. Huson of 
Englewood, N. J., and located in Brooklyn, 
where he lived for 18 years. He now re- 
sides in Manhattan. He has two sons, Elisha 
Huson Waterman, 26 years old, who is ad- 
vertising manager of the company, and 
Frank D. Waterman, Jr., 21 years of age, 
a senior at Princeton University. Outside 
of being part owner of a Florida hotel, Mr. 
Waterman has no other commercial affilia- 
tions. He has served on various committees 
of the Merchants’ Association and has been 
a member of the Rotary Club of Manhattan, 
serving as its vice-president for two years 
and as a director for five years. As a club- 
man, Mr. Waterman’s activities consist of 
being a member of 21 clubs and 12 trade or- 
ganizations, both local and international. 








SESQUI-CENTENNIAL 





Eastern Manufacturing Jewelers May 
Exhibit Products at Celebration in 


Philadelphia Next Year 


Provipence, R. I. Sept. 19—While 
neither the New England Manufacturing 
Jewelers’ and Silversmiths’ Association, its 
manager, Woodward Booth, nor any of its 
officers are officially sponsoring the move- 
ment for holding a jewelry exhibit at the 
Philadelphia celebration next year, they are 
each doing everything possible to assist any 
disposition on the part of New England 
jewelers that may be manifested. 

At a meeting called by President Ralph K. 
Stone, of the association some two weeks 
ago, a tentative committee was named, con- 
sisting of Charles A. Whiting, of the Whit- 
ing & Davis Co., Plainville; Clifford G. 
King, Gregor Krichbaum, of L. Krichbaum 
& Co.; Samuel B. Levy, of the V. E. Black 
Co., and Edmund C. Mayo, president of the 
Gorham Mfg. Co., with power to increase 
the personnel of this committee. 

Under date of Sept. 15 this committee sent 
the following circular letter to the Jewelry 
Manufacturers of Providence, the Attle- 
boros and vicinity: 

“Gentlemen: 

We are writing to suggest that you carefully 
consider the advisability of exhibiting your pro- 
duct at the Sesqui-Centennial Exposition, celebrat- 


ing the Declaration of Independence, in Philadel- 
phia, June 1st to December Ist, 1926. 
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Mr. Bartley J. Doyle, president of the Keystone 
Publishing Co., is officially connected with the Ex- 
position and is endeavoring to bring about an 
impressive and representative exhibit of jewelry 
and silverware in order that the millions of people 
attending may have their interest in these products 
stimulated and that the jewelry and silverware 
trade may profit thereby. 

Mr. Doyle has an option on a block of most 
desirable floor space which, by October 1, 1925, 
he must release unless he can be assured it will 
be taken by the members of our industry. He 
has secured this option in order to furnish the 
jewelers and silversmiths the opportunity to have 
their exhibits in continuous booths rather than 
have them disjointed and scattered through the 
various exposition buildings thereby losing the 
advantage of having all the industry’s exhibitors 
grouped together. 

The price per square foot for the six months 
period of the Exposition is $5.00. Several con- 
cerns may combine their exhibits in one booth, 
thus reducing the cost of exhibiting. 

We, the undersigned, have been asked by Mr. 
Doyle to bring this proposition to your attention. 
Our respective concerns expect to conduct an 
exhibit because we believe it good business policy 
to do so. We believe that our New England in- 
dustry is confronted with a real opportunity in 
the Exposition to exploit jewelry and silverware. 

Prompt action is necessary in order to take 
advantage of Mr. Doyle’s proposition. : 

Inquiries for detailed information may be ad- 
dressed to Woodward Booth at the office of the 
New England Manufacturing Jewelers’ and Silver- 
smiths’ Association.” 


On Thursday afternoon a meeting of this 
committee was held at the rooms of the New 
England association in this city and the situ- 
ation thoroughly gone over, insofar as local 
manufacturers might be interested. It was 
decided not to increasé the size of this com- 
mittee at present until some expression is 
gained from the manufacturers throughout 
the section. For this purpose a list of all the 
concerns that it was considered might be in- 
terested was prepared and each member of 
the committee was assigned a certain number 
to call upon and secure the individual views 
first-handed. Another meeting will be called 
just as soon as returns from the manufac- 
turers are of sufficient number and definite- 
ness to serve as a guide to the future action 
of the committee. 








Dwight D. Bottum, Shortsville, N. Y., Files 
Voluntary Petition in Bankruptcy 


BurFraLo, N. Y., Sept. 19.—Dwight D. 
Bottum, retail jeweler of Shortsville, N. Y., 
has filed a petition in bankruptcy in the 
Federal Court here, listing liabilities of 
$4,897 with nominal assets of $5,969. In- 
cluded in the assets are two life insurance 
policies, aggregating $3,200, the most tangi- 
ble asset being a stock in trade estimated at 
$1,300, 

Bottum’s principal creditor is W. P. 
Hitchcock, of Syracuse, who holds promis- 
sory notes totaling $2,575 for merchandise 
in the store and has a claim besides of 
$344.08 for merchandise purchased on open 
account. 

In his petition Bottum disavowed a claim 
for $180 by the Standard Trading Co., of 
New York city, which sought to collect the 
amount of two trade acceptances discounted 
by them for Arliff Radios, Inc. Bottum al- 
leges the merchandise which he ordered 
from the latter company was never delivered 
and that he is contesting a suit to collect 
the amount. 








M. C. Dixon recently purchased the jewel- 
ry business of J. P. Johnson on Harrison St., 
Cocoa, Fla. 
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Just one word— 


ANTICIPATE 


We feel that a most excellent Fall Business is at hand for those 
prepared to meet the demand. 


The largest force we have ever 
employed is working full over- 
time to take care of orders already 


on file. 


THE HADLEY COMPANY 


PROVIDENCE, RHODE ISLAND 
Makers of 
Wrist Watch Attachments 
That's all— 
Because we make so many 
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STEPHEN VARNI 
President 








15 MAIDEN LANE 
NEW YORK 





H. F. GAROFALO 


58 Cortlandt St. 

















SAMPLE CARRIERS 


FOR THE JEWELRY TRADE 


We carry a full line of Sample Cases, 
Portfolios, Trunks and Special Cases for 
Jewelers’ Samples. 

Special Sizes and Styles Made to Order 





Our Repair Department being located in the jewelers’ 
centre can handle your trunk and sample case repairs 
at short notice. 





LUGGAGE Est. 1863 NEW YORK 
17 Dey St. 22 Cortlandt St. 50 Broadway 


NEW YORK 102 Nassau St. 
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DRIVES BANDITS AWAY 


New York Jeweler Attacks Three Gunmen 
With a Feather Duster and Saves 
His Stock 


Using the handle of a feather duster as a 
weapon, Adolph Silberman, a retail jeweler, 
at 2100 Third Ave., New York, drove off 
three bandits who attempted to hold up and 
rob his store last Friday. Mr. Silberman 
received a flesh wound in the stomach from 
the gun of one of the fleeing bandits. The 
wound was not serious and after being at- 
tended by an ambulance surgeon, Mr. Silber- 
man went to his home. 

When the three bandits entered the store 
last I'riday morning, Mr. Silberman was 
dusting off his counters while his son, Sam- 
uel, was busy arranging stock. A salesman 
for a jewelry box concern was also in the 
place. The bandits walked in, brandished 
guns and told the men to remain quiet and 
throw up their hands. The elder Mr. Silber- 
man, however, refused to obey the command 
and instead struck one of the trio over the 
face with the handle of the feather duster. 
The bandits, evidently surprised at the attack, 
started to run from the store. Before they 
could get out, Mr. Silberman grabbed the 
one whom he had struck. They struggled 
for a few moments but the man succeeded 
in breaking the jeweler’s grip and fleeing 
from the place. 

During the scuffle, Mr. Silberman’s son, 
Samuel, picked up a gun from behind the 
counter and fired several shots at the bandit. 
The bandit returned the fire and one of the 
bullets inflicted the flesh wound on the elder 
Mr. Silberman. The trio upon reaching the 
sidewalk jumped into a waiting automobile, 
just as Patrolman Reager of the 104th St. 
station came along. He emptied his re- 
volver at the men as they entered the auto- 
mobile and also commandeered another car 
and started in pursuit. The bandit car, how- 
ever, succeeded in eluding the police and 
making its escape. 





—— 
——— 


BOARDWALK AUCTIONS 








Test Case Brought Against Atlantic City 
Auctioneer After a Number of Com- 
plaints Had Been Lodged 


Attantic City, N. J., Sept. 24.—Drastic 
action to clean up the Boardwalk from the 
stigma of alleged “fake” jewelry auction- 
eers has at last been started by Samuel P. 
Leeds, president of the Chamber of Com- 
merce and a director of one of the largest 
hotel companies here, by the arrest of one 
of the alleged “fakers” on the charge of ob- 
taining money under false pretenses. This 
action was taken after seven persons had 
visited the office of Mr. Leeds and com- 
plained they had been swindled. The seven 
appeared within less than an hour. Mr. 
Leeds consulted with other officers of the 
chamber and it was decided the time had 
come when other than moral suasion was 
necessary against the auctioneers. The vic- 
tims previously had appealed to the police 
and other city officials but were told nothing 
could be done. 

Officials of the chamber thought otherwise. 
At Mr. Leeds’ suggestion, one of the victims, 
Harry Horn of New York city, went before 
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Magistrate Paxon and swore out a com- 
plaint against a man who'conducts an auction 
store on the Boardwalk, where Horn deposed 
he had been swindled. Magistrate Paxon is- 
sued a warrant for the man’s arrest and the 
case went over for a hearing. 

According to the story which Horn told 
Mr. Leeds and the magistrate, it was the old 
story of the auctioneer requesting bids on 
articles he was offering for sale and asking 
the customers to put up $10 “as evidence of 
good faith” and then refusing to return the 
money, but giving them worthless articles 
for it. In this particular case Horn re- 
ceived a watch which was appraised at some- 
what less than $3. 

“Before noon today there were seven dif- 
ferent people in my office to complain about 
the unfair treatment they have received at 
the hands of Boardwalk auctioneers,” said 
Mr. Leeds. “This stuff has got to stop. It 
is hurting the city and yet neither the city 
nor the county officers apparently are inter- 
esting themselves in the matter. We intend 
to make a test case of this and see if we 
can not get a conviction. If we do, then 
we will flood the Boardwalk with detectives 
to end the nuisance.” 

Mr. Leeds and other chamber officials ap- 
peared before the Atlantic County Grand 
Jury one day last week with nearly a score 
of witnesses. It is understood that they pre- 
ferred complaints against almost a half score 
auction stores. Whether or not indictments 
were returned has not been learned. 








DEATH OF M. I. CASSELHOFF 





New York Watch Importer and Dealer 
Passes Away While On a Business Trip 


While on a business trip in Indianapolis, 
Ind., recently, Morris I. Casselhoff, member 
of the firm of Casselhoff & Marshall, watch 
importers, 180 Broadway, New York, was 
taken sick and after making a gallant fight 
for his life finally passed away last Wednes- 
day in a hospital in that city. The body was 
brought back to New York by Mr. Cassel- 
hoff’s partner, Louis Marshall, and was 
buried last Friday from an undertaking par- 
lor on Clinton St. Interment was in a cem- 
etery at Springfield, L. I. 

Mr. Casselhoff, who had been in appar- 
ently good health, was taken sick about a 
week before his death. At the time of his 
illness he was stopping at the Hotel Claypool 
and was taken immediately to an Indianapo- 
lis hospital. As soon as he received word 
that his partner was ill, Mr. Marshall left 
immediately for Indianapolis and was with 
Mr. Casselhoff almost continuously until the 
time of his death. At times Mr. Casselhoff 
developed a high fever but during all his 
illness he was conscious. The doctors, how- 
ever, held out little or no hope at the time 
he was removed to the hospital, and he 
finally passed away shortly after 10 o’clock 
on Wednesday morning. 

Morris I. Casselhoff was born in Russia 
and at the time of his death was 37 years 
old. He learned the jewelry business abroad 
and was a salesman for a number of con- 
cerns in Europe. About 18 years ago he 
came to this country and worked for several 
firms as a traveler. In 1916, with Mr. Mar- 
shall, whom he knew from childhood, he 
started in business as a watch importer and 
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dealer in American watches under the style 
of Casselhoff & Marshall. This partnership 
continued until the time of Mr. Casselhoff’s 
death. 

Deceased is survived by his widow and 
two young daughters. 
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SUES SAFETY FUND SOCIETY 


New York Wholesale Jewelers Start Action 
to Recover Loss on Trunk Contain- 
ing Watches and Watchcases 


L. Lewitt & Co., Inc., wholesale jewelers 
of 240 W. 40th St., New York, filed suit in 
the Supreme Court on Monday against the 
Jewelers’ Safety Fund Society, Inc. New 
York, for a loss of $10,864, alleged to have 
been sustained on May 10 last, when a trunk 
containing watches and watch cases was stolen 
in Chicago when it was in the custody of 
Ernest E. Strauss, a salesman. The complaint 
alleges that the defendant is represented by 
the Jewelers’ Protective Union, and that the 
plaintiff has registered with the defendant 
for many years for protection against bur- 
glary and theft. In April last the plaintiff 
had $25,000, each covering property in the 
possession of W. G. Grimes and Jack Lewitt, 
and on April 12 the plaintiff hired Strauss 
and then notified the defendant to change the 
coverage to $25,000 for Grimes, $15,000 for 
Strauss and $10,000 for Lewitt, it is alleged. 
The plaintiff states that on May 8 a policy 
was issued and the plaintiff accepted it, be- 
lieving that it was made out as requested, 
but learned after the theft in Chicago that 
the Strauss samples were not covered. The 
complaint alleges that this occurred through 
error and mistake, and in disregard of the 
plaintiff’s wishes, and asks the court to hold 
that the defendant is liable for the loss. 

Lemuel Skidmore, attorney for the Jewel- 
ers’ Safety Fund Society, said: “The de- 
fense of the society is that the policy was 
issued in accordance with the application re- 
ceived from L, Lewitt & Co., which did not 
call for coverage on goods in the custody of 
the salesman, Strauss. Therefore, the loss 
of goods in the custody of Strauss was not 
covered by the policy and there was no mis- 
take which would entitle the court to change 
or reform the terms of the policy.” 














Oscar E. Kohl, Rochester, N. Y., Govs 
Into Bankruptcy 


Rocnester, N. Y., Sept. 21—Oscar E. 
Kohl, of this city, has filed a petition 
in bankruptcy. He listed liabilities of $1,- 
656.13 with assets of $3,323.85. The prin- 
cipal asset is a United States government 
adjusted compensation certificate payable to 
Kohl’s wife, for $1,560. 

Among the creditors are: Streicher Mfg. 
Co., Newark, N. J., $433; Rosenthal-Pres- 
ent Co., Rochester, $63.51; Morris Rosen- 
bloom, New York city, $99; Salz Bros., 
Inc., New York city, $43.45; H. A. Allen & 
Co., Attleboro, Mass. $145; Wm. V. 
Schmidt Co., New York city, $27. 








The Porter Jewelry Co., Inc., recently 
opened a store at 1310 Market St., Wheeling, 
W. Va. H Porter is general manager of the 
new store, while J. J. O’Brien will act as 
credit manager. 
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ULYSSE NARDI 


LOCLE & GENEVA 


Pocket Watches— Wrist Watches 
Without a Peer 























527 Fifth Ave. 








BIGALKE & ECKERT CO. 


New York City. 
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Imported 
Dutch 


Silver 


Made of Highest Grade 
Nickel Silver 













Large Variety of 
Pheasants—Peacocks— Swans 


With Movable Wings 
Ships and Dishes in Various Sizes 
and Designs 
Hand Made by Old World Artisans 
Heavily Plated on Nickel Silver Base 
Our entire line was heretofore made in 


Solid Silver 
Approval Shipments on Request. 


STRAUSS SILVER CO., 
315 Fifth Ave. New York 





10 x 13 inches 





17 inches long x 18 inches high 




















BUYERS’ DIRECTORY 


Price One Dollar 
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Blocked Robbery With Glass Pistol 





‘New York Jeweler Routs Gunmen Who Attempt to Hold Up His Store— 
Bandits Escape but Young Woman is Captured and 
Driver of Car is Shot -by a Policeman 
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For the second time in less than a week 
another jeweler thwarted an attempt to hold 
up his store when Henry Rosenberg, a re- 
tailer at 1826 Amsterdam Ave., New York, 
put four bandits to rout with a glass pistol 
last Monday morning. In the chase which 
followed the attempt to rob the store, a 
young woman who claims that she is an 
artist's model living on Broadway and gives 
her name as Kitty Burton, was arrested and 
the chauffeur of the bandit car was shot 
through the head by a policeman and is now 
in the hospital in a critical condition. 

Mr. Rosenberg has been reading a great 
deal lately of hold-ups in jewelry stores, and 
recently decided to take every precaution 
possible so always kept his store door locked. 
When anyone came to the door he would not 
allow them to enter unles he knew them, or 
was satished with their appearance. 

On Monday morning, a stranger came to 
the door, and after Mr. Rosenberg thought 
that he was alright, allowed him to come 
into the place. The youth presented a watch 
and asked the jeweler to fit a crystal. After 
a few minutes waiting, the young man told 
Mr. Rosenberg that he would return later. 
When the man left the store Mr. Rosenberg 
again locked the door and was busily en- 
gaged in the place when another knock came 
at the door. As he looked out, he saw two 
young men and a young woman, all well 
dressed. The presence of the young woman 
led Mr. Rosenberg to believe that the trio 
were all right, and he allowed them to come 
into the store. 

As they walked in one of the youths ad- 
dressed Mr. Rosenberg by name, and the 
jeweler immediately became suspicious but 
still thought that he might be mistaken. The 
young man who addressed him stated that he 
was going to be married and wanted to buy 
a wedding ring. The jeweler produced ai 
18 karat gold ring, but the young lady in- 
sisted on a diamond set wedding ring. 

While he was attending to these three, 
Mr. Rosenberg heard a noise at the door 
and, looking out, saw the young man who 
had previously been in to have a crystal 
fitted to his watch. The jeweler excused 
himself for a moment and went to the door 
and, after letting the young man in, told him 
that he had not had an opportunity to put on 
a crystal. 

As the jeweler walked back to his three 
“customers” he noticed that the two young 
men were pointing revolvers at him. In- 
stead of obeying a command to throw up his 
hands, Mr. Rosenberg ran behind the 
counter and, grabbing a glass pistol from a 
shelf and pointing it toward the ceiling, made 
aloud noise with his mouth which apparently 
led the thieves to believe that the jeweler 
had fired a shot as a warning. They became 
frightened and almost fell over each other 
trying to get out of the store. 

The three young men were first to reach 
the sidewalk, followed closely by the young 
woman. An automobile was standing at the 





curb with the motor running, a man at the 
wheel and the door standing open. As the 
three youths got into the machine, the car 
was started and the young woman was just 
able to jump on the running board. The car 
gained speed, but the young woman hung 
priliously from a swinging door, and after 
making several futile attempts to get inside 
the car, fell off and rolled to the side of the 
road. 

In the meantime, Mr. Rosenberg had 
reached the sidewalk and was shouting after 
the disappearing car. Not far from the store, 
Patrolman Adolph Finken was leaving his 
home to go on duty at the Wadsworth Ave. 
Station when he heard Mr. Rosenberg’s 
cries. He noticed the car coming toward him 
and when the car failed to stop at his sig- 
nal he opened fire. He emptied his gun at 
the fleeing machine and at the same time 
the bandits returned the fire. None of the 
policeman’s shots seemed to take effect until 
the fourth one was fired, when it was noticed 
that the automobile suddenly lurched to the 
right and appeared about to go over the 
curb. In a few moments the driver had 
righted the car and the machine kept going. 

Detective Ornstzin, who was in the neigh- 
borhood, jumped into a fast touring car and 
started in pursuit of the sedan. He finally 
came upon the car at 14Ist St. and Brad- 
hurst Ave. A bullet had broken the rear 
window and there was blood on the steering 
wheel and on the rear seat. It was learned 
from pedestrians that the four men had left 
the car and gone south in a taxicab. 


In the meantime, the young woman had 
been captured and was brought to the station 
house. While she was being questioned, a 
man was brought into St. Luke’s Hospital 
with a bullet wound in his right temple 
which will probably cause his death. Upon 
receiving this news the police rushed the 
young woman to the hospital, where it is 
claimed she identified the young man as Wil- 
liam Berry of First Ave., and said he was 
the man who drove the bandit -car. This 
man is said to have a police record. 

The young woman upon being questioned 
by the police told them that she was an art- 
ist’s model, and had only met the men the 
night before, having been introduced to them 
by a young woman living in a hotel on 
3roadway and 144th St. This woman was 
also taken into custody for questioning. 
When first questioned, the girl refused to 
answer and gave a wrong name and wrong 
address. The purse which she had dropped, 
however, contained a number of rent receipts 
made out in the name of Kitty Burton. She 
finally admitted her identity and claimed that 
she had come from Connecticut three year: 
ago and had been separated from her hus- 
band. She told the police that she was 
never implicated in a theft before, but the 
authorities are still investigating. The 
jeweler suffered no loss, and is being con- 
gratulated for his courage and quick 
thinking. 
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GIVEN LONG PRISON TERMS 


Herman Mosler and Jack Stein Quickly 
Convicted of Attempted Robbery and 
Given Sentences of Ten Years Each 

Within less than one month after they at- 
tempted to hold-up and rob the offices of 
William Baumstein, diamond dealer, 71 Nas- 
sau St., New York, Herman Mosler and 
Jack Stein were convicted and sentenced to 
serve 10 years in prison. They were 
placed on trial last Monday before Judge 
Nott in Part II Court of General Sessions, 
and yesterday (Tuesday) just as THE 
JEWELERS’ CIRCULAR was going to press a 
jury returned a verdict of guilty against the 
prisoners. Judge Nott lost no time in pass- 
ing sentence on the convicted men. 

The attempt to rob the Baumstein office 
on Saturday, Aug. 29, was a most daring 
one and caused considerable excitement in 
the downtown jewelry district. About 10 
o’clock on the morning of the attempt, Mos- 
ler, Stein and another man walked into the 
office of Mr. Baumstein and asked for the 
proprietor. When Leo De Main, an employe 
and the only one in the office at the time, 
told the men that his employer had gone to 
the barber’s, the bandits bound and gagged 
De Main and stood him against the wall. 

A few minutes later Mr. Baumstein, who 
was coming from a vault from which place 
he had taken his diamonds, opened the door 
of his office and saw his clerk and the ban- 
dits. He immediately started to yell, and in 
a few moments the entire building was 
aroused. Diamond dealers and jewelers ap- 
peared from their offices, many brandishing 
guns, and started in search of the bandits. 
Mosler and Stein were finally captured, but 
in the excitement the third man got away. 

Both men, it developed, had police records, 
and within a few days were indicted as 
second offenders. They pleaded not guilty to 
the indictments, and were compelled to re- 
main in jail when they could not raise 
$75,000 bail. 

Immediately after the arrest of this pair 
the National Jewelers Board of Trade, the 
Jewelry Crafts Association and other trade 
organizations became interested in the case 
and demanded an immediate trial for the 
men. The trade persisted in its efforts, and 
with the aid of Newman Levy, of Green- 
baum, Wolff & Ernst, who is a former as- 
sistant district attorney, the men were tried, 
convicted and sentenced within approximate- 
ly three weeks after their arrest. 











Two shoplifters visited the establishment 
of Frederic L. Baldwin, jeweler on Virginia 
St., Waterloo, N. Y., recently and obtained 
a gold watch from a show window. Mr. 
Baldwin was out to dinner and Mrs. Bald- 
win was at the store when the pair came in, 
posing as man and wife and looking for a 
small present. Mrs. Baldwin opened the 
window, showing them some small articles, 
but the woman wanted something better and 
asked for a small diamond. The jeweler’s 
wife went to the rear of the store and 
looked in the safe, the woman following her. 
The man remained at the front of the store 
and during the operations took a woman’s 
gold wrist watch from the window. They 
said they could not find anything just at the 
time that suited them. Shortly afterwards 
the watch was missed. 
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ALL-IN-ONE OUTFIT with 





What It Will Do: 


eo ata FOR THE SHOP 
REAMING SHOWROOM 

POLISHING STOCK ROOM 
P— pea A One-Man Outfit 
‘ones that does the same fF 


SAND BLASTING |W°rk as is expected 
of a factory. 











| FLOOR SPACE 


POLISHING DUST COLLECTOR | if 2 x 6 FEET 


Shipped all Complete, 
set up as shown, ready 
to go right to work. 


Runs from 
Electric 


Light 
Socket 


GOOD 
TOOLS 


will make your 
shop pay big div- 
idends. Just the 
outfit for the man 
that wants to 
make every inch 
of space earn its 
way. Smooth 
running, ball 
bearing machine. 


LEIMAN 
BROS. 
60 Lispenard & 
New York 


Makers of Good 
for 35 Years. 

















Hitt peeehararneseneganhe 
Wi) EMERSON 


WE OFFER THIS SPECIAL 
14K WHITE GOLD. ROLLED 
PLATE ASSORTED DESIGNS 


6 JEWELED LEVER $4.25 NET 


COMPLETE WITH 
RIBBON AND BOX 


MOISE HIRSCH, Inc. 


6 MAIDEN LANE’ .. NEW YORK 


EMERSON 





THE NEXT SHIPMENT OF WATCH 
CASE REPAIRING YOU HAVE 


‘\ Send It to Pete 


A HALF CENTURY spent in 

satisfactorily serving thousands } 

of jewelers is proof of our relia- 

Xe bility. Ladies’ cases altered into 

wrist-watches; hunting cases to open face; key- 
wind cases to stem-wind. TRY US. 


PETER HENRY & SON 


Established 1872 
434 Elm St. Cincinnati, O. 
































FOR 30 DAYS ONLY 


Your Opportunity Now 


Winter’s Practical Self Teacher 
ENGRAVING BOOK 


This Ad.—and $4.00 Post Paid. 


Most up-to-date book to learn Engraving 
Thousands sold since 1915. 
At Your Service 


Questions pertaining to oe cheerfully 
answered ' 


WINTER'S SCHOOL 24s v. tr tre. 


OF ENGRAVING (CHICAGO, ILL. 
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E. V. Hammond, ‘Columbia, Miss., was 
in the city for a few days during the past 
eck. 
- Wagner has purchased the stock and 
goodwill of the Champion jewelry store, 
DeRider, La. 

E. B. Smith, formerly of DeRider, La., 
has moved to New Orleans and opened a 
jewelry store at 620 N. Rampart St. 


R. F. Goodrow, formerly watchmaker for 

Miller Bros., Canal St. jewelers, has opened 
a jewelry and repair shop at 318 Bourbon 
t. 
A. Mugnier, of W. E. Taylor & Co., 
this city, who spent several months on the 
Gulf Coast in an effort to regain his health, 
says that he is feeling much better and will 
return Oct. 1 to resume his duties. 

Mr. Arthur Waechter, who was formerly 
manager of White Bros. Co. has re- 
turned to the city after an extensive vaca- 
tion trip through the Pacific northwest. 


Horace Simon, Texas representative of 
the Hiller Jewelry Co., is back home for a 
week to replenish his stock and left again 
yesterday to cover his territory. Mr. Simon 
reports excellent business along the line. 

J. C. Richard and Ralph S. Hereford have 
formed a partnership and will open a jewelry 
store in the New Union Indemnity building 
on Baronne St., having signed a 10-year 
lease. Their store will be opened about 
Oct. 1. 

Percy H. Wilkins, district representative 
of the Elgin National Watch Co., doing 
missionary work was a visitor in New 
Orleans last week. N. R. Shronk, of the 
Amity Leather Products Co., was also in 
the city. 

Mr, J. W. Bensel, for many years fore- 
man of the manufacturing department of 
Leonard Krower & Son, Inc., is now em- 
barking in business for himself, opening 
offices in the Liverpool, London and Globe 
building, this city. 

Louis Hausmann, president of Hausmann, 
Inc., has gone with his two daughters, Mrs. 
Leo R. Straus and Mrs. Myron W. Exstein, 
to New York. His daughters live in New 
York, and Mr. Hausmann will be with them 
for about four to six weeks. 

The New Orleans jewelers enjoyed the 
best Summer business in years. A few 
retailers complained of dull business, but 
the majority reported many good sales. 
The wholesale jewelers have done a larger 
business than last year. Crops are very 
good and prices with the exception of sugar 
are high, so the outlook for Fall and Winter 
business was never better. 

B. Mattes, manager of the art depart- 
ment of Leonard Krower & Son, Inc., has 
returned to New Orleans, having been in 
charge of the large exhibit in Memphis 
during the Cotton States Convention. A. 
L. Judis, representative of the firm, is again 
making a special trip through the territory 
and reports business rapidly improving. 
Traveling representatives in town last 
week included Nelson McCormick, of Plain- 
ville Stock Co., Plainville, Mass.; David 
Harris, Hamilburg Show Corp., New York; 
M. Irolson, diamond importer of New 
York ; Arthur Abraham, Abraham & Roman, 
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New York; J. Kashins, Providence ‘Stock 
Co., Providence, R. I.; Henry Hart, Rifkin 
& Hart, New York.; J. B. Ahfons, Renais- 
sance Jewelry Co., New York. 

Mrs. Gabe Hausmann: and her two 
daughters, Theone. and Gail, and. Mrs. Haus- 
mann’s mother, Mrs. S: L. Bloch, have re- 
turned home after a lengthly ‘sojourn in 
Atlantic City and New York city.. While 
there, little Gail,; as. ‘‘Miss.:New Orleans, 
Junior,” won a beautiful loving cup as 
prize winner in the baby pageant. Gail, a 
petite brunette beauty of three and a half 
years, made a tremendous hit. Graceful. as 
a fairy queen on her throne, she. won the 
plaudits of the multitude as she tossed tiny 
bales of cotton with one hand and kisses 
with the other. 

Gabe Hausmann, vice-president of Haus- 
mann, Inc., has been trying for some time 
to get the larger retail stores in New Orleans 
to adopt the same closing hours and the 
Summer month schedule as followed in the 
east, from June 1 through September to 
close at 5 o’clock week days and Saturdays 
at 12:30, except in July and August and in 
these two months to close all day Saturdays: 
Mr. Hausmann says he will be only too 
glad to head any movement to adopt these 
more humane usiness hours. Hausmann, 
Inc., has for the past 15 years closed at 
5:30 p. M., except in the Summer months, 
when the earlier closing hours are in effect. 
Mr. Hausmann has also been trying to get 
the owners and occupants on Canal St., the 
main business thoroughfare of the city, to 
Many merchants have agreed and much 
do away with the unsightly balconies, etc. 
work has been done with that object in view. 


Atlanta, Ga. 


Louis Glick, of Hammell, Riglander & 
Co., New York, was a visitor to Atlanta 
during the week. 

Mr. Perlman, of Konishi Kotakadu & 
Co., New York, spent several days in Atlanta 
during the week looking after the interests 
of his firm. 

E. P. Tomlinson, of Megahee & Tomlin- 
son, 14 Auburn Ave., has just returned 
from a two weeks’ honeymoon spent in 
southern Florida and Cuba. Mr. Tomlin- 
son’s marriage came as a complete surprise 
to his friends and associates in the retail 
jewelry business here, and will doubtless be 
news to his many friends outside the State. 

With the opening of the school season 
here, Atlanta jewelers report a good sale 
in watches, particularly wrist watches, silver 
fountain pens, silver pencils, and other 
jewelry in demand from school children. 
This trade is expected to be augmented by 
the opening of the colleges here the last of 
the week, when thousands of college men 
will be making their initial purchases at 
the downtown stores. 

Latham & Atkinson have had on display 
in their window all the week the National 
Amateur Golf Championship cup, won last 
week for the second time by Bobby Jones, 
Atlanta’s golf favorite. The cup attracted 
widespread attention, not only from golfers 
but non-golfers as well because of its beauty, 
and formed one of the best window displays 
ever made by the store from the standpoint 
of getting attention and holding it. 

H. Armin Maier, Jr., son of H. A. Maier, 
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of Maier & Berkele, and. popularly known 
as “Army” Maier to the younger set of 
Atlanta, has lived up to his nick-name by 
enlisting in the army—or if not the army 
proper—in° the aviation’ branch of Uncle 
Sam’s fighting forces. Armin Maier, who 
had attended Oglethorpe University and 
later the University of Alabama, had made 
#@ promising start as a jeweler in the firm 
of Maier & Berkele, and seemed destined 
to follow in his father’s footsteps, ultimately 
attaining a partnership in the business. But 
last Spring “Army”. took a flight with a 
commercial aviator. at: Candler field and 
liked it. One flight led to ‘another, and 
finally. young Maier determined to leave the 
jewelry. business for that. of aviation. He 
applied for an appointment in the arial serv- 
ice and got it, and: last .week -he reported to 
Brooks. Field, Texas, ‘where he is now tak- 
ing the ground course. If all goes well, Mr. 
Maier expects to be a full- fledged aviator 
in a few months... 











Mr. Coker, retail jewelry merchant of 
Tiptonville, Lake county, Tenn., was a visitor 
in the Memphis trade last week. 

Ed Hall, of Hall & Aldridge, a new re- 
tail firm lately opened at Blytheville, Ark., 
spent several days with the Memphis jewelry 
trade. 

Henry Agate, of the Bonner Mfg. Co., 
New York city, was in Memphis last week 
and reported gratifying improvement in 
trade. 

W. G. Speck, a retail jeweler of Ripley; 
Tenn.,. whose store. recently burned out and 
has been replaced, was in Memphis a few 
days ago and purchased an opening bill. 

J. H. Mednikow, head of J. H. Mednikow 
& Co.,. wholesalers,.119: Monroe Ave., is now 
on his western trip, being at Minneapolis, 
Minn., this week and returning to Memphis 
around Oct. 1. 

C. J. Kraft, formerly with Schulten & De 
War, manufacturing jewelers in the Messick 
building, Madison and 2nd Sts., has opened 
a new shop in the Central State National 
Bank building, across, the street. 

A very large and beautiful silver loving 
cup ‘trophy for. the Southern’ Women’s Golf 
Tournament has been on display at the store 
of Broadnax, Inc., and attracted much at- 
tention. It was won’ this season by Mrs. 
Howard, of the Country Club, at Jackson, 
Miss. . 

F. P. Burkhardt.has been put in charge 
of the watchmaking department at the estab- 
lishment of J. H: Mednikow & Co., 119 
Monroe Ave., with a cozy department in the 
front of the store. Charles Mednikow, of 
the firm, road salesman, leaves soon on a trip 
through Florida and the southeast for the 
wholesale jewelry department. L. R. Bohene 
is arranging his stock preliminary to a three 
weeks’ tour in the south for the same whole- 
sale house. 








F. G. Merry, Inverness, Fla., is erecting a 
two-story building at that place. The struc- 
ture will be 40 by 40 feet, and Mr. Merry, it 
is reported, will ‘use one of the stores fot 
his jewelry establishment. 





James V. Pasquantonio has been improv- 
ing his store at 38 Main St., Franklin. 

D. A. Braman has resumed watch repair- 
ing at Room 7 in Taft’s building, Uxbridge. 


Novgrad & Bojar, manufacturers, 100 
Stewart St., are reported as reorganizing 
their business. 

A mortgage for $4,500 against real estate 
of Harry Brier et ux, has been discharged 
by B. Gorsun. 

Alfred Morse is making an extended west- 
ern business trip in the interests of the J. J. 
White Mfg. Co. 

George L. Kerr, of Franklin, was regis- 
tered at the Hotel Pennsylvania in New 
York the past week. 

Frank Morin has been increasing his fa- 
cilities for watch and jewelry repairing at 
212 Union St., room 306. 

Paul C. Nicholson was elected Commodore 
of the Bristol Yacht Club at the annual 
meeting held last Tuesday evening. 

Louis Rodenberg is having a new bunga- 
low erected on the East Side into which he 
expects to move in the early Spring. 

Mr. and Mrs. Ashbel T. Wall and family 
have returned to town, having closed their 
Summer home at Watch Hill the past week. 

Clarence J. Roehr, of the Bassett Jewelry 
Co., left last week on a 10 days’ business 
trip to Chicago and vicinity in the interest 
of his firm. 

Mrs. Charles O’Connor has opened the 
Pleasant Hour Art Shoppe, 49 Commercial 
building, Woonsocket, with a full line of art 
and gift goods. 

Howard F. Barker is a member of the 
committee from the Providence Safety 
Council for Fire Prevention Week, which 
begins Oct. 4. 

Frank P. Boland, of H. J. Astle & Co., 
Inc., left last week on an extended business 
trip in the interests of his concern through 
New York State. 

Norman D. Baker has resumed his duties 
with the refinery concern of George M. 
Baker, 91 Page St., having returned last 
Tuesday from a short trip in Europe. 

“The Alice Shop” is the style of a new 
art and gift store in the A. C. Mason 
block, at Franklin, in charge of Miss Alice 


Pratt, who was formerly at Norwood, 
Mass. 
Mr. and Mrs. Harris Fellman and 


daughters, of Woonsocket, have returned 
from an extended automobile trip to Detroit, 
Mich., Niagara Falls and other places of 
interest. 

The annual corporation meeting and 
election of directors of the New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association will be held the latter part of 
October. 

Miss Anna C. Monahan, chief clerk in 
the office of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association, has 
returned from a two weeks’ vacation spent 
in New York. 

At a meeting of Thomas Smith Webb 
Commandery of Knights Templar, of which 
he is Generalissimo, on Friday evening, New- 
ton P. Hutchison gave an interesting talk on 
his recent visit to Europe. 
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Bertha B. Hambly, dealer in art, gift and 
antique goods, has closed her Graycroft 
place on the Matunuck Road, near Narra- 
gansett Pier, and is opening for the Winter 
at 224 Waterman St., this city. 


Woodward Booth, secretary-manager of 
the New England Manufacturing Jewelers’ 
and Silversmiths’ Association, enjoyed an au- 
tomobile trip over the last week-end 
through the Berkshire country. 

Presiding Justice Tanner entered a de- 
cree in the Superior Court on Thursday on 
the petition of William G. Thurber against 
the Rhode Island Association, providing for 
the dissolution of the respondent corporation. 

Joseph M. Tully, of this city, has been 
appointed a member of the committee on 
families in the organization of the National 
Conference of Catholic Charities, at the 
annual session at Washington, D. C., last 
week. : 

Presiding Justice Tanner in Superior 
Court on Tuesday entered a decree on the 
petition of the receiver, Horace M. Peck, 
of the W. A. H. Wells Co., authorizing 
him to sell certain property to the Forstner 
Chain Co. 

A North Main St. retail jeweler was fined 
$200 and costs in the Sixth District Court 
on Tuesday on a charge of receiving stolen 
goods from a 17-year old boy. It is said 
that the jeweler bought a watch from the 
boy for $2. 

Henry D. Sharpe, of the Brown & Sharpe 
Co., who is vice-president of the Eastern 
States League, presided at the dedicatory 
exercises at the junior achievement hall 
at the exposition grounds at Springfield, 
Mass., on Monday. 

Mr. and Mrs, Erling C. Ostby and their 
daughter, Miss Virginia Ostby, who have 
been in Nantucket for the past Summer are 
now in town, the latter leaving in a few 
days to resume her studies at the Shipley 
School, Bryn Mawr, Pa. 

The administrator’s inventory of the estate 
of the late Earl B. Williams, for many years 
superintendent of the D. M. Watkins Co., 
filed in the Municipal Court on Friday show- 
ing $47,924.93 personal property, was ac- 
cepted and ordered recorded. 

The case of the Rothschild Mfg. Co., 
against Irving J. Glantz was heard before 
Judge Rueckert in civil session of Sixth 
District Court on Thursday on book ac- 
count. Decision was entered for the 
plaintiff for $45.23 and costs. 

Norris G. Abbott, of the Rhode Island 
Tool Co., attended the 113th annual session 
of the Supreme Council, 33rd Degree 
Scottish Rite Masons of the Northern 
Jurisdiction of North America held at 
Pittsburgh, Pa., the past week. 

President Ralph K. Stone and Secretary- 
Manager Woodward Booth represented the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association at the annual con- 
vention of the American National Retail 
Jewelers’ Association at Richmond, Va., last 
week. 

Samuel Colitz et ux have given a mort- 
gage for $6,000 to the Providence Institu- 
tion for Savings on a lot of land with 
buildings thereon, on the southerly side of 
South Angell St. and a second mortgage 
on the same property to I. Herman for 
$2,000. 

Joseph Samuels and Leon Samuels, of this 
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city, are among the incorporators of the 
South County Land Co. that was granted a 
charter under the laws of Rhode Island the 
past week to deal in real estate, with an ay. 
thorized capital of 500 shares of common 
stock without par value. 

The directors of the Manufacturing 
Jewelers’ Board of Trade held their first 
meeting, following the Summer recess, the 
past week at the Providence-Biltmore Hotel, 
The meeting was held Tuesday, instead of 
Friday as usual, and after a luncheon con. 
siderable routine business was transacted, 


At the 67th annual conclave of Calvary 
Commandery No. 13, Knights Templar, 
last Tuesday evening, Adelbert E. Place, 
of O. E. Place & Sons Co., officiated ag 
Assistant Installing Officer. His brother, 
Alpheun S. Place, was installed as Warder, 
and Arthur B. Dunbar as_ Beauseant 
Bearer. 

A charter has been granted under the laws 
of Rhode Island to the Trophy Co., Provi- 
dence, manufacturers of emblems and novel- 
ties and souvenirs, with an authorized capi- 
talization of 300 shares of common stock 
without par value. The incorporators are 
Frank T. Easton, Edward G. Fletcher and 
George P. Slade, all of this city. 

Former Governor R. Livingston Beeck- 
man, who is a stockholder and director of 
the International Silver Co., and Mrs, 
Beeckman are to spend the coming Winter 
abroad and will close their Newport resi- 
dence early in October and go to White Sul- 
phur Springs, returning to New York in 
time to sail for France on Oct. 24. They 
have planned a motoring trip through south- 
ern Spain for the Winter. 

The first monthly meeting of the New 
England directors of the National Jewelers’ 
Board of Trade was held last Monday 
afternoon at the Providence office, at which 
Charles E. Hancock, of this city, as Honor- 
ary vice-president for New England, pre- 
sided. Considerable routine business pre- 
paratory to the resumption of the affairs of 
the district were discussed and a number of 
applications for membership were favorably 
acted upon. 

In the civil session of Sixth District 
Court on Wednesday judgments were en- 
tered by Judge Nathan M. Wright in favor 
of City Treasurer Clarence E. Cray, of 
this city against the following delinquents 
for non-payment of the annual _ taxes: 
William F. Quarters, administrator of estate 
of William F. Quarters, $13.62; Rhode 
Island Vanity Case Co., Inc., $115.93; S. K. 
Merrill Co., Inc., $127.02, and F. E. Ash- 
mun Co., $12.33. 

More than 40 members of the Pfeifer 
Buyers’ and Executives’ Club gathered last 
Friday evening at the rooms of the Shrine 
Club for their monthly business meeting and 
dinner. After some discussion on the ar- 
rangements for business during the coming 
season and a resumé of the successful busi- 
ness so far accomplished, an entertainment 
was furnished by several of the members. 
Albert Pfeifer, who was unable to be pres- 
ent on account of a business engagement, 
sent a message through C. H. Howard, vice- 
president of the corporation. Secretary and 
Treasurer C. Elmer Lord and Advertising 
Sales Manager F. A. Harkins were also 
among those present. 

Horace M. Peek, secretary of the Mant- 
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facturing Jewelers’ Board of Trade, has been 
spending a vacation period at Twin Moun- 
tains, N. H. 

Jacob Krasnow et ux has given a mort- 
gage ior $600 to Joseph Green on a lot and 
buildings on the east side of Eddy St. 

Frank Kelley, department head with the 
Manufacturing Jewelers’ Board of Trade, 
who has been seriously ill for several weeks, 
is able to resume his duties again. 

Louis F. Rosenberg, Samuel B. Levy, W. 
C. Russell and Ted White were among the 
players on Saturday in the qualifying round 
for the President’s Cup at the Metacomet 
Golf Club. 

Reuben H. Cohen, manager of the Chi- 
cago office of the George H. Cahoone Co., 
who has been visiting the firm’s plant at 7 
Beverly St., this city, has returned to his 
territory. 

Herman M. Pickles is about to join the 
ranks of the benedicts, a marriage license 
having been granted him last Saturday by 
the city registrar. The bride-to-be is Miss 
Anna T. E. Johnson. 

Miss Virginia Williams, daughter of Mr. 
and Mrs. Wade W. Williams, of this city, 
was married in the Church of the Trans- 
figuration at New York last Saturday after- 
noon to Charles G. Wright. 

Among the participants in the third open 
tournament of the Rhode Island Golf Asso- 
ciation on the links of the Rhode Island 
Country Club last Saturday were Guy 
Mayer, Fred A. Otis, R. Wilson, E. D. 
Crandall and G. Kollstede. 

Edward Burke, 65 years of age, a well- 
known journeyman jeweler, was run down 
by an automobile as he was crossing W. Ex- 
change St., Saturday noon, and is at the 
Rhode Island Hospital in a critical condi- 
tion from a fractured skull. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following, who, although not making any 
large individual orders, are doing a fairly 
encouraging total business: Mrs. Vernon, 
of A. I. Namm & Son, Inc., Brooklyn, N. Y.; 
Messrs. Reese and Connell, of Montgomery 
Ward & Co., Inc., Chicago; G. Griffin, of 
Marshall Field & Co., Chicago; Mr. Cum- 
mings, of Gimbel Bros., Inc., Philadelphia ; 
Messrs. Bennett, Coon and Reeves, of the 
T. Eaton Co., Ltd., Toronto, Ont., and Mr. 
Karsky, of the Herzfeld, Phillipson Co., 
Milwaukee, Wis. 











Frank P. Kennedy is making a western 
trip for Kennedy & Co. 

Mr. and Mrs. H. Alton Hall are spending 
a vacation period in Maine. 

Mr. and Mrs. Harry Fisher have returned 
from a few days’ stay on Cape Cod. 

George L. Paine, of the George L. Paine 
Co., is able to be out again after his recent 
illness, 

William White, of the William White Co., 
is on an extended automobile trip through 
New York State. 

John B. Norton, until recently employed 
for several years at the factory of W. 
G. Clark & Co., died at the Deaconess 
Hospital in Boston on Thursday. 
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Richard Alcock is spending a few days in 
New York and vicinity. 

Henry Imhoff returned the past week from 
a visit with relatives at Chicago. 


Saart Bros. Co. is increasing its force in 
the novelties department of its plant. 


Mr. and Mrs. Robert P. Wetherell spent 
last week-end with friends at Harwichport. 


Ira Seebeck left the past week on a west- 
ern trip in the interest of Sykes & Strand- 
berg. 

Mr. and Mrs. Raymond Rioux and family 
are at Harwichport on the Cape for a fort- 
night’s stay. 

Mr. and Mrs. Frank Sadler are making 
an automobile tour through Maine with a 
party of friends. 

W. C. Penfold is on an extended business 
trip through the west in the interest of the 
. H. Sadler Co. 

Charles A. Scudder, a retail jeweler of 
Athens, Ga., has been visiting his sister in 
this city the past week. 

Mr. and Mrs. Henry Wilmarth have re- 
turned from an automobile trip to Canada 
and the White Mountains. 

Amos N. Chatterton, for a number of 
years associated with the Leach & Garner 
Co., died last week in his 69th year. 

Col. Sidney O. Bigney, of the S. O. Bigney 
Co., attended the annual convention of retail 
jewelers at Richmond, Va., last week. 

Mr. and Mrs. John H. Vallette, who have 
been spending the Summer at their country 
place in Camden, Me., have returned home. 

Attleboro was represented at last week’s 
annual convention of the A. N. R. J. A. by 
Harold E. Sweet, of the R. F. Simmons Co. 

Walter A. Cunningham, of the Horton & 
Angell Co., is making an extended business 
trip for the concern through the eastern 
territory. 

D. & M. Enameling Co., 31 Union St., is 
increasing the facilities and force on its 
Dresden work on which it is having a ca- 
pacity drive. 

The western trade of E. D. Gilmore & Co. 
is receiving business calls from their repre- 
sentative, Ernest Gilmore, who left last week 
for the territory. 

Miss Anna Gaudreau, for a number of 
years in the employ of the D. E. Make- 
peace Co., was married last week to Louis 
Langevin, of Southbridge, Mass. 

E. A. Moore, western representative of 
the R. F. Simmons Co., left last week on an 
extended trip through his territory and will 
go to the Pacific Coast before his return. 

Mr. and Mrs. William Nerney are mem- 
bers of an automobile party that is on an 
extended trip to Maine, with headquarters at 
the Terrace Inn, at Falmouth Forestdale. 

Harold E. Sweet and Harvey FE. Clap are 
members of the budget committee for Attle- 
boro’s Community Chest for the coming 
year. The annual solicitation for funds will 
occur this year Oct. 4 to 10. 

Walter Markoff, for a number of years 
associated with various local concerns, has 
recently started in business for himself un- 
der the firm style of the Star Mfg. & Plating 
Co., at 9 Calender St., Providence. 

The fire department was called by a bell 
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alarm the other afternoon to the Baer & 
Wilde building, Pearl and Hazel Sts., where 
the acid flue attached to the structure was 
ablaze. Chemical lines sufficed to kill the 
fire. ; 

Among the jewelers arranging the jewelry 
exhibition for Boston in November are Har- 
old E. Sweet, of the R. F. Simmons Co., on 
the executive committee, and Joseph Finberg, 
of the Finberg Mfg. Co., on the exhibits 
committee. 

There is a movement being started to pro- 
test to the New York, New Haven & Hart- 
ford Railroad officials against the announce- 
ment that beginning Sept. 27 the stopping of 
the midnight train from Boston to Provi- 
dence en route to New York will be elimi- 
nated. By this and two other stops being 
cut out, officials claim that about 25 minutes 
can be saved on the run. 








Plainville, Mass. 


John Martin has become associated with 
the Plainville Stock Co. 

Frederick A. Moran, of the J. F. Sturdy 
Sons Co., left last week for an extended 
business trip through the west. 

Mr. and Mrs. Rufus King were badly 
shaken up the other afternoon when their 
automobile was struck by a large bus and 
the rear end of the car considerably dam- 
aged. 











Canada Notes 





The Bick & Ostor Co., Ltd., Montreal, 
wholesale and retail jewelers, have been in- 
corporated with a capital of $50,000. 

Joseph Tobias, jeweler and diamond mer- 
chant of Ottawa, was robbed of diamonds 
valued at $2,500 on the night of Sept. 14. 
It is not known whether the robber broke 
into the building during the night or con- 
cealed himself on the premises in the day- 
time, getting away after the store was opened 
in the morning. 

The death of Hubert E. Hult, jeweler of 
Ingersoll, Ont., occurred on Sept. 15 from 
hemorrhage of the brain. He had lived in 
Ingersoll nearly all his life and for 20 years 
was in the employ of F. W. Waters, jeweler, 
and had recently started business on his own 
account. Mr. Hult was a Presbyterian and 
active in religious work. He leaves a widow, 
one son and one daughter. 

William Ashall, a clock expert, who for 
the last 34 years has had in his charge all 
the municipal clocks in the city of Toronto, 
died on Sept. 15 at the age of 73 years. Mr. 
Ashall was born at Bolton, Lancashire, Eng- 
land, of a family who had for long been 
identified with the clockmaking industry. 
He learned the trade and for some years was 
in business in Toronto. There were but few 
municipal clocks in the city when he ob- 
tained his appointment, but the number has 
increased so greatly in recent years that Mr. 
Ashall has been assisted in his work by his 
son. He was an authority on the installation 
of electrical clocks and installed several in 
the Parliament buildings and other large 
edifices. He was a member of the Queen’s 
Own Rifles and an expert rifleman and saw 
service in the Old Rebellion. He was a 
member of the Baptist Church and is sur- 
vived by two sons and five daughters. 
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Circulation That Is Guaranteed 








It must be borne in mind that circulation, as a purchasable 
commodity, differs entirely from any kind of merchandise. 
It is something you never can personally measure—in 
fact, the only tangible evidence of its existence is the copy 
of the publication, containing your advertisement, which 
is sent you. 


In the case of merchandise you are able to have it checked 
with invoices. In the case of circulation you must take 
somebody's word for what it amounts to or insist upon 
a guaranty written in the contract. 


THE JEWELERS’ CIRCULAR guarantees its circulation 
on all advertising contracts. This guaranty of over 10,000 
copies a week is a contract condition. It means you not 
only know but can demand, at any time, proof of exactly 
how much distribution you are getting for each dollar 
you spend. 


Buying guaranteed circulation is buying a known quan- 
tity and, as you can readily see, it is entirely different 
from relying on faith, which must necessarily be the case 
when you buy circulation that is only claimed. 
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Consequently, when buying advertising why not insist 
upon a guaranty of circulation written in the contract? 
Why not be sure of how much you are getting and how 
much, per thousand you are paying? 


THE JEWELERS’ CIRCULAR PUBLISHING CO. 
11 JoHN STREET New York City 
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The Proposed Law (THERE is consider- 
as to Marking able satisfaction 


in the jewelry trade 
Platinum over the fact that. the 
industry has at last practically agreed on 
a fundamental draft. for a National Plat- 
inum Law, the proposed law on_ which 
committees and various organizations have 
been working for many years having been 
submitted to representatives of various ele- 
ments of the industry and approved at a 
mass meeting held in New York, as told 
in full in the last issue of THE JEWELERS’ 
Circucar. In brief the points on which 
the trade have agreed are. to. the effect: 

That no article of the platinum metals 
or of a metal that appears or purports to 
be platinum, shall contain a mark misrepre- 
sentative of its quality. 

That an article to be stamped “platinum” 
alone must have a content of platinum 
metals to the amount of 985/1000 (where 
solder is not used and 950/1000 where 
solder is used) and the content of other 
platinum metals beside pure platinum must 
not exceed five per cent, of the entire article. 

That an article containing 750/1000 parts 
pure platinum and 985/1000 parts of the 
platinum metals may be marked “plaiinum” 
provided this word is immediately pre- 
ceded by the words “iridium,” “palladium,” 
“ruthenium,” “rhodium” or “osmium,” which- 
ever of said metals predominates, and fur- 
ther provided that the predominating metal 
other than platinum be more than 50/1000 
parts of the entire article. 

If an article contains less than 750/1000 
pure platinum and more than 500/1000, it 
may not be marked “platinum” unless the 
word is immediately preceded by the decimal 
fraction in thousandths showing the pure 
platinum content and further provided that 
the word be followed by the name or ab- 
breviation of the other platinum metals that 
may be present in the article in quantity of 
more than 50/1000 parts, which name is 
also to be preceded by a decimal indicating 
the content of each. 

“An article of platinum metals containing 
less than 500/1000 parts pure platinum may 
not be marked “platinum” but may be 
marked with the name, “iridium,” “pal- 
ladium,” “ruthenium,” or other of the 
platinum metals, whichever predominates in 
the article, provided the quantity of such 
metal expressed in decimal parts is also 
stamped upon it and provided that the name 
of the metal appears in full. 

Any person, partnership, or corporation 
or employe of the same shall sell an article 
to which is applied any mark that does not 
conform to the provisions of the act will 
he deemed guilty of a misdemeanor and may 
be punished by a fine of not more than $1,000 
or by imprisonment for not more than six 
months or both. Selling an article means 
depositing or causing to be deposited in the 
United States mails or with a common car- 
rier for transportation in ‘interstate or 
foreign. 

The word “mark” covers also any sign, 
device, imprint or stamp on the article 
itself or any card, paper, label, box, carton, 
container, holder, package, cover or wrapper 
attached to or used in conjunction with or 
enclosing such article, or any bill of sale, 
invoice, statement, etc., identifying or de- 
scribing the article. There has been some 
differences of opinion as to the language 
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of the section in regard to marks which 
at present also includes “circular, advertise- 
ment, notice, memorandum, or other writ- 
ing or printing,” and at the suggestion of 
the meeting last week, the exact language 
of the clause covering marks is to be passed 
on at another meeting to be held in New 
York. In the meantime, a committee of 
three has been appointed to report on sug- 
gestions as to this clause. 

It is hoped and expected that the differ- 
ences of opinion in regard to what the 
“mark” should mean will be easily adjusted 
and the compromise reached that will be 
agreeable to all. The main sections of the 
bill having ‘been agreed to as to the defini- 
tions of quality, there is every reason to 
expect that legislation on this subject so 
vitally needed by the trade will be obtained 
in the near future. 





Year's Revenue ‘['HE statement pub- 
from Jewelry Tax 4-9 ern 

But $9,673,415 ERS’ CrrcuLar to the 
effect that the tax collected by the govern- 
ment from jewelers during the last fiscal 
year amounted to less than $10,000,000 gives 
another reason to hope that the days of the 
jewelry tax are numbered. For with the 
present surplus in revenue, the Treasury 
Department and the members of Congress 
can have little reason to make any serious 
fight to retain the clause which has pro- 
duced so little increment to the national 
revenue while continuing to be a subject of 
great annoyance to one of the country’s 
most prominent industries. The amount col- 
lected by the government in the fiscal year 
ended June 30, 1924, was $22,634,406, while 
the amount collected the year ended June 


* 30, 1925, totaled but $9,673,415, and this de- 


spite the fact that the figures included the 
sales of June, 1924, and two days of July, 
1925, when the old law applying the. tax to 
every jewelry sale was still in effect. It is, 
therefore, safe to infer that a full year’s 
collection of taxes under the present law, 
with its exemption of articles sold for $30 
and under, watches sold for $60 and under, 
silver-plated flat tableware, articles for re- 
ligious purposes, etc., would be less than 
$8,000,000. 

But small as this tax is and unimportant 
as it may be to the government revenue, 
nevertheless, it is a serious annoyance to the 
jewelry business, and the fight to eliminate 
it, as indicated by the action of the retail 
jewelers at the convention at Richmond, 
Va., last week, will go on to the end. 
Whether or not a jeweler has to pay much 
or little to the government, the tax on his 
sales is a nuisance and a handicap from 
which he should not suffer. It is unjust, in- 
equitable and discriminatory and has no 
just basis for existence. 

The fight on the question of principle. 
made by jewelers for years, is now having 
an effect on our Congressmen and Senators, 
as can be seen by the-attitude of the leaders 
of both the political parties on the subject 
of the nuisance taxes. Even those who, in 
the past, were willing to consider the neces- 
sity for revenue as more important than 
the principle involved, have come around 
when they find that the revenue has de- 
creased to such a smalf amount. 

The jeweler has every reason to hope, 
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therefore, that with the enactment of the 
new revenue bill which the next Congress 
is sure to pass, the day of the jewelry tax 
will be ended, but until it is, every member 
of the trade should be willing to fight to the 
utmost and in every way possible to elimj- 
nate this unjust levy on the industry for 
which war-time conditions were the one and 
only excuse. 


Bee 
Death of Mrs. V. S. Mulford 


As THE JEWELERS’ CIRCULAR goes to press 
a telephone message from Southampton, L, I,, 
announces the death of Mrs. Madeleine Day 
Mulford, wife of Vincent S. Mulford, head 
of The Jewelers’ Circular Publishing Co, 
at their Summer home at that place. 

Mrs. Mulford had been ill but a few days, 
She was 45 years old and is survived by her 
husband and four children. 


CAREERS 
Russian Notes 





“The Russian Klondike,’ as the newly 
discovered and unusually rich gold fields 
at Aldan, Siberia, are known, will en- 
joy a better communication with the rest of 
the world this coming Winter. Hundreds 
of miles separate the Aldan fields from the 
nearest villages and regular roads. Food, 
clothing, machinery and mail had to he 
hauled over primeval forests, dangerous ra- 
vines and frozen marshes by camel and deer 
teams, and great inconveniences had been 
experienced by the prospectors. But in the 
beginning of this month 10 motor tractors 
were shipped to Aldan from Leningrad and 
Irkutsk. The machines will replace deer 
and camels and will maintain regular and 
expedient traffic to Aldan, in one direction 
starting from the Amur river, a distance of 
700 versts, and in the other from the Lena 
river and the famous Lean gold fields, a dis- 
tance of 350 versts. 

* * * 


A telegram of the Vladivostok correspond- 
ent of the Moscow daily Jzvestia advises 
that electric equipment is being established 
and other innovations are being introduced 
for the first time at the Kolchan gold mine, 
one of the richest in Eastern Siberia. 

* * * 


Russian noble emigrées abroad, reduced to 
extremely strained circumstances, had been 
known to engage in many various occupa- 
tions hitherto entirely foreign to them, not 
only of professional and mercantile but of 
manual character as well. Porters, long- 
shoremen, seamstresses, ship-firemen, wait- 
resses, almost any branch of skilled and un- 
skilled labor in various countries of Europe 
and America has its quota of former Rus- 
sian aristrocrats. Now comes news that 
stone polishing is added to this list. The 
news comes from Queretaro, Mexico, where 
a group of Russian refugees, headed by 
Prince D. G. Devlet Murad, opened a ©0 
operative stone-polishing factory lately. 
Opals, onyxes, agates and amethysts, mined 
near Queretaro, are polished in the Russiat 
shop. Prince Devlet Murad is of noble 
Russian- Mohammedan blood. His co-work- 
ers are mostly former officers of the Imperial 
and White armies. 
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M. Faigin has severed his connection with 
the Faigin Mfg. Co., Inc., 105 Canal St. 

Goldman, Kolber & Co., Inc., manufac- 
turers of rings at 85 Columbia St., Newark, 
X. J, has moved to 123 Liberty St., this 
city. 

Henry Freund, of Henry Freund & Bro., 
2 W. 47th St., is expected back this week, 
after a most successful trip through the 
west. 

A new 16-story building for the use of 
jewelers is being erected at 62-72 W. 47th 
St, which is in the heart of the new uptown 
jewelry district. 

John J. Fanning, E. Pohoriles and H. 
Frackman, representing the Great Northern 
Watch Co., 132 Nassau St., will leave shortly 
to call on the trade in their respective terri- 
tories, 

The business of the Atlas Watch Corp., 
this city, was incorporated at Albany, N. Y.., 
recently with a capital of $10,000. The in- 
corporators are I. Gordon, E. A. Miller and 
S. H. Goldberg. 

Lee Reichman, of Reichman Bros., re- 
cently resigned as a director of the Jewelers’ 
Safety Fund Society. His resignation was 
accepted at the last meeting of the directors 
of that body held last week. 

The L. E. Waterman Benevolent Associa- 
tion will hold a reception and dance on Fri- 
day evening, Oct. 9, in Arcadia Hall, Halsey 
St near Broadway, Brooklyn. The music 
will be furnished by the 104th Field Artillery 
Orchestra. 


George E. Fahys, Jr., director of sales of 
the Alvin Silver Co., attended the convention 
of the American National Retail Jewelers’ 
Association at Richmond, Va., last week, 
representing Joseph Fahys & Co. and the 
Alvin Silver Co. 

A window in the jewelry store of N. Mar- 
cus, 103 Washington St., Hoboken, N. J., 
was smashed by burglars one night recently, 
who stole several hundred dollars worth of 
watches, chains and silver buckles which 
were on display. The loss was not discov- 
ered until the following morning. 


F. E. Williams, who has been connected 
with the jewelry business in New York for 
the last 25 years, is now representing the 
firm of De Kruger Weclaw, Inc., 45 W. 45th 
St. locally and out of town. He is no 
stranger to the industry here, having been 
selling high grade diamond jewelry for the 
past seven years. 

Albert Kohn, of Theodore A. Kohn & Son, 
321 Fifth Ave., returned from abroad, Tues- 
day of last week, on the French liner Suf- 
fren, Mr. Kohn went abroad on a business 
trip, and while in Europe attended the Art 
Exposition in Paris, and states that the ex- 
hibit being made by jewelers is one of the 
finest he has ever seen. 

Abraham Edelman, trading as the Hair 
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Ornament & Novelty Co., 15 E. 26th St., 
was granted a discharge in bankruptcy re- 
cently by Judge Thacher in the United States 
District Court, this city. Mr. Edelman was 
petitioned into bankruptcy on April 25 of this 
year. The schedules filed on June 18 last 
list the assets at $10,172 and his liabilities at 
$15,737. 

Alfred Morrell, of Black, Starr & Frost, 
594 Fifth Ave., has been appointed commis- 
sioner for the city of New York for the 
Sesqui-Centennial Exhibition to be held in 
Philadelphia next year. The appointment 
came from D. C. Collins, director general ot 
the exhibition. Mr. Morrell’s activities are 
not confined to the jewelry trade but all in- 
dustries in the metropolis which will exhibit. 

H. A, Pearce, watchmaker with the Fay- 
man-Joseph Jewelry Co., Springfield, Mo., 
visited the offices of THE JEWELERS’ CiR- 
CULAR last week, prior to a trip to Wash- 
ington, D. C., where he will’ visit the United 
States Bureau of Standards. Mr. Pearce 
expressed great interest in the Horological 
Institute of America and intends to take the 
examination shortly for certified watch- 
maker. Before returning home he will visit 
several other cities in the east. 

Isidore Sveilich, who was a partner in the 
firm of Sveilich & Gitlin, manufacturing 
jewelers, 79 Nassau St., when this concern 
was petitioned into bankruptcy on June 28, 
1924, has been granted his discharge in 
bankruptcy by Judge Thomas D. Thacher. 
The discharge order was signed on Sept. 9. 
Schedules in bankruptcy were filed by the 
firm on May 4 of this year and listed the 
liabilities at $10,906 and the assets at $10 
besides that taken over by the receiver. 

Judge Bondy, in the United States District 
Court, this city, recently signed an order 
confirming a composition offer made to cred- 
itors by Morris Stolzenberg, jeweler, 72 
Bowery. This settlement is on the basis of 
25 cents on the dollar and is payable 15 cents 
in cash and the balance of 10 cents in an 
endorsed note, due in two months. Mr. 
Stolzenberg is a voluntary bankrupt, having 
filed a petition on July 29 of this year. He 
lists his assets as $4,248 and liabilities at 
$13,323. 

The many friends of Arpad Adler, for 
many years traveling salesman for Bernard 
Rice’s Sons, 325 Fifth Ave., will be grieved 
to learn that he died recently. The death 
of Mr. Adler followed an operation which 
he underwent in New York. He died on 
Sept. 1 and was buried in Mt. Hope Ceme- 
tery on Sept. 3. Mr. Adler had represented 
the Rice concern for 12 years, and had al- 
ways traveled the middle west territory, 
where he was known to many jewelers. De- 
ceased is survived by his widow, two daugi- 
ters and a son. 

At a recent meeting of the executive com- 
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mittee of the Horological Institute of Amer- 
ica, Jacques LeRoy, 1056 Third Ave., was 
appointed by the president of the institute, 
Edward H. Hufnagel, to succeed Alfred G. 
Stein, who resigned. President Hufnagel 
was unable to attend the recent convention 
of the American National Retail Jewelers’ 
Association owing to the critical condition 
of Mrs. Hufnagel. The committee remem- 
bered its past president and present president 
of the institute by forwarding to Mrs. Huf- 
nagel a beautiful basket of flowers. 

Mortimer C. Foster, chairman of the Auc- 
tion Committee, is still engrossed in his 
duties of securing proper auction legislation 
for New York city and State. Since the 
last meeting held by the committee several 
weeks ago, Morris L. Ernst, of Greenbaum, 
Wolff & Ernst, attorney for the committee, 
has been drafting the proposed law which 
Mr. Foster states they intend to put before 
the Board of Aldermen, now that the Home 
Rule law has been upheld by the Supreme 
Court. The State legislature will also be 
asked to pass a law protecting the public 
against unscrupulous auctioneers. 

Schedules in bankruptcy were filed in the 
United States District Court, this city, last 
Wednesday, by Crouch & Fitzgerald, Inc., 
dealers in luggage, novelties, etc., with place 
of business at 417 W. 28th St., 177 Broad- 
way and 586 Fifth Ave. The liabilities are 
$95,414, which amount represents taxes due 
the United States, $121; taxes due the State, 
counties, districts and municipalities, $100; 
wages, $200; other debts preferred by law, 
$3,353; secured claims, $16,413, and unse- 
cured claims, $75,228. The assets exceed 
the liabilities by almost $5,000, the sched- 
ules placing them at $100,410. This amount 
includes cash on hand, $1,286; stock in trade, 
$48,365; carriages and other vehicles, $375; 
machinery, tools etc., $23,392; patents, copy- 
rights and trade-marks, $131; debts due on 
open accounts, $14,521; policies of insurance, 
$1,166; unliquidated claims, $665, and prop- 
erty in reversion, remainder and trust, 
$10,505. An involuntary petition in bank- 
ruptcy was filed against this concern on 
Aug. 24, and since that time several orders 
authorizing the continuance of the business 
have been issued by the Federal Court. The 
last order was signed on Sept. 4 by Judge 
Bondy and gives the receiver authority to 
continue the business for 30 days beyond 
thar date. 

Milton L. Ernst, 22 W. 48th St., accom- 
panied by Mrs. Ernst and their two children, 
returned from an extended vacation trip in 
Europe last Thursday on the Resolute. 
While abroad Mr. Ernst visited the diamond 
markets of Amsterdam and Antwerp for the 
purpose of replenishing the stocks of his 
concern. In Europe he found the diamond 
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markets very firm. Prices, he stated, are 
inclined to be considerably higher with 
chances that larger stones will be still higher 
the latter part of the year. 

M. Guggenheim, head of the firm of M. 
Guggenheim, Inc., importers of notions and 
Parisian jewelry novelties, left for Europe 
Saturday on the Rotterdam. This marks his 
100th crossing to foreign shores. 

The firm of Kreiswirth & Santo, jewelers, 
this city, was granted a charter of incorpora- 
tion at Albany, N. Y., last week, in which 
the following were named as the incorpo- 
rators: C. Santo, C. and M. Kreiswirth. 
The capital is $10,000. 

H. J. Homrich, jeweler at Huntington, 
W. Va., attended the A. N. R. J. A. con- 
yention at Richmond last week and then 
came to this city on a buying trip. Mr. 
Homrich will remain here for 10 days and 
is making his headquarters at the Hotel 
McAlpin. 

A meeting of the creditors of Michael L. 
Machat, jeweler, 33 Maiden Lane, was held 
lat Monday afternoon at 37 Maiden Lane. 
An offer of settlement made by Mr. Machat 
was rejected by the creditors, who appointed 
acommittee to investigate. This committee 
will report at a later meeting. 

The Jewelers 24 Karat Club held its reg- 
ular monthly meeting last Wednesday at the 
organization’s club room, 15 Maiden Lane. 
There was one resignation accepted. The 
vacancy caused by this dropping out of one 
member was filled by Herbert K. Sturdy, 
Jr, who was elected to membership. The 
club decided to hold its annual banquet, which 
is always a big social event in the trade, on 
Saturday evening, Jan. 23, 1926... 

Major Paul M. Chamberlain, M. E., who 
isa well-known horologist and collector, as 
well as a contributor to the Horological De- 
partment of THe JEWELERS’ CIRCULAR, ar- 
tived from Europe on Monday aboard the 
Leviathan. Major Chamberlain’s fellow pas- 
sengers on the returning boat intimated that 
there was only one clock in Europe which 
he wanted but could not carry away in his 
suit—that one being “Big Ben.” 

A man who, last Spring, it is claimed, 
called on merchants in this city, among them 
several jewelers, representing himself as a 
buyer for the H. E. Heacock Co., wholesale 
and retail jewelers of Manila, P. I., was ar- 
rested at 399 Broadway, last Monday after- 
noon by Sergeant Detective John H. Howe, 
of the Maiden Lane Squad. The prisoner 
is heing held on a minor charge of disor- 
derly conduct while detectives are busy en- 
deavoring to locate some jeweler or other 
merchant who might have been swindled by 
this man. The police claim that this man 
Placed several orders with a number of con- 
cerns, requesting that consignments of goods 

sent to the Philippine Islands as soon as 
confirmations of the orders are received. In 
all of the places he visited the man either 
attempted to obtain some money or succeeded 
m getting away with:a small quantity of 
merchandise. This man is believed to be the 


same one who called at the office of a watch 
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concern at 49 Maiden Lane, and after ob- 
taining a great deal of information about 
the watches which the firm handles, re- 
quested that he be given a sample in order 
that he might be able to write his firm in 
Manila describing the timepieces. The firm 
gave him a wrist watch costing about $10, 
but it is claimed that he failed to return or 
place any order. In another place, it is 
claimed, he gave a large order for suits and 
succeeded in inducing the manufacturer to 
allow him to have one for his own use. 
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Creditors Start Bankruptcy Proceedings 
Against J. M. Jablow & Co., New York 


Involuntary bankruptcy proceedings were 
instituted in the United States District 
Court, New York, last Friday against Jacob 
M. Jablow, doing business as J. M. Jablow 
& Co., manufacturers of chains, rings and 
jewelry, 88 Gold St. The petitioning cred- 
itors are A. Suderov, with a claim for $350; 
Leon Davidson for $600, and Skaletsky 
Bros., Inc., $28. ‘The petition alleges that 
while the firm was insolvent, it transferred 
money amounting to approximately $3,000 
to various creditors with intent to prefer. 

David E. Singer, attorney for the alleged 
bankrupt, 1440 Broadway, was interviewed 
by a JEWELERS’ CIRCULAR reporter last Mon- 
day and stated at that time that his client 
owed between $55,000 and $60,000. The as- 
sets, he alleges, amount to between $35,000 
and $40,000, and represent merchandise, ac- 
counts receivable, stock, plant, etc. 

According to Mr. Singer, a meeting of 
the creditors will be called for sometime this 
week. He also stated that the firm’s failure 
is due to the general depression in business 
and the unusually large overhead under 
which the firm was laboring. This, he 
claimed, ate up all the profits. At the pres- 
ent time the place is closed. 








Minneapolis 





Harold W. Scharf, of Kelly & Scharf, 
watch and clock makers, 504 Jewelers’ 
Exchange building, left Sept. 15 for a five- 
day hunting trip in the neighborhood of 
Alexandria, Minn. 

Ellis Gustafson, of the C. M. Thomsen 
Co., wholesale jewelers, 100 N. 7th St., re- 
turned Sept. 21 from a one-week vacation 
spent at Lake Minnetonka. He was absent 
a week early in August. 

W. C. Weld, secretary and treasurer of 
Weld & Sons, retail jewelers, 817 Nicollet 
Ave., left Sept. 12 for Northern Pine Camp, 
Park Rapids, Minn., where he is spending 
three weeks fishing and hunting. 

Charles K. Kulla, New York Mills, Minn., 
will start a jewelry store in that city about 
Oct. 1. He is an ex-service man, and was 
formerly employed by Max Distel, of Le 
Sueur, Minn. He was with Mr. Distel 
about a year and a half. 

A. E. Madsen, president of Rettig, Hess 
& Madsen, 7 W. Madison St., corner State 
St., Chicago, returned Sept. 1 from a busi- 
ness trip through to the Pacific Coast. It 
was reported at the Minneapolis branch of 
the firm, 100 N. 7th St., that the trip was 
very successful. He was gone about eight 
weeks, 


CIRCULAR 








The death is announced of J. M. Dewyea, 
Sanford, Me., after a long illness. Only a 
few days before he had disposed of his busi- 
ness to J. L. Brown, of Boston. 

A charter of incorporation has been grant- 
ed to The Thrift Club, Inc., North Attle- 
boro, manufacturer of novelties and jewelry. 
The capital is $50,000 and the incorporators 
are Ralph C. Estes, Attleboro; Frank C. 
Estes, same address, and Elsie M. Clithero, 
North Attleboro. 

The Smith, Patterson Co. had on exhibi- 
tion the week of Sept. 14-21 an unusual and 
beautiful display of sapphires and sapphire 
jewelry, including many extraordinary gem 


‘sapphires and jewelry mounted with such 


stones and diamonds in unusual and ex- 
quisite designs. 

George Morton, for many years employed 
at the Waltham watch factory, died Sept. 15 
at his home, 130 Mrytle St., after a long 
illness. He had been a resident of Waltham 
for more than 40 years. He is survived by 
his widow, one son and three daughters. He 
was a member of Prospect Lodge, I. O. O. F. 
Funeral services were held on Thursday, 
Sept. 17. 

The funeral of John P. Kuenzel took place 
at his home, 185 Crescent St., Waltham, 
Sept. 15. He had lived in that city nearly 
half a century and had been employed by 
the Waltham Watch Co. the greater part of 
that period. He was a member of Prospect 
Lodge, I. O. O. F., and a delegation from 
that organization was in attendance at the 
services. 

J. Willard Hall,: sales manager of the 
Moore Pen Co., manufacturers of Moore 
fountain pens and pencils, has just returned 
to the main office from a trip of several 
thousand miles which took him from Coast 
to Coast across the country. He saw the 
Moore representatives along the way and 
many of the leading dealers, and predicts a 
banner Fall and Winter business. 

Boston jewelers report that the most popu- 
lar gift presented by women to men is the 
new solid silver flask, pint size, with the 
curved back, so that it can be slipped into 
the hip pocket without protruding. They 
report a great sale of these flasks, which 
are attractively decorated with camels, in 
black enamel, scenes from the hunt, and so 
on. On the other hand, the jewelers have 
sold to men hundreds of the dainty, jeweled 
flasks, half-pint and quarter-pint size, which 
are given as presents to young women. 

A tray containing rings and _ brooches 
valued at about $2,500 was stolen out of the 
main window of the Williams jewelry store, 
1473 Hancock St., Quincy, Sept. 14. Patrol- 
man John O’Connell discovered the break 
while trying the door of the store about 
11:15 p. m. and immediately notified the 
owner. The window had been broken with 
a brick, which was found inside the window. 
Several empty ring boxes were found on the 
sidewalk outside the First Church. It 'is 
thought the thieves made their escape in an 
automobile. It is also believed that someone 
frightened them away from the.scene of the 
robbery, as a lot of silverware and gold 
jewelry was left untouched, 
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The banking service of The 
National Park Bank is a 
development of many years’ 
usefulness to commercial 
institutions in ail parts of 
the country. 
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practical, comprehensive, 
and well adapted to the 
requirements of merchants 
and manufacturers in the 
jewelry trade 
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OF NEW YORK 
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Samuel Segall, of 3812 Girard Ave., has 
heen registered at the Prothronotary’s office 
here as trading as the Parkside Jewelry Co. 
at 1114 and 1122 N. 40th St. 

Sansom St. and the wholesale jewelry 
district presented the appearance of a de- 
grted village last Saturday when the 
Hebrew New Year was celebrated. Many 
retail stores also were closed all through 
the holiday. 

James F. Connor, jeweler at 810 Walnut 
St, has been made a member of the recep- 
tion committee of the Knights of Columbus 
for the ball of that organization which is to 
be given to help raise funds for the K. of C. 
sare in the fraternal building at the Sesqui- 
Centennial here next year. 

John E. Enright, retailer at 3020 Kensing- 
ton Ave., has been appointed a member of 
the fraternal committee on the Sesqui- 
Centennial fund campaign to arrange for the 
building of a fraternal order structure on the 
exposition grounds. He represents the Elks, 
of which he is one of the most active mem- 
bers. 

Hoover & Smith, wholesale and retail 
jewelers, at 616 Chestnut St., are prepar- 
ing for a large Fall trade. All their sales- 
men are out in their respective territories 
and already are sending in good reports. 
The firm has been handicapped in occupying 
its new building at 712 Chestnut St., by slow 
progress of construction work but expects 
to be housed there by Nov. 1 and possibly 
before. 

Philadelphia retailers have been warned 
to be on the lookout again for bad check 
passers. One of the latest victims is Al 
Zeiger, 1907 Susquehanna Ave., who has a 
check for $42 on his hands and is out a $25 
watch. A customer purchased the watch 
and induced Mr. Zeiger to accept the check, 
receiving the difference in change. When 
Mr. Zeiger turned the check in at his bank, 
he was told it was worthless. 

F. L. Davis, president of the Pennsyl- 
vania Retail Jewelers’ Association, has re- 
turned from the A. N. R. J. A. convention 
at Richmond, Va., all primed with enthusiasm 
which he will pass on to the officials and 
members of the State body. He calls the 
Richmond gathering one of the most lively 
and successful yet held in the jewelry line 
ad sees nothing but good results if its 
recommendations are followed up as they 
should be by the retail jewelers of the 
country, 
_Local wholesalers report a fairly steady 
merease in demand and are becoming more 
optimistic regarding prospects for the Fall 
trade, although business is apparently still 
waiting for the real end of the vacation 
season. The hard coal strike has cut off 
business in the anthracite district and it is 
weless to send salesmen to that territory. 
Collections are reported as somewhat slow. 
Retailers report business as picking up and 
are encouraged to believe the lean Summer 
is about over. 

The Ritz jewelry shop, conducted by the 
Brockman sisters at 3409 Walnut St., has 
feopened for the season, coincident with the 
opening of the University of Pennsylvania 
and its many schools. The shop depends 
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almost wholly upon the student trade and is 
one of the unique stores of its kind in the 
country. It is closed throughout the uni- 
versity season but does a large business at 
other times, its proprietors specializing in 
jewelry that appeals to the taste of college 
students both male and co-eds. 

Joseph Goodman, diamond importer and 
dealer at 731 Sansom St., is back from his 
annual visit to the gem marts of Antwerp 
and Amsterdam, with several interesting 
purchases and the news that the diamond 
market never was firmer or prices higher 
for high class stones. Manufacturers are 
holding for stiff prices because of the rates 
charged by the Syndicate for rough stones. 
Business in both cities is very brisk, Mr. 
Goodman says, with Americans among the 
heaviest buyers of the best stones, although 
every part of Europe and the Asia is repre- 
sented by the buyers. Mr. Goodman says 
no excitement was caused in either city by 
reports of a new diamond field being found 
in South Africa. He was accompanied by 
his daughter and on his return on the 
Berengaria brought with him “Yonny,” the 
champion Russian wolfhound of Holland, 
which he purchased in addition to his gem 
deals. 


Several jewelry retailers who are mem- 
bers of the City Club are much interested 
in the address of Dr. Benjamin F. Battin, 
of New York, and vice-president of the 
National Surety Co., at the meeting of the 
club last week in which he sounded a call 
to the business men of this city to co-operate 
in the national movement against credit 
crimes. He urged them to pay by checks 
instead of cash as a means of reducing 
holdups and to minimize embezzlements and 
in “inside crimes’ by more watchfulness 
over employes. He cited figures that busi- 
ness crimes in this country aggregate more 
than $2,000,000 annually and rated many 
lines of business, including jewelry, for 
laxity in credit investigations, as one of 
the contributing causes to fraudulent bank- 
ruptcies. He pointed out, however, that 
heads of surety companies have decided that 
only a very small minority of business men 
and employes are inherently dishonest but 
that many others are made so by temptation 
thrown in their way. 


S. Kind & Sons have issued invitations to 
their 150 employes to attend a banquet to be 
held on Saturday, Oct. 3, at the Adelphia 
Hotel, in honor of Joseph W. Halberstadt, 
an employe, who has been with them for 40 
years. Mr. Halberstadt is the second mem- 
ber of this organization to attain this dis- 
tinction. The first, Harry K. Mitchell, came 
with the firm in 1877, and was a guest of 
honor at a similar celebration held on May 
7, 1917. Mr. Mitchell passed away in July, 
1924. Mr. Halberstadt came with the firm 
in 1885 as an errand boy, early in his youth, 
took up the duties of salesman in the whole- 
sale department, and has a large circle of 
friends among the jewelers in Philadelphia 
and vicinity, in which territory he represents 
his firm. He is not only an efficient jewelry 
salesman, but an author as well. In 1922, 
the time the firm celebrated its 50th anni- 
versary, he presented his employers with 
copies of a volume entitled “The History cf 
S. Kind & Sons.” It was a magnificent vol- 
ume, privately printed, and only three copies 
of the book are in existence. It is a com- 
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prehensive and intelligent record not only of 
the history of this particular firm, but writ- 
ten by a keen observer with fine artistic 
sense of what is relevant to good descrip- 
tion. By a collector of anecdote and data 
the resultant book gives not only the history 
of the firm, but an excellent picture of the 
changes in the city that have gone on during 
the period described. 











Jewelers in the neighboring towns who 
called here last week were E. C. Christman, 
Oakfield; George Holcomb, C. B. Allison, 
East Rochester; R. D. Fassett, Palmyra. ° 

E. A. Handy, prominent in the local Ki- 
wanis club, reports that they have secured 
the famous Welsh Singing Club for one 
meeting. This men’s choral club has an in- 
ternational reputation, and it will be a great 
treat for music lovers. 

A card on a basket of watches in the show 
window at the store of S. D. Burritt, Main 
St. E., has the following notice: “These 
watches are to be sent to the U. S. Voca- 
tional School to furnish work for the ex- 
service men employed there.” 

The business formerly conducted by Klee 
& Groh, at 143 Main St. E., will be con- 
ducted under the name of Klee & Groh by 
George P. Klee, surviving partner at the 
above address. Mr. Klee was formerly in 
the jewelry business with E. S. Ettenheimer 
& Co. up to March 18, 1895, when the firm 
of Klee & Groh succeeded Otto Storck. 

Representatives of jewelers’ manufactur- 
ing concerns who were in Rochester last 
week included: T. T. Bentley, of W. P. 
Hitchcock Co., Syracuse, N. Y.; Reuben W. 
Cohen, of George H. Cahoone Co., Provi- 
dence, R. I.; Louis Kahen, of The Watson 
Co., Attleboro, Mass.; W. L. Decker, of 
W. B. Kerr Co.; C. S. Fake, of Gorham 
Co.; G. F. Keene, of Hartford Sterling Co., 
Philadelphia, Pa.; J. B. Roach, of Henshel 
Co., New York city. 

Frank V. Sperber, East Orange, N. J., 
traveling for the Newell Mfg. Co., of Chi- 
cago, reported to the police authorities Fri- 
day morning that he was robbed of a pack- 
age of chipped diamonds valued at $2,000, 
his pocket book containing $65 and several 
hundred dollars’ worth of watches and other 
valuable articles. Mr. Sperber registered 
at the Hotel Seneca and was assigned a 
room on the sixth floor. He said that he 
missed the things when he arose Friday 
morning. He went to M. Rosenbloom & 
Co., where his check was accepted and 
cashed for immediate needs. Questioned by 
Detective Captain John P. McDonald, Sper- 
ber said that he had locked his door upon 
retiring and that the diamonds and jewelry 
were in his clothes. Detectives Sharp and 
Popp were directed to make an investiga- 
tion. A number of reports of apartment 
thieves have been received at police head- 
quarters which have taken place in the 
vicinity of the hotel, Savannah St., Abordale 
St., University Ave. and North St. 








F. L. Brown, Emmetsburg, Ia., has sold 
out to F, G. Taylor. 
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Three revolvers were the only loot of bur- 
glars who visited the apartment of Gregori 
Del Duce over his jewelry store at 1622 
Pine Ave., Niagara Falls, on the night of 
Sept. 17. 

Among the retail jewelers who visited the 
wholesale trade here last week were the fol- 
lowing: A. M. Thomas, Max Elbe and 
Morris Dorewitz, Niagara Falls; C. E. Bald- 
win, Jamestown; H. N. Stebbins, Medina, 
and H. G. Bramer, Attica. 

Charles T. Evans, of Brayton’s, Inc., re- 
turned from the A. N. R. J. A. convention 
Saturday morning, just as Mrs. Evans was 
about to undergo a serious operation. Latest 
advices from the hospital were that Mrs. 
Evans was resting comfortably and that her 
early recovery is expected. 

Harry C. McCormack, of T. C. Tanke, 
Inc., spoke before the Olean Kiwanis Club 
on Sept. 23, and leaves on Saturday for Al- 
bany to attend the State convention of that 
organization next Monday and Tuesday. 
Following the convention, he plans to spend 
a few days in New York city. 

Edward Leininger, one of Buffalo’s dele- 
gates to the Richmond convention, returned 
Sunday. - He left Norfolk by boat Friday 
night with Emil J. Scheer, president of the 
New York State association, and William D. 
McNeill, of Utica, a delegate. From New 
York the three jewelers went to Albany by 
boat Saturday night and thence home. 

Two Rochester jewelers reported to police 
of that city that their stores had been robbed 
of merchandise aggregating $235 on Sept. 18. 
Max Garsky, 332 Joseph Ave., reported that 
burglars had obtained jewelry valued at $135, 
while Frank Kennedy, 376 Main St., W., re- 
ported that his store was entered through a 
basement window and goods valued at $100 
taken. 











The Gordon Jewelry Co. on 19th St. is 
building a new front to its store. 

F. W. Anderson, who has been identified 
with the retail jewelry trade in Birmingham 
for the past 10 years, is now associated with 


Reid Lawson, Inc., retail jewelers. Mr. An- 
derson will have charge of remodeling jewel- 
ry, lodge emblems and club pins, designing 
and engraving and special work to order. 

General rains have broken the most severe 
drouth and hot weather this section. of Ala- 
bama has known in over 50 years. The 
thermometer went. as high as 106, keeping 
many people off the streets and retarding 
business in all lines. Now that more pleas- 
ant weather is here, retail business is taking 
on new life. During the past week numer- 
ous schools anad colleges have opened and 
the retail jewelers have enjoyed a good trade 
from the teachers. Many watches, class and 
society rings have been sold among the stu- 
dents and teachers by the Birmingham 
jewelers, 

J. W. Leggett Tewelry Co., Alex Carrel 
Jewelry Co.. and Duck-Moore Jewelry Co., 
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of Bessemer, are all members of a co-op- 
erative advertising movement which is being 
conducted by the merchants of Bessemer. 
In all there are 50 merchants taking part in 
this co-operative advertising movement. 
Large co-operative advertisements are run in 
the newspapers, large circulars and cards are 
distributed all over Bessemer, and large 
signs are erected along the principal high- 
ways leading into Bessemer. This move- 
ment has increased business to a considerable 
extent among the Bessemer merchants, they 
say. 











Myron J. Finletter, Cleveland, spent last 
week with relatives here. 

A. L. Barr, diamond dealer, and wife, 
have returned from a vacation trip to 
Atlantic City. 

Frank K. Sever, a director of the Hamil- 
ton Watch Co., is one of the executors of 
the Mary L. S. Rumple estate. 

Charles E. Bowman, of Ezra F. Bowman’s 
Sons, spent part of last week with his 
mother and sisters at Bethany Beach, Del. 

J. C. Houghton, head of the diamond de- 
partment of the Weber store, and family, 
spent several days last week in Washington, 
D. C., making the trip by automobile. 

Saul L. Solomon was a recent visitor to 
Atlantic City. Horace Reichardt, formerly 
with the Hamilton watch factory, has taken 
a position with Mr. Solomon as a crystal 
grinder. 

Recent trade visitors here were Louis 
Glick, Hammel-Riglander & Co., New 
York; George Wiltshire, of the W. R. Cobb 
Co., Pawtucket, R. I., and J. H. Bryson, of 
the Farrington Mfg. Co., Boston. 

Robert Lichtenstein, son of Jeweler 
Benjamin Lichtenstein, last week. entered 
Bucknell University as a freshman. He 
graduated two years ago from Franklin and 
Marshall College, since which time he has 
been in his father’s store as a salesman. 

Dr. E. J. Stein, chief of the eye depart- 
ment of St. Joseph’s Hospital, was last week 
given a six month’s leave of absence by the 
board of directors. Dr. J. P. Roebuch, 
occulist, was elected a staff chief and Dr. 
George R. Rohrer and Dr. William Fox, 
oculists, were elected consultants. 

W. W. Appel, of W. W. Appel & Son, 
was accompanied by Mrs. Appel last week 
to Richmond, Va., where he went to attend 
the convention of the A. N. R. J. A. as a 
delegate from the Lancaster Jewelers’ Asso- 
ciation. Mr. Appel is vice-president of the 
Pennsylvania Retail Jewelers’ Association. 

Ralph A. Padgett, Gastonia, N. C., for 
the past three years with the John C. Bair 
Co. establishment, went home last week to 
take a position with the John Winget- 
Rawlings Jewelry Co., Gastonia. He is a 
World War veteran and prior to going to 
the Bair establishment was a government 
vocational student at the Bowman Technical 
School. 

Robert J. Snyder, jeweler of Uniontown, 
Pa, a former student of the Bowman 
Technical School, paid it a visit last week. 
Aaron Kingoff, a student, from Danville, 
Va., who recently finished a course at the 
school, has taken a position at the Zook 
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store. Clarence Butler, Homesdale, Pa., has 
entered the school for a special course in 
jewelry work. Ed J, Kinney, Sharon, Pa, 
has enrolled in the watchmaking department 
and B. L, Hunt, Jr., Uniontown, Pa, as a 
student in engraving. 











tives who comes to Pittsburgh, was here last 
week calling on his friends in the trade, 

Mrs. Samuel F. Sipe is planning a six 
months’ trip to California and will spend 
most of the time at Pasadena, where for the 
last few years she has been enjoying the 
Winters. 

David Weiss, of the firm of Grafner Bros, 
made a business trip the last few weeks 
through this State, West Virginia and Ohio 
and booked some nice business for his firm. 
He found a much better business feeling all 
along the line. 

Traveling salesmen coming to Pittsburgh 
appear to be meeting with fairly good su- 
cess in obtaining orders for merchandise, 
They seem to be more optimistic regarding 
the outlook for trade, as merchants are or- 
dering more freely than they have been. 

Herman Landau, of Landau Bros., was in 
Atlantic City during the progess of the 
beauty show at that place and says he never 
saw sO many pretty girls gathered in one 
place as he did at the shore at that time. 
The firm has renovated its establishment, due 
to a recent fire, and now has the place look- 
ing more attractive than ever. 

The annual basket picnic of the members 
of the Pittsburgh Association of Credit Men 
was held last Saturday at Wexford Grove, 
some of the jewelers attending the event. 
A wagon load of prizes was donated to the 
winners of athletic events. More than 1,000 
attended the occasion. The members sent up 
50 balloons in helping to make the event a 
lively one. 

It has not as yet been decided when the 
jewelers of Pittsburgh will have a beefsteak 
dinner, but this will be fixed by J. Clare 
Crawford, of the Crawford Co.; Emil 
Freyer, Samuel Weinhaus Co.; George C. 
Kelty, M. J. Smit Co., and others just as 
soon as a get-together meeting is held. The 
jewelers appear anxious to attend another 
jollification. 

Harry A. Sipe, of the firm of Sam F. 
Sipe, and Miss Mary Fredericka Heckel, a 
daughter of Dr. and Mrs. Edward B. 
Heckel, were married Saturday night at the 
Summer home of the latter’s parents. 
Glenn Sipe, brother of the bridegroom, was 
best man, and Mrs. John V. Kimmerer and 
Miss Elizabeth Dinkey, matrons of honor. 
The ceremony was. performed at Elmore 
Farm and was preceded during the week by 
the holding of several interesting events for 
the bride. Mrs. Samuel Freeman Sipe gavé 
a dinner at the University Club, Thursday 
night, at which time covers were laid for J. 
The happy couple were the recipients 
many handsome and useful gifts and after 4 
wedding trip will be at home to their fri 
on Elgin Ave., East End. The bride 1s the 
daughter of one of Pittsburgh’s foremost 
physicians, while the bridegroom 's 
known to the business community. 
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Chicago Notes 





“Jack” L. Miller, representing Friedman 
Bros., left last Sunday night for an extended 
business trip to the Pacific Coast. 

Hugo Keller, Jr., of the H. L. Keller Co., 
New York, enjoyed a short stay in Chicago 
last week attending to special business. 

Fred Hyatt, president of the Keystone 
Watch Case Co., Riverside, N. J., was in 
Chicago for the last week visiting at their 
local office. 

A. C. Becken, of the A. C. Becken Co., 
left on Thursday of last week to spend 10 
days visiting with the trade in southern and 
central Illinois. 

J. D. Dougherty, manager for J. B. Hud- 
sn & Son, Minneapolis, Minn., was in 
Chicago last week for a few days, attend- 
ing to special business. 

Moe Schwab, of M. Schwab & Co., Cin- 
cinnati, Ohio., was among the visitors in 
Chicago last week, visiting with old friends, 
and looking over Fall lines. 

Jacob Garon, of the Duluth Jewelry 
Supply Co., Duluth, Minn., stopped off in 
Chicago last week to look over markets on 
a flying trip to Dayton, Ky. 

Allen Pinero, with headquarters on the 
tighth floor of the Heyworth building, re- 
turned recently from a three weeks’ business 
trip through the middle west. 

C. M. Robertson, of Charles M. Robert- 
son & Son, Minneapolis, Minn., spent the 
past week in Chicago looking over the mar- 
kets and making Fall purchases. 

Arthur Pisahl, representing the Keystone 
Watch Case Co., traveling out of the 
Chicago office, is making a 10 days’ busi- 
ness trip through the northwest. 

S. D. McPherron, vice-president of A. C. 
Becken Co., 180 N. Wabash Ave., left this 
week with his wife for Greenfield, IIl., to 
send three weeks there with friends. 

Charles S. Peckham, of J. H. Peckham 
& Son, North Attleboro, Mass., spent the 
past week in Chicago calling on the trade, 
om his way home from the middle west. 

“Jack” Kelsey, Chicago manager of the 
Waltham Watch Co., left this week to call 
m the trade in Detroit, Toledo and Cleve- 
land. He expects to be gone for a week. 

C. E. Johnson, representing the C. H. 
Knights-Thearle Co., left for Kansas and 
Itinois, after spending a week replenishing 
his stock. He will be gone for many weeks. 
Miss Mary Green, of the Harry J. Baby 
©, 28 E. Madison St., accompanied by 
ier brother, left last week for Custer., S. 
" to spend a month there. resting on her 


“larry” Edwards, with offices in the 


satisfactory 
arrangements with Ringen Bros., of New 
York, to carry their line in Chicago, in con- 
nection with his other lines. 

H. Shenker, of the S. & S. Jewelry Co., 
Butte, Mont., passed through Chicago last 


Columbus Vaults, has made 


week en route to his home, from New 
York and the east, where he put in several 
weeks looking over Fall merchandise. 

Ed Brooks, of Williams & Co., Inc., with 
offices on the 17th floor of the Heyworth 
building, returned to Chicago recently after 
calling on the trade in Pittsburgh, Cleveland 
and Detroit. Mr. Brooks reports a fair 
business. 

Marvin Dickinson, representing Sproehnle 
& Co., through the south, was in Chicago 
last week for a few days replenishing his 
stock. Mr. Dickinson left for his territory 
on Saturday. He makes his headquarters 
at Dallas, Texas. 

F. W. Bloomen, representing Swift & 
Fisher, of North Attleboro, Mass., just 
completed a business trip through the middle 
west, and after spending the past week in 
Chicago calling on the trade, left on a trip 
through the south. 

Thomas L. Barrowman, Youngstown, O., 
manufacturing and wholesale jeweler, accom- 
panied by Mrs. Barrowman, stopped off in 
Chicago last week to spend a day here with 
friends on their way home from Joliet, 
where they visited with relatives of Mrs. 
Barrowman. 

L. K. Wietz has associated himself with 
George H. Thomas, manufacturers’ repre- 
sentative, to call on the retail trade in 
Chicago and nearby towns. This is Mr. 
Wietz’s first venture into the jewelry busi- 
ness, he formerly was connected with the 
automobile industry. 

Harry S. Friedman, of Friedman Bros., 
29 E. Madison St., is now able to be at 
the office several days a week for a few 
hours. Mr. Friedman was confined to his 
home for more than a month seriously ill. 
He is still very weak, but is recuperating 
as quickly as can be expected. 

Fred R. Hauser, store manager, diamond 
buyer and salesman, formerly of Sol Sallan, 
Detroit, Mich., and later with I. C. New- 
man, 135 N. Clark St., Chicago, has ac- 
cepted a position with Moe Ehrlich & Son, 
in their new and beautiful Woodward Ave. 
store, Detroit, Mich. His many friends in 
the trade wish him prosperity and success. 

George H. Thomas, manufacturers’ repre- 
sentative, announces that he has made con- 
nections with Martha & Carpenter, North 
Attleboro, Mass., manufacturers of men’s 
buckles, and with the Deman Chain Co., of 
New York, mantfacturers of gold and 





platinum chains. Mr, Thomas represents 
both these firms through the middle west 
in connection with his other lines, and 
makes his headquarters in room 302 Hey- 
worth building. 

Emanuel Maltz Co., 5 S. Wabash Ave., 
announce they have engaged the services of 
F. A. Pistorius, to represent them in Chi- 
cago. Mr. Pistorius is well known to the 
trade in Chicago, having called on the trade 
for a number of years for another jobber. 
Mr. Pistorius succeeds Harold E. Maltz, 
son of Emanuel Maltz, who is giving up 
this territory, so he will have more time to 
devote to the trade in Illinois, Wisconsin, 
Indiana and Michigan. 

The engagement of Sidney Braude, to 
Miss Rose Fine, of Chicago, recently was 
announced, by the parents of Miss Fine. 
The wedding date has not been set, but the 
event will take place sometime in January. 
Mr. Braude is the son of Mr. and Mrs. Emil 
Braude, and is a member of the firm of Emil 
Braude & Sons, wholesale jewelers, located 
in the Heyworth building. He is one of 
the progressive young men in the trade 
and has a host of friends. 

The jewelry sections of Chicago’s newest 
department store—the new third store of 
W. A. Wieboldt & Co., opened on Sept. 19— 
offer a striking contrast to those of the or- 
dinary department store. The store is one 
of three large department stores operated in 
Chicago by the Wieboldt organization, the 
West Town Store, the original home of the 
company since its founding 42 years ago, the 
North Town Store, opened eight years ago, 
and the new store, located in a residential 
section a few minutes from Chicago’s loop. 
The counter displays in the jewelry sections 
of the last are most attractive. The popu- 
larity of costume jewelry is evident in the 
extensive featuring of this type, with the 
most attractive note in the furnishings being 
the color schemes. Each counter display 
offers one coloring, and various items in 
jewelry are shown, all in the same stone, as 
in the pearl display, which offers all sorts 
of chokers, and pearl pieces, with the acces- 
sories, as earrings and bracelets also in- 
cluded. This sort of display is most effect- 
ive, and together with the attractive furnish- 
ings, gives the jewelry sections decidedly the 
appearance of a jewelry shop. of the highest 
type. 

Howard Eddy, representative for the 
Stein & Ellbogen Co., stopped: off in Chi- 
cago last week for a day on -his way 
through to Wisconsin. Morris Morwitz, 
of the same firm, recently returned. from the 
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northwest, and after replenishing his stock 
will again leave for his territory. 

C. K. Spencer, of the Rohde-Spencer Co., 
is spending two weeks with his wife in 
northern Wisconsin enjoying a much needed 
rest. 

The Service Jewelry Co., Mallers build- 
ing, have recently installed three display 
cases. The cases are in metal and are very 
attractive. 

Charles Ellbogen and Otto Lieberman, of 
the Stein & Ellbogen Co., left recently for 
their respective territories and will be gone 
for several weeks. 

I. S. Ritcher,. manufacturers’ representa- 
tive, with offices in the Heyworth building, 
is making a three weeks’ business trip 
through the middle west. 

Will Low, Columbus Vaults, represent- 
ing Bliss Bros., left Thursday night for the 
Pacific Coast. Mr. Low will spend six 
weeks there calling on the trade. 

James O’Grady, Chicago manager for Hel- 
bein & Stone, is now located in room 1203 
Columbus building. Mr. O’Grady moved 
last week from room 510 Heyworth build- 
ing. 

H. R. Egert, of the downtown office of 
C. & E. Marshall Co., returned last week 
to his desk after spending two weeks’ visiting 
with relatives in New York and Pennsyl- 
vania. 

Otto Hirt, credit manager for the 
Juergens & Andersen Co., returned this week 
from a two weeks’ rest. Mr. Hirt spent 
his time with his family taking short auto- 
mobile trips. 

W. H. Cleaver, Dubuque, Ia., spent the 
past week in Chicago attending the annual 
convention of the Kiwanis. While in Chi- 
cago Mr. Cleaver called on his many friends 
in the trade. 

George Dahlman, manager of the Chi- 
cago office of the Reliance Mfg. Co., left last 
week for a business trip to Kansas City, and 
the northwest. He is expected to return to 
Chicago next week. 

W. R. Vye, wholesale jeweler, has re- 
moved his business from room 1314 to room 
1203 of the Columbus Memorial building. 
In making the change, Mr. Vye secured 
more spacious quarters. 

Elmo B. Roper, Jr., of Roper Bros., 
Creston, Ia., stopped off in Chicago last 
week to look over markets on his way home 
from the A. N. R. J. A. convention, held in 
Richmond, Va., last week. 

Howard C. Rowbotham, Heyworth build- 
ing, left last Sunday night for a business 
trip through the northwest and southern part 
of his territory. Mr. Rowbotham will be 
gone for about four weeks. 

“Bill” Cooper, of S. H. Clausin & Co., 
Minneapolis, and president of the N. W. 
J. A., passed through Chicago last week on 
his way home from the convention of the 
A. N. R. J. A., held at Richmond, Va. 

Among the visitors in Chicago last week, 
visiting friends, and looking over markets, 
making their Fall purchases, were: Leslie 
Holbrook, Kenosha, Wis.; W. C. Patter- 
son, Aurora, Ill.; Theo. Morell, Moweaqua, 
Til.; J. W. Strain, Carrollton, Ill.; Frank 
P. Nims, Carlinville, Ill.; George’ H. 
Wheelock, of George H. Wheelock & Co., 
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South Bend, Ind.; Ernest B. Hall, Spring- 
field, Ill.; W. K. Cleaver, Dubuque, Ia.; 
Elmo B. Roper, Creson, Ia.; M. M. Fox, Ft. 
Wayne, Ind., and Grand Rapids, Mich.; Joe 
Grosslight, Detroit, Mich.; Harry A. Hulett, 
Marshall, Mich.; E. P. Felbeck, Harvard, 
Ill.; Mrs. A. F. Quick, of A. F. Quick, 
Kenosha, Wis. 

Gene Seligman, of Seligman  Bros., 
Seattle, Wash., arrived in Chicago last week 
to attend a family reunion. Richard Selig- 
man, of the same concern, is expected this 
week, after an extended trip through 
Europe. 

The firm name of Swartz & Ciske, gold 
and silver platers, located on the fourth floor 
of the Silversmith building, 10 S. Wabash 
Ave., has been changed to Swartz & Co. 
The change took place after M. J. Swartz 
and Albert Ciske dissolved partnership, Mr. 
Swartz taking over the entire business. 

R. D. Fleek, representing the Juergens & 
Andersen Co., returned last week from his 
home at Denver, Colo., where he spent a 
week with his family, and after getting his 
sample line completed left on an extended 
business trip through the east. [red Kline, 
of the same firm, is spending two weeks at 
Eagle River, Wis., enjoying a rest. 

Harry H. Nathanson, of Kansteiner & 
Nathanson, Kesner building, received ex- 
pressions of sympathy from his many 
friends last week on account of the sudden 
death of Mrs. Nathanson’s father, Abram 
Strilk. Mr. Strilk died suddenly at his Sum- 
mer home at Lakeside. Funeral services 
were held in Chicago and interment was 
at Waldheim Cemetery. 

The Robert C. Wassmann Co., Kesner 
building, announce that it has made satisfac- 
tory arrangements with Gillman & Young, 
Inc., manufacturers’ representatives at St. 
Louis, Mo., to carry their line through Mis- 
souri, Nebraska, Louisiana, Kansas, lowa, 
and Arkansas. The firm also announces 
that Gordon H. Otto Co., of San Francisco, 
represents the company at the Pacific Coast. 


After the game played last Wednesday 
night the Peacock-Albers team holds the 
highest score in the Chicago Jewelers’ 
3owling League. Their score stands 5 
games won and 1 game lost. The standing 
of the other teams is as follows: Teams 
representing Otto Young & Co., won 3, none 
lost; S. B. Slater team, won 1, lost 5; A. 
C. Becken team, won 3, none lost; Gold- 
smith Bros, Smelting & Refining Co., won 
2, lost 4; American Optical Co. team, won 
2, lost 4; Wexler Bros. team, won 4, lost Zz 
and Norris, Alister-Ball team, won 2 and 
lost 4. Gus Reinert playing on Norris, 
Alister-Ball team, won the special prize, on 
having the highest individual score, 234. He 
was given a beautiful cameo ring, donated 
by Ostby & Barton. 

Emil Braude, of Emil Braude & Sons, 29 
E. Madison St., accompanied by Mrs. 
Braude, returned on Thursday of last week 
on the Rotterdam, from a three months’ trip 
through England, France, Germany, Austria, 
Switzerland and Czecho-Slovakia. Mr. 
Braude states he visited all the important 
places in these countries and took special 
interest in business conditions. It is the 
opinion of Mr. Braude that the countries 
in Europe are many years behind time in 
their methods of business. Switzerland 
seems to be the most prosperous country. 
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Mr. Braude further stated that women and 
men. were. bedecked with»any number of 





pieces of jewelry and that they are wearin 
considerable more jewelry than the me 
of this country. One of the things that 
appealed most to Mr. Braude were the Alps 
of Switzerland. He said he enjoyed them 
immensely, 











TRADE CONDITIONS 


The retail jewelers in Evansville and other towns 
in this part of the State report that their September 
business has been very good and that in fact they 
have no room for complaint. They say that the 
volume of business this month has been as large 
as that of the corresponding months of last year 
General trade conditions in many of the rural 
towns have been improving a great deal since the 
recent heavy rains that broke the drouth in many 
of the southern Indiana counties. The drouth 
was the most severe in many years and did quite a 
good deal of damage to the farmers. In many of 
the mining towns large coal mines that have been 
either closed down or running on part time during 
the Summer months, are getting ready to open up 
and this is expected to greatly stimulate the bugi- 
ness in many of the towns in the southern part 
of Indiana, and western and northern Kentucky 
Retail merchants believe that trade in this section 
will show a marked improvement during the 
coming month and that Christmas holiday trade 
will be good. 





William J. Sheffler, for many years pro- 
prictor of a dry goods store at Rossville, 
Ind., and a large handler of jewelry, died a 
few days ago at the Clinton County Hos- 
pital at Frankfort, Ind. He is survived by 
one sister. Mr. Sheffler was well and favor- 
ably known to the trade in central and south- 
ern Indiana. 

The retail jewelers of Princeton, Ind, 
joined hands with the other retail merchants 
of that city on Wednesday, Sept. 16, in giv- 
ing a “Boost Trade Day,” and thousands of 
people visited Princeton on that date. The 
merchants report that they did a splendid 
business. Several other towns in southern 
Indiana are arranging to hold special sale 
days during the Fall and Winter. 

Christ Hewig, formerly traveling sales- 
man for A. Bitterman & Son, wholesale 
jewelers at 204-206 Main St., this city, is 
now with Gunzberger & Gluck, 20 W. 47th 
St., New York, a well-known concern of 
that city. Mr. Hewig is one of the best- 
known men who ever traveled out of Evans- 
ville. He had been associated with A. Bit- 
terman & Son for many years and has may 
friends in the trade. He will travel for his 
new firm over practically the same territory 
that he covered for A. Bitterman & Son and 
will get over Indiana, Illinois, Kentucky, 
Tennessee, southeast Missouri, Arkansas, 
northern Mississippi and northern Alabama. 
Before going with A. Bitterman & Son, Mr. 
Hewig was engaged in the retail jewelry 
business in Evansville and represented Van 
derburgh county several terms in the Indiana 
State legislature as representative. His 
many friends here feel sure that he will make 
a success of his new work. 
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Hughes & Neubauer, 24 E. 4th St. Day 
ton, O., are putting in a new store Irol 
They are also having their show room new!) 
decorated and are installing new fixtures. 
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Leonard H. Plautz, prominent retail 
jeweler at North Milwaukee, is remodeling 
his store and expects to have it completed 
within the next few weeks. 

B. Kedzierski has announced that he will 
open a jewelry store at 1050 Tenth Ave. 
about Oct. 1 and that the name of the estab- 
lishment will be the Kedier Jewelry Store. 

H. W. Umbs, prominent retail jeweler at 
South Milwaukee, Wis., has just returned 
fom Swan Lake, near Shawano, Wis., 
where he spent two weeks on a fishing ex- 
pedition. 

Fred Pettee, representative of the Water- 
bury Clock Co, of Chicago, in this territory, 
made his regular calls on the jewelry trade 
in Milwaukee and other cities in this section 
last week. 

Joseph Schaefer, retail jeweler at 34th 
S. and Lisbon Ave., is laid up with a 
broken right arm, which is the result of a 
car “kicking” while Mr. Schaefer was 
cranking it. 

Mr. Simpson, representative of the Wil- 
liam A. Rogers, Ltd., of Chicago, called on 
several of the Milwaukee wholesale jewelry 
houses on his regular trip through this ter- 
ritory last week. 

E. H. Hahn, jeweler at Reedsburg, Wis., 
spent a few days in Milwaukee last week 
purchasing stock for the Fall season. He 
visited several of the jewelry jobbers and 
wholesalers here. 

Dave Feinberg, salesman for the Henry ) 
Tanezer Co., Milwaukee wholesale jewelry 
firm, was married last week to Miss S. 
Malver of Milwaukee. The wedding cere- 
mony was performed in Chicago. 

R. F. Weckerle, representative of the 
Boszhardt-Possin Co., wholesale jewelry 
frm at Milwaukee, has started on his six 
weeks’ trip through his Wisconsin territory. 
He will be accompanied by Mrs. Weckerle. 

The sympathy of the jewelry trade is ex- 
tended to William Werth, manager of the 
David Goldman, Inc., retail jewelry store 
here, who was called to Port Jervis, N. Y., 
lat week on account of the death of his 
father, 

Jewelers at Appleton, Wis., participated in 
the formal Fall style opening last week. 
The activities connected with the opening 
began on Thursday and continued through 
Friday and Saturday. The festivities in- 
duded style displays, an automobile parade 
and a dance on the pavement. 

W. K. Suliver, well-known retail jeweler 
at Elkhorn, Wis., was the victim of a pain- 
ful accident recently. He slipped off a lad- 
der and in falling to the floor injured both 
heels. Mr. Suliver will be confined for sev- 
tral weeks and in the meantime Mrs. Suliver 
will take charge of the business. 

Henry L. Tanezer, president of the Henry 
L. Tanezer Co., Milwaukee wholesale jewelry 
tm, has moved into his new home at 41st 
St. and Lishon Ave., across from Washing- 
‘on Park in Milwaukee. The district is one 
! the newer ones in Milwaukee and is 
composed of many beautiful homes such as 
that of Mr. Tanezer. 

_ The William F. Gollberg Co., Milwaukee 
lewelry supply and findings house, announces 
that it has purchased the entire line of 
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jewelry and Christmas boxes from the 
Boszhardt-Possin Co., Milwaukee, and that 
it will continue to render the prompt and 
efficient service to the box customers of 
the Boszhardt-Possin firm. 

Harry Goodison, representative of the In- 
ternational Silver Co., and Henry Wagner, 
representative of the Western Clock Co., 
visited the jewelry trade in Milwaukee last 
week in their trips through the Wisconsin 
territory. They were the guests over the 
week-end of Harold S. Lewis, treasurer of 
David Goldman, Inc., retail jewelry store 
here, who entertained them on the links at 
Grant Park. 


The Lions’ Club of Milwaukee held a 
swimming party in the tank of the new Elks’ 
clubhouse at Milwaukee last Monday, and 
William Schwanke of the W. H. Schwanke, 
Inc., retail jewelry store here, and Arthur 
Kuesel, secretary-treasurer of Kuesel Bros. 
Co., wholesale jewelry house, represented 
the jewelry trade. After the members en- 
joyed their swim a luncheon was served to 
them in the tank room. 


William Schwanke, of the Wm. H. 
Schwanke, Inc., retail jewelry firm, has 
donated a beautiful hall clock to the Mil- 
waukee Elks for their new clubhouse, which 
was recently completed. It is a Kuehl clock 
in a genuine brown mahogany case and 
stands six feet high. A cathedral gong 
strikes the hour and half-hour. The clock 
has been placed in the lobby on the main 
floor just inside the entrance to the club. 

Among the visitors at the Milwaukee 
wholesale jewelry firms during the past week 
were B. Panik, Cudahy; Mrs. William Liule- 
vich, Racine; Mrs. Estberg of Estberg & 
Sons, Waukesha; Carl W. Uffenbuck, Fond 
du Lac; Ray C. Millington, Plainfield; T. J. 
Shinners, West Bend; Joseph M. Yunkes, 
Racine; William Endlich, Kewaskum; Mrs. 
Thomas Bruhy, West Bend; and M. Schnei- 
der of Schneider Bros., Burlington. 


Miss Loretta Spaeth, who has been associ- 
ated in the office of the Boszhardt-Possin 
Co., Milwaukee wholesale jewelry house, 
for the past six years, has resigned her posi- 
tion as she is to be married the last part of 
September to Otto Brown. Miss: Spaeth 
has been a loyal employe of the firm during 
the period she has been with it and her 
absence will be felt. She has been the guest 
of honor at several showers. The exact 
date of the ceremony will be announced later. 

Warrants have been issued by Eugene 
Wengert, district attorney for Milwaukee 
county, for William Beck and Nick Sierra 
for their part in the hold-up of the Edward 
C. Roeder jewelry store, 1304 North Ave., 
two weeks ago. Beck was charged as ac- 
cessory before and after the fact and Sierra 
accessory after the fact and receiver of 
stolen property. Beck confessed he sat out- 
side in the waiting automobile while Ramon 
Robles, a Mexican, whose body was found 
the day following the robbery in a secluded 
spot several miles south of Milwaukee, did 
the actual robbing. Sierra confessed knowl- 
edge of the robbery and sale of one of the 
72 diamond rings taken from the store. The 
long grilling the two men underwent at the 
Milwaukee jail has failed to involve them 
in the murder of Robles. A third man is 
still held, but the police have been unable 
to connect him with the crime. The two 
men who have confessed insisted that they 
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last saw Robles alive the day after the 
hold-up. That evening, they said, Robles 
rented a car and the three left the Juneau 
Ave. rooming house where the loot was 
divided, together. They met a man by the 
name of Lanzo during the evening and 
Robles. left for Chicago with 44 rings in 
his possession. Lanzo was released after he 
established that he had no connection with 
the bandit gang other than loaning his gun 
to Robles. 











The outlook for jewelry business in Indiana con- 


tinues very favorable. Local jobbers have their 
men out with holiday lines and reports show an 
increasing volume of business over the same period 
of last year. Orders from the rural communities 
especially are encouraging and jobbers are pre- 
dicting that holiday business with the retail stores 
in the smaller localities will be better this year than 
since 1920. 





Sass & Lindewald, Inc., has been incor- 
porated at LaPorte, Ind., with a capital stock 
of $10,000 to do a retail jewelry business. 
The incorporators are Lorenz R. Sass, Carl 
J. Lindewald and Harry H. Keller. 

W. H. Collins, a retail jeweler, has 
opened a new jewelry store at Hawesville, 
Ky., and reports that things have started 
out all right and he is looking for a good 
Fall trade. Mr. Collins is well and favor- 
ably known to the trade in southern Indiana 
and northern Kentucky. 

Announcement has been made in Terre 
Haute, Ind., that Louis Bergheim, jeweler 
of Indianapolis, has purchased a_ business 
building at the corner of 9th St. and Wa- 
bash Ave. The cost was $37,100. The sale 
price, it is said, does not represent the true 
value of the property since it was at a forced 
Mr. Bergheim stated that he purchased 
the property for investment purposes. The 
business room on the first floor is occupied 
now by a drug store. 

Announcement has been made of the in- 
corporation in Indianapolis of Eduard E. 
Petri & Zeller, Inc., a retail establishment. 
The incorporation shows a capital stock of 
$50,000 and the incorporators are Eduard 
E. Petri, Jacob S. Zeller, George E. Morgan 
and Dorothy A. Petri. Mr. Petri has been 
in the retail business on the second floor of 
the Guaranty building for some years. J. S. 
Zeller, the new member of the firm, has 
been connected with the jewelry business 
several years. This business, established 
originally by Mr. Petri in December, 1922, 
is carrying out the original Parisian idea of 
artistry and refinement and has been such a 
successful venture that it has grown beyond 
the capacity of a single individual. The 
association of Mr. Zeller, prominently known 
in Indianapolis, will add impetus to the firm. 
He has a thorough knowledge of the New 
York market. 








William T. Warren, Jr., president of the 
Paris Toilet Co., Paris, Tenn., and owner 
of the Warren Jewelry Co., has assumed 
active management of the former concern. 
James Foster Jones, formerly connected with 
the Warren Jewelry Co., will return to Paris 
from Jonesboro, Ark., to assume manage- 
ment of that company. 














































Co., was in Chicago last week on a short 
business trip. 

Charles F. Bauer, Saginaw, was in 
Detroit last week visiting a number of 
wholesalers in the Jewelers’ court. 

Homer L. Parker, Dryden, Mich., passed 
some time in Detroit last week buying new 
merchandise in anticipation of an extensive 
Fall business. 

F. B. Gleichman, of the Gleichman Crys- 
tal Co., in the Jewelers’ court, has returned 
from a vacation passed on the inland lakes 
in lower Michigan. 

Beatrice Horton, of William H. Horton, 
retail jeweler at Flint, was in Detroit last 
week buying new merchandise for the Fail 
and Winter business. 

Jacob Weller is now fully established ir 
his new store at 1204 Westminster Ave. 
Additional stock, new fixtures and more 
space give him a most attractive place. 

Joseph Weiss, 13015 Jefferson Ave., 
has sold his stock and fixtures, it is an- 
nounced, and moved to Florida. He had 


been at that location for a considerable 
time. 
Moe Ehrlich, retail jeweler at Adams 


Ave. and Hastings St., it is announced, is 
about to open another store in the uptown 
shopping district at Woodward Ave. and 
Elizabeth St. 

It is announced that Joseph H. Ehrlich, 
227 Gratiot Ave., has acquired the lease of 
an adjoining store and is now making im- 
provements that will give him one of the 
finest retail jewelry stores in the downtown 
territory. 

Jacob Segal, of the Jacob Segal Co., dia- 
mond importers in the Jewelers’ court, is 
making an extensive trip through the east- 
ern States. Morris Geller, of the same or- 
ganization, is also on a trip through the 
same territory. 

A. H. Middlemari has just become settled 
in his new store at 6238 W. Fort St. He 
now has one of the finest retail jewelry 
establishments in that part of the city. New 
equipment and new stock give the store a 
decidedly attractive appearance. 

Emil F. Schneck is now occupying his 
new retail store at 12727 Gratiot Ave. He 
formerly was in another place nearer the 
downtown section on the same street. He 
has considerably enlarged his floor space, 
and with new fixtures and new stock has a 
most attractive place. 

The Michigan Watch Co. is the name of 
a new concern recently organized in Detroit. 
It has a capital stock of $5,000 and will 
engage in a general jewelry repair business. 
The owners are C. P. Davis, 600 Union 
Trust building, Detroit, and Glenn D. 
Curtis, also of Detroit. 

Accused of tricking nine jewelry stores 
out of $700 in jewelry, a man 26 years old 
was. arrested in Detroit recently. A war- 


rant charging him with obtaining goods 
under false pretenses has been recommended. 
Using the name of a responsible person as 
reference he is alleged to have obtained the 
goods by making a down paymient on each 
Later, police say, he pawned them. 


article. 





THE JEWELERS’ 








It is announced that the Security Trust 
Co., as receiver, has sold the personal prop- 
erty of David R. Love, who operated a 
jewelry store at 1244 Griswold St., for ap- 
proximately $4,200. The sale was at public 
auction, and the successful bidder A. Green- 
stone. The property was appraised at ap- 
proximately $6,800 and consisted of a stock 
of jewelry and store fixtures, also accounts 
receivable. 

Al. Kanberg, for the last two years vice- 
president of the A. H. Ficken Co., Cleve- 
land, and at one time manager of the 
Detroit branch of the Scribner & Loehr Co., 
also of Cleveland, has disposed of his in- 
terests in Cleveland and become city sales- 
man for the E. H. Pudrith Co., in the 
Jewelers’ court, Detroit. Mr. Kanberg was 
the first secretary and treasurer of the 
Wolverine Travelers’ Club, a Michigan 
jewelers’ salesmen’s organization. Through 
his activities in this body he has a wide 
acquaintance in all parts of the State. 

Herbert W. Baxter, of Birmingham, 
and Lucius Blake, of Northville, were in 
Detroit last week calling on the wholesale 
and manufacturing establishments. Like a 
majority of jewelers in up-State territories, 
they are optimistic for the coming Fall and 
Winter. The rural sections of Michigan 
have been particularly favored with excel- 
lent crops this Summer. The pleasure re- 
sorts have prospered also and there is prob- 
ably more money in circulation just now 
than there was during the same period last 
year. Everything points to active retail 
buying for a considerable time. 

Joseph Samuels, jewelry auctioneer, sen- 
tenced to 60 days in the House of Correc- 
tion recently, has been released on a writ 
of habeas corpus by Judge Vincent M. 
3rennan of the Circuit Court, with bail set 
at $2,000. The constitutionality of the 
jewelry auction ordinance under which he 
was convicted will be argued at a hearing 
in the Circuit Court on a writ of certiorari. 
Judge John Faust, in the Recorder’s Court, 
found Samuels guilty and sentenced him. 
Allan P. Cox, his attorney, then petitioned 
for the writs. Judge Harry J. Dingeman 
signed the writ of habeas corpus. 

Charles A. Berkey, Detroit jeweler. 
founder of the Exchange club movement, 
and one of its first officials, was the recip- 
ient of much honor at the national conven- 
tion of the organization held in Detroit last 
week. Back in 1896 Mr. Berkey engaged 
in the formation of a get-together organiza- 
tion of business men. This finally led to 
the Exchange idea in 1911. The original 
group had no name, but referred to them- 
selves as the “Boosters.” Later the name 
“Exchange” was selected by Mr. Berkey. 
The second Exchange Club was formed in 
Toledo in 1913, the third in Cleveland, and 
the fourth in Grand Rapids. From these 
clubs the national movement sprang, with 
clubs now in most of the business centers 
of the country. 








A. F. Egalite, Lexington, Ky., has moved 
his upstairs store, which was formerly at 
108 Walnut St., to 215 E. Main St., where 
he occupies a space 12 by 35 feet. The store 
will be conducted on an all-cash basis. A 
full and complete line of jewelry will ‘be 
carried. The ‘firm will be known as A. F. 
Egalite, the Square Deal Jeweler. 








CIRCULAR 


September 23, 1925 





C. T. Loehr, of the Scribner & Loehr Co, 
has just returned from a trip to Canada. 
W. J. Higgins, Shelby, O., who has been 
visiting his son on the Pacific Coast for the 


past month, is back home again. 


The Sachs Jewelry Co., Ontario St. and 
Public Square, is putting in a new front 
and making other alterations to its store. 

A. B. Sprosty, former jeweler of Broad. 
way, has announced his candidancy for city 
councilman. He was formerly safety direc. 
tor. 

Word has been received from Canton that 

D. F. Rutter, well-known retail jeweler of 
that city, has lost his father, who died this 
past week. 
. The Kraus Jewelry Co., Inc., Springfield, 
O., has been incorporated for $25,000 by R. 
Stapley Lucas, David and Anna Kraus, Rich- 
ard Stoudt and Ruth Harris. 


Harry Bernon, local diamond jobber, at- 
tended: the opening last week of the estab- 
lishment of Art & Rubin, Canton, and gave 
an interview to the Canton News regarding 
the future of diamonds. 

The business of the W. J. Frank Co., 15 
S. Main St., Akron, has been purchased by 
Vandervoort Chittenden, who formerly trav- 
eled for Vandervort Bros., Buffalo. Miss 
Ida Mae Michael, manager, is expected to 
continue with the new management. 


The senior tournament of the Canterbury 
Golf Club was held this week and those com- 
peting had to be at least 60 years of age. 
H. W. Burdick, of the H. W. Burdick Co., 
donated a handsome loving cup for the prize. 
A number of well-known Cleveland business 
men competed. 

W. Wagner, of the Wagner-Gilger-Cohn 
Co., returned from Europe on the Majestic 
with Mrs. Wagner, after a tour of several 
months, and reports having had a splendid 
trip. Mr. Gilger, of the company, is taking 
a short vacation and expects to visit Florida. 


The Better Vision Society held their first 
meeting of the season at the Hotel Winton 
on Wednesday evening, Sept. 16, and were 
addressed by Dr. F. P. Barr, of the Bausch 
& Lomb Co.’s educational department, on 
“Optometry of the Future.” A good at- 
tendance is reported. 

Mrs. Charles Ducommon, wife of Charles 
Ducommon, well-known jeweler of Broad- 
way and E. 55th St., died at her home after 
a lingering illness last week. Mr. Ducom- 
mon sold his store a short time ago, retired 
from business and went to the country ™ 
the hope that his wife’s health would im- 
prove. 

Herman Schmidt, aged 79, caretaker of the 
Cudell clock located at West Boulevard and 
Detroit Ave., was found dead in bed by his 
wife on last Monday morning. A peculiar 
coincidence is that the clock stopped at 9:3! 
p. m. Saturday, the first time since its com 
struction in 1908, and a few hours later ts 
keeper passed away. The clock tower wa 
designed and built by the late Frank Cudell, 
prominent architect, who presented it to 
city. 
A window display that is attracting @ lot 
of attention is that of the Spencer Jewel 
Co. on E. 9th St: The window is fixed # 
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to represent a hilly section of the. country 
gad a miniature electric train runs through 
tynnels and open spaces and past what looks 
like a lake, which effect is gained by a sheet 
of glass which is partly covered with heaps 
of sand. The display is intended to attract 
attention to a railroad watch, a number of 
which are scattered about the display, some 
faed up and some with backs removed 
to show the works running. A facsimile of 
4 billboard stands on the highest elevation 
and tells the passerby, if he would be always 
on time, to carry one of these watches. The 
idea is skilfully carried out and a good sized 
crowd is constantly before the window. 

Suit was filed in the United States Dis- 
trict Court last week by Grace Sheets for 
the recovery of one diamond ring, the stone 
of which weighs 2.52 carats and which the 
cystoms authorities are holding on the 
grounds that it was smuggled into the United 
States. Several weeks ago the government 
charged Peter Djuritch with smuggling sev- 
eral diamond rings into this country from 
Canada, and this ring was one of them. Two 
other men, Ralph Reed and Bert Jennings, 
were implicated also, and a full account of 
the matter appeared in THE JEWELERS’ Cir- 
cuar. In her petition Grace Sheets claims 
no evidence was obtained to warrant the 
case against the three mentioned men. Fur- 
ther, that there was a controversy regarding 
the ring between herself and Reed and Jen- 
nings which ended in a suit in Municipal 
Court and she was awarded the ring. Later, 
she claims she deposited the ring with W. H. 
Rowe, connected with the Treasury Depart- 
ment, with the understanding it was to be 
used as evidence in a smuggling charge 
against Djuritch, but he is now in Europe 
and his arrest has not been effected. On 
these grounds she asks return of the ring. 








Western Canada Notes 





Henry Birks & Sons, through their jewelry 
store at Vancouver, recently contributed the 
beautiful world’s championship belt to the 
winner of the broncho riding contest which 
was a feature of the recent British Columbia 
stampede that attracted much attention. 

Special treatment for the polishing and 
preserving of each kind of precious stone is 
advocated by the Canadian jewelers, who 
are anxious to give the buyer the benefit of 
their skill and experience in the treatment 
of gems and the care of diamonds and plain 
jewelry. Customers are retained through 
helpful suggestions as to the proper way 
to clean their purchases, and thus preserve 
them, 

Along the Pacific Coast and in mid-west 
Canada business houses are reporting their 
best year from tourists. In Winnipeg the 
number of tourists was estimated as being 
over 1,200 the other day. About one and a 
half million persons are believed to have 
Visited Vancouver this year. In Winnipeg it 
18 estimated that the tourists left about 
$200,000 this Summer in the business section 
of the city and the jewelers are expected to 
have received their share of the trading. 








Rogers & Co., now located at 15 E. 5th 
St, Dayton, O., will remove on Oct. 1 to 33 
5. Main St. A 10-year lease was secured on 
the new quarters, which has a frontage of 
16 feet and a depth of 150 feet. 
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Thomas Cassutt, Third Ave. retail jeweler, 
returned last week from a vacation spent 
at Sea View on the ocean. 

Dr. O. J. Taylor, in charge of the optical 
department of Burnett Bros., Seattle store, 
has just rerturned from a short vacation. 

P. H. Otto, sales department manager of 
the Joseph Mayer Co., has been ill for 
several weeks and returned this week to his 
work, 

Marcus Mayer, of Mayer Bros., will leave 
the end of the month for his regular yearly 
business trip to Alaska. He will be gone 
for two months. 

Jewelers in Ellenburg, Wash., reported 
good business in souvenirs at the annual 
rodeo in that city last week. Low priced 
items were wanted. 

William E. Dever, diamond man and 
designer at Burnett Bros., spent a vacation 
in the Canadian woods recently and returned 
in time for the Sumas, Wash., round-up. 

Paul Mueller is a new watchmaker at 
the latest retail store to be opened by 
Charles Larne, at 1404 Third Ave. Larne’s 
original store is on Union St. and Third 
Ave. 

Carl Domes, salesman for the A. I. Hall 
& Son wholesale firm, of San Francisco, 
who works from the Seattle office, has just 
returned from a trip through Oregon and 
reports good business in that section. 


Eddie Sultan, formerly with the Joseph 
Mayer Co., of this city, and now traveling 
for several lines on an independent basis, is 
in Honolulu on a business trip, according 
to news received from him by the Seattle 
wholesale firm where he was formerly em- 
ployed. 

School business in medium and low-priced 
watches for boys and girls has been of good 
volume, according to retajlers of the city. 
Pencils, fountain pens, pencil and pen chains 
and ribbons with metal fasteners and similar 
items are listed among those selling well at 
this time. 

Weisfield & Goldberg, Seattle credit 
jewelers, have bought out the retail store of 
William Austin, Everett, and _ recently 
opened the store on a credit basis similar to 
that in operation in the Seattle store. I. 
Stusser, former Seattle jeweler, is in charge 
of the store in Everett. 

S. Harris, of Hamilburg Shaw Co., New 
York, called on the trade recently with a 
line of rings for the general trade and re- 
ported good business throughout the country. 
Harry Jones, of Wadsworth Watch Co., 
and Jesse King, of the Star Watchcase Co., 
were also here recently. 

George H. Davis, in charge of the Seattle 
office of A. I. Hall & Son, San Francisco 
wholesalers, has been on a vacation with 
Mrs, Davis. The two spent their holidays 
on Mount Baker on a fishing trip and packed 
in 20 miles of the “best fishing in the north- 
west, and that’s saying something,” they re- 
ported upon their return. 

The Joseph Mayer Co. has just installed a 
new two-dial street clock in front of Gus 
Cohn’s new store on Fourth Ave. This firm 
has also been completing the installation 
of an extension clock system at the Ballard 
High School and has taken a contract to 
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install the clock system in the new building 
of the St. Nicholas day school. 

Sam Schneider, office salesman for Mayer 
Bros., wholesale firm, returned recently 
from a vacation trip. Max Whiting, in 
charge of the optical department for the 
same firm, has also been on a brief vacation 
in Sound Summer resorts. Schneider says 
his idea of a vacation is plenty of golf and 
he reports having spent most of his time on 
the links of various Seattle golf clubs. 

Simon Burnett, manager of the. Seattle 
store of Burnett Bros., went to California 
recently with his daughter Marianna who 
has entered Mills College. They made the 
trip down on the H. F. Alexander, fastest 
steamer on the Coast and Mr. Burnett spent 
his vacation in the south. He returned to 
Seattle last week. He visited the two Cali- 
fornia stores operated by the’ company and 
reports favorable conditions there. 

Out of town salesmen in the city last week 
included “Billy” Fulton, of San Francisco, 
representing William Fulton, general jewelry 
lines, and other manufacturers; Frank L. 
Jeddis, of Alphonse Jeddis Co., diamond im- 
porters, San Francisco; Thomas H. Mc- 
Cready, of the R. Wallace & Sons Mfg. Co.; 
Herbert W. Slaudt, of Koke, Slaudt & Co., 
Los Angeles; D. Ihrenreich, of D. & I. 
Mfg. Co., New York, who reports business 
on the Coast picking up in good shape. 

Charles Larne, who recently opened a 
second store on Third Ave., in the former 
location of Gus Cohn, was married recently 
to Miss Ethel Storrey of Bellingham, who 
has been for some time employed in the 
retail jewelry store of Simons in Tacoma, 
Wash. Larn and Miss Storrey met at the 
last State convention of jewelers in Tacoma 
and members of the trade in this section are 
granting that their fellow jeweler has a 
good sales talk when it comes to placing 
diamond engagement and wedding rings. 

Ralph M. Seaman, retail jeweler, of Phila- 
delphia, Pa., passed through Seattle recently 
returning from a trip to Alaska, made after 
attending the Triennial conclave of the 
Knights Templar in Seattle. He found the 
fur business in this section as interesting 
as his own line and is reported to have 
taken back several items for the use of his 
family. The low prices on first class furs 
in this part of the country appeal to many 
travelers visiting here and the fur dealers 
agree that a jeweler knows a bargain when 
he sees it. 

A good number of retail jewelers have 
been in the city buying new stocks for Fall 
business. The majority are optimistic in 
their outlook for the future and anticipate 
good holiday business. Novelties are being 
stocked in good volume by the majority. 


Those in Seattle last week included: 
A. (CC. Germain, Anacortes, Wash.; F. 
W. Genton, Great Falls, Mont.; “Jack” 


Giant, of California, who is on a vacation 
and looking over wholesale stocks in the 
city; E. C. Norris, Raymond, Wash., Frank 
Barlow, Centralia, Wash.; J. E. Wheeler, 
of the Wheeler Drug & Jewelry Co., Peters- 
burg, Alaska. 





se 


The store of Ralph Campbell, Pryor, 
Okla., was broken into recently but, as all 
the merchandise of any value was locked in 
the safe, nothing was stolen. This informa- 
tion was sent to the Jewelers Security Al- 
liance. 
































Ernest Block, representing the Louis Stern 
Co., Providence, R. L, is in Los Angeles 
calling on the trade. 


E. A. Moore, Chicago representative of 
the R. F. Simmons Co., is in Los Angeles 
calling on the trade. 

A. H. Gruenstein, Wasco, Cal., spent sev- 
eral days in Los Angeles recently securing 
goods for his Fall trade. 

W. D. Smith, 5508 Hollywood Boulevard, 
has returned from a four weeks’ fishing 
trip in northern California. 

Frank Brestof, 1552 W. Pico St., is again 
at his place of business after an absence of 
four weeks on a vacation. 

F. Nard, El Paso, Tex., is spending two 
weeks in Los Angeles on a vacation. He 
is accompanied by his family. 

Mrs. M. Fornes, Venice, Cal., has re- 
turned from a two months’ trip to New 
York and other eastern points. 

Joe Klein, representing the Shiman Bros. 
Co., New York, is spending several days in 
Los Angeles calling on the trade. 

“Bert” Tourtelot, representative of the 
Waite Thresher Co., Providence, R. L., is 
again in Los Angeles calling on the trade. 

A. Espeseth and Andrew Leckwald, for- 
merly of Zelzah, Cal., have opened a new 
establishment at 6377 Sherman Way, Van 
Nuys, Cal. 

J. A. Kaplan, of Kaplan Bros., 401 Title 
Guarantee building, has returned from a 
four weeks’ business trip in the northern dis- 
trict. He reports conditions as being very 
satisfactory. 

Ray King, western representative of the 
Ostby & Barton Co. at 910 Broadway Cen- 
tral building, has returned from a month’s 
business trip in the northwest. He reports 
business as very much improved. 

Miss Edna Wilson, of the diamond de- 
partment of E. W. Reynolds Co., has re- 
turned to her duties from a three weeks’ 
vacation. She toured by automobile to the 
Big Basin country, the famous Redwood 
Highway and the Blue Lake. 

E. D. Cahn, representing Untermeyer-Rob- 
bins & Co., New York, was in Los An- 
geles last week calling on the trade. He 
reported business conditions as showing im- 
provement throughout the country and par- 
ticularly on the Pacific Coast. 

Walter Marble, representing the Bugbee 
& Niles Co., Moore Bros. and the Finberg 
Mfg. Co., is in Los Angeles calling on the 
trade. He has just returned from his an- 
nual hiking and fishing trip with the Sierra 
Club, having spent one month in the High 
Sierras. Before coming to Los Angeles he 
visited San Francisco on a business trip. 

Out-of-town jewelers visiting the trade 
last week were: D. Van Wart, Huntington 
Park; A. Protach, Redondo Beach; A. J. 
Dutton, Anaheim; T. R. Canady, Hunting- 
ton Beach; H. E. Wellman, Alhambra; E. 
Moser, Alhambra; Raymond Finch, Covina; 
W. C. Guerth, Redlands; Mrs. G. R. Finley, 
Compton; T. S. Lailey, El Monte; Lorin 
Brown, Anaheim; D. Ohanian, India. 

Robert Mitchell, pioneer watchmaker of 
Los Angeles, has returned after a four 
months’ trip to Europe. He visited his rela- 
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tives in England and also toured the Con- 
tinent. He was accompanied by his wife. 
On his return trip on the Royal Mail Line 
Franconia, they encountered very rough 
weather and were eight days in making the 
trip. He says that he is very glad to be 
again in the sunny climes of California. 

In expectation of experiencing the greatest 
Winter trade in the history of their estab- 
lishment, George FE. and L. E. Feagans of 
Feagans & Co., prominent Los Angeles 
jewelers, are now in New York making 
large purchases of merchandise. Just before 
his departure George FE. Feagans, senior 
member of the firm, expressed his complete 
confidence in the continuing upward trend 
of business conditions. The Summer busi- 
ness of Feagans & Co. has set a new high 
mark for the concern and the outlook for the 
coming season could not be better, he de- 
clared. 











Seard, is ex- 


Kielty, of Kielty & 
pected back from a visit to the Hawaiian 
Islands. 

Constant J. Auger has had to decline re- 
election as regional vice-president of the 
A. Re Je Dy 

3arney Byrens, of the International Art 
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& Jewelry Co., 313 W. Pike St., Long 
Beach, Cal., was here for the Diamond Ju- 
bilee. He said he never saw a finer parade. 

Trade conditions are improved, in the 
opinion of travelers for the R. & L. Myers 
Co. This report was brought back from 
the San Joaquin Valley by Harry A. Harris 
and from the Sacramento Valley by Lee 
Myers. 

After a five weeks’ fishing and motoring 
trip in the mountains, Leon S. Aurich, of 
Nordman & Aurich, is back at his offices in 
the Jewelers building, looking fine. He com- 
bined a little business with the pleasure of 
the trip. 

Virgil R. Wilson, Coquille, Ore., was a 
visitor in San Francisco last week, with his 
daughter. They were en route for Los An- 
geles, as Miss Wilson is going to school 
at the University of California, Southern 
Division. 

A. Swanson, western manager for the 
Alvin Silver Co., has resumed the interest- 
ing talks over radio station KPO, the first 
talk of the new season having been Sept. 17. 
The other dates arranged are: Oct. 15, Nov. 
19 and Dec. 3 and 17. 

Alfred Nathan, representing Katz & 
Ogush, New York, and also the Star Ring 
Mfg. Co. of Buffalo, is spending a few weeks 
on the Coast. He declared enthusiastically 
that the Admission Day procession was the 
greatest parade he had ever seen. He also 
said that he was finding business decidedly 
improved. 

Among members of the jewelry trade who 
participated in the magnificent Admission 
Day parade, during the Diamond Jubilee, 
were William Jung, of W. C. Lean, San 
Jose, and Mrs. Jung and A. L. Pooler, of 
E. L. Bothwell, San Jose. The parade was 
under the auspices of the Native Sons and 
Daughters of the Golden West. 

A new clock display room has been opened 
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by A. I. Hall & Son. This was completed 
for the Diamond Jubilee, so that Visiting 
dealers were enabled to obtain a very com. 
prehensive idea of the firm’s clock lines, The 
mantel ciocks are cleveriy arranged on foyr 
receding tiers of shelves, each shelf giving 
the idea of an elongated mantelpiece. There 
is plenty of space, on the walls above, for 
the wall clocks. 

Representatives of eastern manufacturers 
here toward the middle of September were: 
Mortimer Conner, of the American Watch 
Case Co., New York; Ernest Block, of the 
Louis Stern Co., Providence, R. [.; M. 
Gitlin, of 1. & S. Prutinsky & Woolf, New 
York; Michael Peyser, of the Shiman-Miller 
Mig. Co., Newark, N. J.; J. J. Sommer, of 
J. J. Sommer & Co., North Attleboro, Mass. ; 
Alfred Moss, of the J. J. White Mfg. Co, 
Providence, R. 1.; Irving Klampert, of B. & 
E. J. Gross Co.; Joseph Klein, of Shiman 
gros. Co., New York; William A. Land, of 
Geo. H. Fuller & Son, Co., Chicago; H. F, 
Tourtelot, of the Waite-Thresher Co., Proy- 
idence, R. I.; U. Weidig, of Jos. Fahys & 
Co., Chicago, and Ira W. Smith, of many 
lines. 

Edward V. Saunders, western manager for 
the International Silver Co., is back after 
spending 10 days in the south. Mr. Saun- 
ders is much pleased with a new departure 
in the western trade, in the shape of the 
Pacific Coast Adjustment Committee. He is 
serving as a member of the committee. In 
order to accommodate both men, J. K. Ven- 
able, who has been working out of the San 
I*rancisco office of the International Silver 
Co., has been moved to the Los Angeles 
office, and E. G. Johnson, from the Los An- 
geles office, has been brought to the San 
Francisco office. Each man is now in the 
city where his relatives reside. The Aus- 
tralian representative of the International 
Silver Co. passed through this city, en route 
to the eastern headquarters. 

Hundreds of California retail jewelers, 
many of them Native Sons, were in town 
for the Diamond Jubilee, some of them par- 
ticipating in the Admission Day parade. 
Among those who came up this week were: 
Ralph Beland, of Beland Bros., Fresno; 
Joseph Cohn, Marysville; Harold Hartung 
and wife, Grass Valley; David Goodfriend, 
Salinas; David Hall, Turlock; P. Hanson, 
with Eriksen Co., Fresno; Robert Haas, 
Stockton; M. Friedberger and Ray Fried- 
berger, Stockton; L. A. Peck, Merced; R. 
C. Hahn, Merced; J. D. Bennett, San Ra- 
fael; L. A. Mead, Santa Clara: A. J. Wil- 
kinson, Tracy; and Mrs. J. J. Baker, Palo 
Alto. Visitors from other States, etc., i- 
cluded Mr. and Mrs. A. A. Clark, New 
York, where Mr. Clark is associated with 
the International Silver Co.’s offices; C. E. 
Elie of Honolulu (T. H.), and Herman J. 
Alstock, Portland, Ore. 








Recently introduced by the Embed Art 
Corporation of Perth Amboy, N. J., and 
already meeting with marked approval im 
gift and jewelry shops, is the spaced pearl 
choker. Bagelite pearls of characteristic 
beauty of tint and lustre are spaced along 
a sterling silver chain. The new number 1s 
offered in a complete range of sizes and 
styles, uniform and graduated, and in five 
handsome colors. There is a type to sult 
the fancy of each discriminating purchaser. 
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Incorporation papers have been granted to 
the Krauss Jewelry, Inc., Springfield, O., to 
do a general jewelry business with a capital 
of $25,000. The incorporators are: David 
and Anna Krauss, R. Stanley Lucas, Richard 
Stoudt and Ruth Harris. 

John A. Gerwe, president of Frohman & 
Co., left Cincinnati Tuesday evening for a 
jong trip through the south and southwest. 
He will be gone for a number of weeks, as 
it marks his last trip before the holidays. 
Gerwe made a flying trip to Chicago over 
Sunday. 

Visitors who registered at Time Hill, the 
Swiss chalet plant of the Gruen Watch Co. 
on McMillan St., include: Messrs. N. E. and 
E. M. Abrahamson and J. L. Loch, Cleve- 
land, O.; Myron Everts, of the Arthur A. 
Everts Co., Dallas, Tex.; Herman Strashun 
and wife, of the Rost Jewelry Co., Indian- 
apolis, Ind.; Elmer E. Smith, Charleston, 
W. Va.; Howard Rothstein, Johnstown, Pa., 
and Charles W. Penn, Slater, Mo. 

Charles J. Wilms, 71, former jeweler of 
Cincinnati, died at his home in Memphis, 
Tenn., Monday, Sept. 14, according to word 
received by relatives in this city. Wilms had 
been ill over a period of several months. He 
left the “Queen City” about 10 years ago to 
make his home in Tennessee. He is survived 
by his mother, who is 91 years old and lives 
in California, and two sisters, Mrs. Charles 
Ribold and Mrs. Theodore Bange of Cincin- 
nati. The latter is the wife of Dr. Theodore 
Bange. 

The Tanks won the pennant in the Gruen 
Twi-Lite league by beating the Pentagons 
at Withrow High School grounds Tuesday 
evening. After work on that day the two 
teams and a crowd of rooters made their way 
to the east hill diamond and prepared to do 
battle. The Tanks had an easy time as they 
scored 10 runs while the Pentagons could 
only put four runs over the plate. This 
ends the outdoor activity of the watchmakers 
for the season, and the workers will now de- 
vote their leisure time to bowling and other 
indoor sports. 

The annual season of the Gruen Bowling 
league will open at Tresler alleys in Nor- 
wood, Sept. 25. The league recently held its 
annual election and selected F. H. Benner, 
president; Alvin Himsel, vice-president, and 
Frank Frueauf, secretary-treasurer. There 
will be six teams of five men each in the 
league this year, this being two more than 
last season, and the additional teams were 
formed because of the vast amount of inter- 
est in the affair. The teams will be “Dia- 
monds,” “Golds,” “Silver,” “Bronze” 1 and 
2, and the “Cubs.” 
every Friday night. 

Two more benches have been added to the 
shop of Walter H. Wilkening on the seventh 
floor of the Andrews building, 5th and Race 
Sts., because of the increase in business. This 
marks the third expansion made by Wilken- 
ing within the last few weeks, and is taken 
as an indication of the general prosperity 
that abounds in the jewelry trade at the 
Present time. Wilkening has also added an 
engraving department to his shop, which is 
in charge of Edmund Groene, who started 
working at the place last week. Mr. Groene 


Games will be rolled ~ 
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was formerly identified with another jewelry 
firm in Cincinnati, and he is the fourth man 
that has been put on by Wilkening recently. 

The Gruen Watch Co. team won the pen- 
nant in the Saturday Afternoon Industrial 
League, Saturday afternoon. They beat 
the Neuer Glass Co. 6 to 5 in the deciding 
game of the season, as both teams were in a 
tie for first place, and the watchmakers won 
out in the last contest. The guild men got 
away at the start of the season and enjoyed 
a big lead but suffered several defeats later 
on, and were tied until the end of the base- 
ball year when they emerged victors from 
the grind. The game was played at Taft 
field in Camp Washington and attracted a 
large crowd of rooters both from the Gruen 
plant and from the glass establishment. Time 
Hill rooters, however, outnumbered any 
other group at the game, and they made 
their presence known whenever the team 
made a good play. 

Because of the success that attended the 
Fall Fashion pageant of the Chamber of Com- 
merce in which jewelry played such a promi- 
nent part it has been decided to hold a Fall 
and Spring market season. The decision was 
reached at a meeting of the wholesale com- 
mittee at the Chamber of Commerce, Tues- 
day. The Fall season, two weeks in August, 
will be made up of a style show in Music 
Hall, while the Spring session will be a 
series of dinners with models parading before 
the guests. The models will wear the proper 
jewelry with each costume such as they wore 
during the pageant at the Zoo two weeks 
ago, and the jewelry at that time played a 
very important part in the show. The 
jewelry was furnished by Richter & Phil- 
lips and A. G. Schwab & Sons. Other whole- 
sale houses who contributed to the fund in- 
cluded Wallenstein-Mayer Co., Hahn, Jacob- 
son & Co., Frohman & Co., and others. 














The Gordon Jewelry Co. is closing out al! 
of its line of heavy luggage and will hence- 
forth handle only the smaller bags and 
leather novelties in connection with its 
jewelry stock, according to Meyer Gordon. 

D. B. Ward & Co., wholesalers, have re- 
ported a marked increase in orders for 
jewelry from the southern Missouri territory 
within the last two weeks. Mr. Ward is 
himself traveling through that section and 
has written that the retailers in that section 
are more receptive to sales arguments than 
they have been for many months. 

J. H. Mace, president of the Retail Jewel- 
ers’ Association of Missouri, and Mrs. Mace 
have reached Chicago on their way east by 
motor car from their Summer lodge in 
Minnesota, according to the latest word re- 
ceived from them by Mr. Simmons, credit 
manager for Mr. Mace. The Maces were to 
have reached Indianapolis on Sept. 17. They 
will be away from Kansas City between four 
and 11 weeks, during which time they will 
cover many eastern States between here and 
New York city, from which place they will 
go to Orlando, Fla., where they will remain 
for a rather indefinite period. 

The Cady & Olmstead Jewelry Co. has 
been showing two very attractive gift win- 
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dows this week. One of the front show 
windows is occupied by an Oriental doll in 
full harem costume of latest Persian design, 
the little lady sitting in the midst of many 
festoons of very beautiful and artistic im- 
ported Oriental necklaces, beads and other 
articles of jewelry. The small edition of the 
Pasha’s favorite wife came from the Cady & 
Olmstead downstairs Gift Shop. 











Saati 


Salt Lake City 





J. D. Raper is a new watchmaker for the 
R. V. Owens Co. attached to the Pocatello 
branch. 

Harry F. Jolliffe, president of the Prim- 
rose-Jolliffe Corp., has just returned from a 
trip through northern Idaho. 

The jewelers’ amateur baseball league of 
this city won the State amateur title honors 
in a great game at Bonneville Park, Sept. 13. 

Willard R. Doxey, who has been running 
the optical department of the W. H. Wright 
& Sons Co., Ogden, for the Schubach Op- 
tical Co., Salt Lake City, is now operating 
the department on his own account. 

Boyd Park, head of the pioneer jewelry 
establishment known as Boyd Park, Inc., 
has been selected as a member of the retail 
trades committee of the Chamber of Com- 
merce Commercial Club. William T. Denn, 
a partner in the well-known firm of Hub- 
bard-Denn, who was chairman of this com- 
mittee last year, has been retained as a 
member of the new committee. 

A man is in the Ogden jail after an al- 
leged attempt to pull off a big swindle on the 
Stecher jewelry store, 24th St., that city. 
The man is said to have appeared at the 
window of the National Bank of Commerce 
and told an assistant cashier that he had 
$5,000 on deposit with a San Francisco bank. 
He said he wanted to transfer $3,300 of it to 
Ogden and was given two sight drafts to sign. 
It happened that the Chief of Police of 
Ogden overheard the conversation and made 
a mental note of the stranger, who did not 
pause to sign the papers, but walked out of 
the bank at once. He soon appeared at the 
Stecher store aand bought a lady’s wrist 
watch and bracelet, leaving a $300 draft in 
payment. The man was discovered to be a 
swindler, it is alleged, and the police de- 
clared that in a box in his possession a dia- 
mond ring was discovered that bore the mark 
of the Park jewelry store, of Park City. 
The police made inquiries and it was re- 
ported the man had played a similar trick on 
the store. In this case he is said to have 
stated he had a big account in a bank at 
Pueblo, Colo. The man appears to have se- 
cured the jewelry, not for the pawnshop, but 
to make good statements to the fair sex con- 
cerning his wealth. He is said to have posed 
as a rich California orchardist. When he 
reached Ogden he decided that he would ob- 
tain an automobile and was about to com- 
plete a deal when arrested. When thrown 
into the Ogden jail the man, who is de- 
scribed as about 28 years of age, went on a 
hunger strike. He also feigned insanity. 
Breaking his fast, he wanted some whiskey 
as well as food. The police say he is known 
under several aliases in California, where he 
was found to have a criminal record. He is 
said to have escaped jail twice. 
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WANTED 


10 More (redit Jewelers from 10 ‘Different (ities 


Who believe in the honesty of the rank and file 


of the great American public 
Who sell only reliable merchandise 
Who offer credit at cash prices and a year to pay 


Who are not easily satisfied with any kind of ad- 
vertising scheme 


Who want that type of advertising which best fits 
’ their individual kind of business — the kind 
that reflects their policy and their sound 
merchandising plan 







Who want advertising that gets not only volume 
sales but also a desirable class of customers 






To them, I offer a personally directed advertising service based 
on actual experience in sales promotion work in the credit 
jewelry business for more than 15 years, advertising that has 
proven highly successful for leading Jewelers in this country. 


Will You Be One of These Ten? 


Write or wire. Will arrange to see you personally without 
any obligation on your part. Due to the fact that my service 
is personal and that my advertising is planned in advance, it 
will be impossible for me to make appointments for this 
year after October 15th. An interesting booklet, “Inside 
Information,” is yours simply for the asking. 


J.R. SPIEGEL 


Newspaper and Direct Mail Advertising 
Merchandising Counsel - Credit Systems 


58 East Washington Street, Chicago 
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5 That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 


bers of the trade generally communicate with THE 
JEWELERS’ CrrcuLar regarding any advantageous 
device or plan which they are utilizing in con- 


nection with their business. 








Address delivered by Malcolm P., 


Harvard's Figures on Costs for 1924 


McNair, Harvard Bureau of Business Research, before the recent convention of the 





A. N. R. J. A. held in Richmond, Va. 

















Cost of Doing Business in Retail Jewelry 
Trade Increased from 36.4% in 1923 
to 38.3% in 1924 


HE publication by the Harvard Bureau 

of its Bulletin No. 54—“Operating Ex- 
penses in Retail Jewelry Stores in 1924’— 
marks the sixth consecutive year for which 
such a survey has been made. These studies 
have been carried on each year at the request 
of the American National Retail Jewelers’ 
Association, and have been conducted strictly 
on a cost basis by means of funds furnished 
by the association. Bulletin 54 shows that 
the net profit in the retail jewelry trade in 
1924 commonly was 1.2% of net merchandise 
sales; gross margin, 39.5%; and total ex- 
penses, 38.3%. 

Profit and loss statements for 1924 were 
received from 390 retail jewelers, with a 
total sales volume of $34,978,000, including 
both merchandise sales and receipts from re- 
pairing. Twenty-six statements could not be 
used in this study, leaving 364 as the basis 
for the bulletin. These 364 statements rep- 
resented total receipts of $34,562,000. 

In the study of operating expenses for 
1924 detailed analyses according to various 
classifications were. made only for 254 firms 
whose merchandising and repairing figures 
were separated. For 110 firms who found it 
dificult to report their repairing figures sep- 
arately, common figures were determined for 
the various items of expense, for gross mar- 
gin, for net profit, and for the rate of stock- 
turn, 

The increase in the scope and effectiveness 
of the Bureau’s surveys of the retail jewelry 
trade during the past six years are illustrated 
by the following figures. From 1919 to 
1921, approximately 250 reports were re- 
ceived each year. For the study of operating 
expenses in 1922, a total of 263 statements 
Were received by the Bureau, of which 302, 
or 83%, were sufficiently complete for use in 
the tabulation. For the 1923 survey 418 re- 
Ports were secured, of which 371, or 89%, 
could be used in determining common figures. 
The percentage of usable statements has con- 
tmued to increase, the results given in this 





year’s bulletin being based on 364 statements, 
or 93% of the total received. 

Although these figures represent only a 
comparatively small percentage of the retail 
jewelry trade in the United States, the in- 
crease in the number of statements received 
during the last three years, and decrease in 
the number which had to be excluded from 
the tabulations, indicate that more retail 
jewelers are becoming interested in detailed 
studies of their operating expenses. 

The Bureau wishes to express its appre- 
ciation both to the officers of the American 
National Retail Jewelers’ Association for 
their co-operation, and also to the individual 
reporting members for the accuracy and com- 
pleteness of the statements submitted. 

As in previous years, the purpose of this 
study was to aid individual jewelers in find- 
ing out how their businesses can be managed 
more economically, to assist in the develop- 
ment of a clearer understanding of the serv- 
ices and functions of retail jewelers, and 
costs which these entail, and especially to . 
provide needed facts for use in teaching in 
the graduate school of business administra- 
tion of Harvard University. 

The Bureau, which is an integral part of 
the Harvard Business School, accepts full re- 
sponsibility for the determination and ac- 
curacy of the results published in the bulletin. 
All statements of individual firms are handled 
on a strictly confidential basis. Under no 
circumstances do members of the retail 
jewelry trade, students in the Harvard Busi- 
ness School, or any other persons outside 
the Bureau have access to the figures of in- 
dividual firms. As soon.as profit and loss 
statements are received, all means of iden- 
tification are removed, and each statement 
goes through the various stages of our statis- 
tical work under a code number. 

In discussing the cost of doing business in 
1924, I wish to refer briefly to the situation 
in the retail jewelry trade as the Bureau 
found it over six years ago, and to take up 
some of the outstanding features in the re- 


expenses in the retail jewelry field in the 
Summer of 1919. Shortly after the investi- 
gation was started, we found it difficult to 
locate jewelers who were keeping accurate 
records of their. expenses. To remedy this 
situation, a classification of accounts for re- 
tail jewelers was drawn up. This standard 
Profit and Loss Statement, on which figures 
are collected each year, has made it possible 
for retail jewelers to compare their results 
with what others are doing. Through this 
standard classification of accounts, retail 
jewelers are able, at their association meet- 
ings, at conventions, and in dealings with 
others, to discuss questions involving op- 
erating expenses with keener insight, because 
they now have a common terminology for the 
different items of expense. 

The first bulletin issued by the Bureau 
pertaining to operating expenses in retail 
jewelry stores, embodied the results of 1919 
figures. During thése last six years, which 
have beén marked by sudden economic 


“changes, there has been a steady improve- 


ment in the quality of reports submitted by 
retail jewelers. Salaries of proprietors are 
being charged as operating expenses, and a 
fair rental figure for owned stores is being 
included in the reports. Other items, such 
as repairs and depreciation of store equip- 
ment, losses from bad debts, gifts to charity, 
and so on are being included in total expense 


on a larger proportion of the statements 


received, 
High Lights of Harvard Study in 1924 


The Bureau’s study of profit and loss 
statements from 254 retail jewelry stores 
whose repairing and merchandising figures 


could be separated, disclosed the following 


significant conclusions: : 
1. A majority of retail jewelry stores re- 


porting to the Bureau were unable, in 1924, 
to secure an increase in sales volume over 


1923. Sales of merchandise commonly were 


$31,000 for those jewelers reporting to the 


Bureau in 1923 and $28,000 for 1924, a de- 


crease of 1%. Receipts from repairing com- 





sults of this year’s study. 
The Bureau started its study of operating 


(Continued on page 211) 
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LEMAIRE 
Opera Glasses 
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Now is the time to put in a good stock 
of Lemaire Opera Glasses. 


The exquisite exterior and flawless opti- 
cal system of the Lemaire Opera Glass 
renders it a thing of ‘beauty, as well as 
the ideal means of securing better vision 
at Theatre or Opera. 


Send for Illustrated Catalog 19 






SUSSFELD, LORSCH & SCHIMMEL 
Sole Distributors for the United States 
153 WEST 23rd STREET 
NEW YORK 





























LEMAIRE 
Field Glasses 





or Marine Glass is 


Field 
always a staple article—not a seasonal 
commodity and if properly displayed a 
source of revenue throughout the year. 


A Lemaire 


Send for Illustrated Catalog 21 


SUSSFELD, LORSCH & SCHIMMEL 
Sole Distributors for the United States 
153 WEST 23rd STREET 
NEW YORK 
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LEMAIRE 
Race Glasses 










Can you fill your customers’ require- 
ments for Lemaire Race Glasses? 
Lemaire Race Glasses have an excep- 
tionally wide field of view, a remarkably 
keen definition and unsurpassed __ illu- 
mination. 


Send for Illustrated Booklet 20 


SUSSFELD, LORSCH & SCHIMMEL 
Sole Distributors for the United States 
153 WEST 23rd STREET 
NEW YORK 






































LEMAIRE 


Prism Binoculars 





Ask ’em to buy Lemaire Prism Binocu- 
lars—unexcelled for Hunting, Touring, 
Yachting, Motoring and Camping, the 
Races and other Sporting Events. 


Send for Illustrated Booklet 22 


SUSSFELD, LORSCH & SCHIMMEL 
Sole Distributors for the United States 
153 WEST 23rd STREET 
NEW YORK 
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Standardized Bookkeeping System 





Befcre the Convention of the 


Address Delivered Sept. 16 by Ellis Gifford, Director of Research, A. N. R. J. A., Fall River, Mass., 


\. N. R. J. A, Richmond, * Va. 

















] APPROACH this subject from your 
point of view as I am only a humble 
retail jeweler. My only interest in it, is to 
make my business, and others like it, more 
profitable and easier, and the management 
more certain. 

There are numerous good accountants 
who could lay out in an individual jewelry 
store, a series of records that would make 
that individual store efficient to a maximum 
degree, so far as records go. But I con- 
tend that Standardized Records are capable 
of doing far more than the best individual 
records. 

Supposing for instance, that two store 
managers, each with first class records, 
should meet and discuss mutual problems. 
With individual records designed with dif- 
ferent points of view, they could not com- 
sare their results intelligently and neither 
could really profit from the other’s ex- 
perience. Each would be confined in ad- 
vancement by his own experience, as his 
own records showed, which is good, but he 
should be able, in these days, to profit by 
god ideas and practices of all retai 
jewelers, even competitors. 

As Ex-President Hufnagel told us in New 
York in January, the automobile trade has 
profited to such a marked degree because 
they have made the whole trade maximumly 
eficient. They even go so far as to pool all 
patent rights, designs, etc. Our trade can 
take a step in this direction if each of us 
will adopt Standardized Records. 

The standardized records adopted by our 
trade were established for us by the Bureau 
of Business Reseatch of Harvard Univers- 
ity, after a study of numerous other trades 
and an extensive survey of the retail jewelry 
field. Their only interest was to establish 
facts for teaching in their own school of 
Business Administration. This work was 
planned and financed by this Association of 
Retail Jewelers. 

The basis of the Retail Jewelers Stand- 
atdized Records is the questionnaire used by 
the Harvard Business School to secure data 
in our trade, and the itemized report of 
costs, turnover, profits and losses they make 
from this questionnaire. You have seen the 
results of this year’s survey here at this con- 
vention and must appreciate its value to some 
extent. A copy of this questionnaire from 
|. P. is in each chair. 

But how, you ask, can you or I take ad- 
vantage of these figures and comparisons 1 
my own or your own store? 

Here is where the Research Department 
of the American National Retail Jewelers’ 
Association can help you. 

If yeu run a small store, the three forms 
distributed in the seats will give you all you 
need. One of these forms, “The Daily Rec- 
ord Sheet for Retail Jewelry Stores,” form 
ID, is all that is necessary for a day book. 
From these daily records the Monthly Rec- 
ords Sheet, form JM, is easily compiled at 





the end of each month, and from the Monthly 
Records the Yearly Record Sheet, form JY, 
is as easily compiled at the end of the year 
and you have your figures all ready to take 
maximum advantage of comparisons with 
the best in the trade by sending these figures 
to Harvard. Besides, this yearly record 
gives you all the necessary figures for you 
income tax report or other statistical in- 
formation. You can now appreciate how 
easy it is to have simplified standardization 
records and get a maximum benefit from 
them. Bulletin No. 15, published by Har- 
vard and secured for $1, gives you all the 
information necessary to operate these sheets, 
and a sufficient quantity of these forms to 
operate for a whole year can be purchased 
of Harvard for $3. 

Now, I know a large number of you want 
more detailed information about your stores 
than these simple forms give, so that you 
can secure a maximum of results from your 
own individual experience and _ intelligently 
compare detailed results with others sim- 
ilarly inclined. 

Suppose, for instance, that you want a 
similar standardized record that has a more 
positive check on the entry of your figures. 
The Association of Advertising Clubs of the 
World has devised a simple double entry 
record, based on the Harvard questionnaire, 
which gives you this vital check up. These 
records can be secured of Tallman Robins 
Co. of Chicago. I have here a book describ- 
ing these records in detail together with 
copies of the forms, for your study. The 
cost of these forms with binders is very 
small. A number of most successful jewel- 
ers are using these double entry forms. They 
are extremely simple and take very little 
time to operate. They give you the same 
results, ir more detail, with the benefit of 
cross checking that makes for accuracy, as 
the simple single entry Harvard forms. 

Now let us suppose you have an individual 
detail analysis problem. You want a form, 
for instance, for taking care of your loose 
diamond stock, so that you can check it yp 
accurately. In the past, we have all designed 
our own forms for such.a purpose, because 
that was the only thing to do. Now, by 
sending to the Jewelers’ Research Bureau, of 
which I happen to be director, you can secure 
the benefit of the experience of others who 
have used such a form, and developed it to 
a really high degree. Here, for instance, is 
a loosestone register sheet. 

For another jeweler who wants more de- 
tail, here is a loosestone register that goes 
into more intricate detail. 


Here is a series of forms which cover 
every item you might wish to register in 
your whole stock. A general stock register 
in three sizes. A watch register in three 
sizes. 

Towle Mfg. Co. has published for cus- 
tomers a wonderful form for registering 
silver flatware. 
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Do you wish a form to show you to whom 
you have sold watches? Here are several. 

Or do you wish a form to take advantage 
of the anniversary sales secured when couples 
are purchasing silver, china, etc., in small 
lots. The Gorham Co., the Towle Mfg. Co. 
and the International Silver Co. can all help 
you to do this easily with forms they have 
devised, which I have here on display. 

Do your cancelled checks give you a real 
receipt? Here is a form for a voucher 
check which insures that you money is cred- 
ited as you desire it should be. 

Do you want to know how many bills will 
become due each day during the next month? 
Here is the Maturity Record form, which 
is one of the most valuable and most used 
forms we have. 

If you want formis for leases or deferred 
payment contracts we can give you the ben- 
efit of other jewelers’ hard earned experi- 
ence. 

Here are several forms for recording 
watch, clock and jewelry repairs for all sizes 
of stores. 

Are your ledger and your journal forms 
just as you desire them? Possibly you can 
get ideas from some here that have been 
used successfully. 

Have you a good trial balance sheet? 

Does your profit and loss statement sheet 
cover your needs ?. 

Did you ever try the combination monthly 
bill and ledger system to save the end of the 
month getting ready the bills? Forms for 
this combination are given in the manuals. 

Have you been looking for a form for a 
repair job envelope that will give the nec- 
essary data? Here are several. 

This manual contains numerous designs of 
shipping envelopes and watch tags that are 
worth studying? What sort of a. sales, 
charge and credit refund slip do you use? 

\re you sure you. would not profit by study- 
ing some that have proved efficient? 

Does your delivery system need a new call 
slip? The manual includes a complete de- 
tailed description of how to register all sorts 
of stock and forms on which to register it. 

Have you forms which make taking in- 
ventory positive and therefore easier? 

Have you followed the lead of the public 
service corporations in saving the cost of 
stamps on returning receipted bills? A bil} 
head form in the manual needs no return 
receipt postage. 

Have you a good form of questionnaire for 
securing credit information? 

There is a very simple form to help you 
count cash quickly and accurately which will 
undoubtedly save time and develops accuracy. 

Here is a petty cash voucher. 

Do you desire accurate payroll records for 
sales or workshop? 

Do you still write out a full letter or do 
you use an up-to-date order form, on which 
you use terms, delivery date, buyer’s O. K. 

and firm's approval te safeguard your pur- 
chases ? 

Do you summarize your sales by depart- 
ments and by clerks to find out which de- 
partments are profitable and which clerks are 
ringing your cash register? The manual 
shows forms for this purpose 

All of the forms designed by the Jewelers’ 
Research Bureau are found in this book 
which we have compiled from the experience 
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Bakelite is anexclusive 
trade mark and can be 
used only on produc*3 
made from materials 
manufactured by the 
Bakelite Corporation. 
It is the only material 
which may bear this 
famous mark of excel- 
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Create your own designs with 


Bakelite Pearl Shapes 


Many beautiful shades of Bakelite 
Pearls are carried in stock in a 
variety of shapes and a complete 
assortment of sizes. 


Only through actually seeing them, 
can you appreciate the unique 
beauty of these tinted Bakelite 
Pearls, and the opportunity which 
they afford the jewelry designer. 


They are solid and indestructible 
but very light in weight, and their 
colors will not fade even through 
long exposure to sunlight. 


Bakelite Pearls are suitable for 
making necklaces, stick-pins, 
bracelets, hat darts, brooches, ear- 
drops, bar-pins and similar items. 
Special sizes and shapes furnished 
on quantity orders. 


Write for Booklet 21 
BAKELITE CORPORATION 


247 Park Avenue, New York, N. Y. 
Chicago Office: 636 West 22nd Street. 


Stock Shapes of Bakelite Pearls 
Dome Bouton, Flat Bouton, Olive, Pendant, Pear Pendant, Round. 


Stock Colors of Bakelite Pearls 
Rose, Primrose Yellow, Pink, Nile Green, Creme, Smoke. 


Bakelite Pearls in various shapes and in necklaces, ropes, chokers and 
bracelets are a creation of the Embed Art Corporation, 
Perth Amboy, New Jersey. 


THE MATERIAL OF A THOUSAND 
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BAKELITE 
is the registered trade 
mark for the phenol 
resin product manu- 
factured under pat- 
ents owned by the 
Bakelite Corporation. ~ 
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monly amounted to $6,000 in 1923 and $5,500 
in 1924, a decrease of 9.2%. 

2. Operating expenses, in percentage of 
net sales, were substantially higher in most 
jewelry stores in 1924 than in 1923, and ap- 
proximately 47% of the firms reporting to 
the Bureau showed a net loss on merchandise 
operations for the year. A typical retail 
jewelry store in 1924, reporting merchandis- 
ing and repairing figures separately, had total 
expense of 38.3%, gross margin of 39.5%, 
and net profit of 1.2% of its net merchan- 
dise sales. The corresponding common fig- 
ures for a typical store in 1923 were given 
in the previous bulletin for the retail jewelry 
trade as 36.4% for total expense, 38.3% for 
gross margin, and 1.9% for net profit. (See 
Bulletin No. 47, “Operating Expenses in Re- 
tail Jewelry Stores in 1923,” table 5, page 
18.) Total expense increased by 1.9%, gross 
margin by 1.2%, and net profit decreased by 
0.7% of net sales. Stock-turn remained at 
the same rate for both years, 0.9 times per 
year. In 1924, the total expense of the re- 
pairing department amounted to 94.3% of 
repairing receipts, leaving a net profit of 
5.7%. The total expense of this department 
in 1923 commonly was 89.8%, and the net 
profit 10.2%. 

3. The most noticeable increase in the 
operating expenses of retail jewelers for 1924 
as compared with 1923 was in the outlay for 
total salaries and wages, which was 0.6% 
more than the common figure for this item 


in 1923. Increases also occurred in adver- 
tising and rent. 
4. Stores selling between $20,000 and 


$49,000 commonly operated at the lowest ex- 
pense ratio; stores selling $50,000 to $99,000 
commonly secured the highest net profit. 

5. Jewelers turning their stock 1.2 times 
or more during 1924 at a low ratio of total 
expense, and, in spite of a low common 
figure for gross margin, obtained a typical 
net profit of 3.0% of net merchandise sales. 

6. Jewelry stores in cities with a popu- 
lation of less than 50,000 showed a lower 
common figure for total expense than did 
firms located in the larger cities. Those 
firms in the smaller cities had a high net 
profit ratio, in spite of the fact that they 
showed a low common figure for gross mar- 
gin. 

7. Retail jewelers in the west, in the San 
Francisco Federal Reserve District, com- 
monly required a greater outlay, in percent- 
age of net sales, for operating expenses, than 
did jewelers in other sections of the country. 
Because of this fact, they showed a common 
net loss for the year 1924, whereas jewelers 
in other districts commonly showed a net 
profit. 

8. One hundred twenty of the 254 retail 
jewelry stores whose repairing and merchan- 
dising figures were separated, reported net 
losses in their merchandise departments for 
1924. These losses were due to high com. 
mon figures for operating expenses; on the 
other hand, 82 firms each secured a net profit 
of 5% or more of net merchandise sales. 
The common figures in this later group may 
be considered as an attainable standard for 
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all retail jewelers who are not satisfied with 
merely an ordinary showing. 

9. Operating expenses in retail jewelry 
stores with net merchandise sales of $500,000 
and over were 37.7% of sales in 1924, 0.6% 
less than the common figure for all firms re- 
porting. Gross margin for these firms was 
39.2%, leaving a net profit from merchandise 
operations of 1.5%. The annual rate of 
stock-turn was 1.2 times. 

10. Retail jewelers whose installment, or 
time payment, sales were 25% and over of 
their total sales operated at a lower total 
expense than did those jewelers whose sales 
on the installment plan were less than 25%. 

11. Thirty-four stores, whose sales ot 
jewelry, precious stones, clock and watches 
comprised 75% and over of their total sales, 
operated at a lower total expense than did 
jewelry stores with sales in these lines less 
than 75% of their total business. Stores 
concentrating on jewelry, precious stones, 
clocks and watches secured a gross margin 
of 42.2%, and a net profit of 6.3% of net 
merchandise sales. 


Instances of Noteworthy Results 


Among the reports submitted from retail 
jewelers each year, the Bureau has noted a 
number of instances where firms apparently 
have defective management policies. A few 
of these cases may be cited from among the 
1924 reports. 

One firm with net merchandise sales of 
approximately $10,000, and repairing receipts 
of $1,500, located in a town of 3,000 popu- 
lation, in the south, secured a gross margin 
of 36.4%, and a net profit of 12% of his mer- 
chandise sales. This net profit was attrib- 
utable to the low operating expense ratio of 
24.4%: This jeweler also made a net profit 
on his repairing department of 2.4% of re- 
pairing receipts. This firm turned its stock 
only 0.8 times per year. Sixty-six per cent. 
of its merchandise sales were’ sales of 
jewelry, precious stones, clocks and watches. 
Twenty-five per cent. of the sales were in 
silverware and 9% in cut glass, china, toilet 
goods, and novelties. 

\ retail jewelry firm in a city of 22,000 
population in Canada, with sales of approx- 
imately $55,000, made a net profit of 9.6% 
of its net merchandise sales. This result was 
achieved largely by reason of a relatively 
low figure of 30% for total expense; the 
gross margin was 39.6%. This firm turned 
its stock at the rate of once a year. Ap- 
proximately 15% of the merchandise sales 
in this store were made on the installment 
plan. Total salaries and wages were 13% 
of the net merchandise sales. 

Another case was that of a firm with net 
merchandise sales of $750,000, located in a 
city of approximately 900,000 population in 
the middle west. This firm had a total ex- 
pense of 31.6% of net merchandise sales and 
a gross margin of 40.6%, leaving a net profit 
of 9.0%, and turned its stock at the rate of 
1.2 times a year. Its total salaries and wages 
were 14.6%; rent, 3.4%; total interest 
2.4% ; and losses from bad debts, 0.2%. Re- 
pairing receipts constituted 14.5% of the total 
receipts of this business. 

A number of other instances also might be 
cited. In these cases, however, it is evident 
that the management policies and methods of 
these firms warrant study. 

In this report I have merely tried to give 
you the most significant points brought out 
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by the analysis of our survey for 1924. In 
the bulletin, you will find these’ points’ ex- 
plained in substantially greater detail. 

In addition to the common figures given 
in the composite table, the bulletin shows 
comparisons according to the proportion of 
sales made on the installment plan, according 
to sales in jewelry, precious stones, clocks 
and watches, and according to net profit or 
loss. A separate tabulation of operating ex- 
penses for stores with sales of $500,000 and 
over also is given. 

The full benefits of this study of operating 
expenses will be attained only when each 
jeweler after a careful study of his own 
figures in relation to those of other firms 
operating under similar conditions, develops 
sound merchandising policies and effective 
management methods, and applies them to his 
own business. 
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‘of’ hundreds of retail jewelers. You can 
secure this book—full of experience—for 
only $5. These forms are all practical as 
they have been in use. Your store may be 
larger or smaller than the store using the 
form originally. But even in a different 
store, in different environment, I know that 
you can get ideas from many of these forms 
that you can adopt, in part or in toto, to 
advantage in your store. Many of these 
forms that you desire as they are, we can 
supply at cost with necessary binder. Or you 
can have your local printer make -thent for 
your present binders or in a bound book. 
Many of them you will wish to change. If 
so, your local printer can follow your sug- 
gestions. We would appreciate your sending 
to us any forms you are using advantageously 
so that other retail jewelers may profit by 
your experience. % 

If you. rin a. small store, this abridged 
book selling for $2 will give you all the 
forms, from the larger book, suitable for a 
smaller store. 

The trade press has published a wonderful 
assortment of usable forms for all sorts of 
usage in a retail jewelery store. For real 
merchants we can commend highly the series 
of articles and forms on “Budgeting a Retail 
Jewelry Store,” by Charles A. Hammarstrom 
of Black, Starr & Frost. If you wish to 
keep up to date and really capitalize the ex- 
perience of others, read the several trade 
papers. Every issue has ideas worth clip- 
ping and putting into practice. You can get 
new ideas for simple forms in almost any 
issue of the better trade papers. 

The Department of Commerce in Washing- 
ton is publishing from time to time, pam- 
phlets giving a fund of information that you 
can use in designing records profitably for 
your store. Get their bulletins. 

The United States Chamber of Commerce 
at Washington is specializing this year on 
distribution problems and publishes many 
ideas that you can use to advantage. Write 
to them for bulletins. 

The Jewelers’ Research Bureau, of which 
I am director, tries to keep posted on what 
ever is new and whatever -is published that 
may help you. Send us your problems. Pos- 
sibly we can find someone who has already 
solved it, that can help you. But anyhow, 
send us your problems. 
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on his twenty-first birthday 


One of a series of little biographies 
of Elgin watches 


- WRITTEN BY EMINENT ELGINEERS 
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Everyone knows what a watch 
means to a railroad man. My father 
—a locomotive engineer in the days 
of wood-burning locomotives in 
the West—taught me how to 
read time almost before I learned 
the alphabet. 

On my twenty-first birthday, he 
gave me an Elgin watch and to a 


railroad man, the son of a railroad 
man, no finer gift could have been 
given. 

During many years of railroad 
service, I worked by this Elgin. 
Long after its heavy hunting case 
design went out of style, it re- 
mained dear to me. 

Today I carry a modern Elgin 
—a Corsican model. But the old 
watch still means much to me, the 


‘gift of a father to a son, a remem- 


brance of railroad days. 
by Watter P. CurysLer 
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SUCCESS FUL 


An engineer made him an Elgineer 
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THE ‘WATCH «WORD-FOR‘ELEGAN CE+& ‘EFFICIENCY 
ELGIN NATIONAL WATCH COMPANY, ELGIN, U. 5. A. 
* Tus advertisement is appearing in four colors in The Saturday Evening Post, September 12th + 
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‘*The Retail Method of Inventory”’ 











Address of Charles A. Hammarstrom, Organization Counsel, Black, Starr & Frost, New York, 
Before the Convention of the A. N. R. J. A., Sept. 16, in Richmond, Va. 














Y observations of this convention and 

of the one held in St. Louis last year 
make me feel that conventions of this as- 
sociation play a very important part in the 
experience of the retail jeweler. At these 
conventions we meet to renew old associa- 
tions, to review in an impersonal manner 
work of the past year, to receive new ideas 
and renew determination to make our stores 
in particular, and our craft in general, of 
greater importance and honor to ourselves 
and to the community. Convention time is 
really our commencement time. 

In 1913 the business man through the 
passage of the Income Tax Amendment re- 
ceived a new partner. The name of that 
partner is Uncle Sam. This partner has 
had a larger influence upon our methods of 
doing business than all the schools of busi- 
ness, trade associations and research bu- 
reaus put together. The reason is very sim- 
ple. When you touch a man’s pocket book 
you hit his solar plexus, and he responds. 
The result of this partnership has been ‘an 
intensive and critical review of every activ- 
ity in the retail store. The watchword of 
that critical review has been the watchword 
of the ancient Greek, who said “Know thy- 
self.” 

Every improvement that has been made 
through this review has been dominated by 
the ideal of knowing ourselves, of getting 
better acquainted with ourselves. Some of 
the results of this survey have been the 
standard accounts for jewelers, the hand- 
book on insurance for merchants, and im- 
provements of methods of taking inventory. 
All these have contributed to a more thor- 
ough knowledge of ourselves and of our 
own affairs. The handbook on insurance 
has meant dollars into the pocket of every 
merchant, because it resulted in a downward 
division of insurance rates for merchants. 
The particular improvement that I wish to 
direct your attention to, however, is the 
retail method of inventory. 

The big purpose, the main purpose, of tak- 
ing inventory at the end of the fiscal period, 


is to get a correct valuation of the stock on- 


hand, to permit the determining of profits 
for the period just closed. There are other 
purposes for taking the inventory, such as 
checking up on the physical presence of the 
merchandise, the determining of the age of 
the merchandise on hand, and the correcting 
of stock records; but these purposes are 
subsidiary to the main purpose, namely, 
the correct valuation of the stock on hand. 
An over-statement of the stock on hand re- 
sults in an over-statement of profits for that 
period, and consequently an over-payment 
of taxes to the government and an over- 
payment of commissions to departmental 
managers. 

Conversely, an under-statement of the in- 
ventory results in an wunder-statement of 
Profits, and hence an wunder-payment of 
taxes and commissions. In either event, a 





false view is given of the period just closed, 
which will likewise condition the correct 
statement of profits for the succeeding 
period. This point—the correct valuation of 
the inventory—is illustrated by Exhibit I. 

In this exhibit we pre-suppose that our 
sales for the year were $90,000; inventory 
at the beginning of the year $50,000, and 
the purchases during the period, $60,000; 
and that the inventory at the end of the fis- 
cal period was $65,000. The cost of sales 
would then be $55,000, and the gross profit 
$35,000. Suppose, however, that through an 
error, we over-valued the inventory. We 
reported at $68,000 instead of $65,000; the 
cost of the sales would then become $52,000, 
and the gross profit $38,000. In other words, 
an over-statement of the inventory is re- 
flected by a corresponding over-statement in 
the profits. 

Although the evaluating of the inventory 
at the end of each period is a very impor- 
tant matter, there are many retailers who 
approach this important task as if it were 
a matter for bargaining. In this respect 
they remind me of the dealer in second-hand 
clothes who had been trying to sell a coat 
to a prospective customer. There had been 
a lot of bargaining and haggling, and finally 
the customer, greatly annoyed, said to him: 
“You say the coat is worth six dollars, but 
you mean five. It is worth four. If I give 
you three, will you take two? Here’s one, 
give me change.” 

In the matter of putting a correct value 
on the merchandise, our partner, Uncle Sam, 
has laid down very specific rules. These 
rules leave no room for bargaining. Two 
courses are open to us: One, cost; two, 
“cost or market, whichever is lower.” By 
“cost” is meant, in case of merchandise on 
hand at the beginning of the taxable period, 
the inventory price of such goods; in the 
case of merchandise purchased since the bé- 
ginning of the year, the invoice price less 
trade discounts. To the net invoice price 
should, of course, be added such incidental 
expenses as are incurred in acquiring pos- 
session of the goods, as, for instance, trans- 
portation charges. In the term “cost or 
market, whichever is lower,”.cost means the 
cost described above, and market means the 
correct bid price prevailing at date of in- 
ventory for the particular merchandise in 
the volume in which it is usually purchased 
by the tax-payer. Where no open market 
exists, then the retailer must use such evi- 
dence of a fair market price to the date or 
dates nearest the inventory, as may be avail- 
able. 


These methods, however, present difficul- 
ties which do not make them satisfactory 
under all conditions. For instance, to use 
the cost as a method of valuation was cer- 
tainly contrary to the interests of the mer- 
chant immediately after the great fall in 
prices in 1920 and 1921. Any merchant 
using the cost would have over-stated his 
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profits because he over-valued his merchan- 
dise. Again, the determining of the market 
price for each item at the time of inven- 
tory is a big task even in a small store, be- 
cause the items run into thousands. Aside 
from the magnitude of the task, it is not al- 
ways possible to get quotations on specific 
items. Again, the current quotation price 
may not represent the value of a given item 
to you, as a retail merchant. For instance, 
a tray in a tea-service may be worth $100 
retail when part of a full tea set. When, 
however, that tray is all. that is left of the 
tea-service, it is probably not worth its 
original invoice price to the retailer, because 
the selling price had to be reduced, due to 
the greater difficulty in selling this tray 
alone. Furthermore, the government does 
not permit us to take a flat percentage of 
depreciation on items of this kind, when we 
mark down their selling prices. What the 
retailer then wants is a method of inventory- 
taking which on a constant market will 
evaluate his merchandise at cost; on a ris- 
ing market, will also evaluate his merchan- 
dise at cost (because we do not wish to an- 
ticipate profits), and on a declining market 
will evaluate the merchandise at market, 
because it is sound business policy to antici- 
pate losses. The retail method of inventory 
conforms to all these demands. On a con- 
stant or rising market it evaluates the stock 
on hand at approximately cost; on a declin- 
ing market it automatically evaluates the 
merchandise at market. 


The operation of the retail method involves 
three major steps. The first step consists 
in finding the total amount of merchandise 
handled during the period, both at cost and 
at retail. The two chief items entering into 
this amount are the inventory at the begin- 
ning, and the purchases during the period; 
hence we enter the inventory at the begin- 
ning at both cost and retail as in Exhibit II; 
to this figure we add the purchases at both 
cost and retail. The cost side is adjusted 
to take care of inward freight and other 
transportation charges, and the retail side 
to take care of additional mark-ups. The 
total of these figures gives us the total in- 
ventory plus additions, at both cost and 
retail. This completes one step. 

Step two consists of finding the total 
amount of deductions at retail. The deduc- 
tions are of two kinds—net sales and mark- 
downs. 


The third step consists of finding the re- 
tail book inventory by deducting the total 
retail deductions from the total inventory, 
plus additions at retail. This figure gives 
us the total retail book inventory. This fig- 
ure is compared with the total figure at re- 
tail, obtained by listing the merchandise on 
hand at retail. Any discrepancy between 
these two figures is the extent of the aver- 
age or shortage. By deducting the mark-up 
from the actual retail inventory, we obtain 
the cost or mark-up value of the inventory. 
This is the whole story to the retail method 
of inventory. It is easy to understand, sim- 
ple to install, and complete in its results. 

This method has several very distinct ad- 
vantages over other methods of inventory. 
First of all it simplifies the inventory process 
immensely. It eliminates all errors that may 
arise in decoding; it reduces the time of in- 
ventory taking because selling price figures 
are always plainly written, and cost figures 
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Waterbury 


A Complete Line 
of Clocks 





MEANS something to a jeweler 

. to handle a line of clocks that is com- 
plete—that gives him an opportunity to 
supply his customer with just the type 
and style clock he wants. 


No matter which Waterbury you recom- 
mend to a customer, from the lowest- 
priced to the most expensive, you are 
recommending quality. By “quality” 
we mean fine materials and high-grade 
workmanship—with no cutting of cor- 
ners anywhere. You can be sure the Reliable 
clock you sell will do the job for which Clocks 
it is intended. 


Waterbury 


since 


1857 
WATERBURY CLOCK COMPANY 


Factories: Waterbury, Conn. 


NEW YORK CHICAGO SAN FRANCISCO 
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are frequently in code. Also some stores 
have found it possible to eliminate the semi- 
annual inventory taking, and to take the 
inventory in sections over the entire period, 
thus making the inventory taking a check on 
the book figures. 

The second advantage lies in the fact that 
this method evaluates the stock automatic- 
ally at cost or market, whichever is lower. 
For proof of this statement, Jet us look at 
Exhibit III-A. In this exhibit we have as- 
sumed that we have on hand one hundred 
rings, costing $2,000, marked to sell at 
$3,000. We sell 40 of these rings at $1,200, 
leaving a retail inventory of $1,800. By 
deducting the mark-up, we find that cost, or 
market valuation is $1,200. This amount is 
exactly the amount we paid for them. Sixty 
rings multiplied by $20 makes $1,200. Hence, 
on a constant market, the retail method 
evaluates the inventory at approximately 
cost. I say “approximately cost” because in 
actual practice, the situation is not so sim- 
ple. We have several items of merchandise 
at different percentages, and hence the per- 
centage of mark-up for the group becomes 
an average which brings us back very near 
to the cost, but not absolutely to the cost 
figure. In Exhibit III-B, we have the same 
100 rings, costing $2,000, and marked to sell 
for $3,000. In this situation, however, we 
have assumed that the market went up, and 
that we, therefore, marked these rings up 
$10 apiece, making an additional mark-up 
of $1,000. The total inventory, plus addi- 
tions, therefore, is $2,000 cost, and $4,000 
retail. We sell 40 rings at $40 each (we 
put an additional mark-up of $10 on each 
ring) ; $1,600 from $4,000 gives us a retail 
book inventory of $2,400. By deducting the 
mark-up we find that the cost, or market 
valuation of the inventory is $1,200. In 
Exhibit ILI-C, we have the same 100 rings, 
in our inventory, costing $2,000, marked to 
sell at $3,000. There are no additional mark- 
ups, hence our total inventory, plus additions, 


is $2,000 and $3,000. We are, however, in a’ 


declining market, in this example, and we 
found it necessary to mark down our rings 
$6, hence our mark-downs are $600. We 
sell 40 rings at $24 each, making $960. Our 
total retail deductions, therefore, are $1,560. 
This amount, deducted from $3,000, gives 
our retail book inventory of $1,440. By ap- 
plying the complement of our percentage of 
mark-up, we get $960 as the market valua- 
tion of the inventory. 

From these exhibits we see that the retail 
method is an important expression of the 
saying, “Know thyself.” The condition of 
your business is revealed, not according to 
the optimism or the pessimisim of the buyer, 
but according to the principle that your mer- 
chandise is worth only a certain percentage 
of the selling price. The retail method de- 
termines this percentage, and gives the valua- 
tion simply, directly, quickly. 

_ The third advantage of the retail method 
lies in the fact that you can find by a sim- 
ple process of arithmetic the total stock on 
hand at any time. We ought to have this 


knowledge for several reasons. First of all, 
we are then able to determine the gross 
Profit; second, it enables us to know the ex- 
The mer- 


tent of stock shortages, if any. 
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chant who does not know what his stock on 
hand should be, has to accept what he finds 
as correct. , Consequently, ‘his cost of sales 
is made of two elements; first of all, the 
cost of the merchandise sold, and, ‘second, 
the cost of the merchandise that has left the 
store for other reasons. To know the mer- 
chandise on hand is like forethought—it 
saves us future trouble. Again, we ought 
to know the merchandise on hand in order 
that we may know what to buy, and what 
not to buy. Knowledge of the stock on 
hand builds up an invaluable fund of ex- 
perience for future guidance in buying and 
in selling. There are several ways in which 
we may obtain the stock on hand for any 
department or for the store as a whole. One 
of them is by keeping a perpetual inventory. 
To get the total value of the stock on hand, 
under this method, it is necessary to extend 
each item. This method is laborious, and 
does not furnish the information when it is 
wanted. 

Another method is to deduct the mark-up 
from the sales, and thus obtain the cost of 
sales. If we then deduct the cost of sales 
from the total of the purchases in the in- 
ventory at the beginning, we get the stock 
on hand. This figure, however, is at best 
a very rough guess, because the percentage 
of mark-up at which the sale has been made 
is the very thing we wish to find, and it can- 
not be obtained accurately through judgment. 

Still another method of finding the stock 
on hand is by what is known as the Cost- 
Audit method. That is to say, by putting 
the cost on each sales ticket, and accumu- 
lating these costs. This method is inade- 
quate, because it fails to take into account 
merchandise depreciation. The fourth method 
—the satisfactory method—is by the retail 
method of inventory. By a simple process 
of arithmetic you get the stock on hand at 
cost and at retail. The information as to 
the stock on hand under this method is ac- 
curate. It is not based upon anybody’s judg- 
ment, and it is available when you want it. 

Thus far, we have discussed three advan- 
tages of the retail method; namely, great 
ease in taking the inventory, automatic 
valuation of the stock on hand, and ease 
in obtaining the value of the stock on hand 
at any time. There is a fourth advantage 
which the retail method has-over every other 
method of stock control, and this advantage 
is, in my judgment, its outstanding advan- 
tage. This advantage lies in the fact that 
the effect of reductions in the selling price 
of merchandise on hand is reflected in the 
gross profits of the current period. This is 
an advantage which no other method of in- 
ventory control has. For instance, say that 
in a certain department our opening inven- 
tory was $5,600 at cost and $8,000 at retail, 
and that the purchases were $5,400 at cost 
and $9,000 at retail, thus making the total 
inventory, plus additions, $11,000 cost, and 
$17,000 retail. Suppose, therefore, that the 
sales in this department to date were $10,000, 
and that by putting the cost price on each 
selling ticket we find that the cost of mer- 
chandise sold is $6,000. Under the cost 
method, we would conclude that we had 
made a gross profit of $4,000, and that we 
had operated on a 40 per cent mark-up basis. 
In this department, however, there are mark- 
downs amounting to $1,000. Reviewing these 
facts, we find that the merchandise during 
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the period has been handled at an average 
mark-up of 35.3 per cent. This figure, de- 
ducted from 100, gives us the percent of cost 
as 64.7 per cent. If we multiply the retail 
book inventory $6,000—64.7 per cent—we 
get the cost of market valuation of the in-, 
ventory $3,882. This figure, deducted from 
the cost of the merchandise handled, $11,000, 
gives us the cost of the merchandise sold, 
$7,118. Salesxkess cost of sales, equal gross 
profit ; hences$10,000 less $7,118, equals $2,882, 
or 28-82/100' per cent mark-up of the net 
sales instead of 40 per cent that we get by: 
the Cost-Audit method. These, then, are the 
advantages of the retail method; great ease 
in taking the inventory ; automatic valuation 
of the inventory; complete knowledge of the 
stock on hand; accurate knowledge of the 
percentage of gross profit at which sales are 
made. 


It must be recognized, however, that the 
retail method of inventory is an average 
method. In order to get exactly an accu- 
rate statement of the cost of the inventory 
on hand at the end of a period, it is necessary 
to have the same proportion of high mark- 
up goods and low mark-up goods on hand at 
the end of the year as was handled during 
the entire period. This difficulty is of im- 
portance only in a constant or rising mar- 
ket. If in such a market there were to be 
a larger proportion of high mark-up goods 
on hand at the end of the period than had 
been handled during the whole period, the 
inventory would be under-valued. Con- 
versely, if a larger proportion of low mark- 
up goods were to be on hand, the inventory 
would be higher than the actual cost. The 
way to overcome this difficulty is, therefore, 
through a careful division of the stock into 
those groups having approximately the samz2 
percentage of mark-up. This difficulty is 
closely allied with a problem that arises in 
stores which buy a lot of merchandise for a 
special sale, putting on that merchandise a 
mark-up lower than the regular mark-up 
for that class. Even though none of this 
merchandise will be left at the end of the 
period, it would affect the final valuation, 
since it had been recorded in the books. The 
way to avoid this difficulty is to open up a 
special subdivision for this class of mer- 
chandise, and figure the inventory on it sepa- 
rately. Another way is to put the regular 
mark-up on this merchandise and then take 
the mark-down to the price at which we 
want to sell the merchandise. 


It must be recognized also, that the com- 
plete success of the retail method of inven- 
tory is dependent upon a thorough control 
of price revisions. Any factor that changes 
the percentage of mark-up would have an 
effect upon the final valuation of the mer- 
chandis. For that reason, additional mark- 
ups are added to the retail side of our in- 
ventory and purchases. These additional 
mark-ups, however, are expressed at net; 
that is to say, additional mark-up cancella- 
tions must not be regarded as mark-downs, 
nor must mark-down cancellations as addi- | 
tional mark-ups. Failure to make this dis- ! 
tinction will tend to raise our mark-up on | 
all merchandise handled, and _ therefore | 
under-value our stock. 

Let me illustrate—suppose you have an 
article which you bought at $10, and marked 
it to sell for $15. Later, you re-marked that 
article up to $18. The three dollars is an 
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614 Relish 


Complete line on display 
at our showrooms. 





4191 Beverage Service 


Chicago Representative: C. T. AHLBORN 


Room 1209 Heyworth Building, Wabash Ave. 


604-800E Casserole 
‘here Novelties Originate’’ 


Galleon Silver of today (design 





o 





Pat. 


applied for), a line of “Table Ware 
Novelties” originated by M. W. Carr 
& Company, Inc., now ready to em- 


bark on a new sea of conquest. 


Write for catalogues and price lists 


Manufacturers since 1869 


M. W. CARR & COMPANY, Inc. 


West Somerville, Massachusetts 
Coast Representatives: 


SuNDERLAND & MILLER, Inc., 607 Sun Bldg., New York Representative: Putturr Esp 


7th and Hill Sts., Los Angeles, Cal. 




















642 Mayonnaise 


Our Hammered Silver Line 
shows by the big volume in 
sales to be more popular than 
ever. 





201 Coffee Service 


Room 508 Fifth Ave. Building, 200 Fifth Ave. 



























Tangerine Water Set is a popular seller. Hand 
ainted polly in natural colors. Price per set.. 
PEE: Boserecscksasvbvsibeswb kee cc sk oa 


application only. 








$2.75 retails at $1.75 ae 


$2.50 In case lots, 50 clocks, each. 
. 81003. Same as above, with 


alarm and good timekeeper, 


ease, heavily nickel plated, 
movement, loud call, on 


MISTER JEWELER! Can You Appreciate Bargains When You See Them? 


We Will Leave It to Your Good Judgment Whether or Not Our Prices Are Right 





No. 80983. Silverlite Special Alarm 
Clock. An inexpensive, quick selling 


guaran- 


teed American clock; solid brass 


30-hour 
heavily 


nickel plated gong; steel bell: height 
6 inches; dinl 3% inches; silver fin- 


ished luminous style, figured dial; 


No 


$0.82 


.- $0.79 


luminous dial. Retails at $ 
$2.50. Each 1.55 


In case lots, 50 clocks, each. 


+ $1.50 


Watch for our new 1926 Counter Catalog. Ready for mailing October 10th. Everything new all the 
way through. Full of values and staple merchandise. 


JOSEPH HAGN COMPANY 
223-225 West Madison Street 


You cannot afford to be without it. Mailed on 


DEPT. JC. 





No. 1JC. Desk Ash Tray Clock. Fine bronze or nickel 
finish metal parts, glass lined tray; diameter 5% 
inches. Two cigar rests, match box holder and swing- 
ing 1 day stem wind and stem set Ansonia $1 69 
watch. Regular Price $3.00. Our Price each ° 


Chicago, Illinois 
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additional mark-up. Suppose that at the end 
of the season you had a few of these items 
left, and you decided to close them out at 
$14 apiece. The $4 difference is made up of 
two elements—$3 additional mark-up cancel- 
lation and a mark-down of $1. This fea- 
ture of the retail method turns out to be an 
advantage, since knowledge of ourselves and 
of our business is necessary to success. 

The Controller’s Congress has done won- 
derful work; it has done more than any 
other group to make the retail method of 
inventory a part of the daily experience of 
the merchant. This Congress recognized its 
advantages to the retailer, and two years ago 
succeeded in obtaining the government’s ap- 
proval of this method for evaluating the 
inventory for income tax purposes. 

My desire has been to put before you for 
your consideration what I consider the most 
important addition in the science of retail 
store management that has been made in re- 
cent years. I think it would be a fine thing 
for this association to look into this method 
as it applies to our trade. I am very happy 
to be able to announce officially that the 
Controllers’ Congress stands ready to ren- 
der all possible assistance to any such com- 
mittee of jewelers appointed from this as- 
sociation to study this matter. 


We are not here concerned with the bril- 
liant excursions of some solitary thinker, but 
we are here chiefly concerned with the sober 
possibilities of actual, everyday business life. 
For this reason we want all the facts con- 
cerning our merchandise. Under the cost 
methods the facts for evaluating the stock 
are obtained after great labor; under the re- 
tail method the valuation is automatic. Under 
the cost method we have uncertainty as to 
the results, because the results are based 
upon one man’s judgment; under the retail 
method we have certainty as to the results, 
because they are based upon the selling price. 
Under the cost method we get some of the 
facts—and under the retail method we get 
all the pertinent facts. These are the rea- 
sons why the retail method has never been 
discarded by any store once it has been prop- 
erly installed. These are the reasons why I 
believe that the retail method of inventory is 
an important addition in the successful man- 
agement of a jewelry store. 


EXHIBIT I 





Sales P6089: 646.00 2X oases o $90,000 
Inventory at beginning of 
Es 50,000 
Purchases during the period 60,000 
Ae ee $110,000 
Less inventory at close of 
PEGA Period! <oc.cuscak sue 65,000 
Cost of sales .............. $50,000 
Gross Profit .............. $35,000 


EXHIBIT II 


% % 
: Cost Retail Mark-up Mark-up Cost 
Opening 

Inventory .$4,000 $6,000 $2,000 33.33 66.67 
Purchases, 
(freight 
included 

in cost) .. 6,000 7,500 1,500 25 75 





Total Inven- 
tory, plus 
additions 

Net Sales 


$10,000 $13,£00 $3,500 26 74 
$8,000 


ee 
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Mark-downs GENE cc:s200s 800 

Total retail deductions merce $8,800 
Retail Book Inventory ..... $4,700 
_Actual Retail Inventory.... 4,600 
DN 0 sk venewiessassons $100 


Cost or market valuation of inventory $4,600 
times 74% equals $3,404. 


EXHIBIT III-A 


(Constant Market) 
% Mark- 





Cost Retais Mark-up up 
Inventory—100 Rings $2,000 $3,000 $1,000 33% 
PUREED 6 ccs ckecs 0000 0000 
po eer $2,000 $3,000 $1,000 33% 
Sales—40 rings @ $30 each. $1,200 
De eee era 0000 
Total Retail Deductions .... $1,200 
Retail Book Inventory $1,800 


Cost or market valuation inventory $1,800 times 
66%4% equals $1,200. 


EXHIBIT III-B 
(Rising Market) 
%o Mark- 
Cost Retail Mark-up up 
Inventory—100 Rings $2,000 $3,000 $1,000 33% 
Additional Mark-ups 
(Net) 


$1,000 1,000 


eeeereeee 








Total inventory, 


plus addition .... $2,000 $4,000 $2,000 50% 


Sales—40 rings @ $40 each ......... $1,600 
Retail Book Inventory ......0.-ccese $2,400 
Cost or market valuation $2,400 times 50% 
equals $1,200. 
EXHIBIT III-C 
(Declining Market) 
% Mark- 


Cost 
Inventory—100 Rings $2,000 


Retail Mark-up up 
$3,000 $1,000 33% 








Additional Mark-ups 0000 0000 
Total Inventory, 

plus addition ... $2,000 $3,000 $1,000 331% 
Sales—40 Rings @ $24 each .... $960 
EMI “Siotiues sGeeaad ene ees 600 
Retail Reduction—Total ....... $1,560 
Retail Book Inventory ......... $1,440 


Cost or market valuation $1,440 times 6624% 


equals $960. 
EXHIBIT III-D 


Summary 
Constant Rising Declining 
Market Market Market 

Cost or market valua- 
tion of Inventory 
of 60 Rings ....$1,200 $1,200 $960 
EXHIBIT IV 
Oviaiiat Comte Pree ics Seeedae se $10.00 
Original Selling Price ..........s00.. 15.00 
Revised Selling Price .....0.:.000000 18.00 
ROE GI sca cescsc ss 63,0 pear aerne vig 14.00 
SCOP OD OO CC ee $5.00 
Additional Markad  oissks voce cesar 3.00 
Additional Mark-up Cancellation ...... 3.00 
PIN cogs hGiSioracia oa ee es OPO 1.00 
MY ak 8) Oe 9 $20.00 
Original Selling Price ............... 35.00 
boi de a) gd rr 25.00 
New See Price osc scence cence 30.00 
MUI ibs io KS RT EE ERY Se RES aR es $15.00 
EOE? 55 iio ajsateww Sens oe bees 10.00 
Mark-down Cancellation .............. 5.00 
EXHIBIT V 

% % of 


Cost Retail Mark-up Mark-up Cost 
Opening 
Inventory $5,600 $8,000 $2,400 30 70 
Purchases 
(freight in- 
cluded in 
Cost) 
Total Inven- 
tory, plus 
additions $11,000 $17,000 $6,000 





35.3 


64.7 
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I IR oi sisctimnnnriediaoanntnce $10,000 
Mark-downs (Net) ........... 1, 
DORN cccn ie sisipiiccnic $11,000 
Retail Book Inventory ........ $6,000 


Cost or Market valuation of Inventory equals 
64.7% times $6,000 equals $3,882. 

Cost of merchandise sold equals $11,000 times 
$3,882 equals $7,118. 

Gross Profit equals $10,000 times $7,118 equals 
$2,882, or 28.82% of net sales. 





Business Conditions 





THE increasing use of the automobile is 

indicated by the fact that tire plants 
are now turning out nearly 3,893,000 tires 
per month. In 1923 these plants turned out 
3,393,000 per month. The output in 1924 
was lower than that of 1923 and 1925. We 
have to buy our rubber as we do not grow 
it ourselves. We finish up the product and 
then export it all over the world. Some 
of the finished product goes to the very 
countries which grow the rubber itself. The 
great increase in the use of the automobile 
has been given by some as the reason for 
the falling off of sales in jewelry and other 
lines. It may be interesting to note here 
that books of fiction did not sell nearly so 
well this Summer as the previous season. 
Whether increased traveling by automobile 
has had anything to do with this or not is 
of course a question. 

According to a report issued by the 
Chatham-Phoenix National Bank and Trust 
Co., the United States is now putting up 
new buildings at a rate which far exceeds 
the growth in population. Thus far in 1925 
building hast averaged in volume 59 per cent. 
above the year 1913. The population is 
estimated now at 18 per cent. above 1913. 
In the years 1920 and 1921 the building 
volume failed to keep pace with the popula- 
tion growth. In 1920 the building volume 
was 9 per cent. less than 1913 and in 1921 
it was 12 per cent. less than 1913. In the 
same years the population stood 10 per cent. 
and 12 per cent. above 1913 respectively. 
The release of more money for luxuries is 
indicated moreover by the fact, as reported 
by the Department of Labor, that the level 
of rents averaged over the entire United 
States has receded for the first time since 
war conditions caused it to ascend. The 
highest level was in the middle of 1924 
when rents were 68 per cent. above 1913. 
The recession is small but nevertheless it 
is indicative of the trend. This year the 
level of rents was 67 per cent. above 1913. 

According to the above-mentioned bank 
report, the indications are for more favor- 
able business prospects. Outstanding indi- 
cations are unprecedented bank clearings, 
continued record building operations and 
extensive trade traffic. The F. W. Dodge 
Corporation reports for July $529,000,100 
in building contracts—the highest July 
total on record, the increase over July of 
last year being 53 per cent. 








“In the first act you'll take off Sappho. 
In the second you'll take off Circe. In the 
third you'll take off Salome—” 

“Don’t I take anything off in the fourth 
act?” 

“It’s barely possible.’—Middlebury Blue 
Baboon. 
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Will Broadcast 
















instrumental music, followed by 
ical sketches of the lives of men 


been identified with world’s 





statement. 


us a postal today. 





WRA® .......0 New York WCAP...... 
WJAR ........Providence WCAE..... 
ee Boston WGR....... 
WOO........ Philadelphia WWJ....... 





(dea) Fount 
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Waterman’ 


“The Daddy of Them cAll”’ 


Wednesday Evenings from 9 to 10 o’clock 
Beginning September 23 


LISTEN IN 


A delightful entertainment, vocal and 


biograph- 
who have 


“POINTS OF PROGRESS” 


Richelieu said, “The pen is mightier than the 
sword,” and history has proved the truth of his 


If you want window cards and posters calling 
attention to this great feature-advertising, send 


Broadcasting simultaneously through 


. Washington 
.. . Pittsburgh 
ween Buffalo 
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Our Display Cases Will 


| 
| Increase Your Sales 








OD Se, COM cee COB re Ce Cl 


Os eZ Li i ME 





We Specialize in— 
Showcase Trays, Stock Trays, 
Salesman Trays, Jewelry Boxes. 


Our illustrated catalog, sent free upon request, will 
astonish you with our low prices. 


: i Display Blocks and Window Platforms made to measure. 
Estimates upon request. 





7 | Art Jewelry Case Corp. 


|| 245 West Broadway New York | 
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Buy for Less— 


VALUE BELLS offers 
guaranteed merchandise 
at prices that are the talk 
of the trade. Write for a 
sample copy, and we'll put 
your name on our mailing 


S list. 


TEIN-WORONOCK & SONS, Inc. 


Established 1885 New York, N. Y. 





AISENS 


20-22 Eldridge St. 


ee A 


o~ 
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I received your book, PRACTICAL DIAMOND SETTING. 
I have set several flat-top rings which were comme very 
highly by my employer, and am now working on my first 
paved ring —— 
Writes a correspondent in Dallas, Texas, who did not have the 
= mechanical knowledge of flat top setting before receiving our 


YOU CAN DO THE SAME 
Prepare for the busy season NOW, 
By ROBERT GRANT 
Five separate lessons written so you can understand them. Tools, how 
they are prepared, Style charts, working methods and designs, raising 
bright cutting, carving, millgraining, etc., all cleverly 
It’s all there from start to finish 


Handsomely bound in soft leather, size 9x12. Price $10.00 


THE SERVICE PUBLISHING CO. 
P. O. Box 4473 JACKSONVILLE, FLA. 


the beads, 
illustrated. 





















September 23, 1925 





THE JEWELERS’ 


























writ f | 











EAs ne. . 4 REIAIL 
ADVERTISING: 

















Practical Publicity for the Retailer 








Written Expressly for The Jewelers’ Circular by Robert Francis Nattan. 
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| ceca ig are that sales, especially 
diamonds, will be brisk this year and 
jewelers should begin their newspaper and 
other forms of advertising early. The 
jeweler should never lose sight of the fact 


that diamonds, watches and jewelry are his 
mainstay while other lines help to increase 
the turnover. Changing conditions demand 
the addition of other lines for this very 
purpose. A “special” featured at a low 
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To You Who Seek the 
Unusual for Gifts 


Feagans & Co., true to the confidence reposed in them by you, present the exclusive 
gift wares of the moment, in rare gems and jewels; and in fine timepieces; and in 
platinum and gold and silverwares; and in toilet wares of go'1 of silver and of fine 
enamels; and the celebrated Mark Cross leather; as well as m..sy unique gift novel- 
ties personally selected in this country and in Europe 


A 
Exclusive 


F 
Toilet Wares : 
of solid gold, of fine enam- 2% 






el and of Sterling silver. The 5 
master productions of the . ‘ 
ccs wukaies on Usceane Crap sets 
ooldemithe ef Europe end 4 very personal and 1 elcome oan for 
America are chown. Many of the man who enjoys “rolling the 
the patierns are carried twortes.” We have A in ate oles "a 





ver and in solid gold to slip in the > 4 
compicte open stock, so that = ™ P 
ne oe sceistcost pocket or in the tently ras Flasks of Silver 
you moy plan your sclections = pricy gange from $1.00 to $35.00 fur nd of Gold 
with the euticipation of e44- the silver and ane once. Platiav i ad 
19 to them upon future gift case with platin dice ave $100.00, 2 - ; 
occasions. $175.00, $300.00 and up to $1406.00 Bhaped to fit the kip pocke There ere 
’ 7 


with diamon ae set platinum ves 


The new French enamel and 
gilt tollet acta imported direct 
from Parts are enthely ex 
clusive with Feagons € Co 






















Anca, 


Pencils of Gold , 
and Silver i 


Gifts for men and for 
women, 

There are many styles 
and types for your ar- 
Jection—ail of them un- 
usual. 
—and many other wi/t pockrt- 
Wares also—goid key rings AHA 
and key chains, cigar cutters 
bottle openers and cork 
scrcws, and pocket combs, | 





Smart Watches 
for Men 


The exclusive odd shapes of platiiu 
wld, aa well as 
the leaser expensive wortla in gold-filled 











The Correct 
Wrist Watches 
for Women 










Correct new types im men's strap 
00 


men's acedjuls tn dainty 












amels. 
The prices are very moderate, 






New Cigar and 
Cigarette Holders 

































New. Belt Duckies, 


—In Kterling Bike 

tn solid gold and ta 
combination of aold 
end platinum. Bwart 
ew amall aice cetra 
buchica for 
a. Latreme- 











In the interests of intelligent selection Feagans 
& Co. strongly urge carliest possible buying. 





All gifts correctly 
cased for presenta- 
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Buses for Diamonds 
J 218 West Filth Street 
ALEXANDRIA HOTEL BUILDING 











A VARIETY OF GIFT SUGGESTIONS BY AN ENTERPRISING LOS ANGELES JEWELER 
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price has been found to be about as effective 
a form of advertising as the jeweler could 
resort to. It will pay to sacrifice something 
on a piece of merchandise if the profit can 






CHRISTMAS MESSENGERS 
* Exquisite Personal Greeting Cards 


lection of Christmas Personal Greeting 
Pe hen little of cordial good- 
Sci A 






It wes thought the limit in art and charm and 
gene cy oo ghee ypeinegaan pr gy 






t, candidly, you 
pa yecagy Fm pend ae gs te 
selection. To see the display is to admire it. 


You will | find here delicate, quaint, and original 
‘ds and colorful 













“Take time by the forelock.” Order now; 

ot a 'll be saved any waiting during the holiday 

Furthermore, you'll have them all ready 

op maling at the exact time to their 
destination. 


Pratinum Gorod Sivversmirus 
743 ~ Sourn Broaoway 
Estasusnen 1694 








ANOTHER GOOD HOLIDAY ANNOUNCEMENT, 
FROM THE LAND OF THE MOVIE SULTANAS ; 


be made up on something else or on in4 : 
creased sales. 

Clocks have been selling quite well, al 
though at one time jewelers found them ; 
slow movers. The real estate boom perhaps i 
has had something to do with the increased 
sale of clocks, since many people want vari- 




































Your Selection From 
an Unusual Display’ 


When purchasing a diamond, jt pays: 
to know beyond question that your 

final selection can sisced tip tao pale? 
ject of criticism: 

Our jewels are most carefully choser 
‘by experts, which means protection’ 
for you. It is the strongest guar 
lantee of the he colleee you havea 


right to receiv 
DIAMOND RINGS 





Assortments in 
ditferent pt é 
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THE HAND MIGHT HAVE BEEN. MORE ARTISTIG 
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6598 to Retail Ye) ) No: 
$15.00 P 4 
Full cut Diamond. eae 
Any Raised Gold pa 
interchangeable % 
Initial 
or 
East. Star, 
nS Rebecca, Shrine, 
LZ NN hose > 3 of : 
This <e % instead of initial. 
| nt atl Pg Ble 14K White Gold 
Black Onyx 
BUFFALO JEWELRY MFG. CO. 
“The Mail Order House’ 
Buffalo, N. Y. 


This <@y> Reg. Trade Mark 


501 Washington St. 


Guarantees you gcouine diamonds, 
Solid Gold 14 Kt. White Gold dow in original colors free upon request. DG FMS Wi, ANY, 
Top. Genuine Hope Ruby. caN ALSO BE HAD IN FREE atts in all emblems and initials with 


—”* of the Business Men that fail come from the ranks of the Non-advertiser. Play Safe and 


Advertise. Write for our Free Cut 


ALL PROFIT 
NO STOCK TO CARRY 


Order on five days’ memo. when 
you have a sale in sight. Orders 
filled same day received. 

ALL EMBLEMS and INITIALS 


6132 on hand at all times $25.00 
in every size Retail 
Also in White Gold Incrusting 
Display Emblem Cards for your win- 


2 DIAMONDS 4/ 100 each 








This «wg» Reg. Trade Mart 
@uarant~°* vou gcou'nre diamonds, 


BLACK, ONYX, TOPAZ, flaca 


GARNET, SARDONYX WRITE FOR WHOLESALE PRICE 








The C.G. BRAXMAR CO. 


242 W. 55th St., New York City 


Fraternal Emblems 


Medals and Class Pins 
Fire and Police Badges 











Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increasing 
aumber of customers. 

Our facilities for manufacturing and designing are at 
your service. 


Write for Emblematic or Badge Catalog 





ITALIAN SiLVER FILIGREE 


Chokers, Necklaces, Bracelets, 
Earrings 


Also in Matched Sets 
Exclusive Styles in All Finishes 


BORRELLI & VITELLI 


366 Fifth Ave. New York City 








E wish to announce to 

the trade that we are 

, now in the market with our 

> new One-piece, 18K Dinner 
Ring. 





To Jobbers and Manufacturers Only 


Gemart Jewelry Mfg. Co., Inc. 


121 Canal St. New York City 





Best fitted for fitting 
one n 


i CROWN 


wasee wees 
fes0e wane 


Metrically measured watch glasses. 


ODD SHAPED CRYSTALS 


a specialty. 


CROWN 


Special attention to mail orders. 


GLEICHMANN CRYSTAL CO. 


903 Jewelers’ Court, Detroit 











JOHNSON CO. ARTHUR JOHNSON 


Manufacturer of 


Presentation Jewels, Medals, 
Badges, Pins, Rings 


and Special Orders 
352 West 13th Street NEW YORK, N. Y. 





The Protection Ring Guard 


Has No Points to Catch or Scratch 


EASY TO PUT ON 
Made in 14K Yellow, White and 
Green Gold 


The Lien Safety Pin Clutch Co, 


Pat. Feb. 26, 1917 100 W. 2ist St., Room 411, New York Pat. May 25, 1920 














LAPIDARIES OF EXPERIENCE 


REASONABLE PRICES 


W. G. STEVENS, 


36 West 47th St., New York 


Telephone Bryant 9737 
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Retail Advertising Department. 
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ous forms of these timepieces both for utili- 
tarian and ornamental purposes. The great 
exodus from the large cities into the sub- 
urban lands has certainly helped stimulate 
these sales. 

The jeweler’s advertising might well fea- 
ture wall clocks which have come into de- 
mand because of the modern method of 
building houses without mantelpieces. For 
travelers, and there is more traveling done 
today than ever before, at least at certain 
seasons, a handsome, compact, little travel- 
ing clock will serve as an excellent special. 
Emphasize the fact that when the traveler 
visits the hotel he will want a clock in his 
room right there before him on the dresser, 


Ss 


Headquarters for Gi 
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average boy playing hand-ball and doing 
the rough and tumble with his friends be- 
fore and after school. Intelligence must 
be used to get sales and it should be remem- 
bered that the rising generation of today 
make the permanent customers of tomorrow. 

An excellent suggestion for an illustrated 
announcement of appropriate gifts is offered 
in the advertisement of Feagans & Co., en- 
titled, “To you who seek the unusual for 
gifts.” It may not be amiss to mention here 
that another jeweler recently told the writer 
that he had been taken to task by members 
of his community for advertising flasks! 

Feagans & Co. in another announcement 
some time ago, featured gift watches ex- 
clusively in their advertising space, as shown 
in the second illustration. 

“Christmas Preparedness,” is the caption 


No other gift of similar cost is cherished more than 


timepiece, and it is 
. all only good timepieces. 


well foanded fact that Feagans & Company 
It may be of interest to know that there is 


a positive shortage of good watches in desirab 
have been preparing 


however, 


=. 


owe 


ee a ae 
Sanat sees” $450.00 


for many months for the enormous demand of this 








A SPECIAL DRIVE FOR THE SALE OF WATCHES AND CLOCKS 


thus avoiding many delays and much incon- 
venience. : 

The great gift season which is rapidly 
approaching will allow the advertising of 
innumerable gifts for men and women. Com- 
pacts have a big sale in many places, espe- 
cially those of the better grade as well as 
other novelties for the up-to-date girl. The 
staples—watches and_ substantial jewelry, 
which means the kind that will be retained 
indefinitely as a keep-sake, should also be 
emphasized from now on. 

Knowing what to suggest to gift givers 
is a great help in stimulating sales and 
building up prestige. 

A woman visited a jeweler’s recently and 
announced that she wanted a gift for her 
boy. The jeweler immediately placed be- 
fore her an inexpensive wrist watch! Now, 
a wrist watch is a wonderful thing and must 
be pushed vigorously, but not in this way. 
The first watch which a boy should receive 
and which the jeweler might very appro- 
Priately and naturally suggest, is a pocket 
watch. Later on, a second watch may be 
sold to that boy in the form of a wrist 
watch. A watch is supposed to indicate to 
the rising generation punctuality, the value 
of time as well as carefulness. Any- 
one can realize how much care a wrist 
watch would -get in the hands of the 


of a dignified and confidence-inspiring an- 
nouncement used by Spaulding & Co., Chi- 
cago. The announcement is well calculated 
to destroy any impression which the public 
may have that the firm carries only very 
high priced merchandise. 

Another progressive advertiser in Los 
Angeles, Donoavan & Seamans Co., feature 
personal greeting cards under - the apt 
caption, “Christmas Messengers.” “Take 
time by the forelock—order now,” says the 
advertiser, “and you will be saved any wait- 
ing during the holiday rush. Furthermore, 
you will have them all ready for mailing at 
the exact time_to reach their destination.” 

Referring to diamonds, the J. J. Sweeney 
Jewelry Co. has always advertised this gem 
in a very attractive manner, the announce- 
ment shown herewith being quite unusual. 
The advertiser says, “When purchasing a 
diamond it pays to know beyond question 
that your final selection can never be the 
subject of criticism. Our jewels are most 
carefully chosen by experts which means 
protection for you. It is the strongest 
guarantee of the satisfaction you have a 
right to receive.” 

The hand shown is not particularly beauti- 
ful but we suppose it is intended to be 
grotesque. A graceful, beautiful hand, how- 
ever, is about the best means of displaying 


a diamond. 


Enhance the Beauty of Her Graceful 


There’s a 


: 


é 


wz 


and Get a $2.50 Gold Piece FREE 


Shor 
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Advertise your diamonds to 

















Hands 
little buying stimulus in such a 


a "/@ 
Nays 
VETIOL 
‘Buy Your 
Christmas Gifts Now! 

















SENSATIONAL BUT IT BROUGHT BUSINESS 


thought. 





And we know that to him her 
hands are always graceful. 
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Nae wish you to know 


We have prepared a superb collection 
of Diamond, Pearl and Precious 
Jewelry. we have assembled a 
stock of Sterling Silverware both 


things in China. Glassware and Bronzes 


We wish you to see this magnificent 
stock before the more busy days of late 
December — we wish to give you every 
attention in our power and we urge the 
early selection of your gifts. 


Y 


ance of gifts of moderate cost —in fact 
more than ever before—but no deviation 
from our policy of maintaining the 
highes' Si 





Spaulding & Co. 


Michigan Avenue at Van Buren Street CHICAGO 






















Christmas | 
reparedness | J 


what we have done to 
facilitate your Christmas 
Buying 


Stone 
large 


ou will find here, as usual, an abund- 


it LL in 





our 


THE PRESTIGE OF A GIFT FROM 
SPAULDING & CO ADDS MUCH - 
TO ITS VALUE BUT NOTHING 
TO ITS COST 


Goldemitha Silveremiths and Jewelers 


PARIS: 36 Avenue de I'Opere 
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be 





COPY 






WELL-KNOWN 


FROM A 
_¢ CHICAGO FIRM 

















THE JEWELERS’ CIRCULAR 








No. 97A 


What “Gold-Filled” in a watch case 





now means to your customer 


The day of the time guarantee in watch 
cases, as you know, is past. There is now 
only one ‘mark, other than “Solid Gold” 
or “Sterling,” which assures you and your 
customers a definite standard of watch 
case quality. This mark is “Gold Filled.” 


Recommended by the reputable watch 
case manufacturers of America and ap- 
proved by the U. S. Federal. Trade Com- 
mission in 1923, the mark “Gold-Filled” 
now indicates a definite standard for fine- 
ness and thickness of gold used. 


When you sell watch cases made to 
comply with the standards approved by 
the U. S. Federal Trade Commission, you 
know just what your customer is getting. 
There is no chance for confusion, no risk 
of complaints due to faulty service. 


Every Wadsworth advertisement ap- 


pearing in the aang magazines during 


1925 contains a brief explanation of the 
new gold-filled standard which may 
readily be understood by the layman. 





No doubt you have already noticed 
some of these advertisements. If not, just 
turn, for example, to the Wadsworth 
page in The Saturday Evening Post for 
October 3 or to the page in the Literary 
Digest September 12. 


As you can see, such a campaign will 
increase the confidence of your customers 
in you as a retail jeweler. For it will tell 
them in advance the reason why the 
gold-filled cases you now sell, conform 
strictly to a definite standard of quality 
approved by the government. 


The Wadsworth Watch Case Co. 
Case makers for the leading watch movements 
: Dayton, Kentucky 


Offices: New York, 20 W. 47th St. Chicago, 31 N. State St. 
San Francisco, 150 Post Street. 


Note: Illustrate yop advertising with watches. CElectrotypes of watches will be sent free to any jeweler. Write 
for our big catalog sheet of watch cuts, advertisements, movie slides, etc., free on request. 


Neaclspyorth Cu Zy 


MAKE WATCHES BEAUTIFUL. 
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Efficiency and Service at the Bench 





By Joun J. Bowman, Lancaster, Pa., 





Treasurer, 
Director, Bowman Technical School, Before the Convention of the A. N. R. J. A.,.Held 
in Richmond, Va., Last Week. 


Horological Institute of America; 

















(Continued from issue of Sept. 16.) 


The candidate must prove his practical 
ability to diagnose and correct faults of all 
kinds; to repair and adjust defective escape- 
ments; to true and poise balances and fit 
and time hairsprings. His ability is, judged 
not only by inspection of workmanship, but 
also by the timekeeping performance of the 
watch under practical service conditions. 
Then he must submit written answers to 
questions of a practical nature bearing upon 
the work he was called upon to do on his 
watch, 

The Institute took as its standard, in pre- 
scribing the ability of the Certified Watch- 
maker, just the average ability of watch- 
makers who are holding first-class positions 
in American jewelry stores. It was felt that 
this would be a fair and reasonable require- 
ment for the grade of Certified Watchmaker. 

The grade below Certified Watchmaker 
is that of Junior Watchmaker, which is 
rather an apprentice grade, and is not meant 
to denote a proficient journeyman watch- 
maker, The grade above the Certified 
Watchmaker is the Certified Horologist. 
This grade is only for the scientific designer 
and engineer in horology; it need not con- 
cern us in this discussion. 


The demand today is for exceedingly ac- 
curate timekeeping. Some years ago this 
was not so. I know one old jeweler who 
started in business long ago. He was never 
a good watchmaker, yet he built up a good 
retail business. He argues, therefore, that 
no one need be a good watchmaker. What 
he fails to bring out is the fact that he built 
his reputation when conditions were very 
different from now; accurate timekeeping 
was not then demanded by the public. His 
territory was new country, and competition 
was easy. His nearest competitors probably 
committed as many crimes of botchwork 
against customers’ watches as he did, and 
customers had no choice. The origin of 


this old man’s error is easily perceived. He 
can hardly be expected to understand con- 
ditions changed as they are today. 

It is a different matter altogether to hear 
aman of the present generation argue that 
high mechanical skill is unnecessary for the 


watchmaker. If the person making such a 
statement is professedly a watchmaker, his 
attitude is a confession of his own incom- 
petency. It would be better for him if, in- 
stead of defending his low standards, he 
should endeavor to improve them. Ordi- 
narily common sense might even suggest 
that he hide his shortcomings rather than 
blazon them forth as an example. 

It is true that the greatest factor of ef- 
ficiency in the watch-repair department is 
the technical ability of its workmen. But 
there are other problems, too. One of them 
is the. matter of getting fair prices for good 
work, Much of the difficulty in this respect 
arise® from disappointing experiences which 
customers have with some establishments in 
the quality of the work delivered. Such dis- 
appointments naturally breed lack of con- 
fidence and a hesitancy on the part of the 
customer to pay what good work is worth. 
But after the customer has become con- 
vinced that his watch can be restored to its 
original good timekeeping capacity, he is 
quite willing to pay well for the work. It 
is very good policy to explain to a new cus- 
tomer, by means of a large model or large 
picture of watch mechanism, just what has 
to be done to put his watch in good. order. 
This overcomes his difficulty in appreciating 
what is required because of the smallness 
of the actual watch mechanism. 


I have seen shops in which poor light 
and ventilation are drawbacks to efficiency. 
A watchmaker cannot do his best work 
when he must use artificial light during a 
great part of the day. 

Recently a Pennsylvania jeweler com- 
plained to me that watchmakers are a fickle 
lot; that they nevér stay long, and so on. 
One of his watchmakers had called on me a 
few days before, on his way to another job, 
so I was able to give the jeweler a helpful 
hint. The watchmaker had said, “When they 
planned the store they seemed to forget all 
about watchmakers until all the space was 
divided up—then the watchmakers were put 
into a little cubby-hole under a tin roof, with 
little windows only on one side and high 
brick walls all .around outside. I stewed 
like in a Turkish bath there for one hot 








month, then I decided to go south and cool 
off.” 

The jeweler whose start in business was 
as a watchmaker, generally locates his re- 
pair shop where light and ventilation are 
good. Good workmen not only are encour- 
aged to stay longer under such conditions, 
but are thereby helped to turn out the maxi- 
mum amount of good work. 

Whenever jewelers meet, we hear a great 
deal about the troubles of the repair depart- 
ment, the outstanding complaint being that 
good watchmakers are so hard to find. One 
of the things which the Horological Insti- 
tute of America is working to accomplish is 
to improve the ability of American watch- 
makers. 

Incompetent watchmakers hurt the pres- 
tige and reputation of watchmakers in gen- 
eral. They spoil good watches; the watches 
won’t keep time, so the owners do not want 
to buy more good watches. This affects 
detrimentally the business of retailers, job- 
bers, manufacturers and importers. Every 
legitimate interest will benefit by raising the 
average ability of watchmakers. 

Prior to the foundation of the Horological 
Institute, there was no really organized \ef- 
fort being made to improve conditions in the 
watchmakers’ craft. Many good men, who 
loved the work, found insufficient encourage- 
ment to remain at the watchmakers’ bench, 
and betook their’:,mechanical.' talents inte 
other fields. The incompetents among the 
watchmakers benefited by this; the jewelry 
trade suffered. Far-sighted jewelers made 
gloomy predictions, foreseeing the menace to 
the trade of a steady decay in the standards 
of quality of watchmakers’ work. 

Then occurred that epoch-marking event, 
the establishment of the Horological Insti- 
tute of America. Through the instrumen- 
tality of the National Research Council, a 
conference was held in Washington, D. C., 
in May, 1921, attended. by retail and whole- 
sale jewelers, watch and clock manufac- 
turers, representatives of government activ; 
ities, such as the Bureau of Standards, the 
Naval Observatory, the Bureau of Educa- 
tion, the Smithsonian Institution. There 
were representatives of watchmaking 
schools, and trade associations, and the trade 
journals. This great conference bore im- 
mediate fruit in the organization of the 
Horological Institute of America. 1" 

There is an exceedingly direct and im- 
portant connection between the work which 
the Institute is doing, and the matter of the 
efficiency of jewelers’ watch-repair depart- 
ments. : i 

The Institute is an association of persons 
who have joined themselves together to do 
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HOOVER & STRONG, Inc. 





—Netallurgists 
Orrice ann Works, 119 West TupPeR STREET 
BUFFALO, N.Y. U.S.A. 
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eta from the refinery 
of Hoover are respected by 
manufacturing jewelers 
everywhere as standards of 
quality and workability. 

Scraps, filings, sweeps and other 
wastes containing precious metals 
which are shipped to Hoover for 
refining are paid for in products 


or cash according to the Golden 
Rule. 


May we send you our new and 
unique Price List No. 725? 
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31 Gold St., New York City Bridgeport, Conn. 
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Why Not Get the MOST 


There is only one way to recover 
Out of Your ALL the values in your old 


solutions, scrap, filings, clippings, 

polishings, etc., and that is to 

do your own refining—The Hoke 
Tr 


Don’t depend on old-fashioned 
hearsay methods; get the best 
and STOP THOSE LEAKS in 


Refining the Hoke way—using 
Hoke Instructions—is simple and 
economical. The instructions are 
easy to follow, the equipment 
needed is not expensive, and 
you will recover every nickel’ 


Sam W. Hoke Mgr, 


Jewelers’ Technical Advice Co. 


22 Albany St., New York City 





Mutfle Furnaces 


We manufacture a very comprehensive 
line fully illustrated and described in cata- 
log “‘B-J”’ to be had for the. asking. 

Operates on natural draft from the room— 
no foot or power blowers required. Easy 
control: Muffle Spaces 3” x 4”; 4” x 5”; 
5” x 6” and 6” x 8%”; with heights 24” to 
4”. Maximum heat with minimum consump- 
tion of gas; just the furnace for enameling, 
annealing, etc. 

Our line of blow pipes will also be of in- 
terest; in fact the catalog is replete with 
articles of interest to the Jeweler. Your 
address please? 


Buffalo Dental Mfg. Co. 


Buffalo, N. Y. U. S. A. 
Lock Box 979 
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whatever they agree would be advisable to 
improve American Horology—to encourage 
improvement in American-made timepieces, 
to help American watchmakers to deserve 
and secure better recognition for their tech- 
nical ability; to promote and dignify in 
every advisable way the science and practice 
of horology in our country. The medical, 
legal, and engineering professions have simi- 
lar national associations, which provide for 
their members a means of exchanging ideas 
and securing action for the good of all. 
This is exactly what the Horological Insti- 
tute of America provides for the watchmak- 
ers and jewelers of today. 

Just what measures shall be taken to carry 
out the broad purposes of the Institute are 
subject to experiment, and of course may be 
modified from time to time. One of the 
most conspicuous of its activities just now 
is providing examinations and certificates of 
ability for watchmakers. The effects of 
this in encouraging and standardizing the 
ability of watchmakers can already be seen 
and require no argument. 

The logical conclusion of this discussion 
of the subject “Efficiency and Service at 
the Bench” is to urge jewelers to become 
members of the Horological Institute of 
America. The Institute is your association ; 
it wants you all in its membership; its 
power to benefit you is in proportion to the 
numbers of you who join it; it is your duty 
to join it, so that you may contribute your 
mite of money and better yet, your influence 
and your ideas, toward its progress and its 
power for good. 





Report of Watch Inspection Com- 
mittee 





T° the officers and members of the Ameri- 
can National Retail Jewelers Associa- 
tion in 20th Annual Convention: 

Your Committee on Watch Inspection begs 
to report as follows: 

We will begin with an effort to correct 
a wrong impression, not only held by some 
members of the committee, but also many 
of the craft. 

We are not a committee of watch in- 
spectors, but a committee on watch inspec- 
tion, 

All will admit we are in business for our 
bread and butter, with a little preserves 
thrown in, to make the getting worth while. 
We must devise means by which we can ob- 
tain this end without being unfair to each 
other and without being dishonest with our 
customers. 

There is also an impression that watch 


mspection is compulsory and under the 
supervision of the Interstate Commerce 
Commission. This is incorrect, as it is en- 


tirely voluntary on the part of the various 
railroad systems and is maintained at much 
expense for the protection of their patrons 
and employes. This, being the case, it is 
only natural that the ones who pay the bills 
should prefer their own methods, and feel 
like resenting any interference with the 
contracts they make with their chosen 
representatives. We will endeavor to show 
by comparison and otherwise that it works 
well if properly appreciated and carried out. 

The first known method of inspection, or 
father supervision of watches of which we 
have . any knowledge, was in the early 
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eighties of last century. Then one of our 
railroad systems tried the experiment of 
owning the watches and supplying their engi- 
neers and conductors free of charge. The 
watches were hung on a rack in charge of 
a caretaker. Each man before starting on 
his trip would have a watch handed to him, 
to be returned as soon as he came in from 
his run. 

This method didn’t last long. It was found 
that the watches received no better care than 
the fireman’s shovel and the brakeman’s 
lantern. It was also found that the ques- 
tion of damages to the borrowed watches 
was a never ending bone of contention, The 
caretaker contending the watch had been 
abused, and the borrower saying the watch 
was not in order when given to him. 

There are some of the craft who advocate 
this method of inspection at this late day. 
Should it be adopted, we ask in all earnest- 
ness, where the retail jeweler would come 
in. The railroad companies would buy their 
supplies at the factory and the caretaker do 
the work. This would all be done in the 
larger railroad centers, thereby depriving 
the jewelers of dollars in sums of hundreds 
of thousands. 

We hear the complaint from some in- 
spectors that their watch order deductions 
are not properly made, and that the employe 
throws up his job and gets away with quite 
a sum unpaid. Also that their loaners are 
kept unduly long. Also that the railroad 
companies should maintain the loaners. Also 
a complaint that the ones who are not in- 
spectors do all in their power to impress the 
employes with the belief that it is not neces- 
sary for them to submit their loaner watch 
to the inspector and get a card on it. This 
is unfair to the railroad company and unfair 
to the owner of the watch. If anything 
should happen to an employe and he should 
have a loaner watch and no card to cover it, 
he would be liable to a final discharge, There 
is also great complaint among the inspectors 
that the ones who are not inspectors en- 
courage the habit of the employe setting his 
own watch, or regularly setting them for 
them, that they might have a perfect card 
when offered for comparison. We think this 
is unfair to the men to whom they profess 
to be friends. Unfair to the inspector, who 
is their fellow jeweler, and unfair to the 
railroad company who is maintaining this 
system, and defeating the very object for 
which we have watch inspection. 

The inspector in his official capacity is 
the responsible party, and should have the 
hearty co-operation of every member of the 
craft. We as a committee have had some 
of these complaints come to us too late for 
suggestion or investigation, but would 
recommend that the next committee ap- 
pointed, be given time to ventilate these 
matters through the trade papers. 

There are also some complaints that the 
non-inspector is not given a fair deal by the 
inspectors. None of these complaints have 
been specific enough for the committee to 
follow them up, but this is a matter that 
should also receive attention by your new 
committee. 

Watch inspection is a big problem, ex- 
pressed in two words of few letters, but 
meaning much in the way of possible profits 
to all who will lay aside prejudice and con- 
sider it as a system that has come to stay. 
If we should be asked for a single word to 
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express the remedy for most of its trials and 
difficulties, we would sum it up in the single 
word, co-operation. Boost watch inspection 
and you boost the jewelry business. If 
enough stress were placed on watch inspec- 
tion, the grade of commercial watches would 
be so elevated that the sale of a seven or 
even a 15-jewel watch would be an excep- 
tion. If the jewelers of every inspection 
point, whether inspectors or not, would get 
together, post themselves as to why one 
watch is on the list for inspection and 
another is not, also what rules have been 
issued governing watch inspection, and why, 
they could reconcile nearly every difference 
that now-exists and that causes so much fric- 
tion and hard feeling. 


Let us not kill the goose that lays the 
golden egg. Let us strive for business in a 
legitimate way, remembering that the other 
jeweler is our brother and worthy of con- 
sideration. Harmony being the strength and 
support of all institutions, including ours, 
we should at all times try to think what we 
would like if we were in our business asso- 
ciate’s shoes. Still, with all our advice, we 
know that the average jeweler holds the 
almighty dollar so close to his eyes that it 
blots out every moral and social virtue that 
should unite and cement us into one great 
brotherhood. 


To all who were not so fortunate as to 
hear or read the address of Hon. J. J. Corn- 
well delivered before the inspectors meeting 
in Baltimore, May 12, have missed a treat. 
Mr. Cornwell is an ex-governor of West 
Virginia and is now leading counselor for 
the B. & O. system. A big man in a big 
way. 


In conclusion we would like to add that 
we think watch inspection is slowly but 
surely gaining ground. Every year shows 
some improvement. Let the good work go 
on. Do this, and we feel certain that future 
generations will rise up to thank the pioneers 
in the work. 

(Signed) 

W. C. Donne tty, Supervisor, Time 
Service B. & O. Railroad, Balti- 
more, Md. 

A. F. JAHNKE, Richmond, Va. 

Wy. G. Frasier, Durham, N. C. 

Gustar SyLvan, Columbia, S. C. 

ALVIN Macnon, Tampa, Fla. 

Grorce T. Roy, Memphis, Tenn. 

W. L. Jones, Martinsburg, W. Va., 
Chairman. 





The Wedding Invitation 
THE wedding invitation is the starting 

point of gift invitation by the jeweler. 
He invites the people going to the wedding 
to buy the gifts given to the guilty couple 
from him. 

There is a fitness in the window cards 
used for different occasions. This was illus- 
trated by a Detroit jeweler not long ago. 
One of the departments of this store is fine 
stationery and engraving. As a show card 
he secured a fine piece of deckle edge paper 
with a cathedral printed on half of its 
surface. On the other side he made the 
announcement of the stationery department. 
This card was mounted on a matt board 
having a border several inches in extent. 
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LEES & SANDERS. 


Detroit customer writes: ‘‘We wish to assure you once again 
of our satisfaction of the returns from the last shipment 
of sweeps sent you for refining.”’ 


SWEEP SMELTERS, 


BIRMINGHAM, Enc. 


ASSAYERS NCE-REF SMELTERS 
REL! te company NE No 


13 DUTCH ST. NEW YORK CITY 


















We Buy Phone: We Sell 
SWEEPS LD—SILVER | 
JOHN 0233 GO VE 
POLISHINGS PLATINUM—SOLDER 


PLATINUM AND 
GOLD FILINGS 





BURNING JOBS AT ALL TIMES 














use DEE REFINING service 


Every lot is handled with exacting care with a view to your continued patronage. 


SHIP US YOUR NEXT ACCUMULATION 


DEENAME DEENOTES DEEPENDABILITY 
THOMAS J. 


DEE & CO. 


. Sales Office Refiners - Manufacturers Refining Plant 
5 So. Wabash Ave. CHICAGO 317-319 E. Ontario St. 











Derbyshire, Webster-Whitcomb LATHES 


MAGNUS, ELECT AND RIVETT 
Special attention given to repair work 


F. W. DERBYSHIRE - - - - - = Waltham, Mass., U. S. A: 


The BUYERS’ DIRECTORY 


The Jewelers’ Circular Pub. Co., 11 John Street, New York 
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[Patents Granted by the United States and 
the Registered Trade-Marks.] 








UNITED STATES PATENTS 


Issue of Sept. 15, 1925 


1,553,571. WATCHCASE. Leopotp Strasser, New 
York. Filed Sept. 20, 1924. Serial 738,762. 
2 Claims. 

In a watch, an upper section, a bezel mounted 

within said section so that a portion thereof in 








cluding its lower edge is invisible when the bezel 
is in place, and means applied to the lower edge 
of the bezel and the inner edge of said section 
for securing said parts together. 
1,553,757. SILVERWARE-DRYING MACHINE. 
Ezra S. Eaton, Newton, Mass., assignor, by 
direct and mesne assignments, to Rotor Metal 
Washer Co., Boston, Mass., Filed Jan. 14, 1922. 
Serial 529,233. 3 Claims. . 
The combination of a casing, a substantially 
horizontal partition therein and spaced from two 
ends of the casing so as to provide a continuous 
air-passage, a blower in said air-passage, a heat- 





ing unit in the air-passage, and a door hinged to 
the casing and swingable from a position for 
closing the casing to a position for providing an 
outlet and at the same time closing the air-passage, 
and means to be supported on said partition and to 
hold material to be dried, said means being adapted 
to be wtihdrawn through said outlet. 
1,553,787. ARRANGEMENT FOR SYNCHRON- 
IZING PENDULUM CLOCKS WITH THE 
AID OF EXISTING TELEPHONE LINES. 


























6 
° 
25 
ts 
1% 
5 
ARMAND Mayer, Levalluis-Perret, France. 
Filed June 9, 1923. Serial 644,357. 1 Claim. 


, A Synchronizing apparatus for pendulum clocks 
- connection with telephone lines with central 
attery comprising in combination a telephone line, 
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an armature, an armature contact, an_ electro- 
magnet at one side of said armature contact, a 
sub-pendulum, a coil of said sub-pendulum and 
a condenser in series with said coil, and a central 
battery in said telephone line sending a synchron- 
izing current into said coil through the intermediary 
of said magnet armature contact and condenser, 
a resistance ahead of said condenser, a second 
armature contact connected therewith, a magnet 
on the other side of said armature, and a main 
pendulum sending every half a second a current 
impulse into said second mentioned maget for 
attracting said armature to said second contact 
so that the said condenser discharges through said 
resistance, ending into said coil a synchronizing 
current opposite direction as the first mentioned 
synchronizing current, and a condenser in parallel 
with the magnet on the battery side designed to 
prevent the access of the telephone currents to said 
battery magnet. 

1,553,857. CONVERTIBLE WATCH. 
Goitpen, New York. Filed May 15, 
Serial 30,527. 2 Claims. 

A device of the character described comprising 
a casing body, a cover hinged thereto, means for 
holding said cover ~in closing position, a_bail- 
shaped element pivoted to said casing body adjacent 
‘its front wall, said bail-shaped member being 
adapted to be folded into said casing body, a 


MILTON 
1925. 








spring for causing said ball-shaped member to 
move so as to stand in an inclined position in said 
casing body when said cover is raised, a support 
pivotally mounted upon the free ends of the legs 
of said bail-shaped element, means for causing said 
support to extend in parallel relation to said bail- 
shaped element when said cover is raised and per- 
mitting the same to turn 180 degrees on its pivots 
when said cover is caused to move toward closing 
position, and means on said support for frictionally 
holding thereon an open-faced watch. 
1,554,095. FLEXIBLE BRACELET. Cuarzezs 
Filed Oct. 
4 Claims. 
plurality of 
with inwardly 


G. Huttman, Providence, R. I. 
Serial 595,798. 
comprising a 
body 


20, 1922. 
A flexible bracelet 


links each having a portion 





turned side walls, each of said walls having a pro- 
jecting pivotal ear at one end, the extremity of 
each ear being rounded on the arc of a circle 
substantially tangent to the inner edge of its side 
wall, the opposite end of each of said walls having 
a portion offset inwardly to receive the said ears 
on the next adjacent link, and an integral pivot pin 
on each ear extending inwardly through said offset 
portion and headed over on the inside thereof. 





UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Published Sept. 15, 1925 


Ser, 185,007. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) WiuiaM 
Henry Corsoutp, London, Eng. Filed Aug. 


27, 1923. 


COBALT-GNOME 


Particular description of goods.—Finger Rings. 
Claims use since about last of March, 1923. 
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Pacific Coast Notes 





L. C. Tucker and H. D. Clark, diamond 
brokers, have opened offices in the Pacific 
Southwest Bank building, Pasadena. They 
were formerly in business in Sierra Madre, 
Cal. 


Donald J. McKay, who was engaged in 
the jewelry business in Pasadena for over 
five years, has opened a jewelry store in the 
Coombs building, Culver City. He-has put 
in a general line of jewelry. 

L. E. Bryant, pioneer jeweler of Clarkston, 
Wash., has been preparing for the Fall and 
Winter business by making many improve- 
ments in his store. He anticipates a busy 
season of jewelry selling and watch repair- 
ing. 

A million dollar jewelry show is to be 
staged at Hotel Oakland, Oakland, Cal., on 
Sept. 23, 24 and 25, by the firm of Davidson 
& Licht, Oakland retail jewelry firm. A 
number of the beauties of Oakland will at- 
tend the show and will aid in demonstrating 
the jewelry, which will include gems from 
all over the world. There will be a special 
diamond display featuring stones of unusual 
size and brilliancy. J. W. Ware; of San 
Diego, known to the trade as the tourmaline 
king, will have an exhibit of the gems from 
his California mines, including precious blue 
topaz, pink tourmaline, green tourmaline, 
pink beryl, golden beryl, hyacinth and Nile 
green emeralite, practically all of which are 
found in San Diego county. There will be 
scores of other displays, including those of 
American and Swiss watches, pearls, silver- 
ware, clocks and beads. There will also be 
many craft displays. 








Retail jewelers of the country, especially 
those who have studied our early Colonial 
history and American silversmiths, will be 
deeply interested in the bright little maga- 
zine, Elegance, issued by The Watson Co., 
Attleboro, Mass., which recently introduced a 
new silver pattern known as “William Dum- 
mer,” named after the Governor of the Col- 
ony of Massachusetts Bay. In connection with 
the notices as to this pattern, the magazine in 
each issue has published considerable about 
Governor Dummer and his family, Governor 
Dummer’s father being Jeremiah Dummer 
of Newbury, Boston, one of the most em- 
inent of the Colonial silversmiths. In the 
first number of the magazine appears a 
brief history of Jeremiah Dummer, the sil- 
versmith, and a picture of the Dummer Man- 
sion at Newbury, Mass., now part of the 
Dummer Academy; while in the second num- 
ber appears a sketch of Governor Dummer 
and the reproduction of his portrait now in 
the Dummer Mansion. In the third number 
is a biography of Kathleen Dudley Dummer, 
wife of the Governor, with a reproduction 
of her portrait and also a reproduction of 
the front door of the Dummer Mansion, 
which is a fine example of old Colonial de- 
sign and craftsmanship. The magazine also 
contains interesting articles, among them 
one on “Fingers and Forks,” on “Silver 
Service,” on the meaning of “Plate” and on 
the fundamentals of Colonial style. The 
matter in these magazines is well worthy of 
the jeweler keeping them in the files of his 
business literature on silver and putting them 
in the hands of his sales force. 
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